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Abstract : Since social psychologist Festinger (1957) developed the Cognitive Dissonance Theory,
many researchers have applied it on consumer behavior studies. Because consumer Post-Purchase
Dissonance will negatively influence on consumers’ satisfaction, evaluation of brand and willing to
repurchase, discussing the way to decrease Post-Purchase Dissonance is very important. The ways to
reduce consumers’ Post-Purchase Dissonance are increasing brand awareness, increasing post-purchase
communication, decreasing consumers’ anxiety, and increasing consumers’ product knowledge.
However, we find the relationship among Product Knowledge, Anxiety, and Post-Purchase Dissonance
is necessary to be discussed further. This research attempt to use two-stage panel study and survey
consumers who purchase in the 3C and home appliances stores located in North Taiwan. Besides,
this research conducted convenience sampling and collected 185 valid questionnaires. The empirical
results using Hierarchical Regression Analysis find that State Anxiety and Trait Anxiety significantly
and positively influence on Post-Purchase Dissonance and Trait Anxiety moderates the relationship
between State Anxiety and Post-Purchase Dissonance. In addition, through Simple Regression and
Multiple Regression we find that Product Knowledge significantly and negatively influences on
Post-Purchase Dissonance and State Anxiety, moreover, State Anxiety is a full mediated variable
between Product Knowledge and Post-Purchase Dissonance. Finally, Purcahse-Decision
Involvement significantly and positively influences on Post-Purchase Dissonance, and Perceived Value

and Brand Awareness of product significantly and negatively influence on Post-Purchase Dissonance.
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Bl LI

TR Bl 1123 & (66.49%) + 162~ (33.51%)

ey 19 ﬁgﬁiﬂ(f)ﬁ N (3.24%) 20 55-29 51128 & (69.19%) 30 55-39 B - 40 & (21.62%)
40 55-49 5% 1 10 & (5.41%) 50 Zﬁ,[\lf(ﬁ)Il L (0.54%)

P Fl’?(f,\ D17+ 4\2?»(5]1): 154 % (8324%)  [EI1E 14~ (7.57%)
(9.19%)

Eot 4 PR A0 b (486%)  HPUE[FEE 13 b (1.62%) FYE¥ 1~ (0.54%)
BhEH 1318 (17.76%) LERBUGE 8 1 (432%) ¥ 14 F (7.57%)
AEEGE 12 & (1.08%) FE LR (0.54%) HET (=2~ (1.08%)
2 0 (1.08%) At 2t (1.08%) .naﬂg&;rﬁ 12~ (1.08%)
TS 217 & (9.19%) EEET B 3N (1.62%) EFREET 1 S (0.54%)
FIFEE @1 % (0.54%) FH 1L (0.54%) 081 & (43.78%)
P4~ (2.16%)

fER1E% 5000 )™ (f) 173 5001-10000 : 38 * (20.54%) 10001-15000:45 * (24.32%)
(39.46%)
15001-20000 : 14 * (7.57%) 20001-25000 : 2 * (1.08%)  25001-30000 : 2 * (1.08%)
30001-35000 : 1 * (0.54%)  35001-40000 : 5 * (2.70%)  40001-45000:3 * (1.62%)
60001 I'} P(F,) 1+ 50001-55000: 1 * (0.54%)
(0.54%)

RIS FF 36 (19.46%) 3C: 149 * (80.54%)

) e

HE 73+ (39.46%) ﬁiﬁﬁ'[ﬂ;ﬁ;fﬁhz‘%l IHED RS

3¢ %

H S 149 & (80.54%)

PUECECR R A = BES PR R Il I ~ 8 2 BRE 2 - AR A

"“E”EriEEIF LR El[ﬁ»%ijﬁﬁiljg\:@w [5L > AI; [/EQ&,H:’{[EW:%T[WT]S 000 ']

A 84.32%  (HFF 156 &) -

42 %REER

+ 4% Kohli et al. (1998) [ b+ 5 57 47
K257 #7 (Exploratory Factor Analysis) 3£
(Confirmatory Factor Analysis) » ™ &%=t 3

