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Abstract: This study examines the joint effects of feature advertisement, types of promotion, and brand
tier positioning strategy on onsumer choice. We also examined whether product type -- hedonic
versus utilitarian -- moderated the promotional effect of various types of promotion activities. Using a
2 (mode of product presentation) x 2 (product type) x 2 (brand tiers) x 3 (type of promotion activities)
mix-factorial experimental design, we obtained the conclusions as follows: (1) When products are

directly compared, the promotion effect of price discount (or premium) on low-tier brand is better than
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that of on high-tier brand. (2) When feature advertisements (a type of promotion characterized by
lower degree of comparison between products) and premium promotions are applied simultaneously,
the difference of promotion effects of price discount (or premium) on different tiers of brands are
insignificant. (3) The promotional effect of hedonic premium for a hedonic product tends to be better
than that of price promotion; however the difference is not significant. The effect of functional
premium for a functional product is equal to or even better than that of price discount. Thus the results

partially support the principle of interest congruency in promotion design.

Keywords : Brand tier, Feature advertisement, Preminu promotion, Price promotion

1. i

][

E AL ESS £l £1: ’?‘_, iﬁ B E A E r j@ff 7 Gl 14K 4 (integrated marketlng

communication : ﬁﬁ}EIMC) A E"Jtr'bﬂ Jfﬁiﬁfﬁéﬁ F U™ [E? HEN F[ SYEdE fﬁ@%?ﬁ f‘fﬂf'n

Jj?'ifiﬁﬁﬁ ' E AR S E g PP 1% G (Belch and Belch, 2001 > Burnett and Moriarty,
1998 ; Thorson and Moore, 1996) - ['LL%TJNI ERL T PTED )~ 9t ﬁi}ﬁiﬁﬁ%‘i [~ ErR Iy .‘%éﬁj#g?l el F/‘[
V= (Kotler, 1998) » Siyh| (78 et it SPETRE 2 QK] p PR 21 [P S
I Eﬂﬂﬁéﬁjmﬂ@ﬁ%%ygE[“&EE °

FPFRESE T  IPE - wfﬁ#%frﬁ'rﬁ"ﬂ“* CETRFIH- R -

BE O IR B ST ISR AR PORRIAREN D o (MR  POERET 5

P/\H”EE PRy pudsA o B ?l'_ - T E @ﬁ[ gz_j‘ ’ ‘j“’lﬁ‘ ﬁfﬁ'%"ﬁi
55[[ (Schultz and Kitchen, 1997 ; Weilbacher, 2001) > J[1HJ ’?, F[?jﬂéﬁd "Jﬁ[ J?ﬂflEl[JEIF EEEE l'ﬁZ
ﬁﬁ%yﬁﬁg.qﬂ%% R AR - %Wywﬁpvp%m@@
SR j@ff'ﬂ‘ﬁarn ﬁ i BT Jﬁ'*ﬁj Ifi lﬂ*ﬁﬁdﬁéﬁ?” F\[J/ R ff JERIiSES JEN?I ik
’Fﬁlﬁﬁﬁl#ff VA N A %‘ IF’Z 717134[“,1\?%\'?3 FLF J?ﬁ SRRV R J%EBF% [
(Bemmaor and Mouchoux, 1991) » [}% ”1 HEAd N [H A NN Rl 72 5 (Wllkmson
etal., 1981) JW AT N e AR 514%55?&%\[ (Gupta, 1988 Papatla and Krishnamurthi,
1996) - W[‘Jif‘ég?’“ * ?‘7"517 Il Wﬁ@ﬁ?ﬂf[ﬁ*ﬂ\f’ R ESE Ml 1% (Bemmaor and Mouchoux,
1991)- & %> Lﬂ?ﬁkﬁéﬁﬁ’?ﬁ'”ﬁw 37"1/?1‘4 (Bemmaor and Mouchoux, 1991; Wilkinson et al.,
1981) ~ ZLLI%) Ig}ﬁmﬁ'ﬁrﬁ‘?ﬂ lﬂj#t:?t-—r SRS i J,g.@j‘g #Ijﬁﬁﬁ@?lﬂwﬁ;«;, SR
G S B S (R S0« R X B
S SR 2 -



2RI~ ISR R R 17

FIB > LA R % i il etR (brand tien)! 80T [l > FRIVARR RIS SR,
Ffl = %TEJE"? # E (Balu, 1998 ; Bemmaor and Mouchoux, 1991)2 » & ﬁﬁﬁlf‘;ﬁlg,‘%ﬂ [,}iﬁﬁiiﬁﬁﬁﬁfi’sr
U/gﬁa/[\i@ﬂfi?éﬁﬁgﬁ[ i Bl R ol - 9t TR ﬁfﬁ'F E‘F}FF ﬁﬁ%{ﬂﬁﬁﬁﬁ
IR :EﬁEI’ETH Jﬂﬁf}djgﬁ WERGY o e 7 IFi ﬁl}—ﬁl%‘ﬁ&éﬁl’ TR o Ry JEQNG IS ik 2
A ;H H[Jﬁ"}ﬁj Il lﬂ!,*ﬁ'ﬁ:ﬁ[ ST E S Jﬁl«ﬁﬁdﬁgﬁ V¥ f (Blattberg and Wisniewski,
1989) » [NIFF % Iﬂ?ﬁ‘%ﬁg‘@ﬁlv }ﬂfﬁﬂ lﬂﬂﬁﬁl#ﬁ’?’]%ﬂ(ﬂ FFLE SRR T 1 T > DR i s
HIZ 9 [~ 354k (Woodside, 1994 ; Lemon and Nowlis, 2002) * F,*El),ilﬁ!ﬁj:“ e T2 EEI’?’] [
(feature advertisement) JLRLE T [fil Ff IE[*PJE_% Ff IE[JJ Wl Vg FZ,IT'%EF% (Allenby and Ginter,
1995 : Dhar et al., 2001) » RNEG= Eg?& E /J%glﬁ/‘ﬂjﬁ] ik lﬂﬂﬂj STl ??*‘V“EI ﬁ'tﬁl > fft
TQLE*E?JE[U;E\_ F" Ehﬁﬁifﬁlﬂﬂf AR RIS T S E['ﬁf\l%]‘)f&ij i E-}klilfl[![ﬁ? HEp f#]fLZT P
RV RS A0 (R L 5 S P R R
H ﬁ‘/j FREDZ fE'E:EFﬁ ,}ﬂf’f’lﬁ ‘LLﬁLf‘ﬁﬁj?“Fl'?‘F by NN 51’313755\_ "Trﬁ %'F’L i (Bemmaor and
Mouchoux, 1991 ; Lemon and Nowlis, 2002) {57 7% * Wﬁkrﬁ ﬂl%fpl"";[u J%;]Ef‘%rﬁ: @?",

L&Lﬁﬁdﬁéﬁ[ R T A o b

i PRIFHHRE fﬂ” z HFI U’?ﬂ Fil (I > [N ﬂf7 ﬁ@ﬂ@fﬂl}”@ﬂﬁﬁj?&%%?f‘ﬁ
Jed¥i@ (Holbrook ,1994 ; Babln et al., 1994) o 32 e I CFRE- 1t RO I?’E*JH
[E3E3 ﬁ[}ﬁf[ ﬂ?ﬁl*[ﬁlﬂﬁﬁdﬁgﬁ IRl 3 2 ﬁ[}ﬁf”]f'ﬁﬁ‘*‘lijﬁl@ﬁdﬁgw VY35 £ (Chandon et al.,
2000) » SR R A Sp e o3 BRIPRE IR > S D St ﬁ#l&'ﬂ[ﬁlﬁﬁﬁlﬁﬂ [/r»fd
;fa[ﬂ:#ﬁ.w% ﬂ[%fprﬂzﬁj%ﬁ@ﬁ,;;lwuﬂiwﬁ FUTER JRgfiny oy 35 sl ik T

R IV 17[Jng’!‘

(1) FEFIT AR 5 e R o SRS (s IR R e b asse
=
(2) EI%K‘T rf—%ﬁ@ﬂ[ﬁ i_ ,ﬂﬁﬁ“‘y{iﬁﬁﬂjiﬁ | VIR

1 Iﬂﬁﬂ[%‘;fﬂ”ﬁ‘dﬁi [ﬁn%xzrl'%};f&_ff#@‘r f[/-T ek 4, ,}{ij’@ﬁlgﬁ,’} £ F ﬁfﬁﬁg*&@ [t\;ﬁ i :*Ff[[
et (Blattberg and Wisniewski, 1989 + Simonson et al., 1994) » [filfF #5308 I T [F e 44135
FFIHER I (Nowlis and Simonson, 1996  Sethuraman, 1996) -

2 P T T D LR PR (SRR ) (Blattberg and Wisniewski, 1989 :
Bronnenberg and Wathieu, 1996 ; Sethuraman et al., 1999) °

3 I R T IO R S R SR (Babin etal., 1994) ¢



18 WHEAH
2. SRR BB EIEE

F AP AR AL rﬂmﬁi«ﬁﬁd{,éﬁ@% F [T"H?ﬂ F[ﬁ‘%r Wﬁrj [Fil R A B g
(context effects) 2RI /A5 T B e IgF iy Al - B 2050 ich
ALY = RIS -

1 L3R 22 3wk

fﬁﬁ@?ﬁ%ﬁﬁ‘%‘%@i ENfE S =2 EJJ‘H:FI 4TU[7E Y [/-Jlﬁf%f FAEFEH (context
effects) ikwiﬁﬁ B 2535 (task effects) STV EY4Y (Bettman etal., 1998) » [fil Eﬁw:
TE‘JEEZ F‘,J/ FiE [+ (comparison) %Aamfff fﬁlv e 5‘{4-%5 N PR BRI R R Y T

Eégiﬁ VHIERT H\W (Nowlis and Simonson, 1997 : Hsee et al., 1999 ; Ritov, 2000) » 3[/| {i" fj<
E:fi:ii [} 7~ 4 (preferences reverse) {14 - Hsee (1996) #[ff " &l [552 ; (The evaluability
hypothesis) B/ ~t@fﬂﬁ’+’ L RS T s el lE (compatibility) RLEEE Ef’mﬂi%’r
e L R BIAS W F IO o T AR 3 P B

CEIHRERGED T A VYA (Tversky et al., 1988 Nowlis and Simonson,
1997) = P [ﬁjﬁiFﬁ[}[ﬁ‘}Fﬁ[{ﬁﬁlj/F:i‘fﬁﬁj?“é’?jﬁﬁ{d'?{ fﬂfll’:'%'@ﬁ%@wiﬁ”f@ﬁﬁ ’ fﬁﬁﬁ”’?{iﬁéﬁ”ﬁﬁﬁ? i
= Ff%?j s Eﬁ?@ﬁ (f ™ RS BRSS9 TR 2 TE[EE"'{AE% fifr G fifRs) (8
B i (F"ﬁfﬁ') = EURFE il GO o3RI R - T e & 0 = AR il > i
TSEET DI il G0 i) 7 BRI @ S0 [ 5 EORE VR (Hseeetal., 1999) =

