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audience, communications industries, digitalization,
political economy, value

The research project aims to explore the creation and
appropriation of value in the ‘new’ and the ‘old’ sectors of
the communications industries in the context of
digitalization. The role of audience and the relationships
between it and the operation of the industries is particularly
regarded. Based on the result of the analysis the research
then attempts to establish a framework for understand the
real significance of audience in digitalized communication
processes on the one hand, and to contribute to the
integration of macro and micro communication studies

approaches.
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