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A Design of Electronic Book For Harvard Business Review

Student: Hung-E Lin Advisor: Dr. Han-Lin Li

Institute of Information Management
National Chiao Tung University
Hsinchu, Taiwan, the Republic of China

ABSTRACT

This paper purposes to build electronic book use a new methodology of knowledge
management with graphs to analyze the contents of Harvard Business Review in order to read,
remember, translate, encode, recall and use quickly respectively. The research includes
discussion of knowledge concept , structure of data warchouse and the implementation of
knowledge management system. Furthermore, this study uses Harvard Business Review as an
example and also build electronic book and realize the Harvard Business Review article more

easily by information technique.
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