I i

PR S R

EEMNFRF IV FF o ST NFE S RN R T

S 7 ST B L TR P

» SEEHS A At

FUHIE PR E S %Eﬁ'ﬁﬁﬁ Vo %rﬁ F,[ﬂ‘?ﬁ ps— E”}l[ff (Unidimensionality) ~ I[* & ¥

i (Convergent Validity) ~ B [f[[¥% (Discriminant Validity)

(1) %78 5547
PRI SEA A (1021 - dRE JHFRE SRS Y 2 fﬁx’?-’f PNk el

‘%ﬂ‘»rl L=

ST F[[rly

(Composite Reliability) ©
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e EBHAHT0.5 FﬁJfEI (Duhachek, 2005; Handelman and Arnold, 1999; Menon et al., 1999) - ?I:fpﬁfé‘tﬁ
=R 2 5y 7555 #7 (Principal Component Analysis)’?ElgV’#ﬂj A TIPS o P fEI (Factor
Rotation) 1 > %F[]‘lHj YR R PR ] P “ﬁ'ﬁﬁ RLP PR H T 3] 2 gt
(Direct Oblimin) o F 3 [ERNZR 55y - HF IV Wk - Eiﬁli['% [?i?‘l,m?i ﬁ]@’r4 R B
I&‘Lf'\ﬂﬁ ?’ﬁsﬁﬂ“{i{%ﬂlﬁ fif @Tﬁﬁ‘&i{'ﬁ;}fl%ﬁ‘lﬂ AR 878 ~ FEERIGGIET © Hfl1 > Sweeney
et aI. (2000) Q}{’j’ ] f%'zﬁ};?%f}} Eb ‘[‘?fh i ?f%fw (Emotional Dimension) EE,?J?“{W%EI (Cognitive
Dimension) » PR ) A radi Ut F,ﬁ:ﬁt"r) i fgizii;%J ?ﬁ'# #7' ; Soutar and Sweeney (2001)
'}H HELH 5 ELIF R (Emotional) ~ T*F i (Social) ~ FFF Y (Quahty) Ejﬁ‘ (Price) 1M %

mmm SR TR A ) TR PO - B
RPN T T WL T AR 3578 (Construct Validity) ©

R TN ) T’Tﬁbpl SIAT RIS RCE (185f) - b2 IS 5347 « FIGRRRRE
BRI A R Tl R | "% ] (B - GFI=72) - ﬁiﬁﬁ'%&i’ﬁ%ﬁ@#ﬁ(m
i B &i}:?ﬁ]‘% A E’f [}j%lﬁru )y JJB% f Tﬁﬂiﬁﬂl@ (Modificational Indices) EFEJE,'J fi~ Fﬁjfgl
(Anderson and Gerbing, 1988; Kohli et al., 1998; MacCullum, 1986; Mentzer et al., 2001) .V % » EZF%
LA icl gl = i R o ¢2/df [ 72 5 GFT ~ NFI ~ NNFT - CFI’F“,*JE?‘OQO ; RMSEA ] #°0.05 »
e T e TR N

