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Advertising Effects on E-WOM

Student : Pei-Yi Lin Advisor : Dr. Jen-Hung Huang

Institute of Management Science

National Chiao Tung University

ABSTRACT

Internet makes information transmitted far and wide. And because of anonymity, consumers
now tend to transmit messages by Internet. Those online messages are called “electronic
word-of-mouth communication (E-WOM).” Due to some characteristics of E-WOM, for
example, high credibility and greater ability to evoke empathy, it makes the influence of
E-WOM unimaginable. Furthermore, some say:that the effect is greater than advertising. At
the same time, does advertising became the-supportingrole in market place?

In this study, the results of analysis are finally,distributed into three parts to discuss the
questions. They are (a) the influence of E=WOM, (b) the\advertising effect under the E-WOM
effect,” and the focus topic, (€) the.interaction between advertising and E-WOM. There are
five main hypotheses to solveé'the questions.

The research was conducted by experimental design to simulate reality that consumers
often receive different proportion of positive and negative E-WOM and different amount of
advertisements. At first this research referred to previous studies and used a pretest to find the
applicable E-WOM and the product, “Philippines-Iravel.” By Using advertisements provided
by “Philippine Department of Tourism - Taiwan Office,” positive and negative travels on
blogs, nine experimental groups were composed. In addition, a control group was used to
measure preexisting attitudes toward Philippines as a vacation destination.

The analysis was observed by comparing “brand attitude and purchase intention” between
experimental groups. Results show that (a) when negative E-WOM proportion comes more,
consumers’ advertising perceived believability get lower. (b) although the analysis results
were not very significant, advertising still affect consumers when there are E-WOM around
them. Apart from this, intensity of advertisements brings its effect when the proportions of
positive and negative E-WOM are even and when proportion of negative E-WOM is high. But
it is not effective in high positive E-WOM situation. Athough the volume of advertisements
will affect consumers attitude, it was found in the research that optimal volume of advertising
is important. (c¢) the power of advertising influence are different between high positive
E-WOM situation and high nenative E-WOM situation. Advertising mitigates the detrimental
effects of negative E-WOM significantly, but when positive E-WOM porpotion is high, the

effect power is quite smaller than in the high nenative E-WOM situation.



Key word: advertising, electronic word-of-mouth communication (E-WOM), brand attitude,

purchase intention, advertising perceived believability
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(homophilous) & & frv M 439 17 5 2 & hB % o 2% &7 > & macro level
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PAFLEOBRES > TR AES B BREBET A & micro level (e.g..
flows within dyads or small groups) *# T B b e BB HEERERE % (strong and
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FA KR D AT ER

AHMEAS 5 0 # % Lavidge 0 Steiner (1961) #- 4 H10 eh= B 1 fF47 % =
BAZPRLEY > oulE
(1) Awareness (F§ £ — ) & Knowledge (Fffx=) g eniv &' % "kﬁ% srigyf )
HEL A s A m#q-ﬂ{y B s
(2) Liking (F§ - =) & Preference (fgfiw) @ A2 chiv® & §F X iR ¥ ~ HA S
g E R E G MG 2
(3) Conviction (f§ £7) & Purchase (F§ £ ) & BigiflF & TA L PiF? - B 5 BIy
BTk R HEa §HASHEI R TR AME P8 Fh o

16



B gk T 4z BaRiE* > BRI B’:’\"@%’E’_@‘%\'r%%mﬁ]&*;
BHN, cRARE Sz B E AL
o~ r“‘“"‘"(""gm“onh :fﬂ ﬂ%" #HEBRFOPHG DG LR FE
(2) TR (affect) ; © i % & ¥ &Jfﬂl e g S
(3) ' 7 % (behavior) | (# /Eﬁ %a.x = conative/motivational component) : i % & 8 ¥ % &
Bfcp b rd i Bl RF 73 - 28 ERFEhiT 5 o

[ “mk*

R

T & 3 Lavidge £ Steiner (1961) #7& M T 2 2 f sooc % #5354

Related behavioral dimensions Movement toward purchase
L ) Purchase (F¢ £+ )
= £y (Behavior) )
) Conviction (FF £~ 1 )
t
4 : A Preference (Fg £~ )
[ (Affect) )
L ) Linking (&£~ =)
4 ~ f
F%g:cp (Cognition) Knowledge (F& £ =)
t
\ y, Awareness (f¢ £ - )

Bl 11 A 2k sock g
L kR - Lavidge, R. J. and GFA! Steiner, 1961

St

SRR CEWMEREMRE LR

_byﬁ%ﬁﬂﬁﬁaiﬁﬁ’J?ﬁﬁrAMHiﬁQowwm_y%ﬂ' 3
BR- w2 F A A A o LTINS s Av(cognition) ~ R (affect) ~ {7 % (behavior) =
€ 4p 3 B (Solomon, 2009) - # "R £ K B #5358 iy %"—‘ﬁ v s
(cognition) — g (affect) — {7 5 (behavior) | FEL/T > A= ¥ & F-ci B o A m 7]
=i F —'ﬁ AR E o B AL RETAIE - ke Tt BRFE ;Fk' Solomon #
I TR R & (hierarchy of effects) | i 4 > 8- H it 1 BRI = e fAEJT o

rTJ
¥
f

1. %5 % K % (the standard learning hierarchy)

