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A study of green consumption attitude input green value and
Its influence

Student Yuan-Gun Fan Advisor Dr. Jiuh-Biing Sheu

Department (Institute) of Traffic and Transportation
National Chiao Tung University

Abstract

This research aims to the impact of investigate characteristic of consumer and

considerate factors of green consumption to green purchase attitudes and intentions.

Because of green consumer behavior, research had been studied for a long time.
However, those research papers seldom refer to consumption value theory. So that
this research based on Theory of planned behavior, introduce produt value and green
value and its influence factors, to establish-a new conceptual framework. Try to
explain the effect of sensibility factors when consumers purchase green products. For
the purpose, this research creates fifteen research hypotheses. Base on the random
sampling to the same consumers on two products, and then use Structural equation
model to test the research hypotheses and validate conceptual framework. In the
discussion section, use analysis of variance (ANOVA) in the different consumer
characteristics, and distinguish sampling data from gender and whether joined
environmental organizations or religious sects to produce green purchase model for
some special groups. As the result of this, discovered green consumers indeed
perform better than common consumers in green value, altruistism, collectivism,
green informations, environmental awareness constructs. And female is also better

than male.



In a word, green value, altruistism, collectivism, green information,
environmental awareness, had a significant effect on green consumers, whatever on
the higher price product or lower price product. So that environmental education is

the key point.

Key words: green purchase, green purchase attitude, theory of planned behavior, green

value, altruistic
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F]gt B~ alpha>0.5 5 7 R 2 &8 o

# 3.3 Cronbach’s alpha i #ic i ] %

Alpha & v EARR % A3 I F 2 & i< alpha -k
bi-d

Alpha<=0.3 R

0.3<Alpha<=0.4 AW R o JE R G A S )I§J<B3?

0.4<Alpha<=0.5 e X LT S Ay S
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& % 95 (Concurrent Evidence of Validity) -

A P TOREF NIRRT R - FAAEA S HOREL s B2 E
AT vi- 2 2R BY > 2 FARFIRELETEET P on ARk R R

Vpo PATEFRBPHEAMBPIRERTE T UFF AT FLTEL R o
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gt;f* e

FEGFLEPNENPBEFERATHE RSB EL L B 5 chEHcF3E-SEM 2

e 2 L aBERZ S LW et @ H 2 R B AR T AR o TP F ke

it de i e T EF AR A RS A RBIEH AT ks

d2 %
PRl FERBETHAILLRBELLE L Sl NS A BES R 2P L

R B R o Sl E Sk B AW R BAKE S T WAEE RT3

feats ke

AR R

BosS enif e B i geen P e A R RATE SRS L E o 2l wp e
T A F e R AN B R R @ en T L2 7 o4 BE Bagozzi& Yi (1988)
EHBGY O F R T G RIRE S A BN P R e AR 2 B RSN i e
BB o
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234 EEF T LR ARE

Ptk e H| ¥ A
+ 2R T
Chi—square test p>0.05 EIER Rl £
BRSO T R
Ch1—square value/ df <2 X PN AR Fe R gl B
TR AERR 2 (st 3 B
AR
GF1 >0.9 BNl L
B R R A TR A o
AGFI >0.9 7 £ WA Fe R AR
¥ B BN 4 se R 2 18 ¢0 GFI
PGFI >0.5 PPN i B AR R
T RE L O
NFI >0.9 Bk Fe 3t AR O e 8 b 2
Vo R TR 05N 8 i 2 05N ¢ chi-square £ U2 L AR R
2
NNFI >0.9 P RPN AE R 2B

¥ GBS AF e R 2 15 e NFI

S i

NCP AR | ARGT FP HCGN EEdE Y £ chi-square
#-7¢ chi-square {22 ¥ & chi-square 4 fie 2. & e B
BATAR R
CFI >0.9 PP BRK O AR O I & D
WRBR RN S e Nzt A A8 N2 E AR
RMSEA <0.05 3 AR R R R
PORIE o B0 B A o st e A R =
CN >200 FH A2 i 2
A 24 7 B ¥ enchi-square B 17 & ° kA R
B

