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I 

 

੃຤ޣᖼວႝݨషӝًӢનϐࣴز 

 

 

ᏢғǺࡰ                              ֻۏࡼᏤ௲௤Ǻླྀί  

 Ϻںߎ                                                    

 

୯ҥҬ೯εᏢ࿶ᔼᆅ౛ࣴ܌زᅺγ੤ 

 

 

ᄔᄔᄔᄔ    ाााा    

வπ཰ॠڮаٰǴΓᜪၮҔྡ᝜ǵҡݨ฻ϺฅૈྍǴฅԶ೭ࢂ٤ૈྍ

ӧӦۭ᝶ᙒ΢ί࿤ԃǴΓᜪπ୘཰זೲว৖ΠǴ໻໻޸຤൳ԭԃ൩ा੃઻

΋ޜǴӢԜ΋ᅿཥྍૈޑኳԄѸ໪ࡌҥǶӧҬ೯ౢ཰Бय़ǴԖ᠙ܭપႝΚ

ၮբۘόԋዕǴႝݨషӝًԋࣁӚৎًቷޑว৖ཥᚲǴӢԜҁЎట௖૸੃

຤ޣჹႝݨܭషӝًޑௗڙᄊࡋǴբࣁ҂ًٰؓౢ཰ว৖ୖޑԵǶ 

    ҁЎаࣽמௗڙኳԄ(TAM)کीฝՉࣁ౛ፕ(TPB)ࢎزࣴࣁᄬǴଞჹ੃

຤ޣჹܭᖼວႝݨషӝًޑёૈቹៜӢનǴуаࣴزϩ݋ǶҁЎճҔୢڔ

ჹѠ᡼Ӧ୔ޑ੃຤ޣ຾ՉܜኬፓࢗǶᙖҗ่ࣴ݀زǴҁЎගрჹႝݨషӝ

ًว৖ᔈҔࡌޑ᝼Ǵх֖୘཰ᔈҔکᏢೌᔈҔǶ 

 

 

 

 

 

ᜢᗖӷǺႝݨషӝًǵࣽמௗڙኳԄǵीฝՉࣁ౛ፕ 
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A Study on Factors of Buying Hybrid Electric Vehicles by Consumers 

 

 

StudentǺMong-Hong Shih                AdvisorsǺChyan Yang 
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Institute of Business and Management 

National Chiao Tung University 

ABSTRACT 
People use energy resources from industrial revolution such as coal 

mine and petroleum, because of developing quickly, these resources are 

consumed quickly, but these resources are hidden under the ground for 

many long years, people now have to build a new energy resources 

supplying model. Hybrid Electric Vehicle (HEV) becomes popular in 

Transportation industry, this research will discuss consumer’s acceptance 

of HEV. 

    This research is combined technology acceptance model (TAM) and 

theory of planned behavior (TPB), analyzes influencing factors of buying 

HEV by consumers. This research’s questionnaire is filled in by Taiwan 

consumers. This research makes some suggestions in business 

application and academic application. 
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ᇞᇞᇞᇞ                    ᖴᖴᖴᖴ    

 

    २Ӄाགᖴླྀί௲௤ںߎکϺ௲௤ࡰޑᏤǴךωૈ୼ӧٿԃޑਔ໔ϐ

ύֹԋҁፕЎǴӧኗቪޑၸำύǴၶډΑ೚ӭ֚ᜤǴ࿘ډΑ೚ӭ౟ᓍǴླྀ

௲௤ߎک௲௤೿፾ਔ๏ϒᔅշǴᡣૈך୼߆έԶှǶླྀ௲௤ߎک௲௤ჹܭ

ҁጇፕЎΨԖ೚ӭࡌ᝼ǴᡣҁጇፕЎ׳уֹ๓Ƕ 

    ӧቪፕЎޑය໔ǴགᖴቅᏦܴᏢࡰߏᏤךԖᜢ಍ी೬ᡏޑᏹբၮҔǴ

ᡣૈך୼࿯࣪Ꮲಞޑਔ໔Ǵکуזၗ਑ϩޑ݋ၸำǶ೾ذ຦Ꮲۊගךٮፕ

Ўࢎᄬǵϩ݋Бݤᝊ຦ޑཀـǴך٬ջਔว౜ό࡞྽ೀ٠଺፾྽অ҅Ƕ 

    ྽ฅǴᗋाགᖴޑך࿶ᆅ܌ӕᏢॺǴεৎϕ࣬࡭ןǵуݨѺ਻Ǵ࿘ډ

ᜤᚒΨϕ࣬ᔅշǴ٬ளֹૈךԋҁጇፕЎǶᗋԖيךᜐޑӳܻ϶ॺǴᜫཀ

໼᠋࡜ܤޑךǴഉވך኷෧եᓸΚǴᡣࢲ࡭ߥុ࡭ૈךΚǶ 

    നࡕाགᖴޑךৎΓǴӴॺவךགྷाԵ܌زࣴڗਔǴ൩๏ϒך೚ӭႴ

ᓰǴ྽ቪፕЎਔ࿘ډեዊǴӴॺΨុ࡭๏ךႴᓰǴᡣុ࡭ךԖ୏ΚǶᗋԖ

೚೚ӭӭ΋ၡ΢ᔅշޑךΓǴ੿ࡐޑᖴᖴգॺǼ 
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ಃ΋ക ᆣፕ 

 

 ୏ᐒکङඳزࣴ 1.1

    வπ཰ॠڮаٰǴΓᜪၮҔྡ᝜ǵҡݨ฻ϺฅૈྍǴฅԶ೭ࢂ٤ૈྍ

ӧӦۭ᝶ᙒ΢ί࿤ԃǴΓᜪπ୘཰זೲว৖ΠǴჹҡޑݨሡ؃ຫٰຫεǴ

؂ԃҡݨ੃઻ቚߏ౗ࣁ 2%ǴҞ߻ҡݨ໒௦୯ৎӵკ΋܌ҢǶӧཥᑫ୯ৎ 

ᑫଆΠǴ҂ٰҡޑݨ੃຤ໆ༈Ѹ཮ቚߏǴՠҡߚ٠ݨคᅰໆǴӵᏀՋঢޑ

 ҥǶࡌኳԄѸ໪ྍૈޑᅰǴӢԜ΋ᅿཥࢣ೏໒௦זҖςݨ

    ӧҬ೯ౢ཰Бय़ǴԖ᠙ܭપႝΚၮբۘόԋዕǴӢԜႝݨషӝًԋࣁ

Ӛৎًቷޑว৖ཥᚲǴషӝ୏Κس಍നԐᔈҔܭਮႝወဒǴޔԿ 1899 ԃߥ

ਔ௘วܴಃ΋ීషӝ୏Κًޑ፶Ǵӧΐ႟ԃжషӝ୏ΚًωεໆୢѱǴӵ

Ϟ೚ӭًቷ೿ࣴעวख़ᗺܫӧႝݨషӝًǴόᏃҾ཰׫ΕεໆၗྍǴӚ୯

΋Т࣮ࢂว৖ޑషӝًႝݨҢǴӢԜ҂ٰ܌ΨुΠᎍ୧Ҟ኱ǴӵკΒ۬ࡹ

ӳǶკΒύ PHEV  ,කႝԄൺӝႝ୏ً(Plug-in Hybrid Electric Vehicleࡰࢂ

PHEV)ǴxEV  ຾Ƕׯޑᆽႝԣࡰࢂ

 

 

 

 

კ΋ ҡݨ໒௦୯ৎ 

ၗ਑ٰྍǺᆢ୷ԭࣽ 
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კΒ Ӛ୯ႝ୏/షӝ୏Κً፶ᎍ୧Ҟ኱ 

ၗ਑ٰྍǺEnergy Trend 

 

    ӧԜਔషӝ୏Κً(Hybrid Electrical VehicleǴHEV)ޑᄬགྷ೴ᅌ೏

Γॺ௦યǴషӝ୏Κًࣁӕਔॿഢٿᅿ୏ΚٰྍًؓޑǴջ዗୏Κྍႝک

୏ΚྍǴځύᙦҖޑᄣᎍًී Prius(კΟ)ջឦԜᅿًීǴаΠፕЎ೯ᆀࣁ

 షӝًǶႝݨ

 

 
კΟ ᙦҖ Prius 

ၗ਑ٰྍǺᙦҖ۔ᆛ 
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 Ǻ܄షӝًԖаΠᏹբ੝ႝݨ

΋ǵًؓว୏ਔ཮ᅝОǴаႝΚว୏а࿯࣪ݨ઻ 

ΒǵӧեೲՉᎭ௃׎ΠǴёаൂᐱ٬ҔႝΚس಍Ǵόሡा੃઻ؓݨǹऩу

ೲࡕǴёѳ໩ᙯඤسݨؓࣁ಍Ƕ 

ΟǵႝݨషӝًёӣԏૈໆǴޑًྩע୏ૈᓯӸଆٰǶ 

ѤǵଯೲՉᎭΠǴؓسݨ಍ႝکΚس಍ёӕਔၮբǴၲډനεၮҔਏ౗Ƕ 

    ӢԜႝݨషӝً؂ൂޑՏؓݨёаԖၨଯٚޑำኧǴԶЪаႝΚՉᎭ

ኳԄΠǴًؓޑᏓॣΨ཮ε൯फ़եǴோًؓቷ୘֚ܭӚ୯ࡹ۬ࡹзόӕǴ

ӢԜԖ௢ቶ֚ޑᘋǹќѦǴႝݨషӝًޑሽ਱К΋૓ًؓܳ຦ǴΨࢂќ΋

໨௢ቶ֚ޑᜤǶ 

    ࿶ᔮ೽ૈྍֽ҇ܭ୯ 98 ԃ 8ДวթဦзǴೕؓۓᐒًޑ઻ૈ኱ྗǶӧ

ًؓБय़Ǵೕۓ୯ϣᇙ೷܈຾αؓޑ(ਮ)ݨЇᔏλً࠼(ᜎԄǵਓՉԄ)ᔈ

಄ӝߕᒵ΋ޑ઻ૈ኱ྗǴԜ٩ࣁऍ୯ FTP75 ϐෳ၂БݤǶ 

    ќѦ࿶ᔮ೽ҭೕۓ୯ϣᇙ೷܈຾αؓޑ(ਮ)ݨЇᔏλ೤ً(ᕴख़ໆӧ

ΒίϖԭϦАаΠ)ǵλ࠼೤ٿҔًϷλً࠼(ߚᜎԄǵߚਓՉԄ)ޑ઻ૈ኱

ྗǴځ઻ૈ኱ྗӵߕᒵ΋܌ҢǴԜҭ٩ࣁऍ୯ FTP75 ϐෳ၂БݤǶ 

    όᏃѠ᡼࿶ᔮ೽ගଯ઻ݨ኱ྗۓࣚޑǴऍ୯Ҭ೯೽Ψჹܭനեݨ઻Ԗ

ӛ΢অुޑ୏բǴӢԜჹႝݨܭషӝًԶقǴӚ୯ࡹޑ۬ࡹ฼ࢂεճӭǴ

Ԗ੻ܭว৖ک௢ቶǶ 

    ќѦǴჹྍૈًؓܭਏ౗٬ޑҔǴ۬ࡹΨวթ኱ҢკǴߕᒵΒ൩ࢂ኱

ҢკޑጄٯǴ೸ၸ೭٤კǴё΋ҞΑฅًؓޑ઻ݨำࡋǴჹܭ੃຤ࢂޣ΋

ᅿԖਏޑගᒬǴё٬ߦ੃຤۳ޣե઻ޑݨ࿯ૈًؓ౽୏Ƕ 

    Ѡ᡼ႝݨޑషӝًѱ൑ٰ߈Ԗᡉ๱ޑԋߏǴ2010 ԃᎍ୧ໆऊ 3500 ፶Ǵ

ၨ߻΋ԃԋߏϤԋǶ2010 ԃႝݨషӝًᎍ୧߷ैࢂঐד RX450h(კѤ)Ǵᕴ

ᎍ୧ໆຬၸѱ൑ޑ΋ъǴၲډ 2155 ፶ǴՠঐדӀӧ 2011 ԃ΋Д൩ᎍ୧ 920

፶ႝݨషӝًǹҁҖޑ Insight Hybrid(კϖ)аեሽཟѱǴѺрႝݨషӝ

ًόҔԭ࿤ޑ 99.9 ࿤ϡޑᇨΓሽ਱Ǵԋф຾ैѠ᡼ѱ൑Ǵ΋௢р൩೷ԋ၉

ᚒǹќѦǴԖж౛୘ܭϞԃЇ຾ঐד CT200h(კϤ)Ǵ่݀ᎍໆຬЯႣයǴ

ӢԜ 2011 ԃѠ᡼ႝݨޑషӝًѱ൑༈ѸК 2010 ԃԋߏόϿǶ 
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კѤ ঐד RX450h 

