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Although e-commerce is still in its infancy, purchasing products via the Internet is one of the
most rapidly growing forms of shopping. This study aims to develop an evaluation model for the
electronic retailing loyalty of their demand of delivery. Although the choice behavior has been
always discussed in the marketing research category, there are few literatures exploring the
nonlinear characteristic of the choice behavior. Thus, this study explores independent online
shoppers’ choice behavior on choosing logistics provider via questionnaire survey, and 912 valid
samples were collected. The catastrophe model of the choice behavior is established, besides, the
parameter estimation and dynamic analysis is proceeded to explain the catastrophe characteristic
of the choice behavior by cusp catastrophe model. Moreover, this study develops corresponding
marketing strategies for logistics providers’ references.

Keywords: online auction, choice behavior, catastrophe mode
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