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Customer Participation in E-News Service
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ABSTRACT

According to theories: Consumer’s participation behavior in service
Is based on awareness, interest, desire, and action sequences of consumer
behavior feedback system. Beside that, there is a gap between service
provider and receiver against-expectation due to.information asymmetry.
These theories are generated based on studies inEuropean and USA. It is
imperative through empirical study to find out if above theories are the
same in countries with.different culture and social background. This
study is focused on.customer intentions and participation behavior in e-
news service at NIC-Taiwan.

Research results imply that: 1.There is a positive with significant
relationship in interest and ‘action behavior. But there is no significance
difference between different.intention. Thus, participation is observed
through feedback system; 2, There also exist a gap between service
provider and receiver against expectation.

In conjunction with empirical study we find: In Taiwan, E-news is a
tactic of supplement and could not replace tangible news paper.

Keywords: Information asymmetry, Participation, E-news, Service,
Strategy
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