ၗ਑ٰྍǺঐ۔דᆛ 

 

 
კϖ ҁҖ Insight Hybrid 

ၗ਑ٰྍǺҁҖ۔ᆛ 
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კϤ ঐד CT200h 

ၗ਑ٰྍǺঐ۔דᆛ 

 

    Ҟ߻Шࣚ΢ᎍ୧ໆനႝݨޑ٫షӝًࢂᙦҖޑ PriusǴᙦҖࡐࢂ׳ԖԾ

ࣁᇡޑߞ Prius ൩ႝݨࢂషӝًޑжӜຒǴᙦҖޑԾࢂߞԖচӢޑǴ2009

ԃ Prius ӧВҁޑᎍ୧ໆࣁ 20 ࿤ 8ίӭ፶ǴКଆ 2008 ԃஒ߈ԖΟ७ޑԋ

Ǵӧߏ Prius ஥୏ΠǴႝݨషӝًӧВҁ՞Ԗ  ѱ՞౗Ƕޑ10%

    Prius ӧ 2010 ԃ 10 Дӄౚಕीᎍ୧ຬၸ 200 ࿤፶Ǵӧ 2011 ԃ 1Дک

2Дᎍ୧ԋߏ 47%Ǵӧ 2011 ԃ 4Д࠹թऍ୯Ӧ୔ޑᕴᎍ୧ໆँઇ 100 ࿤፶Ƕ

ᙦҖ߄Ң Prius ӧႝݨషӝًѱ൑ύᏱԖຬၸ ѱ՞౗Ǵவޑ60% 2000 ԃᎍ

୧рًޑԿϞԖ 97%ϝฅӧၡ΢າǴ᛾ܴ၀ًීࠔޑ፦Ƕ 

    ฅԶǴԖຫٰຫӭًؓεቷ׫Εႝݨషӝًࣴޑวکᇙ೷Ǵӵ߻य़ග

ϷޑҁҖǴInsight ࣁ 2009 ԃВҁႝݨషӝًᎍ୧٥ैǹӕឦᙦҖ໣იޑ

ঐדǹ౜жًؓӧ׼ࢶᕚً৖ޑ࣬ߝ 2011 Elantra εᕇӳຑǹ೯Ҕ࿯ૈמ

ೌ஑ճ 2010 ԃຬຫځдًቷǶӢԜӧ҂ٰǴႝݨషӝًࡐԖёૈ຾ΕᏯ୯

ਔжǴόӆࢂ΋ৎᐱεǶ 

    ӧًؓቷ୘εໆ׫ΕႝݨషӝًࣴวϐܭǴΨόёόԵໆ੃຤ޑޣᢀ

གǶӧᕉߥཀ᛽ܩᓐΠǴ෧Ͽҡϯᐯ਑ޑ௨ࢂܫε༈܌ᖿǴӚ୯Ψ೿ुۓ

р෧௨ޑҞ኱ǴӵკΎ܌ҢǶӢԜႝݨషӝًۺཷޑѸۓ཮ډڙ៿߆Ǵՠ

ϝฅѸ໪Αှ੃຤ޑޣཀᜫǴаϷ੃຤ޑޣௗڙำࡋǶ   

    ӢԜҁࣴزჹܭ੃຤ࢂޣցёௗႝݨڙషӝً೭ᅿၨཥᑉࠔౢޑǴа

Jasmine
新印章



 

6 

 

Ϸ੃຤ޣӧௗયႝݨషӝًਔޑቹៜӢનԖᑫ፪Ǵགྷуа௖૸ࣴزǶ 

 

 

კΎ Ӛ୯Β਼ϯᅹ෧ໆҞ኱ 

ၗ਑ٰྍǺEnergy Trend 

 

 Ҟ኱زࣴ 1.2

    ҁࣴزట௖૸੃຤ޣӧᖼວႝݨషӝًਔǴ཮מࣽډڙௗڙኳԄቹៜ

ᎯᎭکᖼວཀკޑำࡋǴࣽמௗڙኳԄӧ೚ӭЎ᝘೿ς௖૸ၸǴѬ཮ቹៜ

ΓॺჹཥࣽޑࠔౢמௗڙǴӢԜࣽמௗڙኳԄჹᖼວႝݨషӝًޑቹៜࢂ

ҁࣴޑزҞ኱ϐ΋Ƕ 

    ฅԶ੃຤ޣӧჹᖼວႝݨషӝًޑՉࣁཀკǴϝ཮ځډڙдӢનޑቹ

ៜǴӢԜӧԜೀуΕीฝՉࣁ౛ፕ຾ΕҁࣴࢎزᄬǴයఈૈפрीჄՉࣁ

౛ፕჹܭᖼວႝݨషӝًཀკޑቹៜǴԶ೭ΨࢂҁࣴޑزಃΒঁࣴزҞ

኱Ƕ 

    ќѦǴයఈ೸ၸҁԛࣴزǴૈ๏ౢ཰ࣚکᏢೌࣚ΋ࡌ٤᝼Ǵᔅշႝݨ

షӝً҂ٰӧѠ᡼Ԗ׳ӳޑว৖Ƕ 

 

 ำࢬزࣴ 1.3

    ҁࣴز२Ӄϟಏࣴޑزङඳǵ୏ᐒکҞޑǴௗΠٰ຾Չ࣬ᜢЎ᝘ޑ௖

૸ǴฅࡌࡕҥрҁࣴࢎزࣴޑزᄬኳࠠǴௗ๱຾Չୢޑڔ೛ीǴ߻ෳǵว

ଞჹࡕᄬǴനࢎزԜࣴ݋ϷӣԏπբǴௗΠٰ٬Ҕ่ᄬБำኳࠠ(SEM)ϩܫ

ҁࣴزගр่ፕکჹ҂ٰࣴزගрࡌ᝼ǴࣴࢬزำკӵკΖ܌ҢǶ 
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                       კΖ ࣴࢬزำკ 

 

 

ङඳزࣴ

 ୏ᐒک

࣬ᜢЎ᝘

௖૸ 

 ೛ीǵڔୢ

 ෳϷӣԏ߻

زҥࣴࡌ

ኳࠠ 

ၗ਑ϩ݋ 

ᕴ   ่ 

 ޑҞزࣴ
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1.4 ക࿯ࢎᄬ 

    ҁЎஒ୔ϩࣁϖകǴ೭ϖകޑϣ৒ඔॊӵΠǺ 

ಃ΋കǺᆣፕǶӚλ࿯ϩձزࣴࣁङඳک୏ᐒǵࣴزҞ኱ǵࣴࢬزำکക

࿯ࢎᄬǶ 

ಃΒകǺЎ᝘௖૸ǶӚλ࿯ϩձࣁीฝՉࣁ౛ፕޑЎ᝘௖૸מࣽکௗڙኳ

ԄޑЎ᝘௖૸Ƕ 

ಃΟകǺࣴزਣࢎǶӚλ࿯ϩձزࣴࣁኳࠠǵࣴزଷ೛ǵᡂኧۓޑကکᑽ

ໆǵࣴزჹຝޑϟಏکϩ݋БݤᇥܴǶ 

ಃѤകǺ่ࣴ݀زǶӚλ࿯ϩձඔॊҁԛࣴޑز௶ॊ಍ीϩ݋ǵࡋߞϩ݋ 

ǵਏࡋϩ݋ǵଛ፾ࡋϩ่ک݋ᄬኳࠠϩ݋Ƕ 

ಃϖകǺᕴ่ǶӚλ࿯ϩձ่݀زࣴࣁǵ୘཰ᔈҔکᏢೌᔈҔࡌޑ᝼аϷ 

 ҂ٰว৖Ƕکڋज़زࣴ
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ಃΒക Ў᝘௖૸ 

 

2.1 ीฝՉࣁ౛ፕ(Theory of Planned Behavior,TPB) 

    ीฝՉࣁ౛ፕӧ Ajzen ܭ 1991 ԃ҅ԄዴҥኳࠠࡕǴԖ೚ӭࣴزፕЎ٬

Ҕ၀౛ፕǴӵ੃຤ޣՉࣁǵႝတࣽᏢǵᙴᛰሦୱ೿Ԗ၀౛ፕޑ᏾ӝᔈҔр

౜ǶीฝՉࣁ౛ፕࢂ౛܄Չࣁ౛ፕ(Theory of Reasoned Action,TRA, 

Fishbein & Ajzen, 1975; Ajzen & Fishbein, 1980)ۯޑ՜Ǵ౛܄Չࣁ౛

ፕᇡࣁᄊࡋ(Attitude)کЬᢀೕጄ(Subjective Norm)೸ၸՉࣁཀკ

(Behavior Intention)ޑύϟԶቹៜՉࣁ(Behavior)Ǵᄊࡰࢂࡋჹ੝ۓՉ

ࣁǴՉݤགྷޑࣁՉۓख़ाдΓჹԾρவ٣੝ࢂჇൾǴЬᢀೕጄ܈ӳ഻ޑࣁ

ཀკࡰࢂჹ੝ۓՉࣁ୺Չޑཀᜫமࡋ(Fishbein & Ajzen, 1980)Ǵࢎځᄬკ

ӵკΐ܌ҢǶ 

 

 

 

 

 

 

კΐ ౛܄Չࣁ౛ፕ 

ၗ਑ٰྍǺ(Fishbein & Ajzen,1975) 

 

    ीฝՉࣁ౛ፕуΕΑޕ᝺Չࣁ௓ڋ(Perceived Behavior Control, PBC)

຾ΕኳࠠǴޕ᝺Չࣁ௓ࡰڋӧவ٣੝ۓՉࣁਔǴૈ܌གډڙёԾךඓ௓ޑ

ำࡋǴޕ᝺Չࣁ௓ڋதϸᔈঁΓၸѐޑ࿶ᡍǴаϷႣයޑምᛖ

(Ajzen&Madden,1986)ǴӢԜीฝՉࣁ౛ፕࢎᄬӵკΜ܌ҢǶ 

 

 

 

 

 

 

 

Չࣁཀკ 

Ьᢀೕጄ 

ᄊࡋ 

Չࣁ 
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კΜ ीฝՉࣁ౛ፕ 

ၗ਑ٰྍǺ(Ajzen,1985) 

 

    Ajzen(1991)ᇡࣁ೸ၸीฝՉࣁ౛ፕǴёаှញፄᚇޑΓᜪޗ཮ՉࣁǴ

၀౛ፕ֎ԏޗ཮ࣽᏢکՉࣽࣁᏢǴ٠Ϣ೚ӧ੝ۓङඳΠႣයՉࣁǶᄊࡋǵ

Ьᢀೕጄޕک᝺Չࣁ௓ڋӚԾඟ៛Չޑࣁόӕय़ӛǴЪຎࣁёׯᡂՉޑࣁ

όӕ๱ЋᗺǶ 

    ीฝՉࣁ౛ፕӧ੃຤ޣՉࣁ(Consumer Behavior)زࣴޑӧӭጇЎകύ

р౜ǴPeter ک OlsonȐ1987ȑᇡࣁёճҔჹՉࣁཀკޑෳໆǴᔈҔܭѱ൑

ՉᎍکႣෳ੃຤ޣՉࣁǶChechen Liao ฻Ꮲ࠼زࣴ(2007)ޣЊᅈཀջ௦Ҕ

ीฝՉࣁ౛ፕǶSP Kalafatis ฻Ꮲ(1999)ޣճҔीฝՉࣁ౛ፕ௖૸ᆘՅՉ

ᎍǶYa-Yueh Shih ک Kwoting Fang(2004)௖૸੃຤ޣჹᆛၡሌՉޑௗڙ௦

ҔǴ᛾ჴᄊࡋǵЬᢀೕጄޕک᝺Չࣁ௓ڋёቹៜՉࣁཀკǶ 

    ੃຤ޣჹ٬Ҕ܈ᖼວًؓزࣴޑǴԖ೚ӭЎ᝘௦ҔीฝՉࣁ౛ፕǶLane

ک Potter(2007)௖૸੃຤ޣᖼວե௨ᅹًؓǴᇡࣁीฝՉࣁ౛ፕࢂኳࠠύ

നख़ाޑ౛ፕǶGuido(2008)฻ᏢޣᙖҗीฝՉࣁ౛ፕࣴزణًؓޑՉᎍǴ

ளډΑًؓቷ୘ό໻ሡाޑೌמॠཥǴᗋѸ໪ׯᡂ੃຤ޑޣགکޕಞᄍǶ

Biddle(2008)ᔈҔीฝՉࣁ౛ፕ௖૸ႝݨషӝًޑѱ൑ǴගрёעҞӀଞ

ჹԃᇸ੃຤ޣǴаϷᔈᡣሽ਱फ़եǴ٬΋૓Γ׳৒ܰᒃှـޑ߈Ƕӧၸ۳

 ,౛ፕ(Bamberg& SchmidtࣁၮҔीฝՉݱΨቶࣁ٬ҔՉޑЎ᝘ύǴًؓޑ

2003ǹKerr et al., 2010)ǴࡺीฝՉࣁ౛ፕکᖼວႝݨషӝًԖ࣬ᜢ܄Ƕ 

Չࣁཀკ 
Ьᢀೕጄ 

ᄊࡋ 

Չࣁ 

ࣁ᝺Չޕ

௓ڋ 
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 ኳԄ(Technology Acceptance Model, TAM)ڙௗמࣽ 2.2