B IASA A (B ) A P PRI S I P R T S
o (’r%i:‘* ) FEBRTE ] PRSI o T (SRR AR (B ) T YTfﬁEZ‘ﬁﬁ%EEfézi%ﬁfﬁE@
H- 15 HITE (e e F/\[E” ?EFS‘T*{;D?F?@EHI& @’TE‘T&”{ EEE g e 1 \"‘\LT{ F’ﬁﬁ i
FTFL Uﬁ} g riﬁa&i}llﬁ‘ﬁpl E"ETFWFT{JIZ[“ (Bell 1967; Cohen and Goldberg, 1970; Hunt, 1970;
Menasco and Hawkins, 1978) fF'[ Ry I&#’\gﬁ]‘ B~ A 191 O Neill and Palmer (2004) il%krﬁ i
AR R R TR P l&iﬁfﬁ EFF ?fﬁl}'l  H B AR R
Elfj'[??ijg' . @Hf? = ELAVS T o T iﬂ[l‘g‘i%’f flit[°1 » Roig et al. (2006) =*Sanchez et al. (2006) S *{%E
E]‘];Eil 73 FU [fk?FTé‘JE'I (Functional Dimension) Téﬂ—[ﬁ E%‘I?#%El (Affective Dimension) E‘xj?ﬂﬁ 53
JJ [ikiﬁz_— [f\j @Fﬁli,pfji%ﬁ?‘, (Price) %Tffﬁ‘[?f%?@j (Value of Money) Ff,[[[’??’f (Quality) =7 [ﬁ’ﬁ‘%
[;iﬁzr g lfcjf"[ YA Fﬁ#ﬁ’?@ & Elﬂ{‘ﬁj‘]‘ﬁ’,@l (Internal Emotion) Téﬂ—ff%j?ﬁg? (Social Impact) °
[=9f Babin et al. (1994) % Babin and Attaway (2000) }{ﬁ’ A H P f%’j fill 73 5% 7 F] 14 iﬂF*j ff
(Utilitarian Value) ==t ﬁﬁ‘*"l‘*%}‘]’j@ (Hedonic Value) » & f[1IZF[{% f%’f fifi~fiEfLLee and Overby (2004)
fi JﬁJ [fkl%]‘[j!j (Functional Value) ij", EPF‘ Ff[l WYETE £ 7/(Tangible) g+ ; @%’-ﬂé'[\;iﬁ i~ iRl Lee
and Overby (2004) pUZ[fe [fh?ﬂ‘[}j (Nonfunctlonal Value) ° ij“[ 0E ?rffflﬁ B EEY,
(Nontangible)gff* < ¥|# » Chaudhuri and Holbrook (2001) {{f{iHolbrook and Hirschman (1982) f%
%‘%’!]" }{ﬁ’ 3 Fﬁ#ﬁ?j fili 55 E\rﬁﬁfﬂj‘l‘f}@@ (Utilitarian Value) =i 5% FF]‘ fili (Hedonic Value) [?xjfﬁﬂ 57 0 Kl
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A6 FREMMNHRIFT (llﬁfﬁ(’?"@?”'f‘ %)

3k [HF [Nk fifdEl tfi CR AVE

R S ETYE R SRR O 81 1271 87 .68
FYSIRR RLPVRGETE By 84 13.29
FY SRR T | LT 82 12.82

IFPRERD  ICEERIR R o 2SRy 80 1229 86 .67
H&{L_’E%l%ﬁ:ﬁﬁ » ZY LA i .87 13.82
H{’éﬁélﬁ'ﬁﬁiﬁ ’5, A kS B E'IF; .80 12.29

SR B V:\Ffig%'ﬁlf@i I&ﬁjgrﬁ« % .82 1258 .82 61
PTG M RN T IS 81 12.26
EJEIIE@Uﬁﬁ%%MEUQ& r?%ﬁirf’ﬁggfi‘%ﬂ[tmﬁ 72 10.44

Ealsail?’ﬁ A ff[! %o FSRE A .87 1435 84 58
l%ﬂ:iu@ﬁ i&[ﬁfﬂiﬂ,ﬁj o WY 79 12.45
REL I INERE 91%@%3, = ,"ea T 83 13.41
fgﬂ?ﬂéfﬁ# eE I?Fﬁ”’p’ﬁ'[ 64 9.39

'l?j@ﬁigﬁ L"ﬁ:ﬁ#lﬁr&a uﬁﬁ T .83 1327 .87 70
Rl L e 3 [Hrjiigu@? 84 13.34
ﬁ@ﬁ#n?ﬁ%‘ H P 84 13.38

TS L%Fﬁg,?t TR R .52 7.08 77 54
iﬁ?fl'%?l% hﬁg#,pufgfi EQis] 88 13.82
= it RS PO 81 12.34

fipe il '@ I 82 1280 .87 .70
G PRl EPE R PSR 78 12.01
it Il i%léfﬁglﬁl’ﬁﬁgﬁﬂiﬂéﬁg 89 14.49

B %ﬁr@@ﬂ—“@ﬁ HAF BT 83 12.88 85 .66
W IE\E»‘EFF R » 28 f i TPk o 87 13.68
F?:ti,g‘é[% = Ff[}[g:ﬁ\;p FALFE I 72 10.69

