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A Correlation Study of Product Visibility, Branded Product, and

Consumer Conformity

Student: Ya-Hsien Wang Advisor: Dr. Jen Hung Huang

Department of Management Science
Master Program of International Business Administration and Trade

National Chiao Tung University

Abstract

“Consumer Conformity” is an emerging topic in consumer behavior research with
arising interests. Social psychologists first studied conformity using mostly experiments and
generated many impressive results. An individual is more likely to conform to referent
groups or significant others in orderytd- gain’group acceptance and rewards, or to avoid
punishment. Conformity differs in two ways; Public Compliance means an individual only
changes his thinking and behavior in public face-to=face situation under group pressure.
Private Acceptance represents an idividual’s internal transformation of his thinking as well
as his behavior in accordance with the referent groups or significant others.

This research examines the “Attention-to-Social-Comparison-Information” measure,
one construct generating conformity, as an individual factor influencing conformity in
product visibility and branded (or non-branded) products. Clothes and underwear are
selected to represent the extremes of product visibility in the clothes category. The
researcher defined Branded (or non-branded) products, using the daily-spoken name to
symbolize its generic meaning. “Branded” products represent those brands that are
well-known and easily-recognized among general public with unique style and image;
meanwhile, it is relatively highly-priced, differed from low-priced non-branded products.

638 self-administered questionnaires are collected through a convenience sample



approach. Independent t test is practiced in order to test the significance among high and
low ATSCI subjects. The result shows that conformity is relatively higher among high
ATSCI subjects concerning product visibility. High ATSCI subjects also tend to have
favorable intention in buying branded clothes and underwear, compared to low ATSCI
subjects. Female and male do not differentiate in their ATSCI scores as is consistent with
past gender-conformity research. However, compared to male subjects, females tend to
conform higher in their intentions in buying underwear. No gender differences in clothes
buying intentions were found.

This research shows evidences that product visibility and branded products (vs.
non-branded products) greatly influence consumer conformity. Suggestions are as the
follows: Firstly, for low-visible products, group norms could be taken advantage of, in order
to persuade consumers to conform to the group decision in buying certain products. On the
other hand, referent groups can provide valuable information in buying low-visible products
and thus create consumer conformitysthrough informational influence. Secondly, brand is
the future. Make products branded ones. Brand'is not only an image rooted in consumers’
minds and hearts, but also a diamond symbol in accordance with efforts and progresses in
business.

Consumer conformity is still in need of exploration through different topics and fields.

Furthermore, it requires marketing practice and implementation in the real world.
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B Asch P FH >N 17T BPRFETTNI33 BT > FRRpERE
%ﬁi%ﬁ]ﬁ*%;ﬁ—g b kg EARB A ¢%@?I’i\mz;$;§ L R AR X TIR
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PR Ea ALK T BHAERN L F RS- B3 FHRERE - AL
LR AN B AL AR ERB A A E e A4 R

GRS SR Tiw | 8K e o -

|l

}‘)zﬁﬁ—lﬁ—-ﬂ)tr'}rﬂ"l‘ olf’}vﬂlj

WM I L AR RE R FERL > A PEET BP0

i

AL B THFTEEARNpEP L AR BER A4 R e T E A §
Io#e s Flz A ot oG gk Edﬁﬁﬁmé’%¥%@¢@ﬁ%ﬁ,4
MPRBEA S EARBADE P A DREER S PR RO ET T
s i o

v 2

R g NSO

\\\

ﬁ?’

2.3.2 & W2 5w
mm@%%aﬁﬂ2$4ﬁ&’?uabﬁaﬁ:%&ﬁﬁmmm

compliance) £ i A JR j&(Private acceptance)(Allen, 1965) - TR A R A -

BPEBMEL A HG DR EL AL R ROBENFL o 2

FREAHG HA LS BRCRR A Fadd TR AR L &L D B sl A &

*zsk-

g

@Af%Tﬁﬁ%&ﬁ%&f R A PR LB A L A
Bk BT WA AL S TR 0 Fl A LR AR
e e

AT ML AR D B AR

Yo
=

7O

' .,,ﬂl

EFIER 51

:\rmL

L RBR G > BAEBRBOEREE SR
4——:/I+O

joooRIE

2335 § & R

1999 # > Lascu ¥ Zinkhan %A % » 473 B " A o3F 5 77 3

o+

4.

