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Abstract : Book-renting has been considered as a leisure activity that enables customers to obtain

multiple values from their rational consuming behavior or experiential experiences. Under this

consideration, the purpose of this study was to explore the meanings and the linkages of values toward
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customers’ leisure activities. With the approach of Means-End Chain (MEC), the data were collected
through one-to-one in-depth personal interviews of seventy customers with open-ended questionnaires
to explore their concepts toward book-renting. By using the method of Content Analysis, the content
codes of attributes, consequences and values were derived. The inter-coder agreement and Jury
Approach were applied to examine the reliability of Content Analysis in this study. A HVM
(hierarchical value map) was drawn to show the relationships among concepts. The results revealed
that pleasures, ambition, security, life enjoyment and friendship were the subsequent values that
followed attributes, consequences. Moreover, the customer’ core values on book-renting were
different among various geographic areas and sex groups. Strategic marketing implications and

future research directions were recommended at the end to conclude this study.
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