H?{%LT y2/df=1.08; GFI=.90; NFI=.94; NNFI=.99;RMSEA=.0066; CFI=1.00
[t
:t B E"ﬁf’#ﬂ EIV [F ﬁ@&Hj ﬁ'TJW“ (Atuahene-Gima and Li, 2002; Baker et al., 2002; Brown et al.,
2000; Cannon and Homburg, 2001; Noble and Mokwa, 1999) [fi|#

FI1o ] 12 f%]' I’Zﬁjﬂf 2 Ff [E Fr #"b’q“ U= 1% (Function) : i g% E'f @ﬂﬁ 2 If [E i ﬂ"b’q“ [y ']‘E?'J‘[ﬁ‘l\ih
(Pleasure)  fli Fiﬁ'ﬁ}ﬁ%ﬂw jf[ ] YI?’PFF‘JU}HEE &i%ﬁﬁt f— ﬁE‘JEI o ﬁ‘[}jﬂ Iﬁ’@‘fiﬁf{
HIEE Iﬂ?lﬁfﬁjﬁ ’E’TIEF‘H% ﬁ‘[;ﬁj i ﬁ‘ﬁfd%—ru o
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=94 » Kohli et al. (1998) 'fF %% Gerbing and Anderson (1988) AV Q. SRERPUHT- pllffi
ST AP HIFTHIR) [ BRSSO TSR Bk
’FTF,\E;[?VH', [l = & R Y HU? HEIRE SR JJT’T’ NT’TE&E‘?F/\'BEﬁJ@?‘ﬁ”f'ffW*
(Q/dfE; /1522 3 GFI ~ NFI ~ NNFI - cmg«ﬁ?ogo | RMSEA}T400.05) » KL 5 [k 1 G
P~ e
FEHAEIE P [RGB N RTINS BRI (MR I R (R UETF )
’F’T K05 N EARER FREE AN o f RN f:i@{k:'gﬁi JVEl (Average Variances Extracted,
AVE) W’F‘%IJHO.SV J o RLIJEUE 5635 (Fornell and Larcker, 1981) « [F=9f » (1185 Friififl
O PRI A T S0 85 2 PRI e 96Tt BT 5 G
GRS EIJ 71.00 0 RLIJEUE B[ 3578  (Joeskog and S6rbom, 1993) -
(2) IH@NT’?

YIETPJIZ[‘L’?’" g f FE (Composite Reliability, CR) &= 5347 » [lIZ67i #1» i@?&@ RS f F;
G HTR00.50 + JUI {57 TP SHT (Hair etal,, 1998) -
F‘]ﬁi?‘:%miﬁ'f‘ﬁ
B e w2/df GFI NFI NNFI RMSEA  CFI

foiz— @,ﬁhjﬁi SR ﬁ‘%fﬁ*fﬁ 108 90 94 99 0066 1.00
£t < BRI - B

7 T R R (bR
P R

fi @ﬁ,ﬁuﬁ& LS %’?’ta iho1s6 70 92 97 046 97
A ERIGTIET ~ fag
[LI EQI&I&LI‘

[?Wf O TR AT

ES @ﬁﬂ'iﬁ? likESES %@T‘é o170 64 91 96 067 96
AR~ BRI~ iR
it AR
(S S ot T Gl IR
,IIF“,E
AP T LS %’?”Tgrﬁ o146 72 92 97 040 97
AR~ RERTHOTH Tl
PI Efél&l&h
[ ot s s ol L T
AL AT
FEL BT~ I P R T SR - B et
S PPV SRR 5 S R A TR~
FE3 PR A AR (IR0 [ER EARTY) FURERRTIE N S AR
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K SA TA PVES PVQP B I D
K 1.00
SA -35 1.00
[-51, -.19]
TA -15 17 1.00
[-33,.03] [.01,.33]
PVES 55 -4 .27 1.00
[43,.67]  [-40,-.08] [-43,-.11]
PVQP 53 -45 -27 59 1.00
[39,.67] [-59,-31] [-43,-11] [.47,.71]
B 32 -10 .00 21 34 1.00
[.16,.48]  [-26,.06] [-18,.18] [.05,.37]  [.18,.50]
| -11 .19 20 -07 04 31 1.00
[-27,.05] [.33,.35] [.04,36] [-23,.09] [~.14,.22] [.15, 47]
D -29 57 68 -44 - 47 -24 25 1.00
[-45,-.13] [45,.69] [.58,.78]  [-58,-30] [-61,-.33] [-40,-.08] [.09,.41]
FEL K ) ¢ SAGALIE | TAGIITID : PVES (R 4t
PVQP (HEVIFS AL 5 B (W £7%) 5 TQREAIGGIT ) 5 D (W
ﬁE‘EZ R RERA l'Z!i’l?E’FE'%EJl’ﬁ%l’i&’lil.%lﬁfﬂfﬁr’?’%§ v fﬁﬂ‘fﬁ@aﬁﬂ