7 ﬁ _ 3 (Consumer Conformity)- <~ > ¥ & 3 (74 L5 5 K+ 2 /ﬁ & /fiﬁ\f‘?\ﬁ:

<

WA R AP L A SER Y AR T A o SR KR
SEFEHAEH R K N SR ERAL AL TR

Lascu £ Zinkhan 3%~ # ¥ 31 & ETT?.SP\ Ne B EETYF ﬁ,’;&’;ﬁ'\J EE= el
FHBAFE - BEREFLE S ZRFEE TR/FBEEE e W e B EE LI

it 4
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1. A 3 {4 (Personal Characteristics)
(1)3%#v i e & (Cognitive Clarity)

R B g iR 2 R R g MM o ARt R § R
29 R L@mguw@ﬁﬁa?aga4,umg;ﬁ%%@%ﬁ
BonBBNERDER D T REED JRRFE LT BRI T RL D
Ao mREIFER LA FF R RAFAA T RS s T2
ARG HHES TRALEN G PP RAGERR R RS Ry s A
£ % (Kelman abd Cohler, 1959) -

(2) i 7% ¥ % (Task Orientatioin)

Bass(196)# Rz iz o ch vy 3 A 2 AT B BMRHFE -8 PR
P Fp sl PR I BRI 5T BNk ok E S Eg s
§EIEMBMOEY IR EREe DL FE G R RER > BRES LT EAL
PGSR o Tl R A G T
) ~ RAl4 ~ 3 iE # (Intelligence, Originality, Adaptibility)

R L PR A R R N E R N L pr B R T TR
BRA A REL o BEAG A RE AR Y Y s A i 3k (Nakamura 1958;
Toboski, Juliano, and Kerr 1956) > "%] )b s % & £ % s X cnaz ik m A T o
(4)PR 1~ B PR ~ 3B € (Submissiveness, Docility, Compliance)

(ST INE P RENE R S I STRERN € AN e RIRRE Y
A RPIEIRS P
(5)p 5 ¥ p % (Self-Confidence and Self-Esteem)

BAGA e ppiEpE L EIgd BTy - 352 & 2% (Di Vesta
1959)c p B s A > b2 AT B A S B AR Ko FL R ¢ TG B
R4 A AR o pRAAAFERASTERLEREN LI BRFE -
PRl o £pARE-pARAF DL ALK F o
(6)ix & A+ ¢ +* # & (Attention-To-Social-Comparison-Information)

ﬁ?&%’%A@@iiﬁﬁﬁéﬁﬁ”ﬁﬂi’ﬁ%@m@%é%mg

T ooFS v HAE BRI TR AE I RAL A
ARt o HE LG Hp e F BRI AF MRS RS AHEER



B2id SR L ARG R LY ek g BB B IF G 4 el % (Bearden and
Rose 1990) c ## 3 A% » L A AAE  RA L& WL 5 & wiphf o
(7)p # % ¥ (Self-Monitoring)

Vo BEA AR M AL g S e R p AT e f ATl o A H
FPAZAERAL ) EREFLEIEE fATHIERLIBALAMRIAEESR
FUTE RO EE L 0 A2 B I B A GE L P AN A R (Snyder 1974) o
Nantel and Strahle(1986)% AL € R =430 F R p A Efpeht - de M B p A §
fend o A3 RAHPE L FRAAE A RE DA DK
()2 Fem = p A F 3 (Public Self-Consciousness)

cfhmomp ARFAIB AR ARG S HG DD R R B
e o 2 ke B pALBRBEOA > BLREINREFDA 0 € FL B HINE

%gﬁﬁ%*ﬁé’%ﬁﬁwﬁ&@oﬁMiﬁﬁgwﬁﬂ_mﬁmsﬁma

I

ol

PR AR Me d LRI WA A KT e R
(Beardon and Rose 1990) o atfcg %0 p Vg 287 j¢ B3 & » 4p B 5 & (Davis
1984) = 2 Fed % p AR ALl AL K 7L o

(9)% 4F 2 5k (Assertiveness)

William(1984)% 7. 7 G B A ¢ H @ 2% 9 4 hb 1 oot

®
BRI S MBI ATESL S P R IR o £ g

Lipp B RAANLESNL > R ERRE

(10)# = (Status)

Bourne(1957)% B * § & ¥ MM ¥ hfrsk L ¥ @ 2o W @@ 3 5 3 5
Bind 2o Bl g aRF e AP AT o R Y §ERBMMOE L RE
(11)& 4g % % (No Leader)

EAAFHOREY > PRy R EYOREY > w R g R

% (Huertas and Powell, 1986) -
(12)A 3] A ¥ (Type A Personality)

