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ABSTRACT
Taiwan is superior to other countries by the excellent manufacturing

capability, however, inferior.to other states-with an incomplete marketing
conception. As to the reason of the rise of India and China, they both
provide inexpensive goods and-remployees to enhance the core
competence. Therefore, reviewing:the market orientation discussion helps
Taiwan industries to consider the future development internationally. In
the past years, there are fewer researches associated with the combination
of the environment effects to study the IC design industry, which is a
well-known original equipment manufacturer in the world. Hence, this
paper combine the prior studies evolution with the conception of the
strategy management to explore the association of the IC design industry
and performance in the scenario of market orientation, organization

innovation and the industrial environment.
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