43R ER

CETERER

P
1‘, F$

F#0151% % Brinol et al. (2004) % Hui et al. (2004) 3} 7 4% ¢ 27 ﬂ%“.%#ﬂﬁ%}ﬁfr’?
(Hierarchical Regression Analysis) ﬂ’u}{ﬁﬂﬁ’ﬂﬁ‘éff TSR S FIE -t 2 RS I

: ,ijciﬁrﬂﬂ ] H’ 13722 T [?*ﬁ%r%
(R B LT

F T 6 K IR *W“@E@w%

PRI AT R SRR R I (R T AR - TR
@ﬁ'%ﬂpl IEEE: n»i‘l‘fbff IRE > RLI) }{‘f’—ﬂz\ T ERTERR TESSE [ Centering | HiE! lﬁi%[?fﬁ JEEY
Xsa > A [?%Lérﬁj $5E) Msa 5 #ﬁ@?4 D X 0 A Vﬁjﬁé S IEEL My 0 [N [?H??L

R UTES R 1 0 [0 TR KR (Xoa-Msa)* (Xaa-Mira) © BB Ok 9 57
=S FL B ETHE 0.1~ VIF [ 1410 0 PRI A 2 E e o R IR -
TRl Y SR A © RER AR TR R B
R B UM (B=-233, p<001) : TV AR (I L S K O P Y
(B=-.276, p<.001) ; rﬁ{-ﬁl;ﬂ ©Um | S &:;;i%f Edd f' [BYE#E (B=-.139, p<. 05) "R H\Hﬁ;ﬂ |
S KRR R (=231, p<-001) TRV AR=313 0 S B A o
. iﬂﬂ L T R G U = 3 B Iy 0 10 ) B

ﬁl[_;ﬂ:ﬂj

JT—HFAf
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%9 BVEEEHREAE (1=185)

A L AR A
PR el T B T
. KR VIF e, K2R VIF L. KX VIF ., RZH VIF
B FEe fk' B FEe #’ B Ee fk' B FEe h

HOfEE G -233F 769 1301 -215 **F 767 1304 -144 %752 1331 -115% 713 1402
il AR
LIJ gl
o o RT -276 728 1374 -150% 661 1512 -073 647 1545 -087 640 1561
il'?’l%?lﬂ
AT 139 % 824 1213 -137 % 824 1214 -155 %% 823 1215 -I51** 822 1217
HI L
4

E‘éfﬁ'ﬁﬁ{ﬁ 231 *** 898 1.114 177 ** 878 1.139 .110 * 859 1.164 .105 * 857 1.166
5

TER] -.029 941  1.062 -.027 941 1.062 -.040 940 1.063 -.045 939 1.065
i -.142 984 1.016 -.116 978  1.023 -.065 964 1.037 -.078 951  1.052
|'Ffﬁ<[ -.020 965 1.037 .006 959  1.043 -.031 952 1.050 -.041 944 1.059
L 372 %% 830 1.204 360 *** 830 1.205 .364 *** 829 1206
e 456 *** 880 1.136 .468 *** 871 1.148
jfL,m’F‘L*ﬁ 114 * 911 1.098
B R
R? 313 428 611 623
AR? 313 ##x 115 # 183 012 *

*p<.05 **p<O0l ***p<001

AR RIS E E Pos o) ~ AR 68 G sl ) > R SR
B -

rﬂﬁ@ CO e TR S @i}‘\gﬁf |REE TRIRYAY (=372, p<.001) » T HAHA T
YAR=LS » SRR IE o FIVERER > LER R TR e 405 R IR
Al At PP “"iﬁé?'ﬂ’ﬁ 2 PR BT S S
RS ) ] A o SRR R 2 ST B - 1 S
ESSULE