A AT
RMR AR | ARAF UOfER AR

FARIE T R R R A £

TR kR ¢ eRabsc > B4E 240 —LISREL 2 %
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af}q:i F‘X‘} *‘?“’t”fﬁ_ )ﬁ

AR R A THEFREA N RFHV S TR DN A s B F 5
S0 AN FAGE A 2 1 TF o ¥R B 2 RoRR S 0 B BB N A R
Mt S UIEEREARY BEAS WAL R S R AL e o i Hpd A EAE

ST SRS R SR RS R RRT A A SRR L
4.1 A RS AT

L T TE T PP Y FEUL TR P
Fej p LR AFUEP G I FRE O AR RO RE RN S S iy

PR E R 490 B o BRI A AT (8 0 IR P DT AT R T R

£ 41 ks

RS 35 ) A oA u
el g 285 58.2%
A 205 41.8%
E 18-24 38 7.7%
25-30 152 31.0%
30-40 135 27.6%
40-50 119 24.3%
4218 50 46 9.4%
R T~ 10~ 65 13.2%
10-30 § ~ 41 8.4%
30-50 & ~ 102 20.8%
50-100 & ~ 143 29.2%
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100 & 14 139 28.4%
9y B 45 9.1%
B v 68 13.9%
® 7O 86 17.6%
- 4 190 38.8%
= SV 101 20.6%
S SR UE- R & A 134 27.3%
ERAEZHEE |3 356 72.7%
A2 PR i R E W R A AN GBI G
AEGFEANIE AR FHAE FEFTU BRI AR CASRSR AN

MFLRR S FE AR E LR SRR S R AR S Y
Lo~ BIHE TR EHL SR ARERAVIRE e ER - B TIeE B4
TR TR R RSN F KB L F G M o Tt 4 % B #cA 19 (Analysis of
Variance) * #H A FHREFA M I OELI IR T -RTNFABXRT 23R p EF %

Bz Bl Rz THEHI > TR LOT R R P agF LR M B B2 B

FOA2 PG R HAHARAREEA SN  BRAIEAL TR ¥

Buladpa forA 8 WTIARARTHEFTLE L TASRSR T EAGHR TR

FooTRRELEATHERE L ARG A FLE

APRAPE AR EHMAR ST CBRBELB -SSR ECKIEFLER I ME
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FARE- 2 TE Mg TRAA] AR ASTRCASFEEZH IO
BNAM o B A MR GI PEE R JIE O REA RS MAORI ML E 0 T MY A

SR F LG L LA ERT TR G P 2 bR s # iR

742 %3 Hs 74 (1w)

TS flei |BWL (%47 |BRRL |flei |AES |ASFR
F3 F3 = 2 F3 "
4 5] g 3.55 3.51 3.80 3.77 3.98 2.98 3.34
=5 4.52 4.11 4.05 4.20 3.62 291 3.03
B P E | 0.000%% | 0.000%* | 0.000** | 0.000%* | 0.000** | 0.495 0.000**

8 B |ASG |LBER |BRE | BIR |HEH | BT
i i # el (AR [ Fde | A3
4.56 365 (398 43671333 |420 [352  [322
4.51 4.07 3.70 3.70 3.22 4.51 3.77 3.34
0.579 0.000** | 0.005** | 0.515 0.119 0.000** | 0.009** | 0.117

PR EA T B F R p<0.05; *i & B ¥R # p<0.1

243 UERLPRT O HEBACFREEATTES PR EBAZ THRTFEE
G773 e a FTER AL E B AR R R T2 Tl HELE
B A AR P ERERL TH TR R EFLR AT 2 & T EMA &
TEREAH TP AE CTASTR CTRERR CTHIBEER T I RE LY
A AARESE L BIORLFHEFLE AL TS TR AR VTG

TAERE CTARRE CTRREREN IR, E-0 0 A7 R EYA

AR AR RS
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RHEZFEESPFERI P ESE ARBELNTHOR FRFLE > FRFEFEE
W AFLEHEY Tukey F R W2 s P ESK L BT LA T08A T B 55 o
FREEHEHETTR  GREFIRG LR E LR RRARE TS