    Davis(1989)ගрࣽמௗڙኳԄ(Technology Acceptance Model, TAM)

Ҕаຑ՗ჹܭၗૻࣽ٬מҔޑௗڙำࡋǶࣽמௗڙኳԄࢂ౛܄Չࣁ౛ፕ

(Fishbein & Ajzen, 1975; Ajzen & Fishbein, 1980))ۯޑ՜Ǵ౛܄Չࣁ

౛ፕ߻य़ςϟಏၸǴԜೀόуᙧॊǶDavisᇡࣁᇡޕԖҔ܄(Perceived 

Usefulness)کᇡܰޕҔ܄(Perceived Ease of Use)཮ᙖҗ٬Ҕᄊࡋቹៜ

ჹܭၗૻࣽ٬מҔௗޑڙՉࣁཀკǴՉࣁཀკӆ،ۓၗૻࣽ٬מҔௗޑڙ

ՉࣁǴࣽמௗڙኳԄࢎޑᄬӵკΜ΋܌ҢǶ   

 

 

 

 

 

     

 

კΜ΋ ࣽמௗڙኳԄ 

ၗ਑ٰྍǺ(Davis, 1986) 

 

ᇡޕԖҔ٬ࡰࢂ܄Ҕޣᇡ٬ࣁҔ੝ۓၗૻࣽמǴჹԾρޑπբᕮਏ܈

ғ߄ࢲ౜ԖᔅշǶᇡܰޕҔ٬ࢂ܄ҔޣჹԾρᏢಞ٬Ҕၗૻࣽ܌מሡոΚ

ำޑࡋᑽໆǶ٬Ҕᄊ٬ࡰࢂࡋҔޣჹ٬Ҕ၀ၗૻ഻ࣽޑמӳ܈ჇൾǶ྽٬

ҔޣགډᇡܰޕҔޑ܄ำࡋຫଯǴΨ཮ගଯᇡޕԖҔޑ܄གڙำࡋǶᇡޕ

ԖҔ܄ନΑ࿶җ٬Ҕᄊޑࡋύϟቹៜ٬ҔՉࣁཀკǴΨёޔௗቹៜ٬ҔՉ

 ཀკ(Davis, 1989ǹMoon &Kim, 2001)Ƕࣁ

 &Koufaris, 2003ǹHsu)زࣴޑࣁՉޣ੃຤ܭᔈҔݱኳԄ೏ቶڙௗמࣽ    

Lu, 2007)ǴځύόЮًؓᖼວزࣴޑǶHiraoka(2009)٬ҔࣽמௗڙኳԄ

௖૸ًؓᖼວԵໆӢનǶ೚ृ(2010)฻ᏢޣճҔࣽמௗڙኳԄࣁЬࣴࢎز

ᄬǴளډΑᇡޕԖҔک܄ᇡܰޕҔ܄Ǵ཮҅ӛЪᡉ๱Ӧቹៜ੃຤ޣჹႝݨ

షӝً٬ޑҔᄊࡋǴᄊࡋΨ཮҅ӛቹៜՉࣁཀკǶ೚ችী(2009)ၮҔࣽמ

ௗڙኳԄځکѬ౛ፕޑӝ٬ٳҔǴࣴزว౜྽੃຤ޣᇡࣁᆘՅًؓԖ࿯ૈ

෧ᅹޑᇡޕԖҔ܄Ǵ཮ගϲᖼວᆘՅًؓ҅ޑय़ᄊࡋǴ྽੃຤ޣᇡࣁᆘՅ

٬Ҕᄊࡋ 

ᇡܰޕҔ܄ 

ᇡޕԖҔ܄ 

٬ҔՉࣁཀკ ੿ჴ٬ҔՉࣁ Ѧ೽ᡂኧ 
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ًؓૈԖى୼ុૐΚߥکᎦ৒ܰ฻ᇡܰޕҔ܄ǴΨ཮ቚуᖼວᆘՅًؓޑ

ՉࣁཀკǶ 
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ಃΟക ࣴزБݤ 

 

    ҁക࿯ޑಃ΋࿯ஒעҁࣴزࣴޑزኳࠠගрǴಃΒ࿯ᇥܴӚ໨ࣴޑز

ଷ೛ᔠۓǴಃΟ࿯ᇥܴᡂኧۓޑကکᑽໆǴಃѤ࿯زࣴࣁჹຝǴಃϖ࿯ࣁ

 ǶݤБ݋ϩޑزࣴ

 

 ኳࠠزࣴ 3.1

    ࿶җಃΒകޑЎ᝘௖૸ǴҁࣴزࣴޑزኳࠠӵკΜΒ܌ҢǴҁኳࠠࢂ

่ӝࣽמௗڙኳԄکीฝՉࣁ౛ፕǶ೸ၸࣽמௗڙኳԄǴ௖૸੃຤ޣჹܭ

౛ፕǴ௖૸੃຤ࣁǹ೸ၸीฝՉࡋำڙௗޑࠔౢמషӝً೭΋໨ཥࣽႝݨ

 ཀკǶࣁᖼວՉکޕᇡޑషӝًႝݨჹޣ

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

კΜΒ ࣴزኳࠠკ 

 

ᖼວႝݨష

ӝًޑᄊࡋ 

 ڋ௓ࣁ᝺Չޕ

Ьᢀೕጄ 

ᇡޕԖҔ܄ 

ᇡܰޕҔ܄ 

ᖼວႝݨషӝ

 ཀკࣁՉޑً

H1 

H2 
H3 

H4 

H5 

H6 

H7 
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 ଷ೛زࣴ 3.2

    ҁࣴز௦ҔࣽמௗڙኳԄǴӧಃΒകਔ௖૸ၸᇡޕԖҔک܄ᇡܰޕҔ

ཀკ(Davis, 1989ǹDavis, et al., 1989)ǴЪࣁቹៜՉࡋǴ཮࿶җᄊ܄

ᇡܰޕҔ܄཮ቹៜ٬Ҕޣჹ၀ၗૻࣽמགڙᇡޕԖҔޑ܄ำࡋǶႝݨషӝ

ࢂǴقԶޣวႝًؓǴჹ೚ӭ੃຤ݨᐯޑ໺಍ܭǴ࣬ၨࠔౢמ΋໨ࣽࢂً

΋໨ཥᑉࠔౢמࣽޑǴӢԜҁࣴزట௖૸ᇡܰޕҔک܄ᇡޕԖҔ܄ჹܭ੃

຤ޣᖼວႝݨషӝًࢂցԖ҅ӛቹៜǴࡌࡺҥΑаΠޑଷ೛Ǻ 

 

H1H1H1H1ǺǺǺǺᇡᇡᇡᇡܰޕܰޕܰޕܰޕҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢ    

H2H2H2H2ǺǺǺǺᇡᇡᇡᇡܰޕܰޕܰޕܰޕҔک܄ᇡޕҔک܄ᇡޕҔک܄ᇡޕҔک܄ᇡޕԖԖԖԖҔ܄Ԗ҅ӛ࣬ᜢҔ܄Ԗ҅ӛ࣬ᜢҔ܄Ԗ҅ӛ࣬ᜢҔ܄Ԗ҅ӛ࣬ᜢ    

 

    ӧၸ۳ޑЎ᝘ၗ਑ύǴᡉҢᇡޕԖҔ܄ନΑᙖҗᄊޑࡋύϟቹៜ٬Ҕ

ཀკǴΨёޔௗቹៜ٬Ҕཀკ(Davis, 1989ǹMoon &Kim, 2001)Ƕ೚ችী

ǴӢԜࡋᄊޑᖼວᆘՅًؓޣ཮҅ӛቹៜ੃຤܄ԖҔޕว౜ᇡزࣴ(2009)

ҁࣴزཇ௖૸ᇡޕԖҔࢂ܄ց཮҅ӛቹៜ੃຤ޣᖼວႝݨషӝًޑᄊࡋǶ

ќѦǴၸѐЎ᝘ᡉҢᇡޕԖҔ܄ёޔௗቹៜՉࣁཀკǴ೭ᗺӧԵໆ੃຤ޣ

ᖼວႝݨషӝًࢂցԋҥǴΨࢂҁࣴزట௖૸ޑǴӢԜࡌҥΑаΠޑଷ೛Ǻ 

 

H3H3H3H3ǺǺǺǺᇡޕԖҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑᄊࡋԖ҅ӛ࣬ᜢ    

H4H4H4H4ǺǺǺǺᇡޕԖҔک܄ᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᇡޕԖҔک܄ᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢ    

 

౛ፕ΋ኬǴ೿ᇡࣁीฝՉک౛ፕᄽᡂԶٰǴࣁՉ܄ኳԄҗ౛ڙௗמࣽ    

ཀკ(Davis, 1989ǹFishbein& Ajzen, 1975)Ƕ೚ृ(2010)ࣁ཮ቹៜՉࡋᄊࣁ

ᇡࣁ੃຤ޣᖼວႝݨషӝًޑᄊࡋǴ཮҅ӛቹៜᖼວႝݨషӝًޑՉࣁཀ

კǴᄊૈࡋցቹៜՉࣁཀკࢂख़ाᜢᗖǴӢࣁՉࣁཀკࢂനಖ੿ჴՉޑࣁ

Ⴃෳ(Ajzen& Fishbein, 1977)ǴӢԜࡌҥΑаΠޑଷ೛Ǻ 

 

H5H5H5H5ǺǺǺǺᖼວႝݨషӝًޑᄊکࡋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᖼວႝݨషӝًޑᄊکࡋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᖼວႝݨషӝًޑᄊکࡋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢᖼວႝݨషӝًޑᄊکࡋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢ    

 

    Ajzen(1991)ᇡঁࣁΓޑՉࣁཀკǴ཮ډڙᄊࡋǵЬᢀೕጄޕک᝺Չࣁ

௓܌ڋቹៜǶ੃຤ޣӧᖼວႝݨషӝًਔǴѸۓ཮Ӣࣁ਒Γޗ܈཮ޑᢀག
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ԶቹៜᖼວՉࣁǴЀ٤ٗࢂځ੃຤ޣᇡࣁख़ाޑΓǹќ΋Бय़ǴӧჴՉᖼ

ວ،฼ਔǴΨѸۓ཮ԵໆԾρҁ܌يᏱԖޑၗྍǴکёૈय़ჹߔޑᛖǴӢ

ԜࡌҥΑаΠޑଷ೛Ǻ 

 

H6H6H6H6ǺǺǺǺޕ᝺Չࣁ௓کڋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢޕ᝺Չࣁ௓کڋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢޕ᝺Չࣁ௓کڋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢޕ᝺Չࣁ௓کڋᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢ    

H7H7H7H7ǺǺǺǺЬᢀೕጄکᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢЬᢀೕጄکᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢЬᢀೕጄکᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢЬᢀೕጄکᖼວႝݨషӝًޑՉࣁཀკԖ҅ӛ࣬ᜢ    

 

 

3.3 ᡂኧۓޑကکᑽໆ 

    ҁࣴزаୢࣁڔෳໆزࣴޑπڀǴϩԋᇡܰޕҔ܄ǵᇡޕԖҔ܄ǵᖼ

ວႝݨషӝًޑᄊࡋǵޕ᝺Չࣁ௓ڋǵЬᢀೕጄکᖼວႝݨషӝًޑՉࣁ

ཀკϤঁᄬय़Ǵୢୢޑڔ໨ୖࣁԵ࣬ᜢፕЎ೛ीԶԋǶ 

தӕཀȩǵߚҢȨ߄ϖᗺໆЁуаຑ՗ǴȨ1ȩޑ௦ҔLikertࢂෳໆޑڔୢ    

Ȩ2ȩ߄ҢȨӕཀȩǵȨ3ȩ߄ҢȨද೯ȩǵȨ4ȩ߄ҢȨόӕཀȩǵȨ5ȩ߄ҢȨߚ

தόӕཀȩǶ 

    ᄬୢۺ໨ୖޑԵ٩Ᏽӵ߄΋܌ҢǴᄬୢޑۺ໨ӵ߄Β܌ҢǶ 

 