Al AR e L@ RF B GRE 2 ef (Yarnold, Grimm, and Mueser,
1986) < 4422t B3] 4 fhehd A 4 f e A $ A A R LRF B RE
Zu oL He N EFDE e BEF LRI FE A DA L BAIA
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Boen s A b A EAE S o
(13)# #£ (Age)

EFRA-FLROAT BT F o AT EREEFERY ;0 ELET S
By PR E KRR 4 enE $& & (Claesen, Brown, and Eicher 1986; Huertas and Powell
1986) Fliatpf st H @ Bdbk > F 5 ERFHE A G R DA g R o
FOUOERILDEFEGEY > RF AP L AR E R W PP (Park
and Lessig 1977)
2. @ %8 4 1+ (Group Characteristics)
(1)® # +~ ] (Size)

Asch(1956)£ Rosenburg(1961)#& 4R 27 IF B4 < ] 22 7“7 & 4 o K o is
PER . EFEMY T A dkd - B S =T B KRR € F SN
ben - BB RF o R R T B RE e~ MR AR B B

=

F Rk T & AT % (Allenl965) c Asch # > - B R G L RMREL W
WA R AR 28 - REPLapgimy & BE A K e Rk
ok m b RA A € ERR S FICTIRA 5 F gt o R A R AR R 4 R e
(2)i#& 4 2 3 ¥ (Interdependence and-Interaction)

P g mmage S f ma e ¢ BREG A KRE L o §FERY S
BRI RUEPE > A A P EMEPML LRF - NF2 FTREEPLEERE
Pefg R A R By Bass(1961)e'ﬁ£ﬂ?f Mo %0 ki o mEr s AF

FRFIR S AARFDELEZREH T

T

gl R Y RN L

(3) .2 = (Composition)

Mige 2 iy gRFERKEFL - FEABMY A AL FREE S
BARE P ERAFSIEE ORI RARK  F 2 FPEMAFEFRRE &
FAggw > pEFAFIEAEPEIARSE -  BPAOEMALL FRBL PN
P g A2 R P RF Gk o
(4) P 1% 5 it & (Goal Clarity)

B p 4 \'-}’F B oo P B R ek 51 4 ,ﬁ oo K REF BRI A4 A B 4c
(Bass 1961) ; G & B P 53 4 W iz & - ¥ 5 P 3 B FEM P &5
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ACR € % ) B 4o € % M (Marple 1933; Pennington, Harvey, and Bass 1958) o
(5)= 51 # (Attractiveness)

Kelman(1961)# 3 &+ > WAl 4 7 5 S @M ES cokih2 - - 7 4
Mg kp Bl 4 o 3B F Uk A0 5 Ao
(6)1& 4 % i3 #f (Power and Credibility)

Kelman(1961)# 7 & 7 > 4o % 4 L a7 8 LB A4 ™ @ B A &7
Pk BB T R PN S G s S Lk b H R A S
TR EAFRTAREE P LA NG A
(7)% = &= 7 (Previous Success)

- BEF AR OIS GEHRABMEY o RERF FORE Y - 2w
MR- BEMOFE SHREA AT P RE S ERCBMAE S RPN E
# # o Thelen(1954)z P 7 B H 04 £ - F]t > BIH P o R R B 4
NE BB ETFE G 2 F oGerard(1954)F F R B Y 2 | @ o
%, i B ﬁﬁﬂyo@&ﬁ@wyﬂkm%ﬁ o B A b
TR B A 2 G
(8)4F % it 4 (Leadership)

—

Huertas and Powell(1986)#2 7 T 48 » @A & * £ 205 { ek > 0 5
e B PHFRFIFEFOEY S EFERFNAFEF OB R
G B T o Bass(1961)6A= § Bim » MM S f g £ Elhh A F B E 0 24 B

AT e R BT R R A ks LB R S L

S EHEDE R BB o FY o KA S K p

ﬂwé¢\ﬂ

Pt ‘-_rnk- —“

(9)FF % &1 ch L 3% (Peer Support for Brand)
Midgley, Dowling and Morrison ** 1989 & 87 7 ¥ o1 i*wﬂ "LT:&{ #
b R Ae T BRI RPEAERFE KA K gub AR o
FEINFFRHENFASFIA DA FORBESH > LA SRR 0 BRI NR
FHECBEWMAEE R c Brk FHEHE SR
R B A RMEe 23 Y A SET
(10)*R 4 1& =4 |+ (Norm Extremity)

RARNEI MR {5

[e=2



BR A RA S A pREFRE . s AR FEfE AL R AL -
(Campbell and Fairey 1989; Lascu, Bearden and Rose 1995) - #= 5 ¥ 1 » % [F &
2 i LA b g (Norm) 57 4 2 o ¥ 4 IR
BUARPRLADE S FRPREF LR B