IR LS A ﬁﬁ?@%ﬁﬁﬁ?’ﬂ?ﬁf? Mg l'ﬂi{;‘ (Simonson and Tversky, 1992 ; Cooke and
Mellers , 1998) - [fil Eﬁﬁ?ﬁﬁﬁ??{’?ﬁ%ﬂﬁﬁ MgV #i3% (Wright and Rip, 1980 ; Sen, 1998) > Ffl 1%
FHFRL ARG TRH i 7 CI T £ 51 (assimilation) 35 iy b i B AN £ 5
F= (contrast) ¥ (Biernat et al., 1997) » (NI QU ZR% 5k VAT Iifa%ffzfg] [EH]
NS ‘IE&EJ[J??% S (Stapel and Koomen, 1998 : Bless and Wanke, 2000) ; 3 42 5E2F
[FIF e HBET & il CERLR) VAT IR EE 5 % g P (0 SR e
) o PR ﬁ‘”@ﬂ (FIFR e b 8 2 = 3 il SRS B (Taylor, 1979) © 7 [Fl A
RIS [/Fﬁ:ff [Fﬁ’ﬁ‘{"“%& | fl 73 Lﬁﬁﬁdﬁ@iﬁ?ﬂﬁ B ALY RS e T
ik ?z 53 IEE FARILRD T Il f o BRLE S5 T ISRATTYE0E = AR SRR B RO il -

A IR R K AT R R A BRI NU% (evaluation scales) ™+
(AR - F 1 IBI@A (Bazerman etal., 1992 5 Hee, 1996) -

S IR AT T2 13 R IR 0 SRS B 7 PRI IR (48 0 053 VB 2R
P HE] -



2RI~ AT R R 19

3 LB R SR T pli-t EE? f, REINT== ¢ ﬁﬁf‘ﬁg' VT 5! (Hsee et al., 19995 Nowlis
and Simonson, 1997) - Fiff{ " 'f%f 7 S L TRV B )
B R T L&HEWE ; pﬁw[,j B G VRITE T ERH  LY H
ﬁéﬁ;@@h P41 LT (separating promotions) ¥ (Lemon and Nowlis, 2002) °
2 AR E S B EHBETNE B2 i
221 AR L ~ R EH A MR B2 ok
EIFTES HHIEII . (oss aversion) WIRKAIT, » VEHRETh I (SRS i 7o
R I'%ﬁfﬁ”@ﬁg"@ﬁ PRES [ i E Tﬁ&l ik FAE"EKYFI P R Iaﬂ& BE | s W[Pl%ﬁﬁw
ET?E‘__@:ﬁ[l‘xl%l%?ﬁﬁjff@gmﬁ ‘3”?1;%’5 (galn) s AT E IF Fv! ﬁﬁw%‘h&@ﬁ o IF]‘F‘_H
15/‘}3 o PR E 4 I%]"fs‘ s TUTFH“ Y [“P [ PRl Iﬁﬁ“ﬁ‘%i%ﬁ?fﬂi (loss)
o S PR LT 1A (R DR B S GRS T R 1 (Heath
et al., 2000) » JF=FPNATHY AR D S % “HCEPETH D S g (Kahneman and Tversky,
1979) » B S g F3] f) ’é‘"?ﬁlif! ﬁfﬁ'%‘hg‘@ﬁ Bl J/IF]‘F‘TEJ#\ Vg (1 F“'Jilceﬂfﬁ'%ﬁg‘
@ﬁ[F]“‘ET J[[Iﬁ?’]‘*4 G R REa gl A AR E R Hfjﬁ*fﬁ%ﬁ Fﬁf’]&ﬁﬂ‘(ﬁﬁl%ﬁji)yﬁ Iﬁ!
FP*'FQTB‘@ﬁ [ ZFHEH AL T I%]‘F‘T’?ﬂ' (5;5%%"%) [/Icgﬂfﬁ”éﬁ&@ﬁ (Heath et al., 2000 :
Nowlis and Simonson, 2000) °
f]%’ﬁ/\?ﬂ Wﬁ#ﬁﬁ'@lﬂlﬁ’ I EE o A A SEAT SR R (R SR i 2 DR
PP AR T S R+ TP | PR I 6 R S
8 T AL R TR G- AL LSRR 5
IS TR 2 (RIS ARt~ R ) (RS D A I < R RS -
Wi%ﬁaﬁﬁﬁ“ [//URE
Hy - 2 jI 7%, fhﬁ@;gf//f#/;// T /5;/’/0/7//7%/ ?7‘765’%0/‘//15/;//fﬁ‘/ﬁé%fﬂ;fﬂfﬂ/ﬁé%r/‘?fﬂf/ﬂ/ SIS
/E?f: /5#/7%/ fﬁﬂéﬂ/ﬁ/jfi‘flﬁ'/fﬁ/ﬁéﬁg‘;ﬁ%/ﬂ/ JEHILI L % -
Eﬁ’f}ﬁ;’*ﬁ};‘i‘ﬁvi fE'E'?’Fﬂ“}{fj'ﬁfﬁ'ﬁ} EHE > TR =T "’7’ o RSN EPIEETR
F|1 (Nowlis and Simonson, 1997 5 Rivot, 2000) » PXER T [l /il 77 1 “HLfr ﬁfﬁ'l?’fﬁ‘lﬂﬂ&ﬁl
[ A SR 2 S e DB Ry I%]‘l;ﬂjf gl Yﬁ‘ﬁ'bﬂ?ﬂfj’
Wy it 22 @ﬁ‘ (regular price) Z=ZHE Lﬂ«fﬁllﬁ‘#‘ (sale price) 2% F=gik » PN[if] ‘é”?ﬁf[’ﬁl
FUmpl == 825553 (reference information) (Hsee and Leclerc, 1998) © £ % > 5 ’FJI':ZL?“,L ,’5 F,J
A B‘@ﬁ ['fﬁlﬁ#ﬁﬂ'%ﬁg‘ﬁfﬁ’ﬂ@ﬁ F‘#J];EI I'FLI » o 2 f‘[ Flis 7 ‘if%‘gﬁ (reference point) [ - ’ﬁ’?ﬁé/ﬁk}ﬂ/

6 IPE_'}? [ESZ'[‘J’F"JIZ[:’ (Huang, 2002) ?ﬁﬁ?]ﬁ%ﬁj;ﬁ%@\'} Ik FEEIEZH?,'L'?CETJ ﬁﬁli’u ) YI:WEEJ[H%‘?E'J M SRS
() B LR | R R T SRR IR L s -



5{‘]_ é’[?ifﬂ[l (perception of saving) RLAFIETY ﬁxjﬂiﬁﬁﬁﬁjﬂéﬁi? J',{iLf%ﬁjj?%rf;J Wﬁﬁ[[ﬁ] (Blair and
Landon, 1981) ° 5% F&7% Er}’ﬁ,’”ﬁ[{fﬁifgﬁgﬁc FF#,ﬂ[,’%FFFfp;[Fgﬁg@ FFIE i Eﬁ 2B Eﬁ , ﬁl ﬁf@@&&@ ﬂlﬁ
SIS ALY s @ S &@Fﬁm (% (ELRLHT 3 2R » (oA I i
RIS RYAEEFIRRATIIC) + o 5 BRLE RIS > (SR AR ot i T L5 IR D
?Jfl’fl’?ﬁq\‘j?ﬁ'?ffﬁﬁ@’?ﬂ/?&ﬂ iﬁrﬁ'\'fﬁ BRI PR P E})fﬁ}@iﬁh}ﬂfl F 53 LB S =
REBE I SRS LRl et o R R0 E ) = AR B R g
Mo < = B i1 TR i 2 ’*ﬂf P BT A 0I5
By e e /f’fﬁ/#%’ GFS 2
222 A AL " BEEHEENE B2 i
P (S AR SR G e L e ftﬁﬁfﬁiﬂ*"&@ i B E i ETs
b5 BB R T R S L R o e SR SRR -
Sl TSR P PRI > iy 2R DI R AR e }ﬁgw@q VTE R T [
I St e i P DI T ARV R T R o ST i T
GV REERIELE | (Heath et al., 2000) ©
P ARG 2 % T T PR SSR ] y HP r
P RERTE - [ Eﬂ]_?TEAFFIFﬁﬁ[?E?Sj/} E%FF[#IF[”T@EE prdsfA R EREAE  (Simonin and Ruth, 1998 + He
> S8T 5 P SO) o NI LGN E AR NS BRI - (SR
T PR A1V (Y » Y0 DTS PR VO o 0 3SR A R R K [
ﬂ&ﬁfﬁlﬁl}%kﬁr\#ﬁ ) F;rgji;‘\%ﬁﬁ% ;{fjfﬁﬁ%ggl B iﬁ :é;”, g@ ]F 7:1+-j[—ﬂ_lﬁ ED—,?F;F R HF}
) VISR o R ETTIRECRFIE D MW e iy o P R PERETTHE
= 4
Ho & 2L BRI S0 BSR4 o e B
1 Y7 P T R
B PR R S o i R IR R SR S e B A
IR Ty =0 SR B B JD%;J% ﬁlwa@%ﬁw U U T
T 0 (St o iy AETSEAT Ty 50 B 2R RSBy Pt 7 R ) PR
FRERVR D TR 5 LA S et e i 1 RIS D PR R I 2 PR R
pagps
Ha = A= (TR AT )~ (SRR B VB - iy oy
L da L Y a R e



2R - SRR R L R 21

23 AR R E RPN E - RE

jﬁLﬁﬁiiﬁéﬁ75ﬂ#§,§E'ﬁ (promotional mix) VEIfIZ 50— JﬂQ’% B R i e
LR 2 BV 3 R AR T 2
['Tﬁﬁﬁ%ﬁﬁiﬁﬁ Fllgs e e /]‘?[“7 T‘Fsi?é@?ﬁ [t A RS FF# R W?%%WF}J?F‘ i

HER R EEIR 2% iy (Kotler, 1998) o i PRAEHT AT SV THIH N % (Aaker,
1973 ; Beem and Shaffer, 1981 ; Campbell and Diamond, 1990 ; Chandon et al., 2000 ; Mela et al.,
1%%Pmmm1%@’{?i%%%W%%Wﬂﬁ?@ﬁ%ﬁW%¢Wf@ﬁWr%ﬁﬁw
F TSR SRR - TR 2 ERIVIS IR R R R 2 i
Elfi?ﬁfﬁfh f" H?F‘ F [/F}:ﬁ ,I%]‘F“’FU-I? IR T AP 2 ﬁ’]ﬁ?ﬁ (SRt Rili=]3

LﬁLlﬁlﬁ”__@:ﬁﬂF ’a"?ﬁﬁi%ﬂ*ﬁ' PP RS = JE A Sy SR T
(Shimp, 1993) 5 " ZHFre s PHRIVIHRNE i 4= o5 P2 B B0 S 2% il gfi
BT 0 520 R 3 S U R % g 1) (sl ﬁt@gv§w
(Kotler, 1998)

qumeZJ\WJ ?‘blﬁl«ﬁ/ﬁiiﬁéﬁ’u‘ﬁgﬁﬁ #[@F' A gl > R SR R AR D R

o ik Ff’{ | . Td“*f‘éﬁh fir Ak Fﬁ#,;[/ FEE |k 5T BV T S FFH] (instrumental
performance) [ ;bi%liﬁ '] (expressive performance) SHIE]® (Swan and Combs, 1976) : % |-
ZI‘L'EJ[J Z@FF[! ' ‘é”]?a *?'11 Tt 55 B 5 lfﬁ@ﬂ (hedonic goods) ' 'ﬁlfj:‘l‘%&ﬁ# (utilitarian
goods)9 S| (Batra and Ahtola, 1990 ; Hirschman and Holbrook, 1982 ; Mano and Oliver, 1993) -
B PTE] T IR ST B PR 7 KSR 3 ([ (Babin et al., 1994) BRI
WﬂﬁpHv@m@nﬂﬂ(mm)gﬁﬂﬁﬁﬁﬁﬁw ISR = RIFIEOR 5T ERATH fif