 Ե٩Ᏽୖޑ໨ୢۺ΋ ᄬ߄

ᄬۺ ୖԵ٩Ᏽ 

ᇡޕԖҔ܄ Davis(1989)ǵ೚ृ฻Ꮲ(2010)ޣ 

ᇡܰޕҔ܄ Davis(1989)ǵ೚ृ฻Ꮲ(2010)ޣ 

ᖼວႝݨషӝًޑᄊࡋ Taylor and Todd(1995)ǵ

Biddle(2008) 

Taylor and Todd(1995)ǵ ڋ௓ࣁ᝺Չޕ

Biddle(2008) 

Ьᢀೕጄ Taylor and Todd(1995)ǵ

Biddle(2008) 

ᖼວႝݨషӝًޑՉࣁཀკ Taylor and Todd(1995)ǵ

Biddle(2008) 
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 ຑ՗ୢ໨ޑۺΒ ᄬ߄

ᄬᄬᄬᄬۺۺۺۺ    ୢ໨ୢ໨ୢ໨ୢ໨    

ᇡܰޕҔ1 ܄.ᏢಞᎯᎭႝݨషӝًࢂᙁൂޑ 

 ᜢၗૻ࣬ޑషӝًႝݨډפёа৒ܰך.2

 ѯמᏹբޑషӝًႝݨёа৒ܰ૶ளך.3

ᇡޕԖҔ1 ܄.ᎯᎭႝݨషӝًёаගϲޑךғࢲਏ౗ 

2.ᎯᎭႝݨషӝًёаගϲޑךғࠔࢲ፦ 

3.ᎯᎭႝݨషӝًёа࿯࣪ޑךਔ໔ 

ᖼວႝݨషӝًޑᄊ1 ࡋ.ᖼວႝݨషӝًঁࢂӳགྷݤ 

2.ᖼວႝݨషӝًࢂ΋ᅿڙ٦ 

3.ᖼວႝݨషӝًࢂඍޑז 

 షӝًႝݨԖૈΚᖼວך.1 ڋ௓ࣁ᝺Չޕ

 షӝًႝݨ᛽ᖼວޕ୼ىԖך.2

3.ᖼວႝݨషӝًёаֹӄӧޑךඓ௓ϐ

ύ(ၗྍ/Ⴃයምᛖ) 

Ьᢀೕጄ 1.ޑךৎΓࡌ᝼ךᖼວႝݨషӝً 

 షӝًႝݨᖼວך᝼ࡌ϶ܻޑך.2

3.ًؓ஑ৎࡌ᝼ךᖼວႝݨషӝً 

ᖼວႝݨషӝًޑՉࣁ

ཀკ 

 షӝًႝݨԖཀᜫᖼວך.1

 షӝًႝݨႣයᖼວך.2

 షӝًႝݨགྷᖼວך.3

 

 ჹຝزࣴ 3.4

΋ǵୢڔวܫჹຝ 

    ҁࣴزаѠ᡼Ӧ୔ޑ੃຤زࣴࣁޣჹຝǴ೭٤Γႝݨࢂషӝًѱ൑ޑ

ወӧᖼວޣǴ೸ၸᆛၡϷરҁୢڔཛྷ໣࣬ᜢၗ਑Ƕፎ༤เޣ༤ቪ܄ձǵԃ

សǵ௲ػำࡋǵԖคًؓᎯྣ؂کДёЍଛ܌ள฻୷ҁၗ਑ǴаБߡ຾Չ

 Ƕ݋ϩޑ຾΋؁׳

 

ΒǵܜኬፓࢗБݤ 

    २Ӄ๏ϒኧՏ༤เޣ༤ቪ଺߻ࣁෳǴаׯ׳௶ॊόܴୢޑ໨Ǵঅ҅ୢ
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રکڔБӛǶௗ๱೸ၸᆛၡୢޑز಄ӝҁԛࣴ׳ڔ྽ೀǴᡣୢ࡞ᇟཀόڔ

ҁୢڔǴӛѠ᡼Ӧ୔ޑወӧႝݨషӝً੃຤ޣวڔୢܫǶ 

 

Οǵኬҁኧ 

    ҁԛࣴزӅวܫ 354 ҽୢڔǴځύԖਏୢࣁڔ 308 ҽǴ᏾ᡏԖਏୢڔ

ӣԏ౗ࣁ 87.01%ǴਥᏵ Thompson(1998,2000)ޑ౛ፕǴኬҁኧໆѸ໪ԿϿ

ޑ໨ୢࣁ 10 ७ǴԜࣴزς಄ӝԜ኱ྗǶ 

 

3.5 ϩ݋Бݤ 

΋ǵ௶ॊ಍ीϩ݋ 

    ҁࣴزϩޑ݋ಃ΋ঁБࣁݤ௶ॊ಍ीϩ݋Ǵ೸ၸ௶ॊ಍ीϩ݋Ǵஒё

ளޕҁࣴز༤เޑޣ୷ҁၗ਑ϩթኳԄǴаϷӚঁࣴزᄬޑۺ༤เ่݀ϩ

թኳԄǴ଺ࣁҁࣴ؁߃ޑزϩ݋Ƕ 

 

Βǵࡋߞϩ݋(Reliability Analysis) 

ёаዴ݋ϩࡋߞǴ(Kerlinger, 1992)܄ǵᆒྗ܄ዴ҅ޑຑ՗ࡰࢂࡋߞ    

኱Ǵࡰޑց၀մନࢂёҔٰຑ՗ୢ໨݋ϩࡋߞǴӢԜ܄΋ठޑڔ΋ҽୢߥ

ऩࡋߞၸե߾ᔈ၀մନǴ΋૓а 0.5 ଺ࣁຑ՗ॶǴեܭ೭ঁॶ߾ᔈ၀ஒ၀

ୢ໨մନ(ֆ࿤੻, 2005)Ƕҁࣴز२Ӄ௦Ҕ Cronbachȷs ͉уаᑽໆǴௗ

๱ӆ٬Ҕୢ໨کࡋߞಔӝࡋߞ଺׳ుΕޑϩ݋Ƕ 

 

Οǵਏࡋϩ݋(Validity Analysis) 

    ਏࡰࢂࡋᑽໆޑπڀǴૈց੿ჴᑽໆޣزࣴډགྷᑽໆୢޑᚒǴԜೀך

ॺ٬Ҕԏᔙਏࡋ(Convergent Validity)ک୔ձਏࡋ(Discriminant 

Validity)уаϩ݋Ƕ೸ၸόӕБݤຑ՗Ǵࠅёаள࣬ډӕᄬۺǴ߾ԏᔙਏ

 ǶࡋԖ୔ձਏڀ߾Ǵ่݀ޑեࡐ܄ᜢ࣬ځډǴளۺᄬޑόӕঁٿଯǹᑽໆࡋ

 

Ѥǵଛ፾ࡋϩ݋ 

    Ԝೀᔠᡍჴᡍࢂ่݀ޑցکኳࠠϰଛǴ೸ၸଛ፾ࡋϩ݋ёዴᇡଷ೛ޑ

ኳԄکᢀჸၗ਑ࢂցӝ፾Ƕӧ೭΋೽ϩǴஒၮҔӭᅿଛ፾ࡰࡋ኱ϩ݋Ǵх

֖ RMSEAǵCFIǵGFI ฻฻Ƕ 
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ϖǵ่ᄬኳࠠϩ݋ 

    ҁೀஒ௖૸ࣴزଷ೛ࢂցԋҥǴаϷځᡉ๱НྗǶќѦǴ࣬ᜢၡ৩ޑ

߯ኧΨࢂҁೀޑ૸ፕख़ᗺǴӚᄬۺჹܭՉࣁཀკᄬޔޑۺௗਏ݀ک໔ௗਏ

݀Ǵӧҁೀ཮уаඔॊکϩ݋Ƕ 

    ҁࣴز௦Ҕ SPSS12.0 аϷ Amos17.0 ҁჴࣁၮᆉǶკΜΟک݋ϩزࣴ

ᡍӧ Amos17.0 ύޑၡ৩ኳԄǴӧკΜΟύ PEOU ǵPUۺᄬ܄Ҕܰޕᇡࣁ ࣁ

ᇡޕԖҔ܄ᄬۺǵAttitude ǵPBCۺᄬࡋᄊޑషӝًႝݨᖼວࣁ ᝺Չޕࣁ

ǵSNۺᄬڋ௓ࣁ ǵBIۺЬᢀೕጄᄬࣁ ǴۺཀკᄬࣁՉޑషӝًႝݨᖼວࣁ

X1 ډ X18 ӕǴԶ࣬ޑय़ϟಏ߻ک௨ׇځ໨Ǵୢޑҁჴᡍࢂ e1 ډ e18 ೭ࢂ߾

٤ୢ໨ޑᇤৡ໨Ǵe19ǵe20 ک e21 ޑу΢܌Ӣᔈҁჴᡍϣғወӧᡂໆࢂ߾

ᇤৡ໨Ǵჴᡍ่݀ஒӧಃѤകޑӚλ࿯၁ॊǶќѦǴҁჴᡍ؃ࣁᙣ཈ǴӢ

ԜӃ຾ՉෳᡍኳԄϩ݋ǴკΜѤࣁҁჴᡍӧ Amos17.0 ύޑෳᡍኳԄǴಃѤ

കޑӚλ࿯ኧᏵࢂаၡ৩ኳԄ܌่݀ޑጓቪǶ 

 

 

კΜΟ ၡ৩ኳԄ 

 

PEOU

X1

e1

1

1

X2

e2
1

X3

e3
1

PU

X4

e4

1

1

X5

e5
1

X6

e6
1

PBC

X10

e10

1

1

X11

e11
1

X12

e12
1

SN

X13

e13

1

1

X14

e14
1

X15

e15
1

Attitude

X7

e7

1

1

X8

e8
1

X9

e9
1

BI

X16

e16

1

1

X17

e17
1

X18

e18
1

e20
1

e21

1

e19
1
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კΜѤ ෳᡍኳԄ 

 

 

 

 

 

 

 

 

 

 

PEOU

X1

e1
1

X2

e2
1

PU

X4

e3
1

X5

e4
1

Attitude

X7

e5
1

X8

e6
1

PBC

X10

e7
1

X11

e8
1

SN

X13

e9
1

X14

e10
1

BI

X16

e11
1

X17

e12
1

X15

e13

1

1

X12

e14

1

1

X9

e15

1

1

X6

e16

1

1

X3

e17

1

1

X18

e18

1

1
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ಃѤക ่ࣴ݀ز 

 

    ҁകஒܭಃ΋࿯և౜р௶ॊ಍ीϩ่݀ޑ݋Ǵϣ৒х֖༤เޣ୷ҁၗ

਑ޑϩ݋Ǵୢک໨ޑϩ݋ǹಃΒ࿯ஒ຾Չࡋߞϩ݋Ǵх֖ Cronbachȷs ͉

ϩ݋ǵୢ໨ࡋߞϩک݋ಔӝࡋߞϩ݋ǹಃΟ࿯և౜рਏࡋϩ่݀ޑ݋Ǵх

֖ԏᔙਏکࡋ୔ձਏࡋǹಃѤ࿯௖૸ҁჴᡍޑኳࠠଛ፾ࡋǴϩ݋ख़ाޑଛ

፾ࡰ኱߯ኧࢂցёௗڙǹಃϖ࿯຾Չ่ᄬኳԄޑϩ݋Ǵ௖૸ଷ೛ᔠࢂۓց

ԋҥǴаϷ࣬ᜢၡ৩߯ޑኧǶ 

  

4.1 ௶ॊ಍ीϩ݋ 

    ӧҁ࿯ஒ຾Չ༤เکޣᄬୢۺ໨ޑϩ݋Ƕ 

    २Ӄஒଞჹ༤เޑޣ୷ҁၗ਑଺ϩ݋ǴीᆉрӚ໨܌՞ޑԭϩКǴх

༊่݀ځளǴ܌؂ДёЍଛکցԖًؓᎯྣࢂǵࡋำػձǵԃសǵ௲܄֖

᏾߄ܭΟǶ 

 

 ݋Ο ୷ҁၗ਑ϩ߄

໨Ҟ໨Ҟ໨Ҟ໨Ҟ    ԛኧԛኧԛኧԛኧ    ԭϩКԭϩКԭϩКԭϩК    ಕᑈԭϩКಕᑈԭϩКಕᑈԭϩКಕᑈԭϩК    

       ձ܄ձ܄ձ܄ձ܄

 %51.0 %51.0 157 ت

ζ 151 49.0% 100.0% 

ԃសԃសԃសԃស       

20 ྃ(֖аΠ) 77 25.0% 25.0% 

21-30 ྃ 190 61.7% 86.7% 

31-40 ྃ 36 11.7% 98.4% 

41-50 ྃ 5 1.6% 100.0% 

51-60 ྃ 0 0.0% 100.0% 

61 ྃа΢ 0 0.0% 100.0% 

௲ػำࡋ௲ػำࡋ௲ػำࡋ௲ػำࡋ       

୯λ(֖аΠ) 2 0.6% 0.6% 

୯ύ 22 7.1% 7.8% 
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 (ុ)݋Ο ୷ҁၗ਑ϩ߄