Fiidd o AMABRAF CRRGTALIVFREET R ELT LR LE S

% 43 BRI 17 (E )

£3 SN fla | BML (%4 F | EREL [flri |A&S&S |ASFR
E:] =] B X E W

E4 | 18-24 3.15 2.99 4.39 3.20 3.87 4.23 3.93
25-30 3.45 3.12 4.44 3.62 2.85 433 4.12
30-40 3.49 3.56 3.98 3.98 3.20 3.90 4.25
40-50 3.98 3.58 4.22 3.92 2.98 4.11 3.20
A2 50 | 4.22 3.94 4.18 456 3.26 4.19 3.33
BEE P @ | 0.000%* |0.003%*%| 0,117 0.015%% | 0.01** | 0.106 0.000%**

T8 B | ASE | LBRA | BRE | &K (B | B RT
i i # il | RER [FAe | A3
4.22 3.75 3.90 3.25 3.54 3.45 3.46 2.90
4.15 367|378 344|377 |375  |379  |285
3.88 3.56 3.66 3.62 3.79 3.77 3.80 3.05
3.35 345 392|397 |385  |412  [423 2.98
3.11 3.58 3.77 3.80 3.80 4.32 4.38 3.10
0.000** 0.579 0.668 0.207 0.450 0.001** | 0.000** | 0.220

FLUFL T B F R p<0.05 ; * A B ¥k p<0.1

A4 U FEEE T R HEFLAEFREEANTE R FREFL 2 T IO8R

FRFREEfer A bat LB EFATHRELD b REE Ko BTG HF
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Poasd 2L ar P Rader Ro P X RFEFAL - ATl ak TR & -

-

"HBEAE T AR T FERR TSI BE TR REFER THIEE A
"¢ LR 75 F4 M AA P ReR e r 2 BT LT HEFLAR A L% T
TARFR CTASGE CTARAE CTRRAIES, E 0 AP RIEE T LR

FAXREGHFLE o

RFEZEELSFTHERT b FIeEfor LB LT T HEFLE > TR FEr

FioWkE o AT HY Tukey ¥ 1 H T2 0 A7 B RIEEE T~ 2 N SRS S
Miraimed 2P uiBdr ERORFOEFLIEAZ -EWIAZ - BEILB -FI P E -
AN A T S A B N - r’r;f,\f‘ﬁ*f)%"_,u— ORGP RE D E T R R

JESIDET S A TR P, S0P

# 4.4 % BB 37 A (FIeE T )

g | flea | E#a | % F [ ®BL (Tl i | AF&E |ASFHR

# # # B B S 49

Fo [10F =212 T | 299 4.13 3.22 3.88 4.35 3.89 3.88

Fe | 10-30 § &~ |3.23 3.87 3.34 3.46 4.11 3.77 3.75

£ 130-50 § ~ |3.29 3.67 3.38 3.69 4.02 3.81 3.69

e 1 50-100 § =~ |3.54 3.61 3.29 4.13 3.78 3.85 3.74

» 1100 2+ | 3.66 3.69 3.09 4.28 3.69 3.71 3.92
BEPE | 0.009%* | 0.000%* | 0.115 | 0.000%* |0.000%* | 0.496 0.211

T8 Fe W | ASE |LER | RRE | FIM | HIE | %I ET

it it # A (FEA (RRW | FS

4.26 3.27 3.89 3.74 3.58 3.19 3.25 3.10

4.11 3.35 3.84 3.71 3.53 4.02 3.54 3.36

3.98 3.83 3.70 3.65 3.49 4.08 3.68 3.52
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3.66 4.22 3.76 3.33 3.48 4.11 3.93 3.88

3.43 4.28 3.80 3.56 3.45 4.09 4.03 4.12

0.000%** 0.000** | 0.544 0.492 0.515 0.000** | 0.001** | 0.000%*

FLUF LT B F R p<0.05 ; * A B ¥k p<0.1

LASUEFLART  HERLLARBEAEE  FREFLL TORTFE R
3 ARG Al 2 ML B RO FL IOk MELE S rF 0
ﬁwgﬂkﬁ§ﬁ1@iﬁ&&$¥@¥iﬂ°iﬁ&£4iﬂm HAEAHE THea