B QAL (R ~ ST e BUEESTIRE] > HplaTd - BRI A S Pt )

7 N s s SR N Rl el S B 2 ) Jwa‘aﬁi VR 5 AR
(Kotler, 1998)

8 SIS EIRLIR B RS £ VR g I S R H R 2 T R (LR I I
PRI T 2 A9 VA b B IRLAR B fif T 2 2R

O PRSIERRES TorkLT 1 TPROIED J PG > SRR E Y R A okl
S SRR A RGBS SRS E AT R R Y RO L e TR R R
R P i R A28 (Mano and Oliver, 1993) » i 117k iy FREFEER IO 03 5 iy -
A B i PIDRLS SRS B s RV oo~ o R A A i T e ) B el
(Hirschman and Holbrook, 1982) °

10@%ﬁ@§@m§mﬁ@ﬁ\%@‘®m ffHfIAE ~ k]| W BL95E 7 (Chandon et al., 2000) -



YT IR Y A PG T SR R SR P ORI e PR S S )
SRR S LTV RIEET - RLER IR i R AR AR
SEEATPREAE IR AT T SRR o Il RS R O T A D PR
P B R PR AT B LI A (O - A ) - TR R
TR 2 e Al (O - PRI -

w PP R STV A o il D P 1 A A R -
i3t (Dhar and Hoch, 1996 : Eagly and Chaiken, 1993 ; Soman, 1998) > f[ Eﬁﬁf E:@lf #[ﬂ@@ﬁ‘[
e SR | 0 e 7 T A e RO B i) RIS PO 1 7 2 R 7 RIS 95> Chandon
et al. (2000) P Ffa - FALRULD DEEET o SRy R PARIELE P AR T

ﬁfﬁ«‘%’h&)ﬂ - AR 20 [T IR i BRI L&Lﬁﬁdﬁéﬁf’?’r FLAFTY R
“Pﬂ?‘/‘ﬁ“ TR BT IR et S Fl s SRR IR R L R AT 0E | Fy gt
(Mano and Oliver, 1993 ; Shavitt, 1989) -

Chandon et al. (2000) FSHf " il ) SFATERZFRS IS 0 51+ = SRAB) ISl it g 94
e i R T TR (5 P RS 355 STy > R PR PR B S S ST g
VEif SPATER RS B i o BB TR BRI B RRER PRI F IS » [0y 2 P et A s - bIot
Chandon et al. (2000) AR P el G B GET R [ v 7 [ SRy e 1 W
HIEE ’?‘*’fﬁtzcwr’ji’w “EF{f Y HEl > NIFChandon et al. (2000) iﬁ;‘%ﬁffwﬁ%}ﬂﬁﬁmﬂﬁ'l‘i@ﬁ
IR A RS Ak O - AP RIS PR S e e
TR i (ﬁlﬂﬁ‘ﬂ‘lﬁﬂﬁ) I PRI e (R = 1A ‘/’Wﬂrrﬁ ENTé S
[ AR U
Hy -~ Z1 4 fﬂ/ﬁf@ﬁﬁgzgxW/f@yﬁf//%;gﬁgx,ﬁﬁwfr;/%f [ AR A -

FIH AT A e e e T A IR IR PR TR BB - P SR BT B 1A
i » P 1 o = R RSy 35k G (A RS A5 35 I i P
T AU
He -« 775 2 A8 1 A Aty L RSB o S0 [ A T O RS

11 Chandon et al. (2000) FEgRH 5] " | R BT B S S 2 TR (SR i
fi J%ﬁlﬁﬁé’* (F'RLChandon et al A i (IR A d— 305 E 2R (RN (p.73)> = Chandon
etal. (2000) &SR (SUBlvs B PHGER L F AR PR (0.76) -

12' Chandon et al. (2000) PRI et TP R TR S RS & oS S - [l
PR R 0 ST TR 1 IS petin 2 oy S5t £ R IS0 R0 P P
G URTERNAES il FIF_@:EJ_H?’;%J



2RI~ IR R R 23
3. MR aERET

31 F g EEHR KT

B Y fgﬁ%ﬁéif’?#[spw T R I TR ) AR R T
ATt ) SR T RIEISR ) VR T Eﬁ}%ﬂ‘ r@ﬁhtﬁlﬂ[ P IRl R R R 3
RIS AR o AP ST I 1T PR R R B 3 K
R |me£FJi'[§*JI WA 1 (RS > 3 Hlmﬁﬁd'ﬁﬁﬂ?ﬁpPTQ,IJ*EIZ-;Chandon et al. (2000)

N R A 481 e I AR T RS I o Tl e 1 o A
Bl &‘ﬁﬁfﬁ'ﬁr’zﬁﬁjﬂ HII= [fiLemon and Nowlis (2002) PRV [[h&lﬁéiﬂii'gl BN PR IE = R
! E{% AT HE Y ﬁfﬂ'%‘p&i fe! = [f{Lemon and Nowlis (2002) * Nowlis and
Simonson (1996, 2000) ] % Sethuraman  (1996) 538" » (M5G% Fﬁmﬁg,@@?l’ﬁgﬁffﬁﬁl"ﬂﬁﬁhﬁ

£l f.!,”ﬁgﬁﬁ»'%ﬁ& e Iifﬁ’lﬁﬁ‘ Ak :;E?E%Fﬁ’{,?}fpﬁj H[I% ffBabin et al. (1994) % Chandon et al.

(2000) @g’ﬂgﬁ 33 E% ”ﬁr":'[‘i@ﬁ » T W\‘l‘*@ﬁ ? o fi i o * %ﬁﬁj’%ﬁ@ﬁlﬁlﬁﬁﬁ’r@\l HIT) yg\
g'&ﬁf{%’i}:ﬁ /;f;{&} FEISERR 2 ”iJﬁFJT BIRGR[™ [?“JI/1 1 S S e ifpztg{higfuf{ EAF =t (TR

o A
D REL O 1)
2~ TP
N f fif
2~ Bk e v 5o He
3~ :r\":['ﬁjé‘;ﬁj A =
_— fEL
s FH
A et N
L i e R .
2~ S
TEE e

W1 B A



24 FERER R

20T (R ffrvs SRR ) * 2 (AR Rvs. R —5 3 IR 2 (i s, (S
IR * 3 (lgﬁlﬁLﬁﬁva E@ﬁ[uil@ﬁws ,,,,, NIE5Z ) Jﬁf&j\ﬁ%@?ﬁ“ulgﬁ% PR BT fil Rl SEP R L
Tl s -

32 $HExHRAFPE N

AFTRAEIE  F OT - PO R BB )7 0 B Y R
IESEE

33 FHWBET AL

B BHRIVIRR R Fljm% FHl - AR A F}ﬂ ik o ’EJ%%EH’
PR S BRI 7 557 BB
3.3.1 = ipl-

AR VPRGBS SR (R S
PP s - r'JEH”%'E'ﬁJW’ﬁ’Eif H i AR 2 2 S YR TS R
fifr > PRI IS B AR PR Y i 1) B SR I R
ERE R PRAT RS RS20 7 S PR S SRR S S - R R
P ARV B HF | CD player ~ [ EHIHE ~ SEIFSME - MBI - R T B
B BEAL - TR 1T R HIRS S S T IR
Fif= 1) IEI*IJ?EITHJ?“E?V%%ﬁii“ﬁ"ﬂ BT DIIE - ELHE S R80T - -
FFFI;?H[ f%'rgf Ell’fitrgVleert7gﬁi”§'"]w I—’ETEII e -1 #A 'F'{f'ﬁjﬂ [EF%E o ) 777 A
PRSP = & RN % 5 1) - f,l[a'#'&ﬁi?frér RO PR fIS34
N S L oL AR I T e NS KN b G gl e R
%E‘éﬁ[} TR sk 7oy T Hb,if e TS ) ST IR e s gt b =
If[! o RS /*ﬁyf\“%’}’ﬁﬁﬁfﬁélﬂi?i BN T T 2 g B [ B
SR L B (28.944, p<0.001) ©

3.3.2 @il =
AP AL S B R (LSRG H [l 8 ) e T

SERY S USRSty 3N T N -fﬁ[h%}ﬁ@?'dfﬁ"é’?ﬁﬁf‘lE%E@?ﬁ[ﬁ[;‘/ﬁﬁﬁﬁ[’i’?i”li"ng
LIS O LY O R B 1) (SR R LY B S - L RS A
e B EURLISE S ¥ BUAIGIC FfrﬂH¢&1'70ﬁ33/fll“éj681'ﬁt@?ﬁ“s=fﬁﬁ“ P EURp [l R
VEA BB BN PIE S Rfon o AFTRFT SR D A BB )
e U e e e L s



R R P e P

25

?‘3"‘ SRR AR
A ey P YV
iz & PR A Tﬁﬂ%f@fﬁfl Fiﬂﬁ T;HVEJJ—EIFFE?EW & EJHIH‘ ¥%¢| Campbell and
FIPE e iff £ 02 PR R i R B 7 ({1 SE[09H) Diamond (1990);
TV HPRVEER TR Y Mela et al. (1997);
BB 20 2 RIBA ER EUA R E R ASRIR] > 20 ) RS Chandon et al.
T[RRI - [ e I'%T':ﬁ?@ﬁﬁlalmﬁﬁ“ﬁfrg 5V JpE - (2000)
R B el o e o U SRR (R ot ] = T
FISF Y -
BRSSO TR @Eﬂ*?ﬁﬁ"‘/?ﬁ\fé"?ﬁﬁ}ﬁl Ml > Hsee (1996);
HE PR RIS T Eﬂtjp fia f r?ﬂ’ﬂ‘r (i fifify e R Hsee etal. (1999);
F%?ﬂgf ° Nowlis and
BRI 2 RIBT E EE (RlARIFIRG ) ¥ 2 R Simonson (1997);
(R DI B RE 1117 7 B ) SR S, Ritov (2000);
Lemon and Nowlis
(2002)
At S T H NI I i - SR RS AR Nowlis and
mﬁi b <Y o Simonson (1996);
BBl H Y s 2RI ﬁ Fﬁ#{ﬁlfgﬁk’z” ES ”f;fhfﬁ[}liﬁlfgﬁﬁ” SRR o Sethuraman (1996);
Lemon and Nowlis
(2002)
B ES ST R TP Y AR LS g (TS Babin et al. (1994);
HLH 1AL AR - Holbrook (1994);
BRI O3 B R, Frlnos £ ”ﬁj S E”Hg[ﬂ: EPER] Chandon et al.
TPREAE R L RO AR TR R EIEY St R i (2000)
EJ]Jfé?ﬁ?ﬂfﬁ C TR S ﬁé@/ B F,wgiﬂ e R Ry
R -
[l ES ﬁﬁfﬁﬁﬁggﬂ\ [l e ST g %ﬁfﬁ JRIEFH Bemmaor and

BBl 420 ¢ SRR DRI ) (BRI o R e

Fﬁﬁﬁﬁ%s@%ﬁ@ﬁ’W%?ﬁﬂ%ﬁ@%§§WWﬁ“@§%

N I‘F”I/

a%@% %%p(#%nﬂE%>Wf“%}JﬁﬁW?ﬂ%

P PRI

L IE FPLUE TR (R v (SRR 5 ot g
PP BRI~ Wl e e

2. 2RI T IREER (e vs (SRR s g
AP AR G TR Y B i

Mouchoux (1991);
Lemon and Nowlis
(2002)