3.5 4 1+ (Brand Characteristics)

5 R
7 ¥

”
B 'ﬁ'_ __g‘,} T o R o

(1)sc 2 B ¥ £ £ i (Visibility and Differentiation)

TR FRTRPLEINRAFRFTAEASNERE MR AL - T REXTE
MPL - FHRIFLPERBLPE S AL AN A SR S i g R > 4

fe
i};{g &2 5 i LR (Fisher and Price, 1992) > B3 &2 # & 2 F.eh i B 1
(Kassarijian and Robertson, 1981) o
(2)%‘ % & (Luxury)
Beardon and Etzel(1982)% 3 %+ B % 54 di

ER G R W A A S kW

W
an
95";}'
%
F_&
=t
o
A
&
E

4.1x 3%/ B # 1 (Task/Situation Characteristics)

(DA R ~ ok 2~ 2 g (Difficulty, Ambiguous, Subjective)
ERAFFRREF HAA TN D ERL TSI TR ERE o e

» $2 % (Allen, 1965; Ross et al. 1976) - & Alm 3% » K W BR 4 kp a3 3

IE 4 3 - BE R RTRYS V- BRI A aFp R4 o T

PEIIFTAEIRRETRE R AT R AR AT g g e

Bz e R A yglﬁ‘» SN AV W

(2)7 #_& /x ¢h% % (Clear and Correct Outcome)

1983 # Insko &2 # i & § e Moro b- B3 T AEGEE X 2 H)

5

1T’ﬁ—%ﬂﬁmﬁﬁﬁ%zﬁiﬁ%ﬁfw“@’ﬁﬁw@

G A 2

=

|
N
i
=
it
o+
.
[
i
=
>~
oy
ol
gl
e
i
W
=
&
3
|4
4

m

=

>~
&l
[l
A
T

(3)= 3+ & & 4 (Task Importance)

K 2P - Tget B4R ?giﬁﬁi@@%&% o
¥R G EBHBAAEEE ) CENHBEROE R KRR § (K
(Snyder etal. 1960) - e & i k3 > TR E E M3 - T ERRI G I Bioiz s
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Hpragmye A iRk amEd & B0m €5 L 5 a9l o
(4) % = g1 ¥ (Prior Conformity)

# % ¥ 7 (] : Harper and Tuddenham 1964; Abelson and Lesser 1959)% 7 >
BAAREA N REREAANT R T 0 3 2 AL AT ha B
SN N
(5)® %2 & 4 8 (Group Pressure Situation)

1953 # > Festinger %k M B L2 A B> 0> - LT AR F & £ R
B F - BEPEFRAFTRLAOBEFEMARN LA L - BFER K
oA BERBEELSZ-FF 0 BAFTRHEI(TPP )T EEIEF R
Febo e B EFBATLEERBRA LB THRERF S BAF TR
RV A T A e
(6) = . T e 3 (Public Situation)

—a g o BAESRESEE AP ASEE s RERG K BB AR

e KB R PRI L RGLA FEF LR B g
FAEAAE R bip R R BT R BRET G A KD E L A P o
Flpt B A F F A AREERBEPERE AFERT 0 XD HE A PPE
(7)#& ) & & % (Punishment and Reward)

Festinger(1953) ¥ * % A& ) A & g F i ™ 8 % > Allen(1965) A 4% 5
A FHWE Rk oL ER AT ERSBEE SR
AR AT AR T 0 B R ?é}i\‘géc BA B L il 4 > 2n @ B A
AP T APRE ERR R g Gtk k o SRFEIRK S BB AT
BAEEF BRI LR LW B FEHRT B AR AL B
WA ST cn 2 B S Y o e ® 1 B H R LRA A T > 2 pT
PRERIXIDPEBEMOFELIRZ > Fa ERE p L AEFLIfoRE D

cEAFI N ELOREETURRENSE L 0 5 AR g Fa A2 o
(8) /5 #5 % /= (Crisis Situation)

AE-BEMEOLER T
A OSBRSS o AL B
1986) o

R AR R ER R ERRSAEE
2 ?f Lk mpr > & i P B (Huertas and Powell
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(9)#~ 4~ = H-(Initial Position)