ଯύ(ᙍ) 24 7.8% 15.6% 

εᏢ(஑) 161 52.3% 67.9% 

 99 32.1% 100.0% (а΢֖)܌زࣴ

    ցԖࢂցԖࢂցԖࢂցԖࢂ

ًؓᎯྣًؓᎯྣًؓᎯྣًؓᎯྣ    

   

Ԗ 165 53.6% 53.6% 

ؒԖ 143 46.4% 100.0% 

؂Дё؂Дё؂Дё؂Дё    

Ѝଛ܌ளЍଛ܌ளЍଛ܌ளЍଛ܌ள 

   

10000 ϡ(֖а

Π) 

152 49.4% 49.4% 

10001-20000 ϡ 87 28.2% 77.6% 

20001-30000 ϡ 36 11.7% 89.3% 

30001-40000 ϡ 15 4.9% 94.2% 

40001-50000 ϡ 12 3.9% 98.1% 

50000 ϡа΢ 6 1.9% 100.0% 

 

    җ߄Οёளޕҁԛୢޑڔ༤เޣӧ܄ձБय़ǴتζКߚٯதѳ֡ǹ༤

เޑޣԃសаΒΜ΋ྃډΟΜྃࣁεےǴ܌՞Кٯຬၸ 60%ǴௗΠٰࢂΒΜ

ྃаΠޑ 25%ǴکΟΜ΋ྃډѤΜྃޑ 11.7%ǴຬၸѤΜ΋ྃޑ༤เ܌ޣ՞

КٯǴόډҁԛჴᡍޑ 2%ǹ௲ػำࡋБय़ǴεᏢ(஑)՞ زǴࣴٯКޑ52%

а΢ΨԖ܈܌ ࣁаΠ܈Ǵଯύ(ᙍ)ٯКޑ32% ༤ޑǹҁԛჴᡍٯКޑ15.6%

เޣύǴԖᎯྣࣁޣ 53.6%ǴεܭคᎯྣޑޣ 46.4%ǹ༤เ؂ޑޣДёЍଛ

՞ΑٯКޑளǴ΋࿤ϡаΠ܌ 49.4%Ǵ΋࿤ٿډ࿤ϡԖ ࿤ٿǴٯКޑ28.2%

ϡа΢ޑ༤เޣ՞ҁԛჴᡍޑ 22.4%Ƕ 

    ௗΠٰஒ຾Չᄬୢۺ໨ኧᏵޑ௶ॊ಍ीϩ݋Ǵϩ่݀݋ӵ߄Ѥ܌ҢǶ

ӧᇡܰޕҔޑ܄ᄬۺύǴୢ໨ޑѳ֡ኧࣣεܭ 3.76Ǵ኱ྗৡϟܭ 0.857 ډ

0.937 ϐ໔ǹᇡޕԖҔޑ܄ᄬۺύǴୢ໨ޑѳ֡ኧࣣεܭ 3.66Ǵ኱ྗৡϟ

ܭ 0.877 ډ 0.996ǹᖼວႝݨషӝًޑᄊޑࡋᄬۺǴୢ໨ޑѳ֡ኧࣣεܭ

3.81Ǵ኱ྗৡϟܭ 0.764 ډ 0.948ǹӧޕ᝺Չࣁ௓ޑڋᄬۺǴୢ໨ޑѳ֡ኧ
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ࣣεܭ 3.38Ǵ኱ྗৡϟܭ 1.109 ډ 1.190ǹЬᢀೕጄޑᄬۺύǴୢ໨ޑѳ

֡ኧࣣεܭ 3.52Ǵ኱ྗৡϟܭ 0.945 ډ 0.980ǹᖼວႝݨషӝًޑՉࣁཀ

კᄬۺύǴୢ໨ޑѳ֡ኧࣣεܭ 3.68Ǵ኱ྗৡϟܭ 0.907 ډ 1.038Ƕ 

 

 ݋໨௶ॊ಍ीϩୢۺѤ ᄬ߄

ୢ໨ୢ໨ୢ໨ୢ໨    ѳ֡ኧѳ֡ኧѳ֡ኧѳ֡ኧ    ኱ྗৡ኱ྗৡ኱ྗৡ኱ྗৡ    

ᇡܰޕҔ܄ 

1.ᏢಞᎯᎭႝݨషӝًࢂᙁൂ0.854 3.808    ޑ 

࣬ޑషӝًႝݨډפёа৒ܰך.2

ᜢၗૻ    
3.854 0.874 

ᏹޑషӝًႝݨёа৒ܰ૶ளך.3

բמѯ    
3.773 0.927 

ᇡޕԖҔ܄ 

1.ᎯᎭႝݨషӝًёаගϲޑךғ

 ਏ౗ࢲ
3.747 0.906 

2.ᎯᎭႝݨషӝًёаගϲޑךғ

 ፦ࠔࢲ
3.867 0.876 

3.ᎯᎭႝݨషӝًёа࿯࣪ޑךਔ

໔ 
3.659 0.984 

ᖼວႝݨషӝًޑᄊࡋ 

1.ᖼວႝݨషӝًঁࢂӳགྷ0.759 4.003 ݤ 

2.ᖼວႝݨషӝًࢂ΋ᅿ0.907 3.844 ڙ٦ 

3.ᖼວႝݨషӝًࢂඍ0.835 3.890 ޑז 

 ڋ௓ࣁ᝺Չޕ

 షӝً 3.403 1.181ႝݨԖૈΚᖼວך.1

 షӝً 3.575 1.100ႝݨ᛽ᖼວޕ୼ىԖך.2

3.ᖼວႝݨషӝًёаֹӄӧޑך

ඓ௓ϐύ(ၗྍ/Ⴃයምᛖ) 
3.494 1.117 

Ьᢀೕጄ 

 షӝً 3.558 0.952ႝݨᖼວך᝼ࡌৎΓޑך.1
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 (ុ)݋໨௶ॊ಍ीϩୢۺѤ ᄬ߄

 షӝً 3.575 0.954ႝݨᖼວך᝼ࡌ϶ܻޑך.2

3.ًؓ஑ৎࡌ᝼ךᖼວႝݨషӝً 3.786 0.906 

ᖼວႝݨషӝًޑՉࣁཀკ 

 షӝً 3.792 0.907ႝݨԖཀᜫᖼວך.1

 షӝً 3.685 1.037ႝݨႣයᖼວך.2

 షӝً 3.685 1.018ႝݨགྷᖼວך.3

 

 ݋ϩࡋߞ 4.2

    ҁԛჴᡍ่݀ǴӚᄬޑۺ Cronbachȷs ͉ϩ݋և౜߄ܭϖǴϤঁᄬۺ

ޑ Cronbachȷs ͉ࣣεܭ 0.7Ǵϩթܭ 0.803 ډ 0.847 ϐ໔ǴӢԜޑ؁߃

 Ƕ(Nunnally, 1967)ޑڙёௗࢂ݋ϩࡋߞ

 ߄݋ϖ Cronbachȷs ͉ϩ߄

ᄬۺᄬۺᄬۺᄬۺ    CronbachCronbachCronbachCronbachȷȷȷȷs s s s ͉͉͉͉    ୢ໨ኧҞୢ໨ኧҞୢ໨ኧҞୢ໨ኧҞ    

ᇡܰޕҔ3 0.844 ܄ 

ᇡޕԖҔ3 0.836 ܄ 

ᖼວႝݨషӝً 

 ࡋᄊޑ

0.831 3 

 3 0.847 ڋ௓ࣁ᝺Չޕ

Ьᢀೕጄ 0.803 3 

ᖼວႝݨషӝً 

 ཀკࣁՉޑ

0.834 3 

 

    ᆙௗ๱ךॺ௖૸Ԝࣴୢޑز໨کࡋߞಔӝࡋߞǴ࣬ ᜢኧᏵӵ߄Ϥ܌ҢǶ

ܭϟࡋߞӚঁୢ໨ޑϤύ߄ 0.531 ډ 0.755 ϐ໔Ǵ΋૓ԶقǴୢ໨ࡋߞຬ

ၸ 0.5 ջࢂёаௗڙǴ߄Ң೭٤ୢ໨ૈԖਏޑϸᔈ၀ወӧᄬۺǹಔӝࡋߞ

ёղᘐወӧᡂໆࡰࡋߞޑ኱Ǵҁჴᡍ่݀ޑǴځኧᏵϟܭ 0.802 ډ 0.847

ϐ໔ǴBagozzi&Yi(1988)ᇡࣁಔӝࡋߞεܭ 0.6 زኧॶǴԶҁࣴޑၨ٫ࢂ

ࣣεܭ 0.8Ƕ 
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 ߄݋ϩࡋߞ Ϥ߄

ᄬۺᄬۺᄬۺᄬۺ    ୢ໨ୢ໨ୢ໨ୢ໨    ୢ໨ୢࡋߞ໨ୢࡋߞ໨ୢࡋߞ໨ࡋߞ    ಔӝࡋߞಔӝࡋߞಔӝࡋߞಔӝࡋߞ    

ᇡܰޕҔ܄ 

ᏢಞᎯᎭႝݨషӝًࢂᙁൂ576. ޑ 

0.835 

ޑషӝًႝݨډפёа৒ܰך

࣬ᜢၗૻ 
.559 

ޑషӝًႝݨёа৒ܰ૶ளך

ᏹբמѯ 
.754 

ᇡޕԖҔ܄ 

ᎯᎭႝݨషӝًёаගϲޑך

ғࢲਏ౗ 
.706 

0.838 
ᎯᎭႝݨషӝًёаගϲޑך

ғࠔࢲ፦ 
.560 

ᎯᎭႝݨషӝًёа࿯࣪ޑך

ਔ໔ 
.632 

ᖼວႝݨష

ӝًޑᄊࡋ 

ᖼວႝݨషӝًঁࢂӳགྷ539. ݤ 

0.834 ᖼວႝݨషӝًࢂ΋ᅿ755. ڙ٦ 

ᖼວႝݨషӝًࢂඍ589. ޑז 

௓ࣁ᝺Չޕ

 ڋ

 షӝً .636ႝݨԖૈΚᖼວך

0.847 
 షӝً .662ႝݨ᛽ᖼວޕ୼ىԖך

ᖼວႝݨషӝًёаֹӄӧך

 ඓ௓ϐύ(ၗྍ/Ⴃයምᛖ)ޑ
.648 

Ьᢀೕጄ 

షӝႝݨᖼວך᝼ࡌৎΓޑך

ً 
.632 

షӝႝݨᖼວך᝼ࡌ϶ܻޑך 0.802

ً 
.562 

ًؓ஑ৎࡌ᝼ךᖼວႝݨషӝ

ً 
.531 

ᖼວႝݨష

ӝًޑՉࣁ

ཀკ 

 షӝً .534ႝݨԖཀᜫᖼວך

 షӝً .678ႝݨႣයᖼວך 0.827

 షӝً .631ႝݨགྷᖼວך
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4.3 ਏࡋϩ݋ 

    ҁ࿯ஒ௖૸ԏᔙਏکࡋ୔ձਏࡋǴԏᔙਏࡋ௦ҔӢનॄ಻(Factor 

Loading)کѳ֡ᡂ౦๧ڗ(Average Variance extracted, AVE)଺ࣁϩ݋

௦Ҕࡋ٩ᏵǴ୔ձਏޑ AVE  ኱Ƕࡰᑽໆࣁբ܄ᜢ࣬ۺᄬکѳБޑ

Ǵӧ݋ϩࡋԏᔙਏޑҁჴᡍࣁΎ߄     18 ঁୢ໨ύǴӢનॄ಻ϟܭ 0.729

Կ 0.869 ϐ໔Ǵࣣεܭ 0.7Ǵࡺ಄ӝ኱ྗ(Fornell & Larcker, 1981)ǹӧ

ѳ֡ᡂ౦๧ڗБय़Ǵ6ঁᄬޑۺኧॶϟܭ 0.576 ډ 0.649 ϐ໔ǴFornell and 

Larcker(1981)ᇡࣁѳ֡ᡂ౦๧ڗεܭ 0.5 ջࢂёௗڙኧॶǴҁჴᡍޑኧॶ

ࣣεܭ 0.5ǴӢԜҁჴᡍڀԖؼӳޑԏᔙਏࡋǶ 

 