T (SBR[ T (s YRS - [ 7 or | g OO R S IS
P ISER S R S R s -
I PATEY (LY fREET FURA A3 - Fi e (7
SV il ri’lqa‘uiﬁﬁ 7566, B I%  PIFSERADH o Ay gg@@ﬁ&@ﬁ + S66H
F ISR 5 H o ST AT TN S GARNIER | Sy o TR HE
[ PP %—GARNIER[*-?«@ PRt il R B PO A SR T i o
¢T|Jm[u1~gvgj?ﬁ[l'*ﬁ % [fiChandon et al. (2000) . F{[fi— 3% - F‘ Iﬂﬂﬁﬁd??ﬁ"ﬁﬁ—iﬂ alfvEs
= il g - PRSI PSRRI Al PR
P AR U TR T (SRR PR
YRS TRERTL T T IR VR 4 PSR (R
ARG, - I BT :_EUFFHPJE‘&EF IHEFN YR AR Ia il E DV LR s
H o PP S O - %?’iﬁﬁ@fﬁﬂ CEFERE VRS S o A
(BT IVAR RN BT AR T SKAIL (30.9% ) o P iR I £ T CK O (f155.9% )

o iz APTREFRYH R D > @ﬁ#ﬁ&mwgﬁ% HFE R 'éﬁﬁ%tﬁ;t,ﬁf&?
ST I 2 S TR VR B TREREE R T fwm‘z& Rt N TR
VR i BRI TR 1 TR R T TR

LT
333 XK L%
¢7Pmﬂ‘:“ﬁﬂ BERIR S UL 7 [ IR Uk 2 ’[iﬁ@ﬁﬁww alintia
PRI LSRR “ﬁqﬁﬁﬁ'ﬁﬁ;ﬁm T ERR P R TR LY R R
i “[#“T’E”E*Frf#i%'fﬂ”&"“ Uittt it m?ﬁ SIS 5o
PR SRR A > - TR RO E - G CTRE TR S ) 2 - AR R
SN I e LA ING L e T

s
B

r
.
ﬁ
J

13 i’ﬁm’[mfﬁﬁ ElR &%q PSR b%”ﬁ?ﬁﬂ}m I/ﬁﬁ‘:ﬁa;; f&?gg%@”f# W i YRS FE & VT [+
LUX » PR - AR - fi‘ﬁaﬂ + 566 ~ == Kao ~ RS2 UIﬁL@ﬁ A
I gu;,wjglﬂ VST - PR Za o R - WU PEGARNIER ~ R PR - R B R
F A FALAVENUSS il i it » ‘?FMF— &l w@’%%

14 pg il BT ARV Likert TRESNUE ST BERL > 717 R FRIpITge > 7 R FRIp G o BT  E
EEr ~ FHETC D IS 5T IEE2.01 ~ 3,161 2.29 5 B istE- 157 SRR e PRI

15 ¢Wﬁw‘§§%@~,@%m~uﬂj VISE i 16 R A 153?37”15’?%@ /UJ/ﬁﬁﬁtl}'?@?ﬁ*#'
RAFEIRE > WP TE VY~ SKAIL - TR IBSC - TR A W AR TERRR R - AT
%‘rﬁ 1~ UNOSTi{/AR A/ VCK ~ TOMMY ~ ADIDAS ~ KENZO ~ BENETTON=flif - ff ;EEH{

ﬁ#@[@%



2

SR~ IS R R

22 TS U,

27

R [ »
=5 WS h WIS
~ : s s
P R SRR fif S
kel 20, SR L il o VP
f = (s B b
| ' 5 o FrdrkRER gL A 60
‘ I A (vs.FF.l'é“‘éa“Eﬁ% )
g fi i 3 it i
" [ il ' '
: i M it
% R | ’
: i i i
iH R
2 W
ik e gt
f s
| Eﬁ‘é‘.’rﬁ?ﬁ:fﬁﬁi B 60
F',J It (vs T RITER )
E;J ETFI & i)
X Hey |[!|
5 BT %
[ilEz ) :Fﬁfi fif S iy
R Sl e A | 4k il o UM E
f i & PR
R - B S 0 Oy C ® ”
y R I
. =W @ v
o B B & B
il L
. Rk R
f 11
| privied g D 60
F:J @Fﬁ (vs. T 1 ER ”
I@ ETFI & i)
(= -
(it
&3 i

RZhTS




TN A A L SRR T B R SRR T P B
ke EJ:&LE'?jﬂJ?C%‘TFKJ%#{%W:J' ) ¥ B SR By b AT Euzﬁ i B - ?Eu&%}ﬁi [1> [ﬂ ? m f' Iﬂhﬁﬁ?
1&@@}3&{@ PRI YA '/Elﬁ““ﬂirﬂﬂiﬁ?” B e EU%E'%“'E'T‘ AP E S
= BERAHG e IS e E A T [ FFHPJ% E‘@ﬁﬂ’ﬁﬂj’fﬁ'li LA SR 3 E@?& (7 B
%‘ﬁfﬁi) VR A PRI 5 ﬁfﬁ'?’g‘g‘ﬂlﬁﬁﬁﬂﬁ“ STPEHRRIN ST TR NS SR
SRR AT R S ﬁﬁmﬁﬁﬁm eATFRE ﬂﬂnﬂﬁ%Aﬂ*ﬁ§WMf
SRS (= e[ i S e ([‘F,J IENNN [ﬂ FF#IFEF'F@ SR I/@FF# 555 BB SRS T [ﬂ FIp1 b HJE%‘

?EUE»%’*E'%“JN Hllfor s H A R p~ R :2 @:fﬁ!

TR H f‘ FiANER Iflt[ = sl —kéiﬂfiﬁ V«éﬁ &E?FEZPL’&E = g@pﬂ%ﬁ;@” » i b AT
IR 53 il = = R Ry 4 DR G HET SR 24003 16 ARl 2305518 e 3
A FIER22505 » H by (R {135% » N5 E Fflie6% o H o A E”?Eu i i‘%@rn’?fﬁxj
(G - 35 ?‘[ 632 ol EV9 T 57 BBl B T IR BB AR oS SR s
s L LR %'Eﬂ'ﬂ%qﬁ IFil 1] i?ﬁ“li_“?ﬁl%ﬁ”f, [ E'l 2L et ’iﬁfﬁ"‘/ Bl
lifiﬁiﬂiﬁél’ﬁ AU o 5T Iﬁ lnE']ijﬂJFf It~ BLA R FH*EET‘EJ%“:V WH AR > 2k Tt
B PR 5 117 -

BE S AP E?F%?r 3P L In(Fan /£ Fio)= f(0i By vkay 5O (@B
(BY)ikay »(Bd)itciy »(Y)wicy) > E Fl Mn(Fijuar / Fijan) P ERY e T=(Logit) - A" R El [ e ks A5 S5

A2 G RSN ok ST E U2 R Bk ST AR sk
ﬁ ViR E‘T’k]4Ff[!fﬁ“g*“&%%‘§%”5ﬁf[ﬁ‘fﬁ#ﬁﬁ@fﬁﬁj?“;‘/ = PRI §iF E?Ill'[ﬁ‘ﬁﬁ%ﬁi?ﬁé*@%@‘%
ﬁf%‘fll*ﬁfﬁ@ﬁ'ﬂ V2 RIS (op)jA gfif[ﬁ'ﬁﬁﬂ@ﬁﬂ?@?ﬁjf[ﬁ'%Fﬁﬁ[?fﬁfﬂﬂ;‘/ﬁ?f' [EH 35
P By F - B3 (Il i ﬁlﬁﬂﬁimlﬁﬁfﬁ“@’&%’é‘ﬁﬁ”ﬁﬁ ['[E‘Fﬁ#ﬁﬁ'ﬁr‘ FHFL L T IER (B8
Fa %J[ﬁﬁclﬂl ﬁﬁlfﬂlﬁiﬂll*Jﬁiﬁﬁdﬁ?@%ﬁ%ﬁ”ﬁﬁlﬁﬁﬁﬁ@PEHF“’W\?' [EHEH > (y)n P 5Tk
I'[E'fﬁ[!ﬁﬁl'%?‘,%EE"?ﬁlflﬁﬁ%ﬁiiﬁéﬁ%‘i@ﬁﬁ”gﬁl*Ff [W*'E%HF“ Vo T EREERL o P B s =R
(=R I A g

o ﬁ'ﬁ“ﬂ‘?‘ﬁ CTHIMAE £ EUAFT IR B Rl ) e R "’F'ﬁ#fﬁ*’”’” M
SRR (USRS - (SRS BRI SRR o R b P HBRT
ﬂv&ﬁPﬁﬁmﬁ: T BREI (2 - Wvﬂﬂ1m@§Pﬁ
171@%lmﬁiﬁwﬁ PR AR R R @ﬁﬁﬁﬁiE%ﬁJ@V@%””Fﬁ
AR 2 R E R AR 7 SR et R E TR R 7l R 2 R R
P ISR R R r@ﬁﬂﬁwﬂ
18 ST [t 553 I A T IRl 1B A

E% F' 55 B Qiﬁulf[[(ﬂl I/;[éf.j[ﬂ: o
19rﬂﬂ%mﬁ%yﬂﬁ%%%*wﬂvﬂﬁ%vf‘ﬁ i

NI



SRR SRR A 29

Logitﬂijk :H+(Xi+Bj+Yk(i) +6|(i)+ ((X‘B)IJJ'_(B’Y)JK(I) +(B6)J|(I) +(76)kl(i) + Cijki
i=1,2;j=1,2; k=1,2 ;1=1,2,3

B ag ERANE RIS
By FL A I
Yy AR (RO A )
By E IR ZOIAH (U AR B S E) S
(aB)y FRE S AT 2 (BN
(By)ia) Eb TR LA e = BRI (RO A B =) 5
(B K7 TR A58 = 0 5 (BBAE B R 50
(YO t‘},ﬁfﬁl@m&?mﬁﬁﬁﬁuwz, (i | 45 (%Mﬁqﬂfﬁ'@fﬁﬂ?‘?) |

=2 ey
e|]kl J TEE IV & o7 El

4. ERBERR D

41 3 Bib s

Fe J“’E”*'J?FHW%MJ SFER il (RSP RLD I B TEEL T R 0 S661E5
(SRR 5 FGETE i AR AL GARNIER (=G AR il » I (45 15
T fif > PR R RO HERIGERL Y ol R RS R
AT o TS S AR o P SR e AR R A
SERELCE ”,j—g, YA (2.205) $R 5 566, I (4.813) gty o [T AR LT
EREEE A B (215,522, p<0.001) » [N PR FORARYH L fHAARRETE E E R VbR P
AR U+ TISOOR)S (DALY B + D191 - 4P R o i
AR R B TR T (OARRLY R PEGARNIERY T 15 (3.124) 2[5 » ' IRV
T (4.699) SRl T AR E R B (610.238, p<0.001) » R4
T B BRI 52 )+ % P GARNIER F Ay RE.Y 0 » [y K PO 5%
AR Y i -

ERRRES

BRI TR TR M AR Y 2 Logitt
IR BT T 2 AP TTE R SE R L  BERrRAL A

20 HIFIFBRH R Likert TS » 21 FAT T TR > 7 R (ST (SR -



s ke ﬂt?ﬁé‘lﬁ'm[%%F - WAL SR ISR AT R
(72 FE T R TSR SR ﬁ{u_ FI[RR IR = S At
AL T URRE PR R R ﬁ#ﬁ”&ﬁ?i?u/g 73 AT U A3
FURBRER 4] SPCTDRS R | I T o PR SR R
A }W?F#B@%ﬁﬁéﬁ B E s e (s T
%;75;7[*1/%2?#“3«“1 s QiL@fJ}wfﬁﬁl ’El’ﬁﬁuﬁﬁ;ﬁjﬂﬂFH—%TIELI&E'%}:“JJ\Zjﬁr‘gf&iﬁ“ﬁﬁmjgﬁjﬂj}c[ﬂ% 0
5 T T R i 2 R gt A E?’F‘Hiﬁﬁh BIERR VL R RIS
T%Frru*f“ﬁ'n
421 & 2 RREMHEERE L Lk
¢F%Piﬁﬁ3@%p‘ﬁﬁ@%Jb%@@%:ﬁ?ﬁﬁéﬁﬁﬁoﬂﬁ4ﬁgﬁ%ﬁ
A T PN TR S (RO SR S
43.1% > [y fiATER B i B R T ’5 RS ST EE E’rﬁlﬁi«“ﬁlﬁﬁ (i e &
EREAR 21.9% > [ AR il D E R 1.8% o (Sl R ) 2 R EHE
32.7% [ b e e i E BRI R 0.9% IR ""Fdﬁ#ﬁfﬁ:‘l\%ﬁ:Fﬁpﬁ‘?ﬁlﬁ%‘l\%ﬁ: Fﬁ#;ﬁljﬁﬁ 22
i~ |%]'F‘1LL%J&1 e N FIEPR BB A .

