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Abstract - It seems that computer game has been as an emerging media channel. Because of the
interactivity of computer games, product placements may become more useful.  This research adopted

experiment approach to investigate the suitability of the different product placements to computer

B A ‘u'?P;ﬂ?e[E&*l J!st RFE (NSC 94-2416-H-004-021) H|Zh » HF<38f «



524 R

games. The product placement formats are classified into goal, feedback, and operator. The product
types are classified into instrument, enhancement and symbolic. Students were pre-tested for their
product preferences, then they were randomly assigned to different groups to play the games, finally
they answered the questionnaire. The results are as follows. (1) The feedback placement approach
would obtain the highest total advertising effects, but the operator approach would get highest
attentions. (2) The advertising effect of the instrument products is significantly higher than the
symbolic products, but is only slightly higher than enhancement products. (3) There is no significant
cross-effect between placement approach and product type. The operator approach would obtain
highest attentions regardless of the product types. To the enhancement products, the feedback
approach would have higher effect though the differences are not significant. From this research, the
computer game industry could obtain some suggestions about product placement advertisements. A

product placement operation reference model is provided.
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2.3 B » 74 & £ 3=¥%E% (Product Placement within Computer Game)
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