 

 ࡋΎ ԏᔙਏ߄

ᄬۺᄬۺᄬۺᄬۺ    ୢ໨ୢ໨ୢ໨ୢ໨    Ӣનॄ಻Ӣનॄ಻Ӣનॄ಻Ӣનॄ಻    ѳ֡ᡂ౦๧ڗѳ֡ᡂ౦๧ڗѳ֡ᡂ౦๧ڗѳ֡ᡂ౦๧ڗ    

ᇡܰޕҔ܄ 

ᏢಞᎯᎭႝݨషӝًࢂ

ᙁൂޑ 
0.759 

0.629 
షႝݨډפёа৒ܰך

ӝً࣬ޑᜢၗૻ 
0.747 

షႝݨёа৒ܰ૶ளך

ӝًޑᏹբמѯ 
0.868 

ᇡޕԖҔ܄ 

ᎯᎭႝݨషӝًёаග

ϲޑךғࢲਏ౗ 
0.840 

0.633 
ᎯᎭႝݨషӝًёаග

ϲޑךғࠔࢲ፦ 
0.749 

ᎯᎭႝݨషӝًёа࿯

 ਔ໔ޑך࣪
0.795 

ᖼວႝݨష

ӝًޑᄊࡋ 

ᖼວႝݨషӝًঁࢂӳ

གྷݤ 
0.734 

0.628 
ᖼວႝݨషӝًࢂ΋ᅿ

 ڙ٦
0.869 

ᖼວႝݨషӝًࢂඍז

 ޑ
0.767 
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 (ុ)ࡋΎ ԏᔙਏ߄

௓ࣁ᝺Չޕ

 ڋ

షӝႝݨԖૈΚᖼວך

ً 
0.797 

0.649 

ႝݨ᛽ᖼວޕ୼ىԖך

షӝً 
0.814 

ᖼວႝݨషӝًёаֹ

ӄӧޑךඓ௓ϐύ(ၗ

ྍ/Ⴃයምᛖ) 

0.805 

Ьᢀೕጄ 

ݨᖼວך᝼ࡌৎΓޑך

ႝషӝً 
0.795 

0.576 
ݨᖼວך᝼ࡌ϶ܻޑך

ႝషӝً 
0.749 

ًؓ஑ৎࡌ᝼ךᖼວݨ

ႝషӝً 
0.729 

ᖼວႝݨష

ӝًޑՉࣁ

ཀკ 

షӝႝݨԖཀᜫᖼວך

ً 
0.731 

0.614 
 షӝً 0.823ႝݨႣයᖼວך

 షӝً 0.795ႝݨགྷᖼວך

 

 

    ௗ๱௖૸ҁჴᡍޑ୔ձਏࡋǴӧԜೀ௦Ҕѳ֡ᡂ౦๧ޑڗѳБਥǴک

Ӛঁᄬ࣬ۺᜢ߯ኧ଺ჹКǴऩ၀ᄬޑۺѳ֡ᡂ౦๧ޑڗѳБਥεܭ၀ᄬۺ

೿ԋҥۺԖᄬ܌Ǵ྽ࡋԖ୔ձਏڀۺ၀ᄬ߄ж߾ᜢ߯ኧǴ࣬ޑۺѬᄬځک

ਔǴ߾ж߄ҁჴᡍڀԖ୔ձਏࡋǶӵ߄Ζ܌ҢǴҁჴᡍ 6ঁᄬޑۺѳ֡ᡂ

౦๧ڗѳБਥࣣεܭ၀ᄬځکۺѬᄬ࣬ޑۺᜢ߯ኧǴӢԜёղۓҁჴᡍڀ

Ԗ୔ձਏࡋǶ 
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 ࡋΖ ୔ձਏ߄

ᄬۺᄬۺᄬۺᄬۺ    PEOUPEOUPEOUPEOU    PUPUPUPU    AttitudeAttitudeAttitudeAttitude    PBCPBCPBCPBC    SNSNSNSN    BIBIBIBI    

PEOUPEOUPEOUPEOU    .793.793.793.793         

PUPUPUPU    .703 .796.796.796.796        

AttiAttiAttiAtti    .624 .728 .792.792.792.792       

PBCPBCPBCPBC    .691 .486 .431 .806.806.806.806      

SNSNSNSN    .611 .429 .381 .707 .759.759.759.759     

BIBIBIBI    .664 .714 .696 .611 .592 .784.784.784.784    

 

 

4.4 ଛ፾ࡋϩ݋ 

    ჹܭ΋ჴᡍǴऩࢂԖؼӳޑଛ፾ࡋǴ߾ё᛾ܴԜኳࠠکᢀჸኧᏵࠨޑ

ӝؼ܄ӳǴҁჴᡍ่݀ޑଛ፾ࡋӵ߄ΐ܌ҢǶьБکԾҗޑࡋኧᏵ1.893ࣁǴ

CarminesکMcIver(1981)ᇡࣁλࣁ3.0܈2.0ܭёௗޑڙ኱ྗǶRMSEAҁჴᡍ

ኧᏵ0.054ࣁǴBrowneکCudeck(1993)ᇡࣁλ߾0.08ܭ಄ӝ኱ྗǶGFIޑჴ

ᡍ่݀ளޑ0.921ډኧॶǴHair(1998)฻Ꮲޣᇡࣁ၀ኧॶᔈε0.90ܭǶAGFI

ଛ፾Ǵҁჴᡍޑڙឦёௗ߾0.85ܭബҥǴε܌Sörbom(1989)کJöreskogࣁ

Bonett(1980)کኧॶǴBentlerޑ0.926ډჴᡍ่݀ளޑ0.892ǶNFIࣁ่݀

ᇡࣁԜኧॶε߾0.9ܭ಄ӝ኱ǶBollen(1989)ᇡࣁIFIाε0.80ܭω಄ӝ኱

ྗǴҁԛࣴޑ่݀زኧॶ0.963ࣁǶCFIҁჴᡍ่݀0.963ࣁǴBentler(1990)

ᇡࣁε߾0.9ܭ಄ӝ኱ྗǶTuckerکLewis(1973)ᇡࣁTLIε߾0.9ܭ಄ӝ኱

ྗǴҁჴᡍޑኧᏵ0.955ࣁǶPGFIࣁGFIޑঅހׯ(Mulaik et al., 1989)Ǵ

PNFIࣁNFIޑঅހׯ(James, Mulaik, Brett, 1982)Ǵεࣁ0.5ܭ಄ӝ኱ྗǴ

ҁჴᡍ่݀ϩձ0.756ک0.673ࣁǶҗܭа΢ख़ाޑଛ፾ࡰࡋ኱ࣣ೯ၸǴӢ

ԜёղᘐҁჴᡍኳࠠڀԖؼӳޑଛ፾ࡋǶ 
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 ۓᔠࡋΐ ଛ፾߄

಍ीᔠۓໆ಍ीᔠۓໆ಍ीᔠۓໆ಍ीᔠۓໆ    ჴᡍ่݀ኧᏵჴᡍ่݀ኧᏵჴᡍ่݀ኧᏵჴᡍ่݀ኧᏵ    ёௗޑڙ኱ྗёௗޑڙ኱ྗёௗޑڙ኱ྗёௗޑڙ኱ྗ    

X2/d.f. 1.893 <2.00 

RMSEA 0.054 <0.08 

GFI 0.921 >0.90 

AGFI 0.892 >0.85 

NFI 0.926 >0.90 

IFI 0.963 >0.80 

TLI 0.955 >0.90 

CFI 0.963 >0.90 

PGFI 0.673 >0.50 

PNFI 0.756 >0.50 

 

4.5 ่ᄬኳࠠϩ݋ 

    ҁ࿯ஒ௖૸࣬ᜢၡ৩߯ޑኧǴаϷଷ೛ᔠࢂۓցԋҥǶ 

    ࣬ᜢၡ৩߯ޑኧǵ኱ྗৡک p-value ॶӵ߄Μ܌ҢǶ 

 

 ݋Μ ่ᄬኳࠠϩ߄

ၡ৩ၡ৩ၡ৩ၡ৩    ၡ৩߯ኧၡ৩߯ኧၡ৩߯ኧၡ৩߯ኧ    ኱ྗৡ኱ྗৡ኱ྗৡ኱ྗৡ    pppp----valuevaluevaluevalue    

ᇡܰޕҔ܄ʈ 

ᖼວႝݨషӝًޑᄊࡋ 
0.221ɀ 0.074 0.010 

ᇡܰޕҔ܄ʈ 

ᇡޕԖҔ܄ 
0.703ɀ 0.082 <0.001 

ᇡޕԖҔ܄ʈ 

ᖼວႝݨషӝًޑᄊࡋ 
0.572ɀ 0.067 <0.001 

ᇡޕԖҔ܄ʈ 

ᖼວႝݨషӝًޑՉࣁཀკ 
0.307ɀ 0.078 <0.001 
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 (ុ)݋Μ ่ᄬኳࠠϩ߄

ᖼວႝݨషӝًޑᄊࡋʈᖼ

ວႝݨషӝًޑՉࣁཀკ 
0.316ɀ 0.100 <0.001 

 ʈڋ௓ࣁ᝺Չޕ

ᖼວႝݨషӝًޑՉࣁཀკ 
0.171ɀ 0.057 0.037 

Ьᢀೕጄʈ 

ᖼວႝݨషӝًޑՉࣁཀკ 
0.219ɀ 0.074 0.011 

ɀ߄Ң p-value<0.05 

 

ޑҁჴᡍኳࠠၡ৩ࢂၡ৩߯ኧǴΨ൩ޑௗਏ݀ޔ໔ۺΜᡉҢрӚᄬ߄    

߯ኧǹќѦ኱ྗৡБय़Ǵനεॶࣁ 0.100ǵനλॶࣁ 0.057ǹӧ p-value Б

य़Ǵε೽ҽ೿ࢂλ0.001ܭǴᇡܰޕҔډ܄ᖼວႝݨషӝًޑᄊ0.010ࣁࡋǴ

ࣁཀკࣁՉޑషӝًႝݨᖼວډڋ௓ࣁ᝺Չޕ 0.037ǴЬᢀೕጄډᖼວႝݨ

షӝًޑՉࣁཀკࣁ 0.011ǶკΜϖ่ࣁᄬኳࠠϩ݋Ƕ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ɀ߄Ң p-value<0.05 

კΜϖ ่ᄬኳࠠϩ݋ 

ᖼວႝݨష

ӝًޑᄊࡋ 

 ڋ௓ࣁ᝺Չޕ

Ьᢀೕጄ 

ᇡޕԖҔ܄ 

ᇡܰޕҔ܄ 

ᖼວႝݨషӝ

 ཀკࣁՉޑً

.221
＊

 

.703
＊ 

.572
＊

 

.307
＊

 

.316
＊

 

.171
＊

 

.219
＊
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    ӧଷ೛ᔠۓ΋Ǵ0.221=͊ځǴp-value ࢂ 0.01Ǵࡺ H1 ԋҥǹӧଷ೛ᔠ

0.703Ǵp-value=͊ځΒǴۓ ܭλࢂ 0.001Ǵࡺ H2 ԋҥǹӧଷ೛ᔠۓΟǴ

0.307Ǵ=͊ځѤǴۓH3ԋҥǹӧଷ೛ᔠࡺ0.001Ǵܭλࢂ0.572Ǵp-value=͊ځ

p-value ܭλࢂ 0.001Ǵࡺ H4 ԋҥǹӧଷ೛ᔠۓϖǴ0.316=͊ځǴp-value

ܭλࢂ 0.001Ǵࡺ H5 ԋҥǹӧଷ೛ᔠۓϤǴ0.171=͊ځǴp-value ࢂ 0.037Ǵ

ࡺ H6 ԋҥǹӧଷ೛ᔠۓΎǴ0.219=͊ځǴp-value ࢂ 0.011Ǵࡺ H7 ԋҥǴ

 ಍᏾Ƕޑցԋҥࢂଷ೛زҁԛࣴࣁΜ΋߄

 