13 R SR R Y

fﬁﬁﬁﬁﬁpﬁﬁgﬁ) etk iy (D)
" ST 7] PN [N e e H—E‘ . o _T }
bR AR R 2R ﬁ;IWﬂ =T Eﬁ
F"J LR 87.9 259 58.0 76.4 17.2 46.0
|§?F<1};L~’ﬁﬁ: 87.9 50.0 69.6 78.2 345 55.7
[}[J)?_Léﬁj 91.4 61.1 76.7 81.8 36.2 584
(% LAl 12.1 9.3 10.7 23.6 17.2 20.3
|§?F<1};l;’ﬁﬁ: 55.2 333 44.6 45.5 36.2 40.7
[[[Hiﬁfh 55.2 352 45.5 473 37.9 424
T iR REEEY 65.0 35.8 50.9 58.8 29.9 44.0

2V BRI T R AT SR SR VAR AR R FIER A5 ST R (fited
value) Z=EFEHIE4 [l (observed value) V7 BRI o nl ikl o plie )Fi?“@?'fg[' s gy R filt b fif] o
B SR T PRI B R T HEE R IR RO TH R
fgguj—/é;lrJ s Y PR S (R | gﬁ&ﬁﬂ JF=ANOV A% I/X 1ﬁ~f§}b’£lp@|‘pt ;fﬁq\l_j?%\l J—Jﬂl_pf&j%{
YPHNASIA AR A N B S R Y G SR R PR ) Bl PR Re AR | B
~ W&dur,i?gjfrj[ P SRS ) MR RS Y2 (f 1 E o 291) -



2 HR - SRR R 31

EX T N R

[LE; Jan 3%%?,(5?%@5&)

& ST [ofif B g e e B LT e
PR i RS +43.1% +0% +24% +24.1%
ﬁt%ﬁﬁ[ig’ﬁ# (B-578]) +21.9% +1.8% +19% +17.3%

ok Fﬁ‘l 2 +32.7% +0.9% +21.4% +20.5%
SRR [ HI5£31.8% F15£.0.9%

¢W“’T7QHVLOgit’F$?“ 73 W SRRV P e = %j'?ﬁf[ N ﬁ‘*ﬁﬁﬂéﬁj R &= drERs i
BEHRTE F1o B PRSI R £ S SRR A S R
%i‘f“f Il Fﬂ* (Cy=1.83, p=0.176)  [fillj + P4~ BRI 1 2 SRR
#SF. > Filﬁg%ﬁlfe*“&ﬂ%\ﬁéuléfég% YE (f%1y=97.23, p<0.001) ° SRy F ARSI PR
R PR H i SIS I e R R IR - (S e R S
S B B FRLPS SRL Eg  SEETS p is ke e
F BRI ALl Fﬁéﬁﬁfﬁfﬁ'@'p&”ﬂ_'* = I R AR Y R A e

£ *;\""¢’]iltzl“’%rﬂi’??x?ﬁff[}fgl FSFL 0 2 5 (A (R AR R RS = R A PSR
¥ (o 27208, p=0.354) ]| = g"ﬁfgﬁg"&%’ﬁ@@%wﬁhJ/%;&Iﬁ;f“fg\lﬁﬁi (U6 )
FEEE RN (0 (2=101.12, p<0.001) » [H =265 Frdi U i ﬁfﬁ'ﬁ(‘%'ﬂﬁhg’ﬁfﬁ[%“"&?ﬁ% Y]
TEW T BRI L T A BRSPS U quﬁp,:,jm;r—z@@,ﬁj SRV
B BRI » (SRS, AT S S A R R SART - BT )
EHRE TR ﬁfﬁ”@ﬁg‘ @fﬂﬂ* '*T?’Fﬁ‘bﬂﬁﬁl&m’f SRR RIS T IR B ([ AE0.9%) 5
VB 8 RV LY U RS 5 S5 R A
EPFSN EIRETE (I PRI SR TR R

BRSO, 7 B R T AR B (S
%’Béfﬁ[h (Blatterg and Wisniewski, 1989 ; Bronnenberg and Wathieu, 1996 ; Sethuraman et al., 1999)
SRy A AR N E'If%’juf'ﬁ%aif B[l P SR feRLE B A Y %H‘tﬁ/\lﬁ?ﬁlﬂﬁﬁl T
;V??TUS%E'”EJ%WT [ ﬁhi*”fl: A IF]"FQLE«EFJJI/?“ Feam E IR TR 21 [y TE'EETEAF FF#
TR A (SRR ol SRR S (SRR 7 e BT - b9
s AN e o fél'“fl#ﬁﬁ'@ﬁﬁ@fﬁ#lﬁwé EE%?, *‘J?“%Wf%?’fﬁﬁéﬁﬁ%ﬁﬁﬂﬂ/féﬁjx (20.5%)

22 PG (A T DE [T E307 - LRSI R B RO - R
(PP TGP s B2 oo iR 2t B



A5 FREED SRR FRBR-)

e I P L1 pffi
EIE 1 12.51 <.001
E 3]l 1 1.84 0.175
fif e 1 97.23 <.001
Bl 1 12.51 <.001
o IR e 1 3.58 0.059
e iR PR 1 1.84 0.175
R Sl RS 1 8.94 0.003
IR KU PR (A RLETEE Sf E R )
F6 ARG BT (FHBRT)
T E I P il pifi
ECE 1 13.68 <0.001
(e s 1 77.62 <0.001
% fif 2 1 1.60 0.206
AR Gl R ) 2 101.12 <0.001
PR ECRARE ) 2 36.67 <0.001
(e e 358 1 0.48 0.490
o T et (AR SR =) 2 8.01 0.018
o R PRI IR T =) 2 2.33 0.311
A il B AT A1 ol AR 2 9.33 0.009

7 YRR SR S A W

FFIEET 64 o PR AT L S (0.9%) > I ARV R S HLR il e
i I e 2 O IRR S T (R A NIEVF‘JLL&FJ AT P 2
B (32.7%) » fIPIREEAERIV S R AT A IR T S ERE (21.4%) » 1 S
2 R PR (S et o i TR TS [ S et o i (R RS S
L PR R e -
422 A MR ~HEEEHAERRE B2 FEwE

AprS RIS R PR RS R e = B ISR - R TR A
e P (S R R AR 0 733.6% 0 el i R



2RI~ R R 33

A7 WY R
e

REE

E F[
3 S i e B LT e e
*7} lfkifpﬁ (VESZHKE) +43.1% +3.5% +25.9% +35.2%
lié%ﬁ (B8] +23.7% +5.4% +20.7% +19%
T3 3 il +33.6% +4.4% +23.2% +26.8%
SRR B H1:£29.2% H1£3.6%
i 4.4% > [y = G S H G R B IS T S
ERRE R 2 B RE EELS -
FPHFRIV L ogittl =t S B EEAR P S FRIVIRN L (R B S SRR L T AT

A R AR BT A TR R (7 =116, p=0.281) » iy PR AR NS 2 SRR (O
F8HTT) PHEEBENE (£1=99.89, p<0.001) P T i PRI > (SRR
IS PR PR RS R A R 2 AR TR R
FPRE S WO PR > DRI R R L R - DSl 2
PYITI43.1% o [l AR Y ESRITI3.5% © i T A R TR IS o IS
?“\B%ﬁpwﬁiﬂ%y I123.7% > fyitR e D ’“Eu' IIS.A% o ISR D R
FELR{ 33.6% o 1 iRt e i SRR IR 4.4% o HL 0 ARV R E SN DI
e R R RIS o SRR e e i S TR 7 25.9% ol L R e R S TR
35.2% 5 PP ST LR PR ISR o (SRR (R T 120.7% o Tl il
P ITI 19% » (SR S HUET23.2% o i et T T 26.8%
PRIF RV RERE TS SR B o 7 R RS BB AR A [ il o et
B (3.6%) 5 SRyhp > T PRI o ISR S S IR R R R R [ I
R B e (29.2%) -
$ i AP AL R EOE TR R T e A R B R
PRI A0 (P =118, p=0.556) » [l 7 st #5500 QAR R fl i 2R 20 1 0 e
PRAGE (JIROTT) » ST BT S BEEREF A (1'0=105.60, p<0.001) » U HTE il
PRIV SR B R AT PR » il e i RS R PR (S et
e fify o Ak EEE > R PEAREFI R L -
423 A&@HR R EE 2 JE - X2
AP PRIV Logithh e M i i KRR R g TR - PR B
43 AT R 53 T A R R P HT (=235, p=0.672) » BT ML



A8 AR S BURER FHERD)

ﬁ%ﬁﬁ[{q\s?@ E[E[,@ lergﬂj pl'gﬂj
ESEC 1 16.76 <.0001

o i S0 1 2.04 0.1534

i e 1 99.89 <.0001

RIS 1 16.76 <.0001

% I i e 1 452 0.0336
B iR PR 1 2.04 0.1534
LT R 1 5.48 0.0193

FE +STPTRE SR R R R (R R

19 FAMEFE YRSV RS EA  (FRBRY)

Al e JEI Fiplg X2 i pi

EE] 1 6.89 0.009

(s e 1 74.89 <0.001

& A 1 2.49 0.115

e (AR TR 2 2 105.60 <0.001
PREEEACh AR ) 2 49.23 <0.001
(e e 358 1 0.26 0.609

A BT AR R R R ) 2 11.45 0.003
o R PR IR R SR =) 2 3.42 0.181
(B (LA IR B R ) 2 5.54 0.063

IR KU LT RS R )

R T T R S T BRI AT £ H - SR A R T B
HEHARN . (C@=3.56, p=0.468) (UIF10571-) » T Il (AR g il RE 2 ol g
= (TFHATRLE 0 HET L) e 2 7 (RISl 20 20 PR I AP o == it
AT ARSI 70 1 (RIS B 5 R S T o R T AT R O R
RSy =0 7 USSR RS R L SR (MRS (48.2%) vs. Rif IRIEA1(50.4%) vs 22 JRIEfS