PRI NT - BFF AN A4 F K o Bar B A g 4s 2 i}‘?fﬁ%@
B nzE > b ¢ B FAFTHRDKE - LB A SERRER- 23 A3
Tﬁiﬁ@ﬂ’wgg‘ﬁ‘@gﬁﬁjiﬁ‘;%—lﬁ@qﬂ;’lb\&r’wﬂg’*i‘& »
- RPA R E LA RE R 2 RS BRI Bl Y TERE T
WL AR A B T ok e i B 48 (Allen, 1965) o
(10)# % (Expectation)

i Y hF - XEXE L 9 o Pincus and Waters(1977)% - =

¥

PEASEFOFG > #FU iy 257 0 LA - Rapmo g;r_,% AR R
EI - K AREN AL L AL PR Ltk N AT ST A - Ko
s ZHEMYE AR AFDBA o FETHL o GlAoB AT LERRBSL T -
Reb 4 0 AT R AL RBRMES P I R AELE DB p e f
% (Burnkrant and Cousineau 1975) o

F] ¢ > Lascu and Zinkhan(1999)e#= 3 B2 & 2B A F ¢ - R EFE - 59

TR
LA ERERFE R TR SRR L a e E W22
FR AR M e NG E A LD f ek kBT R 2R 2
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AR A B A i At Fegea R

Ve

B \\ AR
N &
A ER= g
[
| /.\r_’f‘f'm

B2 A2 0T

7R kiR - Lascu, D. N. & Zinkhan, G., “Consumer Conformity: Review and Application for
Marketing Theory and Practice.” Journal of Marketing Theory and Practice, 7, 3, 1-12(1999)
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22 BBEAFE LD fponk

& et (+) ik (—)
E AR/ B FIEL R AR

Af X R 1ERER

o AR

BNy ¥ BArERPEF/BMBER PN

Fanak L Al

F G e L

BAEEME RS
3 e
BHER A 5
BIR AN

Ty i AR R
AR FEME
FFRAES MR &

FBEAN
SR RR 7 T
P Hag A R FHY
B A A e
vz 5l
FAEPN AR S R
i LAF K

2R

FR P R
BEMBARIT BT L
e N

£k pE

B A FL T FE~p R
S P4 IR A
R AE R R

pPAER 2 T el
Sfom o op A F A€

ok W2 ki 4

MR & TP Ak

o A
Fralengs
BHEH
PRAE_~ VPR ~ B j&_

ETp
P ++

B3+ &
7R kiR - Lascu, D. N. & Zinkhan, G., “Consumer Conformity: Review and Application for
Marketing Theory and Practice.” Journal of Marketing Theory and Practice, 7, 3, 1-12(1999)
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24PN FH B KM
BIR f A6 0 FRAKDFET S35 o A& SHBP 74485
M R 27y o FHEFE 2R

BIE () L ATE A P RE O FHF FEASEE R H

\\\?{r

T EMEE o e r T MM OE PR BRI A ORRE AR T R

A - e s L 7} oS FETFERAS KRR R HI

FlE o ASAFEF LA R g Ry e AR e | = 15 ¥ &3k
FASHITY RGP REFTFHPF BN AR OB ROY R H o LR RS FR

AL EHE (R YA R BN PR PL T g kP
ARFR S g RAAEHT L - Rt pRP2ZT 0 DAL R TR
TERE T frh vk, hP R Fe AP FRY F b Fiate Rl
%R M A pASD RBARERTLA T RRANLYEFEL D ARER
EOPRES O NIREFESE PR A AL e ER Y FELERY

#prﬁg;,}!F AE P EHE D ASD) RBAER O FHREHEREY 7R
LI

B Z(N90) At B R AN DEELT AT Y RS

RRGEER O FHRHPFFF LA RAT DAL Y T e R

TORPIPFEESAL R RINERTHEEEIEIALAS S XU

AL EA R BHRAR D EBRE F K e KA B R L S
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FPEFZ - FIFRVELLY 2o un aHEELYE S R E RS

=

AR B R ahE SRh A2 RS ;ﬁ'%‘j—ﬁjﬁ‘\ﬂk\‘f;%,ﬁ_&éj; ® ek

[
i
(\n

J’E"’"ﬁtji’r%ﬁg
AR - ERA BRI G MR DH T o k(R 92
* Tepperetal.(2001)#& 1 cnif § ¥ F g RFE L L > Hi T VR E > B
R R FACRARR X T F LA AN Y e g Y 22 A B
AL BEET R FETF RN A gELRE ALK
FHFEBRE DG L L FERTIENTREEBAEE Al F 2w §
HERMASTALEAR . ¥ Fd A4 R LR F223 382