THHAZ e TR TRRL SRR R DRI (B=456, p.001) » RS
VAR™=183 > 5 HEE s o RSN q,jgjt¢fp;:qu @%4 AN S I T
TR LI R AR~ R ETE - FETH RIS mﬁ T T PR
It BEPE R A Y G s (e

TP T [?‘;{?14 FL”"Fﬁ’@"ﬁ . Bl f%Z#x%ﬁ R F' [ (B=-.114,p<.05) T
FHZRPM ) P ARP=.012 0 5 SREEH YE o R ’?LFﬁ?h’?IZL RS - R
{545 Spielberger (1966) [ TR BT-{if 1L 22 i L@—Fu | % Menasco and Hawkms (1978) fiuZ %Jfrﬁ"i?u
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N [gﬁ%, Ll)%'gﬁ'\ﬁéﬂzﬁt{'mq,ﬁt o

P A i A TSR B S R g‘r %= &—LL%‘A‘ T SRR TR
T[R9 Fﬁé%afﬁa&ff'\ﬂﬁ r J*YI?’T"Z[“?[J“ ] K-means & #%£55 #7 }Hﬁ’ﬁ% BT JI:KK?I)‘F(F ICE)
IAHLSVROT ELRRE () > () » ST ST T g o i = TSR PR R I IS e
K T 7 TSRS AT A S TR R I S SR %E%L— [ill
54%'!‘ (B=.342, p<0.001) ; &5} Fl%#ﬁ’?ﬂ I S mﬂmﬁal&iﬁ%ﬁ‘v ; @%L— k%
(B=.617, p<0.00 )5 f f[1%k 10 Fir-

FI A B i i > TR F | VIR T SRR TR R & (= SRR S (Fos)=3.825,
p<05) It FIIA 3 " IFHS R SR T (BRI A e TSR ISR fl TR R
Y |&~L}l?ﬁj‘ﬁﬂﬂﬁﬁ Ko ﬁﬁ"@”ﬂégu % (F1.114757.235, p<.001) > I'] Brinol et al.
(2004) == Hui et al. (2004) | u@;{&gﬁw N ATEINES: N fj N i BTSN
&%tgﬁj HFTJII AN ES Eiacn W= e

IJ*?\‘/ B HERA 0 153 AP T L PORBR T T IR T e [ o STk g 11 B

> {11 Wilks’ Lambda i i’ 41 » Eﬁfﬂﬂ@\?ﬁ&ﬁ}ﬂ SETRGE EROR I o AR B R A
RS A W P By P AT ST -

PSS o S R (R BT SR ] e &%t?% PRI~ TR R
‘I‘?jf%fig‘ﬂl?iﬂl}il TR S RCE R P T - AT (SR TSR o R R Jiﬁ 'é"
?ﬁﬁéf‘%’zﬁﬁﬁﬁ BRI TSR Uk e ot A0 ?EF&T“A HEE R -

ﬁ*pﬁ?ﬂj PN  WET R REIT o SE R ﬁt“ﬁJTaL PER %‘é@ﬁﬁq’
P P MR la#&%‘ HRETE T 2 [ SVRCHE Sy 5 ARSIV I R S PR
IR TSI 31T R 3N PV AL - %’E‘»‘Tﬁgﬁ“%’?ﬂlm‘ﬂﬂﬁ RLI) S WS ECR S
TR TSRO @ e - 7 IEF?/' M E RO EOEE R BRI A SR
Tl A VR RO