FHEE TR SRy Jztffl%fg# WEaLaEl %‘[@@Fﬁ[}&%m @ﬁﬁgggfﬁ[{[ R 5 388 5 A
SRR IR Ry s 0 B BE (1)=0.21, p=0.647) » [N FR3ETE b (RIEHIF R



2RI~ IR R R3S

210 % B REPY €3 SR TR

BE R FIENTE Al pif
R 1 1.82 0.177

T 1 112.19 <.001
E 3l 1 5.71 0.017

e (AR 2R =) 2 131.46 <.001
PREEEAGRIARE ) 4 54.52 <.001
AR B R 2 T 1 0.64 0.423

% I R R G R 2 2 12.55 0.002
o R PR (R TR =) 4 3.56 0.468
(B (LA EI R B R ) 4 10.43 0.034

FE T VAR SRR RS - BB IRERT | R WAL

TFP/RERT (Rl )RR Al B R - e *”%’5@}% o FLEURPN ALY
%?ﬁfﬁ%ﬂ DR G A 20 DAL I SRR i ¢Tiffr§dr LT
FiE T % ({E30ml) - WIF“rT‘é RSP E T ﬁ@%ﬁ%ﬁﬁ‘pﬂ%* D [y
P RN TR o MR R R I TR R [ > OCurry and
Strahilevitz (2001) ?JFJF TSGR R RioESCat @f SRR TR T B Y
B Eﬁ [U‘# e IR g S ?If[! IF=9t > Kivetz and Simonson (2002) i {N BV ﬂﬁ{JJ/ ﬁml?ﬁ‘i
R TL(“JVH;ﬂ CRVRH L) RIS HIEE SR S A P E N LY BT
VIS ALY (o - R PR P URR {5 S E R BERA R Tl 28
A BRI SRR A TR IR R ST N -

LRI S TSI e AR R RE b T kel T A B o g
(SRR T FFFI;;E[F'J}’/“&I?IFK (E R SRR F LT AR IRETE [R5 (R TR (57.1%) vs.
PRI (61.1%) vs. L fRE (34.4%) - 1 @=44.93, p<0.001) » [ELRLERF o d % g#,}ﬂfl”ﬁm[&g
Al PRI 0 PR AR AR o IR g o SRR BN (¢ 0)=0.11, p=0.738) -
P o R SHEIRA L SRR I L RIS [P SR (R SR - ST AR SRR T
[E3E S e R e R BU IS 2 g e M F*”’F?F‘L#ii«f‘ﬁf’?#-&%f QISR R g IS ST U e
R 7L -

Tt | EE s AR (S W el ?ﬁ“ﬁ“lﬁﬁﬁ%‘ﬁ?%¢lﬂ [T D“”\Py'
G R SRR VERES [P REE TN - P (RIS ERF I SRR AN
Pl PIIPE TR [ 53 A == 53 [y A ) @1@?1&@@?%1_?%@% EE S PR T‘ﬁifpﬁ



£11 PHBREZHRLHR

i = BN @ i
Hy s RN R s R e i
LI ey 1 RS {Pﬁ@@@ R

T S T TR IS % -

H, FJI EE% lﬁfllﬁ‘ﬁ‘lﬂﬂﬁﬁl fi Eij Wﬁgﬁ i fipﬁ#ﬁﬁ[%ﬁ* L
u&@fﬁ[}w}iﬁﬁj}f&%\l l/fﬂfkl ) F R fi@%%ﬁﬁ
i '%]‘F‘L}ilﬁ!ﬁ'srﬁl REA

H o B A I o IS wmgg L
A i o B L L
W@ﬁ%ﬁﬁ@wwwwaw Pl % -

SR EERAIET s
ﬁ“@ AR o2 B F T e
= P #,L&Lﬁﬁj NG 2 1@[

Hy * 9 B e SETEM AT O (s p ] UL AR T
R IR L s -

He : SPREHETE TR IR LR TR sl ity 4
*‘*ﬁmgﬁfﬂ ”iﬁﬁj AL 7 (R o

REFIGHE L > [N FPREEL )2 2 G S BRI EREA G F VRN 18
T A PRV IFIS (5 S R 2 R AR
?E?ﬁffxlﬁﬁfﬁﬁéﬁ&ﬁfﬁ#[ﬁﬂ[ fipy & gk~ tfﬁbli%'f#ﬁﬁ”éﬁ&ﬁrfﬂl[ﬂﬁ? FIIRE [FIR A o baenieg
A I B S S T B R
@ﬁ Tf’f& SRR PN BRI R AR RGN R = R A A
W FR . HWERSEG (NS S ) RIS - R 1T
H R R A > & 2 ¢mu§4ﬁ§?ﬁ SRR AR fBr F IR fﬂﬁ ERULE ?ﬁ’ﬁﬁ‘%’@ﬂ@ I#I
VAR o TR g g AT F‘”\fg =20 Curry and Strahilevitz (2001)
I'J ¥ Kivetz and Simonson (2002) J/TFEZ[E?EF%J R AR R 3\“%1‘1/}’??;[/ FUR="RUN

MEEmEITER

51 F 3 2%

RO R A (ST S RSP T 0 S DR R
F * ¥ (Bettman and Kakkar,1977 ; Schkade and Kleinmuntz, 1994) » i’lim[‘a}?kﬁj‘ﬁqﬁj j’ﬂ%ﬁjiﬁg@



2R - SRR R 37

B IR PR A SRR 1 F AR A
ﬁﬁf‘ﬁ%ﬁ'ﬁ’?@;ﬁ ;[/‘E'ﬁ’fgj’%:@ﬁ RLflinty 35 » éﬂﬁf‘&ﬂ%ﬁj@ £ la\“‘fﬁﬁ'wﬂ“ A S B R o NI
ARl lEﬁJfﬂiﬂ‘}%&'?}‘} @?"_,f] . E?TF‘,%?E@FF,F,JLL% " it [/{'%F S T R (R
ol i IR -

Froes ?Zﬁ%ﬁﬁﬁfﬁ:'[ﬁfﬁ D e % FE#IW'JF;I PR PRI DR e E’Vrﬁ
ﬁﬁL{%ﬁiﬁ'?’:ﬂ‘K‘ﬁiﬁﬁL{%ﬁiﬁ’?}ﬂ%r? ﬁﬁL{%ﬁi?’Tf}J J ﬁ'j“‘ﬁ,'ufl[ﬂﬁﬁﬁg‘ﬁgéﬂ IE]%JF“IJ,H{‘EJFF}'&&[‘ N ﬁﬁLﬁﬁifé‘F)\[ e fﬁ % >
IF==*Lemon and Nowlis (2002) I'} > Simonson et al. (1993) VAN = 1~ 55 F BRI oL
FPEEETY ”'%?’r*‘»ﬁLﬁﬁJ?’?ﬁ' PRI RLY i [ AL R kR | ”rgfm%wwimﬁ rfu
TERRNTTEI = EF”} PR RIS AEV IR T :?ﬁfﬁﬁlcﬁﬁfﬁ'% AR R ELE ] e [N
E[ﬁf%ﬁ[ﬁﬁdi (iR T e PR L (RS PR iy L et o S ﬁl_ R E Fi
*z’ﬂgir&@%m Eﬁ 'jﬁ Fé ?}T&Fﬁ[@@ ﬁ E}ﬁﬁgﬂ;ﬂ FETRE » MR AR (=2 [ T F LS R
[N kl%]t, (Ep == @’?l = “ﬁgﬂg[ﬁ Fﬁ[ﬁﬂl%&& NALS &’J‘ Fﬁﬁ FF#H—QIFE &F__};FFI[IT ﬁlgﬁmjﬁﬁj 1% LﬁLﬁﬁjisr%J
Tj’iliﬁfﬁ'?'&ﬁ: If[l /RS T o 52 Lemon and Nowlis (2002) VPN AR

FAPFERT }%Fj’?lfl s PEH IR e Vﬁf’%ﬁj AN o B Wu?ﬁﬁjﬁ:'@@ﬁ#lﬁg

4] i@ﬁ[ﬁ B TERR RN o DR S R R G R A R
FFF [/H?j’vm It 75375;%\']““] EREVRCE Y FF[#IT@’TJ’JZ%‘ ’ M%M?%@ﬁiﬁ% (Prospect Theory) @[gﬁﬁ?ﬁﬁj
ESCHAgiilE fgﬁljjj{};%_%g &7 (Kahneman and Tversky,1979) ﬂffﬁ,il«f%ﬁi}ﬁ'?‘%' ) ﬁf““ﬁgjlﬁ[ﬂﬁﬁ[%ﬁ&
BREE - RV R F]?E@Iﬂhl}lﬁﬁj RSP R e 3R NTIE= Jan ha I':;Epp[#ﬁﬁ'%ﬁgﬁilﬂlm}%

BB SO R I [ R TR R R
BNV i S A S R R L (RS BT e
il BN o o SERD [EF | 21K % iLemon and Nowlis (2002) 422 & Bl B PRLES o
7 E_l I/F'* QJ%FIF F‘ﬁl'a“ﬁﬁj = %Jégﬂ—f}t (—' EE’?{ o= @[Fgﬁ’&) "Tnfl\lg @ 4 ﬁlll [/ I'F—J“
Himd g

o i BRI SEAETR: i SETE TR RS F“ﬂ#‘b@ﬂéﬁl VRIS 11 i SR
R R Rl R 1 e R R I R E'[ﬁ%ﬁlﬁl«ﬁﬁl U RIS ARIL] - L =
PR SR - A PRI S FRT  Chandon et al. (2000) = 3R Fllg - FILHIR
SRIE- Wl"%f—i,f[?i%ﬁfﬁ:'l‘iﬁiﬁ[f ﬁfr&ﬁﬂﬁﬁfﬁﬁm i EEE R Wﬁ']?‘ﬁﬁlil PR = T2 iy
[ ’%E‘E'Wﬁ:'[\?ﬁ@]ﬂﬁl?“Wﬁ =Yl ﬂ?ﬁbﬂﬁfi’l?ﬂ{ﬂﬁfﬂﬁ SHAIFLY PRt Al - [ R B e
)FE[I,” F[fjjﬁlf;ﬁjﬁ?&‘ o

5.2 B3 &

APHAOFROF e IR (1) A PAERT 0 Chandon et al. (2000) V4 It
R BSOS = I BRI R R EA » S e TR VIR PR =0 s s



LR e 2 fﬁ! 22 RV IR HRE R TR IS E R G R AT )
F o 2 RN R G NI (ORI R SO R IR 1R o
ﬁf?*i*ﬁ%@%%ﬁﬁﬁ 3 4¢£"W%Tﬂ#%ﬁ@wﬁﬁﬁfwﬁﬁbamﬁ
i '%F” FYR'TJIRIREE ] 2Pt 50 Wl R R R 5T T [l Fﬁ%ﬁ'%ﬁ’ﬁ%pﬁpﬁﬂ?‘lﬂ Fiofyd =
A £ o QF AN riﬁl%”“ﬂl‘iﬂﬁ SRR R 1 SRR A
J i EET’Fﬂtﬁ”l%ﬁfﬁ‘%ﬁ&@ﬁlﬁE AT RIS 2 RER R0 PR S i et
ST E R PRI (SRl At 7 e Lo 1 Ry - o e @ﬁg,ﬁﬁﬁﬁgéfﬁfﬁzg
@ﬁ«ﬂﬁ’%wﬁﬁ%@@%@ﬁwM@@%ﬁWW TR P12 RE - AR 1 (RS
DR e QYR PR R WA LA SR & S R [![Hii«‘:ﬁlﬁﬂj (64
I %Fﬁﬁwﬁ"ﬁfﬁ“@'& tﬁ”ﬁ! AR e A O R S - PIVESRERRT R i et
FFFI%J& f[ Eﬁ}ﬂflf‘a‘y—f @?‘alr[ﬂjﬂ IJﬁF‘“ ”jﬂi"[r, Ef#ﬂ.ﬂﬁxﬁﬁ@ﬁﬁ& V@Iﬁ[ ﬁfjj