IR T A 2 THIBECTASBE TR IBE LR TS YR

oy AT EREFLRRAT N BREL -

IR A 1THE R PR alRipLhT ok JHFLE  FRFLEFTER
o AL EHY Tukey 6 T2 > R REFLEE T L AT HOBAP I MR P o &

IR T U IE ARG %ié\,x TR AR BHALE - RBELB B B E B

%45 1AL 1TE(BR)

g | fles |[B4a [%IF [BRBEL [fler |[A&S |A&5FH

#i E: =] B X E W

g | R 3.12 3.25 3.33 3.15 4.12 3.89 4.13

i 3.38 3.33 3.40 3.36 4.05 3.92 4.06
B¢ 3.42 3.51 3.41 3.55 3.92 3.80 4.01
<5 3.66 3.59 3.45 3.69 3.88 3.77 3.89
Bt 392 3.68 3.47 3.92 3.71 3.86 3.95
BEPE | 0.000%* |0.119 0.410 | 0.000%* | 0.000%* |0.559 | 0.476

R Bd | A&H | LB | RWET | BIHE | BRI | B HT
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i o # sh#l |FERE [Fie |F3
2.90 3.15 4.38 343 2.96 3.32 3.54 3.52
2.92 3.33 4.12 3.39 2.85 3.56 3.62 3.47
2.99 3.63 393 3.35 3.15 3.72 3.78 342
3.08 3.89 3.84 3.28 3.02 3.98 393 3.38
3.15 4.17 3.77 3.25 2.90 4.35 4.20 3.29
0.356 0.000** | 0.000** | 0.433 0.283 0.000** | 0.001** | 0.303

LD REL T BT E R p<0.05 5 * % & B E K p<0.1

%046 AT R A8 B R URRERA KB ;E%ﬁ’%ﬁﬁﬁﬁn%ﬂ&?ﬁ%

FoFRERAZ TIOREY FIFLNSA R G LR B A RS
,% #, 28, Hi mﬂ}]&lzy lj’:@;j’:
R R
AN N A

RIS i”’gt"”‘?i&/{k#\ ‘/‘Qﬁw W T IR R A

m-&\’_

A ES w2 TR T A
F‘q 7 R B F’v‘—'%]z"‘f' VERA R B T CRBAR B
AEAI BRI AR SIS HE A B BB TR E ALY

?%(ﬁ]?gﬁ”%;‘*—'ﬁ kehg o R Foafle A& - HA

FE
SERESt SNCESE SRR & JUE

FREMOI T EFZEY S BF T RFEEL TR
DERELEEE-
%46 FRHELSATEL(LT S0 F TR FLE L T HEH)
2 |®p fle i | EHL | % F | BREL |[flri A& |ASFH
#* E: & 3% Ex & i
% | A 3.56 4.20 3.91 4.28 3.14 3.25 3.69
v | B 3.22 3.75 3.60 3.76 4.10 3.28 3.72
BEEPE | 0.001%* | 0.000%* |0.002*%* | 0.000%* | 0.000%* |0.675 0.579
8 B AR | LBR (BT | SIS | HdHT
il il # AEH | FAER | Bde | A3
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4.12 4.25 3.90 3.99 4.15 4.05 4.20 3.99

4.18 3.69 3.88 3.68 3.72 3.55 3.62 3.03

0.665 0.000** | 0.694 0.001** | 0.000** | 0.000** | 0.000** | 0.000%**

LU RRE T B F R p<0.05; *R & B ¥R p<0.1

43 R AT N AR R

- ~BRAT

SE Ry S Erl
A S G R & o
sk 2 MR

EedE D mRIER

BRI BRI AR T B AERTA RS 5 BRI K

AY BB AL e BL A FET SR - AL FEFFE 0
Do R - BAR GG PRI P IR R S GRR - R S

~ 37X 2 B 22 Cronbach’s alpha iz & % > #4473 ¥ $ * Cronbach’s alpha

DR e i i%ﬁ}_’ﬁ::}&ﬁmé 4o o RS fé% e e P RETE R AT o

% 4.7 % Tﬁ,\,\ Cronbach’s #c(id 7.8 & & I8 i>)