iﬁn&;ﬁ@@:ﬁjﬂm SRty j%&‘j i E[J Joo e 12 A J_—FEEH Wil (Hit Ratio) 3£ 71.35% -

F 10 @y TSR RS RS %féfﬁ%ﬁﬁi@ﬁ

[ 1A PR BT S RCREEE [~ B GFRBE (R T EREEYE [ B R
[ 342 e 617
AR? 117 ** 38 ok

R R
ﬁ%t R p<05  **p<.01  *** p<001
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18
FL
=
2
4
s 16
B
&
21
3.‘:%3 14
B L
-~
o 12 -7 .
™ e B ER
- - ==
-~
-
10 _e ”
’f
-
ST 3
o ®
8L
W3 RS RT (e
11 BRI R
smp e fEvE (™ Wilks' . Fg ﬁ?ﬁrfﬂ:ﬁ I l’f&ﬁ@gﬁ
7 - 13 1% A — —
il wilirye Lambda R S e e
LSS 992 752 .000 14.519 3.538 10.083 4.026
A £ 339 997 499 16.065 3.552 15.704 3.589
i -273 966 012 10.260 3.764 8.907 3.457
R g 186 954 .003 16.468 2.683 14.935 3.892
PETEEHRTEE s 950 002 11.416 3.600 12.944 3.078
ffRet @A fm 169 931 .000 12.091 3.196 13.833 3.149
il RS Wilks” Lambda=.703 T, =000
# 12 BT EEHE
SRR I AT
P TR R TR
]| IR TR R 49 (63.6%) 28 (36.4%) 77 (100%)
(2R TV E 25 (23.1%) 83 (76.9%) 108 (100%)
Bt ) 49 83 132 (71.35%)
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44 FRAFE S FREREMREE AN

(1) 3 = s

B R S KR iR 13 TR A o
)i fééf}l%‘? |RE FIRIRYET (B=-268, p<.001) ?I/Flj‘ifl'?& [E%’ [J LIPS Holloway
(1967) E‘F’ Mittelstaedt (1969) | U—Fugﬁ”ﬁ%“' Ulﬁi% “lf%'falﬂﬂ“f e B I
E=EN [/F'Jg“ﬁ EJJ»: el BN E E| T‘J@FF u*}%ﬁ:ﬁ:;ﬂp% I;—jgg | ﬁzfﬁ[}[[ﬁiﬁl}j%ﬁldfﬂ'g’%a ypir=
- R S A O -

@) % B R

B GRS BRI [ 130 TR [
tﬂ?‘”ﬁif‘—ﬁ TECE BT IS (B=-.303, p<.001) > E‘/}fﬁ?[:rlr}“ ]Ei%ﬁv o RLI A FERE T Menasco
and Hawkins (1978) EJTUE#*”T%E ‘,EJ[@% CUETH RS R ér*’“ﬁj‘? Rk St b?ﬁ%’ﬂﬁl
B R 5 % A @@%% ﬁgm TR DS H AP OBR - T
I -

3) [F?i?'if—:ﬂ LV I/ 35

irlrjl“ ) iﬂﬁﬁ’?ﬂlﬁﬁmg&ﬁl?{ﬁ% Rl /i 354 - Baron and Kenny (1986) ‘P?ELHJ?
FISTABE D Fl o7 3503 =t b 2 ’FIDJ“ ¢HrfRH| (Grayson and Ambler, 1999; Menon et al.,
2002; Morales, 2005; Noble et al., 2002; Shapiro and Spence, 2002) - Baron and Kenny (1986 ?J £
T F RS R [ e 0 AR SR L R C (a) F URBERERT SRR | R RS
(o)1 SRRt HEEA § OB ABECTI ™ i » IR RFOR e (S35 7
P %) + %28 22 FEUETS LR o BIIFSf11 PR IBA157 115 (Partial Mediation) : 82 (7
R JIFS A /AR L5 = fl1 /7 (Full Mediation) e

sk 13 7040 (a)i% fﬁ[}[iﬂp% (F @) %ﬂ?iﬁ%jg (/T A8y |54 (B=-.303, p<.001)
(Y85 26 = Freas) 5 )T SR (F1 T AR ) 2 l&iﬁ?ﬁ (@R T JTF 3 (B=484,
POODUSHBISS T67) | Q0 A (17800 - ey (1t S
(g (5 B PR (UPER=Y  ~ = Fv) o 1) Baron and Kenny (1986) FodlR!
N [?1?'1@ R TR =1/ (Full Mediation)

P9 > F 4Pk % DeCarlo and Leigh (1996) Z=mtligifzn 57 (N 92) fufFe » FIP %8 & (4
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