RN R LR E PSS RS EF DL SR VAN

2@ (R 92)F A HeR B AREE K 2R K E A AT o {1 R R A
B2t b r wBEOARPFHELA T RTLHFE N A D% YR
R (D)F SR ASdHNE TG EFREDRE Q)RR
FEFHFEAPE Q)AL RE S KED (A % B E R R
RIBFEFRORE O L {HARZFREFLAEE ()T A A BT
WA MR EFEAEF (DI B Ao b2 3% 647
HEFTAFEARFTL BB EFHEIES o

Rols(R I HRHEEMLE 28 BHE DT 7% ZRIiTHF
T oM FHREF N EAH AL ERR AL IFABMIEL T ERE

EHAEEHT NG I R BHEEERE LY LY w T
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BEEP RO R L LI ERELBF DL 0§
MEERHAIRA R PHRELEER I FYE > § 422 RF T K

WS EN ALY R F L R BT AL LR
BEPFREF R - Py er AR BE T LEE 2 THRE? ¥
ZREF 2 Thpa k% CTLR AR % T REFR% ) ZBEF -2 &
FATALBE,, P RFALRE > VAR AR EEG > BREER %2 > p 2
KRR S AT AAHLEE 2 TER2H T2 BhEk%rkid
ﬂ%ﬁéﬁﬁ%ﬁo

Fhm(n ODERANT s g RE 22 ST ERLR 2P
B -

o

,',:;IS

A&FLF BV RERDAEFEITRF G A A %T@Ef#—% FAREEE

A A SR BE DA

iiﬂ

Ef (2T R SIS BR DA SER - F
REKFABRR TR -FHAPFEHE S SAHERSFERE B
?%:%ﬁ#ﬂ%i}i'%’f—ﬁ To i B8 £ I F R TR A
AR AL R - BEFRTS RFULRET LR PR REA D
ERHP ST d R EAE & +“'J“$7» ,’@Jﬁﬁﬂé%ﬁiﬁyféﬁi#éﬁfﬂi@fiﬁua’
#’ﬁﬁi%ﬁﬂ'ﬁ?}'ﬁi&—,ﬁ‘%ifi°?5§—‘.§$%’sﬁ‘ﬁu’ér_EL'Jg FECA ERE 2 (S 0 JEL
i § 4 H AR Lo 2R B iLF o

THERPM MR AT A R AP FR AR R

R ARG o DRI HE AR EER LT o

S (Brand)P 7 - E A FHAIB AP A o AR A Fird o |-
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EABT AN A RO TR FECEENDLFEEER DR o blarT T
7 % (Coke Cola) ~ /& £ {394 jF(Heineken) ~ % § ¥ /# #(McDonald’s) ~ & = 5 ¢
#(Starbucks) ~ § ¥ & 4 # (Marlboro) ~ @f % 3k £ (Nike)... ¥ ¥ > WL 2L L 3
[l == KN r%ﬁﬂfl'fuf%»{}%ﬁf? CHF R FAL RO s E R R

ﬁﬁ%ﬁ%%ﬁ%%’wW%—%ﬁﬂﬁ{i?%ﬁﬂﬁ&ﬂﬁﬁﬁﬁ’4%

AR SR I O P B T
e B ﬁﬂ&ﬂ’ﬁﬁﬁﬁ?%ﬂﬁiﬁéd%:’i W R A B e e
o THEM*Fa G o 5 ulidkiaE ¥ ) (Price Premium) e /ﬂ%”ﬁ}ﬁé“ﬁ, 5

ﬁwﬁ§ipﬁﬁsm$ﬁ’%ﬁ@&%ﬁﬁﬁmmaﬁ%%oﬁAﬁi&m

ATAZ Al E e B A B T i P R R Y AR AR
HEERDTR P EFREURFIAE L RUHEFATR L LB

FHOE-FET ueheh 0 A H B 7 e Leheet s - TRG R 0 &
TR N R o s A K AR BRI RRETIEL

ERFANMEK - NERFRF DR

i

et kg~ A 0 gREE R TS
Rt B E R R Sk WA T el o R W IR AR
TREMERETF R R

FHEEHDERDTET T RBE - BB G ITE
TR R o & AW E ot 2

oo B LT PRRE - P A

ia.v.