A& Cronbach’s o value KMO »z &
fle 1 % 0.72 0.77
A 5 0.69 0.73
A ST 0.88 0.89
F LR 0.81 0.84
SURCRERES 0.69 0.62
R R 0.72 0.59
% 4 7o 0.73 0.75
BB LB 0.74 0.79
A5 E 0.85 0.86
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XN 0.85 0.87
BB & 0.63 0.74
NN Al 0.71 0.77
4R 0.83 0.86
B g A 0.79 0.82

% 4.8 % & 2 Cronbach’s fxdic(£ 2 fF2 M304)

A& Cronbach’s o value KMO »z &
e i & 0.66 0.69
A &5 0.65 0.66
AT 0.73 0.75
LR 0.82 0.79
SUCRERE 0.77 0.80
-3 R 0.69 0.79
%4 F 0.60 0.50
b2 R 0.71 0.69
A& E 0.84 0.45
XN 0.81 0.58
i AR 0.80 0.74
NN o 1 0.77 0.78
B WP ER 0.82 0.83
A A 0.86 0.88
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AR e

RSP S - Sriak- k= IR LN PR A

oo PR pe o EERECC ensit

ARSI ' da gk

R S ST SR

e
A& o 0T RS LT i e B AR 1R R EARECS 0 M

AR BTREIHE A s KNBERRNA 4984 410

MR R EB LD 499 F

g
LABREAEREA BT MFLE > g

e B ek 0 11T R A

NNFI ~ CFI ~ GFI ~ AGNI » ¥ 3% 2. P

» chi-square & % ** 902.86 > P-value % *%* 0.00 »
%%‘ d H - chi-square &% % - B #5434
g iR fo 4 M E # 45 4%3% 4e chi-square value/df - RMSEA ~ RMR -

PR AR i e A e

249 WAERAELAG R &)

it 2 i 2|85 4
df (p & R) 875 n/a
Chi-square value 902.86 (P-value=0.0) P>0.05
Chi-square value/df 1.2 <2
RMSEA 0.008 <0.05
GFI 0.80 <0.90
AGFI 0.84 <0.90
NNFI 0.89 <0.90
CFI 0.92 <0.90
RMR 0.035 AR | AR

£ 2 Kenftad 4 410 ¢ ¥ 25 0o chi-square B % 3t 340.80  P-value % *+ 0.00 -

Z\l ]F)\ Jf-ﬂ—‘\‘ bﬁ_ﬁxﬁp%ﬁ

FRFLE OESZGgRAIARE  RRZJRd E-

chi-square &2 %~ B F AR FE > FlL T RS H @ RS FRE L R

chi-square value/df ~ RMSEA ~ RMR ~ NNFI ~ CFI ~ GFI ~ AGNI > ¥ &% 2 P> =ik

E P E #Bgmiﬁ“

o
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% 410 ft gk A (R 2 LK)

Y 31 245 g
df(p d &) 620 n/a
Chi-square value 340.80 (P-value=0.0) P>0.05
Chi-square value/df 1.0 <2
RMSEA 0.012 <0.05
GFI 0.77 <0.90
AGFI 0.63 <0.90
NNFI 0.74 <0.90
CFI 0.68 <0.90
RMR 0.009 A% ARGF
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4.4.1 B3N BT B B BGR