 ่݀ۓΜ΋ ଷ೛ᔠ߄

    ଷ೛    ଷ೛௶ॊଷ೛௶ॊଷ೛௶ॊଷ೛௶ॊ    ԋҥᆶցԋҥᆶցԋҥᆶցԋҥᆶցزଷ೛ࣴزଷ೛ࣴزଷ೛ࣴزࣴ

H1 
ᇡܰޕҔک܄ᖼວႝݨషӝ

 Ԗ҅ӛ࣬ᜢࡋᄊޑً
ԋҥ 

H2 
ᇡܰޕҔک܄ᇡޕԖҔ܄Ԗ

҅ӛ࣬ᜢ 
ԋҥ 

H3 
ᇡޕԖҔک܄ᖼວႝݨషӝ

 Ԗ҅ӛ࣬ᜢࡋᄊޑً
ԋҥ 

H4 
ᇡޕԖҔک܄ᖼວႝݨషӝ

 ཀკԖ҅ӛ࣬ᜢࣁՉޑً
ԋҥ 

H5 

ᖼວႝݨషӝًޑᄊکࡋᖼ

ວႝݨషӝًޑՉࣁཀკԖ

҅ӛ࣬ᜢ 

ԋҥ 

H6 
షႝݨᖼວکڋ௓ࣁ᝺Չޕ

ӝًޑՉࣁཀკԖ҅ӛ࣬ᜢ 
ԋҥ 

H7 
Ьᢀೕጄکᖼວႝݨషӝً

 ཀკԖ҅ӛ࣬ᜢࣁՉޑ
ԋҥ 

 

   ӧ߻य़߄Μ܌৖Ңޑၡ৩߯ኧࣁᄬۺ໔ޔޑௗਏ݀ǴҁࣴزճҔ TAM ک

TPB ௖૸੃຤ޣᖼວႝݨషӝًޑӢનǴӢԜӚᄬۺჹᖼວႝݨషӝًޑՉ

ᕴਏکௗਏ݀ǵ໔ௗਏ݀ޔځǴޑҁЎట௖૸ࢂǴΨ܄ቹៜޑۺཀკᄬࣁ

݀ӵ߄ΜΒ܌ҢǴᕴਏ݀ޔࣁௗਏ݀у΢໔ௗਏ݀Ƕ 
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 ݋ΜΒ ၡ৩ਏ݀ϩ߄

ᄬޔ ۺௗਏ݀ ໔ௗਏ݀ ᕴਏ݀ 

ᇡܰޕҔ܄  

0.070 

0.127 

0.216 

0.413 

ᇡޕԖҔ0.488 0.181 0.307 ܄ 

ᖼວႝݨషӝ

 ࡋᄊޑً
0.316  0.316 

 0.171  0.171 ڋ௓ࣁ᝺Չޕ

Ьᢀೕጄ 0.219  0.219 

 

ࣁՉޑషӝًႝݨᖼວܭ೸ၸ໔ௗਏ݀Ǵჹ܄ҔܰޕΜΒᡉҢрᇡ߄    

ཀკᄬޑۺᕴਏ݀ࣁ 0.413ǹᇡޕԖҔ܄೸ၸޔௗک໔ௗਏ݀Ǵჹᖼວႝݨ

షӝًޑՉࣁཀკԖ 0.488 ᕴਏ݀Ǵ೿ޑཀკࣁՉܭ໨ჹٿᕴਏ݀Ǵ೭ޑ

ຬၸځдΟঁᄬۺǶ 

    ӧಃΟകԖගډǴҁჴᡍ่ޑᄬኳࠠϩ٬ࢂ݋Ҕ Amos17.0Ǵځϩ่݋

݀ёୖԵҁЎߕޑᒵѤǶ 
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ಃϖക ᕴ่ 

 

 ่݀زࣴ 5.1

    ӧҁ࿯ஒ௖૸ҁჴᡍ่݀زࣴޑǴх֖ࣽמௗڙኳԄکीฝՉࣁ౛ፕ

ჹՉࣁཀკޑቹៜǴԶ೭Ψࢂӧಃ΋ക܌ϟಏزࣴޑҞ኱Ƕ 

    २Ӄ௖૸ࣽמௗڙኳԄჹᖼວႝݨషӝًޑՉࣁཀკǴ߄ΜΒගٮҁ

ܭቹៜǴᕴਏࣣ݀εޑཀკࣁჹՉۺኳԄᄬڙௗמΟঁࣽޑزࣴ 0.3Ǵж߄

Ԗமਗ਼ޑቹៜ܄Ƕ 

    ᇡܰޕҔ܄ჹႝݨܭషӝًޑᎍ୧࣬ࢂ྽ख़ाޑǴ྽੃຤ޣགႝݨډ

షӝًόᜤ٬ҔǴᖼວཀᜫѸۓ཮ε൯΢ϲǶӧҁჴᡍύᇡܰޕҔୢޑ܄

໨ѳ֡ኧࣣεܭ 3.7Ǵжڙ߄ෳޣᇡႝݨࣁషӝًόᜤᏹբǴԶჹܭᇡޕԖ

Ҕޑ܄ၡ৩߯ኧଯၲ 0.703Ǵёـӧ৒ܰ٬Ҕ߻ޑගΠǴ੃຤ޣᇡႝݨࣁష

ӝًჹܭдॺޑғࢂࢲԖᔅշޑǴӢԜനࡕᇡܰޕҔ܄೸ၸΟঁ໔ௗਏ݀Ǵ

ჹᖼວႝݨషӝًޑՉࣁཀკޑᕴਏ݀ࣁ 0.413ǶӕኬޑǴҁԛڙෳޣჹܭ

ᇡޕԖҔޑ܄Οঁୢ໨ѳ֡ኧࣣεܭ 3.6ǴჹܭᄊکࡋՉࣁཀკޑଷ೛ᔠۓ

Ψ೿ࢂԋҥޑǴ᛾ܴ੃຤ޣ཮ᙖҗᇡႝݨࣁషӝًࢂჹғࢲԖᔅշޑǴ຾

ԶᐟวགྷᖼວޑᄊࡋǴޔ٠ௗ܈໔ௗቹៜډᖼວޑՉࣁཀკǴӢԜᇡޕԖ

Ҕ܄ჹᖼວႝݨషӝًޑՉࣁཀკ߯ኧΨଯၲ 0.488Ƕ 

٣ჴǴޑޔ΋ࢂࠅ٣Ǵՠ҂දϷޑϖԃ߈ߚჴ٠ځว৖ޑషӝًႝݨ    

ᙯًݨҞӀவ໺಍ؓעᓐǴຫٰຫӭΓܩཀ᛽ߥሽଯᅍǵᕉݨܭඁڙٰ߈

ӛႝݨషӝًǴҁЎ่݀زࣴޑว౜ڙෳޣჹܭ೭ᅿ࣮՟ཥࠔౢמࣽޑௗ

Βࢂኬҁ௦໣ٰྍԖᜢ߯ǴԖਏኬҁύຬၸϤԋޑҁЎک೚܈όեǴࡋڙ

Μ΋ྃډΟΜྃǴΒΜྃаΠΨԖٿԋޑԭϩКǴ ೭ኬک่݀ޑ

Biddle(2008)ගрႝݨషӝًᔈଞჹԃᇸ੃຤ޣǴࢂԖ࣬ӕزࣴޑว౜Ƕ 

    ीฝՉࣁ౛ፕჹᖼວႝݨషӝًՉࣁཀკޑբҔǴӧҁࣴࢂزԋҥޑǴ

όፕࢂᖼວႝݨషӝًޑᄊࡋǵޕ᝺Չࣁ௓کڋЬᢀೕጄǴΟঁၡ৩ϩ݋

Ǵჴᡍ่݀ӵӕޑᡉ๱ࢂ೿่݀ޑ Lane ک Potter(2007)زࣴޑว౜Ǵдॺ

ᇡࣁ௖૸Γॺᖼວե௨ᅹًؓਔǴीฝՉࣁ౛ፕߚࢂதख़ाޑ΋ᕉǶ 

    ҁЎύȨᄊࡋȩ೭ঁᄬۺǴמࣽࢂௗڙኳԄکीฝՉࣁ౛ፕ೿ԖගϷ

ޣ੃຤ۓ،౛ፕ΋ኬǴӧޑගрޣᏢ߻ϐکว౜Ǵ่݀ޑჴᡍࡕǴӧനޑ

ՉࣁཀკύǴᄊࡋ՞Ԗख़ाޑ΋ৢϐӦǴAjzen ک Madden(1986)൩ගрᄊ

Jasmine
新印章



 

33 

 

ǵ܄Ҕܰޕᇡکࢂว౜Ǵόፕز΋໨Ƕҁࣴޑதख़ाߚཀკࣁቹៜՉࢂࡋ

ᇡޕԖҔ܈܄ᖼວႝݨషӝًޑՉࣁཀკǴᖼວޑޑႝݨᄊࡋ೿کѬॺԖ

ଯࡋᜢᖄǴჴᡍ่݀೿ࢂᡉ๱ޑǶ 

ԋࢂቹៜޑཀკࣁՉޑషӝًႝݨύǴჹᖼວزӧҁࣴڋ௓ࣁ᝺Չޕ    

ҥޑǴՠ p-value ࢂ 0.037Ǵ܌ࢂԖଷ೛ᔠۓύ p-value നεޑǴԶΟঁୢ

໨ޑѳ֡ኧϟܭ 3.40 Կ 3.57ǴࢂϤঁᄬۺύനեޑǶځύȨךԖૈΚᖼວ

ѳ֡ࢂషӝًȩ൩ႝݨ 3.40 ᡣόࢂଯሽՏޑషӝًႝݨ໨Ǵё௢ෳрୢޑ

ϿΓ؁ࠅǴᇡࣁԾρ৮ؒ܂೭ঁૈΚᖼວǴՠനಖޑՉࣁཀკୢ໨ѳ֡ຬ

ၸ 3.70Ǵж߄๱ϝฅԖӭኧΓགྷᖼວǴӢԜ೷൩ଷ೛ᔠۓϤࢂԋҥޑǴՠ

p-value ኧॶࢂ 0.037Ƕ 

    ЬᢀೕጄჹႝݨܭషӝًᖼວޑՉࣁཀკࢂԋҥޑǴًؓ஑ৎୢ໨ޑ

ѳ֡ኧࣁ 3.78ǴܴᡉଯܭќΒޑޣ 3.55 ک 3.57Ǵж߄੃຤ޣᇡًؓࣁ஑

ৎޑཀࢂـԖϦߞΚޑǴЪനᜫཀ᠋வǶՠΨӢӵԜǴ၀ᄬޑۺ AVE ॶک

ಔӝࡋߞեځܭѬϖঁᄬۺǶ᏾ᡏٰᇥǴჴᡍ่݀᛾ჴܻ϶ǵৎΓًؓک

஑ৎޑ௢ᙚ܈ႴᆸǴ཮ቚу੃຤ޣᖼວႝݨషӝًޑՉࣁཀკǶ 

 

5.2 ࣬ᜢᔈҔ 

    ҁ࿯ஒ௖૸ҁࣴزёٮ୘཰ᔈҔکᏢೌᔈҔϐೀǴ୘཰ᔈҔගрΑȨᕉ

ޑȨթֽ҂ٰѱ൑ȩکȩǵȨҾ཰ӝբȩ࡭Ѝ۬ࡹᏤȩǵȨሽ਱Πफ़ȩǵȨ࠹ߥ

 ᝼Ƕࡌ

    ӧ௖૸ႝݨషӝًޑ୘཰ᔈҔϐ߻ǴѸ໪Ӄ܍ᇡႝݨషӝًӧѱ൑΢

ၰޕதΑှǴ໻໻ߚࢂషӝً٠όႝݨܭǴЪԖ೚ӭΓჹࢬε౲Ьࢂߚ٠

ѬࢂᕉޑߥǴՠࢂӵՖᕉ܈ߥᕉޑߥфਏ฻฻Ǵࢂࠅ΋ཷόޕǴՠவҁࣴ

᝼Ѹ໪ࡌǴӢԜ׎Ԝ௃ܭǴ୷ޑԖᑫ፪ࢂًؓޑ೭ᜪࠠܭε౲ჹޕёளز

уமȨᕉ࠹ߥᏤȩǶ 

    ӧϞВǴᆘՅౢࠔςԋࣁЬࢬǴԶவ٣ғౢᆘՅౢޑࠔᆘሦ໘ભ(Green 

collar)ǴΨ೏ᇡࣁ҂ٰځԋ൩཮ຬຫқሦ໘ભ(White collar)Ƕӧѱ൑΢Ǵ

೚ӭᆘՅ୘ޑࠔ୧ሽ٠όКӕᜪࠠځѬ୘ەߡࠔǴՠϝډڙ੃຤഻ޣངǴ

ӢࣁѬжࢂޑ߄ᕉߥǵངӦౚۺཷޑǴӵҁჴᡍȨךԖૈΚᖼວႝݨషӝ

ًȩୢޑ໨ѳ֡ኧࢂനեޑǴՠᖼວՉࣁཀკᄬޑۺΟঁୢ໨ѳ֡ኧࠅό

եǶႝݨషӝًޑ୧ሽၟӕભًؓ࣬ݨКܴᡉ຦΢΋ᄒǴϞϺѱय़΢ޑε
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೽ϩ੃຤ޣǴჹႝݨషӝًόߚࢂதΑှǴाдॺӭ޸ᒲວόϼΑှޑ୘

