PHESIPRF LT

Application of TAM in Repurchasing Intention



N | X AR R EERR

A2 P PR ENE TN REEARRE T E 2 T
Pagdo FHRG R TG v, iR B HE TR
N

AR R S R I Bl & AT W e
1?2 &Aool

ﬂ\i—

—/ﬁ;?

Logmgerkaso Tafy v 48 TE@mim, j iy To
by mirs TERRRE,) YSEEARE - AP RS a2y
PR R K o [P

2. TeeR WL ¢ B PRT ke DR T g
AR AR f“@%'%“ﬁrﬁﬁ*?ﬁJwﬁ"mﬁﬂrﬂ%%ﬁJ°

3. Txf i * [ ke

FERPPRG R e T LA, i T
* F%;n-gmﬁﬁru F] gl j;‘—**’”é—}lﬁ,ﬁ.é?iﬁﬁag TR B E

;Ijapgg,ﬂuﬁ_,lg}grri;%&,g? ,;ﬁd oy r{r%%’#r}Jm o %ﬁ M e
4o, maRs CEmAE,

4. T %259 ) ~ TRz 182 5F #PE4 NP PR .é’#—*ﬁmrﬁﬁi
RRE ~FIFFTHRG RY i TR, hBg > H 4l TR
B ‘,wv\m,‘i;%?;:—“o

MAET A ER ST B R - B A



Application of TAM in Repurchasing Intention

Student: Chen Yi-Jen Advisor: Professor Tang Yingchan
The Master Program of Business Management
College of Management
National Chiao Tung University

ABSTRACT

This study explores the practicality of using the Technology Acceptance Model
(TAM) to interpret the repurchase willingness of users. Using ‘trust’ and ‘corporate
image’ as external variables, the study looks.into how ‘perceived usefulness’ and
‘perceived ease of use’ of current users affect their willingness to repurchase.

This paper adopts the structural-equation modeling technigue to construct the research
model, as well‘as to evaluate the relationships among these variables. The findings are
as follows:

1. While “perceived usefulness’ has a significant effect on current users’ willingness
to repurchase; ‘perceived ease of use’ does not possess the same obvious effect.
Therefore TAM cannot be used to analyze the repurchase willingness of current users;

2. As ‘perceived usefulness’ could affect the repurchase willingness of users,
suppliers may heighten current users” awareness of product usage in.order to increase
their repurchase willingness;

3. Although “perceived ease of use” does not-have a direct impact on the repurchase
willingness of current users, it does have a significant effect on ‘perceived usefulness’.
Suppliers shall therefore make their products more easy to use, by enhancing
information on product instructions or by improving operating procedures. By doing
so, ‘perceived usefulness’ can be increased and ‘repurchase willingness’ can be
promoted;

4. As ‘corporate image’ and ‘trust’ have a direct effect on the repurchase willingness
of current users, suppliers may therefore increase the sense of ‘trust’ and loyalty of
current users by reinforcing the development of cooperate image.

Key words: Technology Acceptance Model, TAM, Repurchasing intention, Structural
Equation Modeling, SEM
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