Weid K3

-n\a

- B A S S ARG e e LS TR A o
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A E AT R LT RPFEES REREET R ER E BB
BEJRIE B NERREYFHASERBOEFE PR FERRL - YD
ARA AL LR P S B SR NE S RTE R P 0k R
SR SR SRR R A TR T R
LB m89®iy 3 f e ARampRpis-

2. BB ASBBESS AN EFR L PR

3. ?%: TR A

=
—\1%\\
-%_l\
=
<
=
—
=
[
7
o
i
=
‘3;
s
;\}_
&

4, =t L ERT UAERTFE YRR
5. Afgﬂf;‘-fgr R AR I S R s]v‘;,,-}—g‘-%‘r 0
6. @& F A i 4R DR S R A S o

R HE R - B AR RN L DR BE R R B E
BR R RATREARNE AR B R B A BT AL EA R
A3 iy o Rp e aL e BEY A B ER A

AFECRERSIEOERF > U2 FEPE A BRI EEFH > AR EE - B

25



3.1 3 R
ARSI I S NS

PR3 v JRAE R s R B L1950 & B D 4o WA R MR H ) H T
F Py F %L Eg » 220 SRl Tk, 2k T4 e 4 (Construct)
SRR RN TR FAEE AR R & S S S TIER
B REAE S G o WEFREN T IR E G TR o F AA 2
THRB2E AP IHEFRHAEES T A=A e €4 0 &9 E

A RA € 4 (Attention To Social Comparison Information) ~ & {F § & =i

(Fear of Negative Evaluation) ~ ™ % o % wm w op N F # (Public

Self-Consciousness) * if 3 2#2 7 cdede L o E#H L = 38 § & ch o Fl4o ™

A RAEE VL B AT HAE T REO LML s AR gL
R A AL hE s 2Rg wp ARBAALTBALAS KRG g4

FRpeRLIORPESNED > Fla s AR W AHE DT LA L DFE
ARGV RALEAREERERIFT AN AL LR ERIPLT S B
SrEARGE A ABEEE A R anEl o BAR L G X Ak g T

B T oRE S RWEEN AL BRI BIEL G- MR

i

f
P

RATREP A R APy TR EA T, TER AR
AL EFAYF FARF M2 R o2 MG d Lennox and Wolfe(1984)
i3 37 Snyder(1974)z. p A EF ¥ E A7 #F A 4 k> ¥ ¥ d William Bearden and

Randall Rose(1990)& fé i B3 = & o T A LM L | 1 R HFEHAAER
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BIRCBAEARGMAGE O RL TR B R T AR

R L ) SRR AR M- B R SR R e
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R AGEREAFLFFF DT F 0 - RARKFAL L A HR

Mo 2
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=
!
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-
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=
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|
&
~
Y3
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s
I3
o
frt.
*)g\l
TE
NI
)
o

WEL S Fa s K Bl L& (Visibility)+ § 95 % A > 2 Bt - A2 A&
PR LI A BEIHETELE & AFETERRY T RR 2

TR R A R iAo A A S i o
3.1.3 j\ka" ri‘r’@%’fﬁ_/ﬁ?@J "

POEGFIRF AL ARRAR S E R AE LTy

>/
-

Pl

-
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3 35.42 53.21 0.66 0.812
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e A 420 65.8
''''''''''' v | oas | a2

E TS 20-24 # 169 26.5
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T N no
Cossaox | s | e

5T AR AL 228 35.7
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074 4,999 = 11 71 11.1
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FR R L SR HA 0T 654 A RIT R ARG M
BN A R A AN KL RAM A P AL AR T LA L
FAY R AR MR o TASS 2N P NGk A N T ATAE
A ) PR 2 R AT

25 Bk TRRAARERAL BALERAH

ARG R (BIRIAL L (PIR AL L BRSPS 2
WL AR T4A T8 | 2 ARREE | AP a B
1 36.72 60,65 0.32 0.80
2 36.53 60.80 0.31 0.80
3 35.18 61.17 0.47 0.79
4 35.27 60.03 0.52 0.78
5 35.37 59.06 0.60 0.78
6 35.98 59.54 0.44 0.79
7 35.53 59.86 0.43 0.79
8 36.69 58.64 0.46 0.78
9 36.09 58.53 0.48 0.78
10 36.68 59.71 0.42 0.79
1 35.90 57.75 0.56 0.78
12 36.47 58.42 0.49 0.78
13 36.84 62.78 0.25 0.80
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Cronbach’s 0= 0.834 & F il » L B E P A Eipd LB 7 R - L=

%’—_T/EII’E_ :” /ﬁ’%ﬂf'ﬁjﬁ’;w\g v ’ éH—";f‘ rﬁ‘i—g LL -ﬁ’L’é% :é}J /j—;‘ggﬁ;‘:f_)i Eﬁ*ﬂila , ji__‘? %EIE

39



7
-~

4.