AR TR I

PR
B AR o R B 23 AL H LR ATHRY

TR LA

i3

o

A

g e

B4l 2B 42 Bt 28 BN 4747

® TRt
Y, =—0.3Y, +0.29Y,

Y,, = 0.25Y, +0.24Y, +0.52Y, +0.32Y,
Y, =0.22Y, +0.34Y,,

i

BRI AR A4

o AEa 0 BB A Sl

Y,, = 0.81Y,;
0.15
Altruism Collectivism . Green_ —p- ENVironmental
information awareness
-0.30*%* .05 0.09 -
0.2 Perceived
behavioral control
Green value 0.02%%* 013 0.01
\\\\* vo 81k ’
Green purchase | | Green purchase Green purchase
attitude intention decision
0347 i
Product value 0.06
0.25%% Subjective norms
0.24% 0.527%* 0.32°%%
Egoism Product Product Selling pirce
g brand information gp
B 4.1 SEM #-;% 4;*4#*#17%](?& TRED)
B 4.1 ¢ fept chicdy s REC TR A FE > TIRF RS QR T g s

FHEAPXSI B RAREE S A BB RARRD

’ 7z 2 Fe s <r = 2 2 ’ 7z 3 <
i ?"Eéfgg o X% d l%‘ lﬁx E'JI%\;{,’E g);‘;, ek ?"E’zfgg » X F

|A & BEE%d i IE'I%T#,\)_V

PHE e ARG ERL




H5 ~H6 ~ H7 ~ H8 ~ H9 ~ H10 ~ HI1 ~ H14 E ¥ % % -

% 411 7 BEXRZRHRERLEGRRE D ING)

7 BK t-value STk
Egoism — Product value 2.50%* B
Product brand — Product 3.61%%* Ex
value

Product information — 5.1 %% =03
Product value

Selling price — Product value | 4.13%** B
Altruism — Green value -3.50%** B
Collectivism — Green value 0.90 IF 3
Green information — Green 1.25 Pisg
value

Environmental awareness — 2.84%%* Ex
Green value

Green information — 1.50 Pisgc:
Environmental awareness

Product value — Green 3.65%** Bx
purchase attitude

Green value — Green 2.84 %% Bx
purchase attitude

Perceived behavioral control 1.23 I3
— Green purchase attitude

Subjective norms — Green 0.98 IF 3

purchase attitude
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<

Green purchase attitude — 11.40%** 2

Green purchase intention

Green purchase intention — 6.77%** Ex
Green purchase decision
o i4iFd K
Y, =0.28Y, +0.17Y, —0.23Y, +0.31Y,
Y, =0.24Y,
Y,, =0.22Y, +0.43Y,
Y,; = 0.28Y, +0.35Y,, + 0.15Y,
0.24**
Altruism Collectivism _ Green Environmental
information awareness
0.28 0N 7%* -0.23%*% 0.31*F* -
Perceived
behavioral control
Green value 0.35%% W 0.005
Green purchase | | Green purchase | | Green purchase
/ attitude intention decision
Product value |0-28%% + 0.04
Subjective norms
0.13 (m%/ m@i 0.43%
Egoism Product Product Selling pirce
g brand information gp
B 4.2 SEM i3 B/ 8 HERI(E 2 72 X))
Bl 41 @ fiept ey s RFCFRE L > THRECRSGE QR T g I

FRF AP LSS B BARPEES S A BI BY RARRIIAS Y EE%I §ES L
MERRASHEAEAZ P BT B RPESDIIE L& B AR REL B
FoR3E FRAY 2 BFASFERRIESTALF EH A2 PP &

R R

(w.
>

Fo Bl K b TR
HI2 ~ H14 & 9 %% -

51

o
N
o+




%412 T BEHRELE (R L L A

7 BK t-value ST
Egoism — Product value 1.98 3
Product brand — Product 0.95 P10
value

Product information — 2.55%* Bx
Product value

Selling price — Product value | 5.40%** B
Altruism — Green value 3.60%** Ex
Collectivism — Green value 2.80%** BX
Green information — Green -2.25%* Ex
value

Environmental awareness — 3.40%** Ex
Green value

Product value — Green 3.50%** Ex
purchase attitude

Green value — Green 4.4 %% B
purchase attitude

Perceived behavioral control 2.60%*** B
— Green purchase attitude

Subjective norms — Green 1.90 FE
purchase attitude

Green purchase attitude — 10.12%%* BX
Green purchase intention

Green purchase intention — 12.30%** BX
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Green purchase decision