TRy R BRI R AL gLREXERHTR > BEAL
WFAEFL > SET o RRBEE LT - B ) 7 HFHAESDL AR &t (attribute)
AT AL RS HATA IR TA R L BERA SIS 22 7 H{ A &
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R L S wﬁﬁ%mﬁk’&wfﬁ“#%ﬁ%’vu
ARy A BB FL o Bha T o R FRERRBES G g AL BE
gh— ke % (attribute) © AT 11I=K "15’*‘ R mt" RIS W R APRE TN 0 5 E
TS G TR B A2 T EE T EERORE A RNE T &I kT o

B 12 B RS YR s
7 kR © Solomon, M. R., 2009

2. ™ » & B (low involvement hierarchy)

,ﬁ%""ﬁ”ﬁ ):‘l.ffﬁ% % g - 4 ‘_—‘?r»’;:’f;‘?l. s iR 2 UL o A FUARE
@A SET Q)I‘—i PRR 8% > % (s A Frip @iw LS S Le)j‘iu"’w’f‘?‘ LS
ﬁﬁ:oa@%-% PP E-BRIMERSRAAE ST TiRE A L] T

PR AT 0 H S Fe iR B (T Bilde R L_Pi‘—‘% A 2R AR B
YofCR B IR Ji‘KobeBryantmﬁi:}ﬁ:?‘» B o K14 —ﬁ RN LB B FL e
FHPE

B 13 i

l"(‘ /"r‘ » é] ?5'»
FoR 7\ M Solomon, M. R., 2009

3. X% A& % (experiential hierarchy)

ARG R A o R R FOE S ARLTRERTELF B
By R - BRRHE AR w@ﬁ WRGh &y 2§ F &
BAMIEA T EHA SR blhoT T B ’\E&J‘ g A R R o ’ﬁ?'ﬁ
TEEAREEs LY =F 0 A frzgrs)r‘um— ﬁfp AR o

B 14 BIZE—55% % &
7 kR © Solomon, M. R., 2009
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BAR B T Mg PRIR D] MRS AR Y TA 2 TN 0 I A R
AT o A R AT LARSF L ABFRLL #lh» Wy E
FHEASEEAE BE-HINE N EAF I REHFPM T BF L TAR L
EF TR (GRAT) e m A EERARESCIEGE (FR) R HT AN ERA

A& (175)° Flt > A*FT g v k{F Lavidge & Steiner (1961) 1" R £ & Bock #7

B TR Y

®
"
V-3

J SR ALRARDLERE—F P FREIAZALE  BiE
AR TR R OBXAEYRTRELALN T8k A4 BEE L LB E
MR BRISHEBAFTRAEM A Lﬁi% j&@]‘frf—r; °

d Lavidge & Steiner (1961) = 3 ¥ 1L Frsg » ,}J%‘*—‘ﬁﬁ% 2 i B LA K
-2 ﬁr‘%’#ﬂ A SRR R E MY R e Ra o d SRR L2
%f“*rﬂ N AR FEFORFRF LR R FEHA L DRES G2k EA S
{-‘ivmxit,\zf;%‘ﬁ v A ﬁ‘x#‘r»ﬁ - fa ﬁé.j;ﬁ‘bégéq\lfg%iﬁ;% od LS F L
FRN A RRZD AR R R AR RT(C) T ERRTC) TR
B(Aw) " &R (Ay) ) &2 TR AR 2 'ﬁiﬁi&" F-EMG REELSE

R FHA S S ] LA MacKenzie ~ Lutz %2 (Belch (1986) 5327 2 § 4
*ﬂ%*%”fi’”rﬁﬁ @k&Jﬁ%@Jﬁﬂjlﬁu%?Mﬁ;ﬁﬁ%ﬁ
BFE O RP P T R T e E RSB p B TP R A E R
i o I fi L GRR 4ot

_,.

2
\E_.

1. R &8 B (Affect Transfer Hypothesis, ATH)

FEPEARLEADESWRR BRI LB E X)) F F g R anhfis
AR S Y& ”sfzﬁf«}imLastz e tEBBRy "R LREHETMERE BY
Fos ) FHA L OE §RSIIHEROTE o a8 BT A - B0 e
—RALBEFEEMER—FHRLTELM f*w] (elaboration likelihood model) ;| (Petty &
Cacioppo, 1981) % *® > u'&,ﬁ’-»ﬁ);ﬁmgﬁb N Boela g iﬂ,?}: &R 2

’;’\’: i%’xﬁm#ﬁﬁ;\lpz o
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2. £ ¢ 43R (Dual Mediation Hypothesis DMH)
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4. Bz B E 3R (Independent Influences Hypothesis, UH)
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Lewis ¥2 Weigert (1985) 35 » B iEehiz B 2,33 Av s a4 > Awl i (1)
i3 i (cognitive trust) > 2 % (2)F R 3 = (emotional trust) » A i 4eT
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