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Abstract: Attractive quality serves not only as a trigger of consumption, but also what makes the

service different and competitive. Creating attractive quality requires an understanding of the
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consumers’ internal perceptions. This research, adopting the attractive quality theory and the
Means-end chain (MEC), attempts to analyze a bride’s demands of wedding photography services,
exploring thereby the charm wedding photographs have for women. The results reveal that wedding
photographs provide women with a consumer experience of diversified values, with its ultimate goals
being long-term satisfaction, economic efficiency, and the testimony and memory of long-lasting
relationships. In customers’ pursuit of above-mentioned values, the four benefits which have the
greatest influences on raising their levels of satisfaction are “being complimented”, “having good
moods”, “added convenience” and “the sharing of one’s happiness with others”. What can
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significantly reduce levels of dissatisfaction is “free from unnecessary spending”, “natural quality” and
“guarantees”. Three categories of “transaction and testimony”, “experience of beauty”, “time
efficiency* are demonstrated in the end as the study explains the different requirements claimed by the
diverse values, the way to meet the needs of various customers as well as the way to enhance the

attraction of wedding photography.
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