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Self-
actualization:
To become what
individual is most
fitted for.

Cognitive needs, Aesthetic needs

Esteem needs: Self-respect,
achievement, reputation

Belonginess and love needs: Friends, spouse, children

Safety needs: Security, freedom from fear, order

Physiological needs: Food, water, air, shelter
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" E s (practical benefits ) | EHRET AU EHESARSERAER AL (MR ) RBEK
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PR EAE RGO RET A -

T~ EHRHEEENEHERE

—RIME » EimSaat ERRFIEREE T BRI - — 2 D HEEE
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