B4 )¢W“ R PR i RIS TR oS R  IPE EP E  T h B

PER TR » 0 2 KRR R T I R iy e S5 5 SR IR — e 2 R i e
EJ%E’.‘FF# I S PP R IR R O R R B L B RS A T

i Y RSN I i 7 AR (P e -

53 B e K2 Ek

FPERARIVIRREET TR IR 1 WRREPR S S AR
PGS = (DAY IR (= o S o G R Sl BRI (O
]"'J?JF”T;“ B AR R S D AR - A PRI S ) R

SRS AR S ] (Hi AR R BV PP AR N it H PP
r WF’;%FU@“ JEIRL fﬁr’ﬂ‘% (3)7#?7" £V ‘/E?FFFFIB@AFF#@'@E@ > (R gl

AR o AR 5 =Rl i B FE i T TR DRSS R i A B

FFFW%‘ PR IRl PRI PRt = PR RS P 1 TE| AR o (4 F
FEEL TR RS8Rl L R Y AR - St (AR ISR LR IV (R - 2R AT
RN TR PET 5 R Lﬁﬁf‘ﬁﬁh“ F"'&Fﬁ‘fﬁﬁl%?*ﬂﬁ (ONRE) IRl SE B S
A D E AL SRR N o 2 R - S PR A PR R A “’Eq'ﬁtﬂjrﬁi“ (5)
FFHEI V*”E?@ﬁ[ﬁ' TP-TEE TR R, T SKAIL if%‘ﬁ” fl= F 2RIV T
= 1SR %‘ﬂ IV R £ i (5 PR ARy - 20 RYRF UG  - (6)¢T/‘u rirﬁl%ff“ﬂi
W Eﬁw et D S LR L S R R
s R 2 R IR R EE AR Ve il PR R T R
R T St BTS2 3 ad = 17 Tt ) fﬁ?—é‘(ﬁ °



2RI~ AT R R 39

ok PR o SRR SRR R A %!‘ (1)ﬂ?{$‘[,}ilﬁﬁj fU R > h
Rz RIFIVE RRECHZOE SR SO E L PSS B[RRI ol
ST Rl R ﬁ’r“ﬁ%“fﬁé%'giﬁ PRI A P T AP P RS
%fﬁ @)% /7?%’?’_,?{@5 Hie /[Hﬁfﬁ[ﬂ I EE%LJ It BRI (display) =L -
iffé{’;%'?’_liﬁéﬁ,j/é%li%ﬁﬁ <% (Lemon and Nowlis, 2002) » YTETPJIZ[‘L'E\'#{?]‘} f\%%fl ST (RS
Sl B PR BRI P SRS B 0L s - O)h
PR SR (WS TR z@ﬁ,{ﬂ 3 (I B P ek
P B SR S T B B T e SR WL&L‘:EJ?“‘*J
B » SO ) S BURL P R - (4% PR R ffpwt;;ﬁfﬂ; i
P o VAR S QR AR RV (R S RS AR ﬁ‘/iﬁé*
TR R S TR R E I IR S, Ifk (S) R P =1
AT ST TR SR (RSP S AFTR S WRR
T SRR O B TR R P i R R
S JREIRIS Y BYRRRL B T B o (O)I PR A il T RSP S S
PeIL (Rl $578  RATESL (Chandon etal., 2000) » A SR PRS- WARFHT I T
AT R RO S A PEBIRITR R 2 PO PR -

\# o Tﬁl

Bt 2% -
Fifel FRFHIE p‘;ﬁl*ﬂﬁﬁ&'% (n=86)

& fif T 15 i IV
CD player 4.03 1.76
@l# g 4.79 1.63
SE 3.14 1.48
*Bﬁﬂ% 436 1.56
=S 3.24 1.53
T-J 4.34 1.74
Tl 4.90 1.85
o 5 4.23 1.57
B AR 3.42 1.75
VRS2 K 2.56 1.37
T 3.51 1.58
Fﬁ*’f‘ 5.64 1.33
HI % 2.02 1.13
SR 3.87 1.72

= R 3.74 1.44

7 ¢ HEFRFHR Likert TR 20 1SRG > 7SR -



40 FERIEE K

2 TSR RS (n=68)

W ERT EE
T+ LUX 2.6912 1.0112
LH PR 4.1765 1.1453
v 2.5882 1.1620
eS0T 3.7206 1.0051
£ R 4.4706 1.2274
566 4.9559 1.1255
L7 Kao 4.4412 1.1639
PR = 3.9265 1.1105
Y i 3.1618 13114
41 27500 12504

7 ¢ RV Likert RIS 15 o 1Ay TR IR - 71 (ST (SR -

fifA3  TRRZHY fiiviEan (n=68)

el i R

=3 fr 5;4 3.8235 1.2331

G 4.4412 1.2141

Za 3.6324 1.1448

(RN 4.5588 1.1639

(B % 75) GARNIER 2.8824 1.2758
(B 7%) 0 3.4559 1.3094
=% 4.0588 1.2445
o= 3.9265 1.1502

F 2 LAVENUS 34118 1.2123

7 ¢ PRI Likert TR 3% » LS AT AN - 71 A (ST (SEER o -
ZE R

Bl o I AT B R RS S L A B B
FFAR LS F?F% » W91 F o

%JTPE?I" LRPEREL ST FTSAS/STATI M [ 1k » ¥4 F[J" T'ﬁti/ (=L > SEI9LF o

ol T O - fﬁ%rawﬂ%ﬁ@w%ﬁvww Y [eaS S
?",IUFVT;{\ I#@ﬁ*% ﬁ,ﬁx@ *1[3“[87¢F o

FURIED > TR RS I SRR PR SR ED A o B B S S S
L[#’gﬁ4 fi » WBI91EF .




2RI P R 4l

Aaker, D. A., “Toward a Normative Model of Promotional Decision-Making,” Management Science,
Vol.19, No.6, 1973, pp.593-603.

Aaker, D. A., Managing Brand Equity. New York: The Free Press, 1991.

Aaker, D. A., “Measuring Brand Equity Across Products and Markets,” California Management
Review, Vol.38, No.3, 1996, pp.102-120.

Allenby, G. M and Ginter, J. L., “The Effects of In-Store Displays and Feature Advertising on
Consideration Sets,” International Journal of Research in Marketing, Vol.12, No.1, 1995, pp.67-80.

Babin, B. J., Darden, W. R. and Griffin, M., “Work and/or Fun: Measuring Hedonic and Utilitarian
Shopping Value,” Journal of Consumer Research, Vol.20, No.4, 1994, pp.644-656.

Bagozzi, R. P., Baumgartner, H. and Yi, Y., “Appraisal Processes in the Enactment of Intentions to Use
Coupon,” Psychology and Marketing, Vol.9, No.6, 1992, pp.469-486.

Balu, R., “How a Pasta Maker used Its Noodle to Whip the Giants: AIPC Reflects Power Shift Within
Food Industry To Private-Label Firms,” Wall Street Journal, 9 (December), 1998, pp.Al.

Batra, R. and Ahtola, O. T., “Measuring the Hedonic and Utilitarian Sources of Consumer Attitudes,”
Marketing Letters, Vol.2, No.2, 1990, pp.159-170.

Baumgartner, H. and Steenkamp, J. E. M., “Exploratory Consumer Buying Behavior:
Conceptualization and Measurement,” International Journal of Research in Marketing, Vol.13, No.2,
1996, pp.121-137.

Bawa, K. and Shoemaker, R. W., “The Coupon-Prone Consumer: Some Findings Based on Purchase
Behavior Across Product Classes,” Journal of Marketing, Vol.51, No.4, 1987, pp.99-110.

Bazerman, M. H., Loewenstein, G. F. and White, S. B., “Reversals of Perference in Allocation
Decisions: Judging an Alternative versus Choosing Among Alternatives,” Administrative Science
Quarterly, Vol.37, No.2, 1992, pp.220-240.

Beem, E. R. and Shaffer, H. J., Triggers to Customer Action-Some Elements in a Theory of
Promotional Inducement, Marketing Science Institute, 1981, pp.81-106.

Belch, G. E. and Belch, M. A., Advertising and Promotion: An Integrated Marketing Communications
Perspective, 5t ed., New York: Mc Graw-Hill Higher Education, 2001.

Bemmaor, A. C. and Mouchoux, D., “Measuring the Short-Term Effect of In-store Promotion and
Retail Advertising on Brand Sales: A Factorial Experiment,” Journal of Marketing Research, Vol.28,
No.2, 1991, pp.202-214.

Bettman, J. R. and Kakkar, P., “Effects of Information Persentation Format on Consumer Information

Acquisition Strategies,” Journal of Consumer Research, Vol.3, No.4, 1977, pp.233-240.



42 FERER R

Bettman, J. R., Luce, M. F. and Payne, J. W., “Constructive Consumer Choice Processes,” Journal of
Consumer Research, Vol.25, No.3, 1998, pp.187-217.

Biernat, M., Manis, M. and Kobrynowicz, D., “Simultancous Assimilation and Contrast Effects in
Judgments of Self and Others,” Journal of Personality and Social Psychology, Vol.73, No.2, 1997,
pp-254-269.

Blair, E. A. and Landon Jr., E. L., “The Effects of Reference Prices in Retail Advertisements,” Journal
of Marketing, Vol.45, No.2, 1981, pp.61-69.

Blattberg, R. C. and Wisniewski, K. J., “Price-Induced Patterns of Competition,” Marketing Science,
Vol.8, No.4, 1989, pp.291-309.

Bless, H. and Wanke, M., “Can the Same Information Be Typical and Atypical? How Perceived
Typicality Moderates Assimilation and Contrast in Evaluative Judgments,” Personality and Social
Psychology Bulletin, Vol.26, No.3, 2000, pp.306-314.

Bronnenberg, B. J. and Wathieu, L., “Asymmetric Promotion Effects and Brand Positioning,”
Marketing Science, Vol.15, No.4, 1996, pp.379-394.

Burnett, J. and Moriarty, S. Introduction to Marketing Communications: An Integrated Approach.
Upper Saddle River, N.J.: Prentice Hall, 1998.

Campbell, L. and Diamond, W. D.,”Framing and Sales Promotion: The Characteristics of Good Deal,”
Journal of Consumer Marketing, Vol.7, No.4, 1990, pp.25-31.

Chandon, P., Wansin, B. and Laurent, G., “A Benefit Congruency Framework of Sales Promotion
Effectiveness,” Journal of Marketing, Vol.64, No.4, 2000, pp.65-81.

Cooke, A. D. J. and Mellers, B. A., “Multiattribute Judgment: Attribute Spacing Influences Single
Attributes,” Journal of Experimental Psychology, Vol.24, No.2, 1998, pp.496-504.

Dhar, S. K. and Hoch, S. J., “Price Discrimination Using In-Store Merchandising,” Journal of
Marketing, Vol.60, No.1, 1996, pp.17-30.