. R

2

A

1
Py

2.2 4p B A A7

APy A Ty F]/{*\W\J BMgE R T AE R L T

£ 1

40

PEER o= h 8 T 2%a wp AL, 12 Pearson 4p B i ek A 470 = 7
BA2ZfpM K0T 4 60
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o g i A
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® e
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ZIREE R BB Hcip & T 3agcip & eht & T

Levene #& 7_

F BE t pdR | BFL
(k)
Bk %R dcdp ¥ 0.431 0.512 3.783 636 0.000*

i1 a<0.05 & F ok #
TR LR AFy R
d 4 87 iv> Levene th %2 F=0431-P=0.512 ¥ B hth LA LM F LI ;

AT A EREIEFT R LEBRXPIOHF T BXRLEA T FIDE S
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29 LA AE IV RALEMAFEN BT L2 st

AAREERRL | BAE | ToE | REL | TR

B A 2

1-3 & # 350 14.57 4.36 0.23
2-14 & 288 13.44 4.35 0.26

TR KR DAY R
% 9 1_,&4+ng§{ MWALF ML FERN MY Low 2 sttt 3 A

T s 1457 M A ET oL 1344 -

210 AAAEVRALIHELAFEN 2B L2 2 FAtRTES

PEME L ® A cdp #eh TISHAR F DR T

Levene # Z_

F N e t pd R ME (L)

[ R 0.410 0.522 3.247 636 0.001°

i a<0.05 & ¥ ok ®

FAL kR A R
d % 10 ¥ 7+ » Levene ¥ ¥ 2 F=0.410 > P=0.522 > % £ #
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3. H6: A% a LAFF » F F FANE e RS 5 AFL LANE i F F A
T gl i o

WH - At RVWRAIREN A2 A TN LR o HIRME L v T35
Bci 1548 ML 5 3895 N PR Le TiHB S 14060 EF L G 439 ¢
Mg T 4 11 B8 %E D a=0.055 % k% BEPLE &
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L o
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t pd R Byi(Er) Tioi 3
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B oA
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2-14 A ¥ 288 15.73 4.91 0.29
TR LR Ay R
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B oA
1-3 & # 350 13.10 3.98 0.21
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FORL R ik T R
2014 IR AEVRALERAFEA v L B L L AERER
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B At T
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& T
F L e t Df Byi(Er)
[ L o 2 1.013 0.314 1.750 636 0.081

TR kR AEEER
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B A HERIEE T REMERAPE AR RR¥E K

;29 t=1.750> P=0.01 > AZ 5 a =005 B EF -k » L 72552 %

46



HHS: AR AE W RALEAH R WA LG RUL KA B 3 &
?&ﬁ’ﬂiﬁﬂﬁgi}l’ﬁ 28 &’Eiﬂ T gL o
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FPrH3-fI* E-RAThL ARt EREF 022 48 04
LEMAEEY Le Tiodcs 16680 REL L 493 A w LR L e T K

5012860 %L 5 389t TG F 4T £ 16> HiE D a=0.05 908 F-K®E

LN R E-E$. R HY v L s o iﬂ'%‘f—'ﬁﬁl?‘?»\?ﬁrﬁ»ﬁir‘s Ay

SR R P N N
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e * ~ K E=E 3 a3 T o g ik
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e 420 39.30 8.65 0.42
g B 218 38.72 7.62 0.52
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AL B AEE 4200 T B ANE 218 L BT RALE R L TS
#c i 3930 Fav e w2 3 A3 9 'l“i'}j_ﬁ;}}ig e 4, T 35 de i 38.72 0 2t
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F I X el t pdR | BHFREL)
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FH kR AETER
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2. HI1: 4p>t 9 a5 > L MMy 2PR2 A R s P o

Zo 19 #2%] x REEE 2 oo K KM e 2 st (ARt
A & kS ke T gt f
1-4 2 420 15.43 3.78 0.18
2-7 4 218 15.58 4.10 0.28

TR LR AFy R
2019 AN E 2 JREE Lo 2 A o X T e 1543 § T

oHc s 1558

F 20 & R RRERGR T 2 B2 R At T
% B #cif 3 5 Levene Tyl £ ht ¥ T
&
F By t pd R BEE
(&)
B R EAE | 3.156 0.076 -0.445 636 0.656

TR LR AFy R
d % 20 ¥ 4> Levene # L2 F=3.156 > P=0.076 > % & #icte L AL M ¥ £
P A HRRERT

RREEHBERPE R BREEEPEE-

7JE‘h
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2021 Mu A &R oG AT 2 Aot st

el #® A #Kk T =i L T 3o e el
=1

1-+4 2 420 14.56 4.25 0.21

2-F % 218 13.10 4.49 0.30

TR LR AFy R
221 Sl p 2R Roe 2 Aot o AT 14560 § BT
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