Product value — Green 3.50%**

purchase attitude

443 A EH
ho] ik i ]

WAL FINEZFEEFE2L %I MY &

® pu i AN

A T L A ki AT

Ay AR 100 £

oo R BRLE A HES S Y R EF LB AN

AR S

PR AT MER DARM A Gt fandta s IR A A B A

CEVEI B

C AR A2 P etk A dicge [f] A 100-300 £ 0 5

FEB RSN Z KBS BH L AR #

RE%S MY e B AN -

Mk ABcs 28548 5 AR ARE 2055 0 A ek

Y gt

= F
FAIA SR Td 2413472 o F

oo £ 94 dRiE L e BT BE T E K &

WoASTRRERH ASG EE A TS

SR TRE AR

FEBR SIS E - ASFEE- ARSI BEERT BooARRE o
2413 BAAES I BT LA (BEY)
pRA 7 4
t-value t-value
I i & 1.38 2.02%
FHa 1.92% 2.36*
¢ 1.28 1.96*
EE L 0.95 3.60%*

53



fle 1% 3.50%* 1.60
A & 2.88%* 1.45
A& T 2.45% 1.05
FEHR 4.05%* 1.95%
k4 B 1.38 4.03%*
A& E 3.02%* 2.08%
T %% 78 %4 PRV LR

HRFRBLLAHEHE B L0 8 FL 2 B 1T 5 70 L 414 272 -

BPRAGEE S I EFF, BRI G MG T §AQEL B2 BT PR E KR
3

414 AL HEHS I Y v (1)

pRA 7 -
t-value t-value

SUICRERE 1.12 2.36%*
-3 R 1.66 1.75
% ¢ F 3 1.45 2.02%*
BB LW 0.88 1.97*
fle 4 & 3.60%* 1.67
A & 2.12% 1.50
A SR 3.36%* 1.94%
FELEHR 3.92%* 2.22%
Bd i E 1.05 2.11%*
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A5 E 3.67** 1.69

&% 78 EXR: RN
® UETHLEHFURFLAS KB ARESH

FOOMERIIEL ARy 5T LFEMREFS R FRTHELR LR BT R
AT SRR RS R B RS AT 2B R UR R LR 2 KB
PeohBch 1345 5 A S et Adcs 356 L 0 A ik ABcFATE 100 o MR 4250
* etk A dcfe Bl 100-300 £ 0 AR A g At PRI o i RAT Sl URF

DA T REBMASFRHEI R AREFZ BRSO ASER AT RETS 2415 LT 2 o

RAFTREFFIEF AL BRI DG T 7 QB L B BIM GET Y RE &
B A RIS R KB R A R L R B AR B TR AR

FOBR -SSR E - ASFEE - ARSI T RAT HEFF DM A AR S iie o

ZALS HRASFEEI R LAF (LS 4088 TR FERS 7 HEH)

pRIE KRS PFITRFERST | JEFPFTRFERSR
EdUk i Eagllk
t-value t-value

flis 4 & 0.98 2.36*

R 1.38 1.95%

%4 T 1.85% 1.90*

EELE 1.02 3.22%%*

fle 2 & 3.85%* 1.05

A 2.96* 1.36
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AmT 2.40* 1.68
PR 3.97%% 2.00*
4 ) e 1.08 4.02%*
A S 3.20% 2.08*
R %7 ST A

BRAT FHEFTRFeSS T HBHAFREI Y L e @ F2 22 &880

FRETY A 4162 T2 c FIRAITEE F A E A

W

TR G MG 50§ AE L B
AR KB AR Al AR B

7
TR Y EAR G REFF MM A AR S its

Mis BELB ¥ Pas

FHe AR - AEEW ASTA-FLER -ASPEITIAHSIBILARAF HEFF D

1P RE -

2416 AL FEHI Y Lo i (LSl TR RS 2 1 E)

poRIE N SR R AR T S G S # AR
KERY edUk
t-value t-value

SR 0.87 2.25%

-3 R 1.32 1.90%*

% 4 F 1.80 1.82

BB 0.90 3.13%%
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