Dhar, S. K., Hoch, S. J. and Kumar, N., “Effective Category Management Depends on the Role of the
Category,” Journal of Retailng, Vol.77, No.2, 2001, pp.165-184.

Dickson, P. R. and Sawyer, A. G., “The Price Knowledge and Search of Supermarket Shoppers,”
Journal of Marketing, Vol.54, No.3, 1990, pp.42-53.

Dommermuth, W. P., Promotion: Analysis, Creativity, Strategy. 2nd ed., Boston, Mass: PWS-Kent
Publishing Company, 1989.

Eagly, A. H. and Chaiken, S., The Psychology and Attitudes. Orlando: Harcourt Brace and Company,
1993.



2 ER - TR R 43

Guiltinan, J. P., “The Price Bundling of Services: A Normative Framework,” Journal of Marketing,
Vol.51, No.2, 1987, pp.74-85.

Gupta, S., “Impact of Sales Promotions on When, What, and How Much to Buy,” Journal of Marketing
Research, Vol.25, No.4, 1988, pp.342-355.

Hauser, J. R. and Wernerfelt, B., “The Competitive Implications of Relevant-Set/ Response Analysis,”
Journal of Marketing Research, Vol.26, No.4, 1989, pp.391-405.

Heath, T. B., Ryu, G., Chatterjee, S., Mccarthy, M. S., Mothersbaugh, D. L., Milberg, S. and Gaeth, G.
J., “Asymmetric Competition in Choice and the Leveraging of Competitive Disadvantages,” Journal
of Consumer Research, Vol.27, No.3, 2000, pp.291-308.

Hirscman, E. C. and Holbrook, M. B., “Hedonic Consumption: Emerging Concepts, Methods and
Propositions,” Journal of Marketing, Vol.46, No.3, 1982, pp.92-101.

Holbrook, M. B., The Nature of Consumer Value. In Rust, R. T. and Oliver R. L. eds., Service Quality:
New Directions in Theory and Practice. Thousand Oaks, CA, Sage Publications, 1994.

Hsee, C. K., “Elastic Justification: How Unjustifiable Factors Influence Judgments,” Organizational
Behavior and Human Decision Process, Vol.66, No.1, 1996, pp.122-129.

Hsee, C. K. and Leclerc, F., “Will Products Look More Attractive When Presented Separately or
Together?” Journal of Consumer Research, Vol.25, No.2, 1998, pp.175-186.

Hsee, C. K, Blount, S., Loewenstein, G. F. and Bazerman, M. H., “Preference Reversals Between Joint
and Separate Evaluations of Options: A Review and Theoretical Analysis,” Psychological Bulletin,
Vol.125, No.5, 1999, pp.576-590.

Inman, J. J., McAlister, L. and Hoyer, W. D., “Promotion Signal: Proxy for A Price Cut,” Journal of
Consumer Research, Vol.17, No.1, 1990, pp.74-81.

Kahneman, D. and Tversky, A., “Prospect Theory: An Analysis of Decision Under Risk,”
Econometrica, Vol.47, No.2, 1979, pp.263-291.

Kanetkar, V., Weinberg, C. B. and Weiss, D. L., “Price Sensitivity and Television Advertising
Exposures: Some Empirical Findings,” Marketing Science, Vol.11, No.4, 1992, pp.359-371.

Kivetz, R. and Simonson, I., “Earning the Right to Indulge: Effort as a Determinant of Customer
Preferences Toward Frequency Program Rewards,” Journal of Marketing Research, 2002, Vol.39,
No.2, pp.156-170.

Kotler, P., Marketing Management: Analysis, Planning, Implementation, and Control. 9th Ed., New
Jersey: Prentice-Hall Inc, 1998.

Lemon, K. N. and Nowlis, S. M., “Developing Synergies Between Promotions and Brands in Different

Price-Quality Tiers,” Journal of Marketing Research, Vol.39, No.2, 2002, pp.171-185.



44 FEREE

Mano, H. and Oliver, R. L., “Assessing the Dimensionality and Structure of the Consumption
Experience: Evaluation, Feeling, and Satisfaction,” Journal of Consumer Research, Vol.20, No.3,
1993, pp.451-466.

Mela, C. F., Gupta, S. and Lehmann, D. R., “The Long-Term Impact of Promotion and Advertising on
Consumer Brand Choice,” Journal of Marketing Research, Vol.34, No.2, 1997, pp.248-261.

Nowlis, S. M. and Simonson, I., “The Effect of New Product Features on Brand Choice,” Journal of
Marketing Research, Vol.33, No.1, 1996, pp.36-46.

Nowlis, S. M. and Simonson, 1., “Attribute-Task Compatibility as a Determinant of Consumer
Preference Reversals,” Journal of Marketing Research, Vol.34, No.2, 1997, pp.205-218.

Nowlis, S. M. and Simonson, 1., “Sales Promotions and the Choice Context as Competing Influences
on Consumer Decision Making,” Journal of Consumer Psychology, Vol.9, No.1, 2000, pp.1-16.

O'Curry, S. and Strahilevitz, M., “Probability and Mode of Acquisition Effects on Choices Between
Hedonic and Utilitarian Options,” Marketing Letters, 2001, Vol.12, No.1, pp.37-49.

Papatla, P. and Krishnamurthi, L., “Measuring the Dynamic Effects of Promotions on Brand Choice,”
Journal of Marketing Research, 33, No.1, 1996, pp.20-35.

Park, C. W., Jun, S. Y. and Shocker, A. D., “Composite Branding Alliances: An Investigation of
Extension and Feedback Effects,” Journal of Marketing Research, Vol.33, No.4, 1996, pp.453-466.

Prentice, R. M., The FCB Approach to Advertise/Promotion Spending. In Strang, R. A., ed., The
Relationship Between Advertise and Promotion in Brand Strategy. Cambridge: Marketing Science
Institute, 1975, pp.75-90.

Quelch, J. A., Sales Promotion Management. Englewood Cliffs, N. J.: Prentice-Hall, Inc, 1989.

Rao, A. R, Qu, L. and Ruekert, R. W., “Signaling Unobservable Product Quality Through a Brand
Ally,” Journal of Marketing Research, Vol.36, No.2, 1999, pp.258-269.

Rao, A. R and Ruekert, R. W., “Brand Alliance as Signals of Product Quality,” Sloan Management
Review, Vol.36, No.1, 1994, pp.87-97.

Ritov, 1., “The Role of Expectations in Comparisons,” Psychological Review, Vol.107, No.2, 2000,
pp.345-357.

Schkade, D. A. and Kleinmuntz, D. N., “Information Displays and Choice Processes: Differential
Effects of Organization, Form, and Sequence,” Organizational Behavior and Human Decision
Processes, Vol.57, No.3, 1994, pp.319-337.

Schultz, D. E. and Kitchen, P. J., “Integrated Marketing Communications in US Advertising Agencies:
An Exploratory Study,” Journal of Advertising Research, Vol.37, No.5, 1997, pp.7-18.



2 HR - TR R 45

Sen, S., “Knowledge, Information Mode, and the Attraction Effect,” Journal of Consumer Research,
Vol.25, No.1, 1998, pp.64-77.

Sethuraman, R., “A Model of How Discounting High-Priced Brands Affects the Sales of Low-Priced
Brands,” Journal of Marketing Research, Vol.33, No.4, 1996, pp.399-409.

Sethuraman, R., Srinivasan, V. and Kim, D., “Asymmetric and Neighborhood Cross-Price Effects:
Some Empirical Generalizations,” Marketing Science, Vol.18, No.1, 1999, pp.23-41.

Shimp, T. A., Promotion Management and Marketing Communication. Chicago, IL: Dryden Press,
1993.

Shavitt, S., “Operationalizing Functional Theories of Attitude,” In A. R. Pratkanis, S. J. Breckler and A.
G. Greenwald (Eds.), Attitude Structure and Function, Hillsdale, NJ: Lawrence Erlbaum Associates,
1989.

Shocker, A. D, Srivastava, R. K. and Ruekert, R. W., “Challenges and Opportunities Facing Brand
Management: An Introduction to the Special Issue. Journal of Marketing Research, Vol.31, No.2,
1994, pp.149-158.

Simonin, B. L. and Ruth, J. A., “Is a Company Known by the Company It Keeps? Assessing the
Spillover Effect of Brand Alliance on Consumer Brand Attitudes,” Journal of Marketing Research,
Vol.35, No.1, 1998, pp.30-42.

Simonson, I. and Tversky, A., “Choice in Context: Tradeoff Contrast and Extremeness Aversion,”
Journal of Marketing Research, Vol.29, No.3, 1992, pp.281-295.

Simonson, I., Carmon, Z. and O’Curry, S., “Experimental Evidence on the Negative Effect of Product
Features and Sales Promotions on Brand Choice,” Marketing Science, Vol.13, No.1, 1994, pp.23-40.

Soman, D., “The Illusion of Delayed Incentives: Evaluating Future Effort-Money Transactions,”
Journal of Marketing Research, Vol.35, No.4, 1998, pp.427-437.

Stapel, D. A. and Koomen, W., “Interpretation versus Reference Framing: Assimilation and Contrast
Effects in the Organizational Domain,” Organizational Behavior and Human Decision Processes,
Vol.76, No.2, 1998, pp.132-148.

Swan, J. E. and Combs, L. J., “Product Performance and Consumer Satisfaction- a New Concept,”
Journal of Marketing, Vol.40, No.2, 1976, pp.25-33.

Taylor, S. E., “The Generalizability of Salience Effects,” Journal of Personality and Social Psychology,
Vol.37,No.3, 1979, pp.357-368.

Thorson, E. and Moore, J., Integrated Communications: Synergy of Persuasive Voices. Mahwah, N.J..

Lawrence Erlbaum Associates Publishers, 1996.



46 TR

Tversky, A., Slovic, P. and Shmuel, S., “Contingent Weighting in Judgment and Choice,”
Psychological Review, Vol.95, No.3, 1988, pp.371-384.

Viswanathan, M. and Narayanan, S., “Comparative Judgements of Numerical and Verbal Attribute
Levels,” Journal of Consumer Psychology, Vol.3, No.1, 1994, pp.79-101.

Wansink, B., Kent, R. J. and Hoch, S. J., “An Anchoring and Adjustment Model of Purchase Quantity
Decisions,” Journal of Marketing Research, Vol.35, No.1, 1998, pp.71-81.

Weilbacher, W. M., “Point of View: Does Advertising Cause a Hierarchy of Effects?”” Journal of
Advertising Research, Vol.41, No.6, 2001, pp.19-26.

Wilkinson, J. B., Mason, B. and Paksoy, C. H., “Assessing the Impact of Short-Term Supermarket
Strategy Variables,” Journal of Marketing Research, Vol.19, No.1, 1982, pp.72-86.

Wilkinson, J. B., Paksoy, C. H. and Mason, J. B., “A Demand Analysis of Newspaper Advertising and
Changes in Space Allocation,” Journal of Retailing, Vol.57, No.2, 1981, pp.30-48.

Woodside, A. G., “Modeling Linkage-advertising: Going Beyond Better Media Comparisons,” Journal
of Advertising Research, Vol.34, No.4, 1994, pp.22-31.

Woodside, A. G. and Waddle, G. L., “Sales Effects of In-Store Advertising,” Journal of Advertising
Research, Vol.15, No.3, 1975, pp.29-34.

Wright, P. and Rip, P. D., “Product Class Advertising Effects on First Time Buyers' Decision
Strategies,” Journal of Consumer Research, Vol.7, No.2, 1980, pp.176-188.