 Ǵᖼວཀᜫ༈Ѹ཮Πफ़Ƕࠔ

    ӢԜऩૈჹ੃຤ޣ຾ՉȨᕉ࠹ߥᏤȩǴᡣ੃຤ޣӭޕၰႝݨషӝًޑӳ

ೀǴӭᕕှԾρჹᕉნޑଅ᝘Ǵऩ੃຤ޣᇡࣁᖼວႝݨషӝًӭрޑሽॶǴ

ຬၸӭЍбߎޑᒲǴᖼວཀᜫѸۓ཮΢ϲǶऩࢂε౲ޕၰԾρჹᕉნԖଅ

᝘ǴѸۓᇡࣁගϲғࠔࢲ፦Ǵ຾ԶႽ΢΋࿯܌ගډჹᄊکࡋՉࣁཀკԖቹ

ៜǶ྽ε౲೿Ԗ೭ኬޑᇡޕǴ཮Ⴔᆸܻ϶ǵӕ܈٣ᒃΓᖼວႝݨషӝًǴ

٩ᏵҁЎޑჴᡍ่݀ǴЬᢀೕጄکՉࣁཀკ࣬҅ࢂᜢޑǴӢԜΨ཮೸ၸд

Γӆቚ຾ᖼວޑ୏ᐒǶҁೀගϷ࠹ޑᏤǴόᏃ࠹ࢂ໺Ǵᗋा௲Ꮴ੃຤ޣǴ

ᡣ੃຤ૈޣкϩమཱΑ Ǵှࣗ ԿёӆᝩុჹѦ໺ኞǴ׎ԋα࿞ՉᎍޑфਏǶ 

ݨӕ฻ભؓܭ୧ሽଯࢂӢન൩ޑख़ाࡐόදϷǴޑషӝًӧѠ᡼ႝݨ    

ًǴӵᙦҖޑ Prius ࠔ຾α୘ޑӈًவВҁ຾αǴ࿶ၸѠ᡼سӈًǴ೭س

ፐิࡕǴሽ਱ܴᡉКӕભً຦Ǵҗܭ೭ঁӢનǴᡣ೚ӭ੃຤؁ࠅޣǴҁࣴ

നڔୢزҁࣴࢂషӝًȩୢ໨Ǵ൩ႝݨԖૈΚᖼວךȨޑڋ௓ࣁ᝺Չޕز

եѳ֡ኧୢޑ໨Ƕ 

    ሽ਱ࢂ੃຤ޣӧԵቾ୘ࠔਔࡐख़ाޑᑽໆࡰ኱Ǵҁࣴୢޑز໨ȉȨᖼ

ວႝݨషӝًঁࢂӳགྷݤȩǵȨᖼວႝݨషӝًёаֹӄӧޑךඓ௓ϐύ(ၗ

ྍ/Ⴃයምᛖ)ȩǴ೿ᗦ֖Αሽ਱ޑགྷݤǶ 

    ӢԜӧ୘཰ᔈҔޑಃΒ໨ࡌ᝼ࢂȨሽ਱Πफ़ȩǶ߻य़܌ගޑډᜢิࢂ΋

ख़ाፐᚒǴᜢิޑ೽ϩ൩Ѹ໪٩᎞۬ࡹᔅԆफ़եᜢิิޑԏКٯǴᡣ຾α

ҺǴً୘Ψೢޑ۬ࡹࢂΚǶՠሽ਱Πफ़όᏃݾԖሽ਱ᝡ׳షӝًૈႝݨޑ

Ѹ໪೛ݤ໒วр׳ᒃ҇ޑ୘ࠔ୧ሽǴऩૈᓸեႝԣǵຼ ᜐᕉ׷ߥ਑ޑሽ਱Ǵ

٬᏾ᡏႝݨషӝًޑ୧ሽ֎Ї੃຤ޣǴѱ՞౗ஒ཮Ԗँ܌ઇǶ 

    Ȩሽ਱Πफ़ȩᗋԖ΋໨ёҔ฼ౣȉًႝϩᚆǴ܌ᒏًႝϩᚆ൩ًࢂη

ᘜًη፤ǵႝԣᘜႝԣ፤Ƕ೭᠋ଆٰԖᗺ܁ڻǴՠႝݨషӝًًޑηႝک

ԣϩ໒Ǵ൩Ԗሽ਱ᝡݾΚΑǴႝݨషӝً୧ሽၨܳ຦ࢂӢٗࣁᗭႝԣǴ੃

຤ޣଷӵѝाᖼວًيǴԶႝԣаચၛࠠޑԄǴஒёε൯फ़եᖼً܌ሡ޸

຤ߎޑᒲǴԶЪௗΠٰႝݨషӝًݨ຤уႝ຤٬ޑҔǴΨ཮Кଆؓޑًݨ

 Ƕەߡ຤٬Ҕݨ

཮εεቚуǴӢۓ၉Ǵਏ݀Ѹޑύځᆶୖૈ۬ࡹ୘཰ᔈҔǴޑ໨ٿ߻    

ԜಃΟ໨ࡌ᝼൩ࢂȨ۬ࡹЍ࡭ȩǶӧሽ਱Бय़߻य़ςԖගϷǴࡺԜೀόӭᙧ
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ॊǴ౜ϞӚ୯۬ࡹޑ೿ӧ௢ቶᕉޑߥᢀۺǴȨᕉნߥៈངӦౚȩךࢂ׳ॺਔ

த᠋ޑډαဦǴ۬ࡹऩૈബ೷рԖճႝݨܭషӝًޑαဦǴࣗ܈Կ଺рჴ

ሞՉ୏ǴӵϦ୍ًׯ௦ວႝݨషӝ Ǵًஒ཮ᡣ׳ӭ੃຤ݙޣཀډѬޑӸӧǶ  

    җҁ่ࣴ݀ޑزǴёว౜ԖόϿΓჹႝݨܭషӝًࢂԖයޑࡑǴՠᆶ

౜ჴ࣬КჹǴѠ᡼ႝݨޑషӝًѱ൑ᗋόεǴࡐख़ाޑচӢ൩ࢂкႝઠǶ

ཀკ཮΢ϲǴՠࣁՉޑషӝًႝݨǴᖼວߡБࢲᡉҢऩૈ஥ٰғ่݀زࣴ

౜Ϟкႝઠ٠όදϷǶًؓݨᅈຉາޑख़ाচӢࢂӢࣁуݨઠޑදϷǴк

ႝઠόදϷǴႝݨషӝًाࢬՉΨᜤǴऩૈᡣε౲৒ܰډפкႝઠǴ੃຤

 షӝًкႝઠǶႝݨࣁமਗ਼ǴკΜϤ׳Ј཮ߞޑషӝًႝݨჹޣ

 

 

კΜϤ ႝݨషӝًкႝઠ 

ၗ਑ٰྍǺGeneral Motors/Kim Smith 

 

    Ѡ᡼ႝޑΚϦљ൩ࢂѝԖ΋ৎȉѠ᡼ႝΚϦљǴӢԜؒԖ᏾ӝ܈୧ሽ

όӕୢޑᚒǴԶЪѠႝΞ۬ࡹࢂᆅᗄǴჹࡹ۬ࡹܭ฼ޑଛӝ܄ᔈ྽όեǴ

ᚒǴᗋୢޑᔈٮѠႝϦљǶкႝઠόѝႝΚࢂΚٰྍ൩ႝޑషӝًႝݨࡺ

Ѹ໪ؼډפӳޑ೛࿼ᗺǴ൩ӵӕуݨઠΨԖ܌ᒏ໳ߎӦࢤǴԶѠ᡼кႝઠ

 ᔅԆǶ۬ࡹ൨ΨԖᒘפࢤӦߎ໳ޑ

    ќѦǴкႝೕ਱ۓڋޑΨߚࢂதख़ाޑǴ౜ӧ΋૓҇ӻ٬ࢂҔ 30 Ӽ୻

อǴऩૈуεӼ୻ኧёᕭอкႝਔ໔ǴाࡐΚǴՠ೭ኬкႝਔ໔ό཮ႝޑ

 Ƕޑۓाु۬ࡹࢂᔈǴ೭ΨٮΚႝޑӭϿӼ୻ࣁۓкႝઠ೛ע
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    ऍ୯уԀޑဃ಻ՋѱǴჹܭ௢୏ᆘՅًؓߚதᑈཱུǴ၀ѱکቷ୘ӝբ 

Ǵԋф௢ркႝઠǴ٠ԋࣁऍ୯ಃ΋ঁًؓкႝࠤѱǴ܈೚Ѡ᡼۬ࡹёу

аୖԵǴ၀ѱΨԖխ຤ଶً฻ݤೕǴႴᓰ҇౲ᖼວፄӝ୏ΚًǶ 

    ًؓπ཰ࢂ΋໨ཱུౢޑߏ཰᜘Ǵ൩ԖΓࡰрऍ୯ޑ೯Ҕًؓ؂ӭႿҔ

΋Ӝ঩πǴஒёബ೷ѤΜঁΓޑ൩཰ᐒ཮ǴႝݨషӝًКଆًؓݨϿΑࢌ

٤ଛഢǴՠΨӕਔቚуΑ΋٤ଛഢǴӢԜԖᚐѦޑ୘ᐒࡷکᏯǶ 

    ҁ่ࣴ݀ޑز᛾ჴࣽמௗڙኳԄکीฝՉࣁ౛ፕǴё঺Ҕܭ੃຤ޣᖼ

ວႝݨషӝً΢ǴӢԜႝݨషӝًޑ೛ीǵՉᎍǵೡ፤ǵ୧୍ܺࡕё࣬ϕ

่ӝᔈҔǴᡣ੃຤ޣགႝݨډڙషӝً஥ٰޑሽॶǴᡣ੃຤ޣགډჴҔЪ

ܰҔǵᡣ੃຤ޣགډᎯᎭႝݨషӝًࡐඍזǵᡣ੃຤ޣགྷ௢ᙚ๏ձΓ٬Ҕǵ

ᡣ੃຤ޣགډ΋Ϫ೿ӧඓඝϐύǴ຾ԶቚуᖼວޑՉࣁཀკǶ೭΋ೱՍޑ

୘཰ՉࣁǴࡐᜤ΋ৎҾ཰ᐱҥֹԋǴࡺҁЎගрȨҾ཰ӝբȩࡌޑ᝼Ƕ 

    ၸѐǴًؓݨ೿Ԗֹ᏾ޑᎍ୧ኳԄǴཥً፤๏੃຤ޣǵ୧ډ୍ܺࡕΒ

Ћًວ፤Ǵ؂ঁҾ཰೿ᆙஏޑଛӝ๱Ǵᡣًؓౢ཰໩ճၮբǴႝݨషӝً

ݨଛഢǴޑ༞฻฻ࢃЇᔏǵОޑًݨ೽ϩǴؓޑόమཱǶӵᆢঅࠅၮբޑ

ႝషӝًؒԖǴՠႝԣ൩ࢂനεୢޑᚒǴ੃຤ޣჹႝܭԣុૐΚΠफ़Ǵा

ӵՖೀ౛Ǵऩࢂඤཥޑ๏੃຤ޣǴًٗ୘εᖝҁǹόඤཥޑǴाӵՖೀ౛Ȇ

೭ًؓࢂϦљѸ໪ࡘԵޑǶ 

షӝًႝݨᖼວཀᜫǴӢԜޑޣ༇ᆢঅբ཰ǴΨ཮ቹៜ੃຤ࡕޑًؓ    

ЈܫӼЈວًǴًؓԖୢᚒਔૈૈޣᆢঅቷӝբǴᡣ੃຤کจϦљѸ໪ࠔ

຾ቷᆢঅǶ 

ၰಥޕ೿߻೿ςమཱ౛ှǴӢԜᖼً߻ӧᖼວޣሽ౗Ǵ੃຤שޑًؓ    

ЋࡕёளډӭϿᒲǴՠႝݨషӝًႝޑԣשᙑीᆉҞ߻ᗋόమཱǴ೭ჹ੃

຤ޣԶࢂق΋໨ᡂኧǴคޕݤၰූॶΨ཮෧Ͽᖼວޑёૈ܄Ǵً୘ऩૈࡌ

ҥр΋঺س಍Ǵஒё٬੃຤׳ޣӼЈޑວཥًǴΨᡣΒЋًѱ൑ԖΑཥޑ

ғΚैǶ 

ᏯǴՠ೭Ψࡷ΋໨ࢂय़Ԗ૸ፕၸǴ೭߻кႝୢᚒǴςӧޑషӝًႝݨ    

Յ൩فޑǴฅԶ᏾ӝٮҗѠႝගࢂۓΚѸႝޑѠ᡼ډय़ග߻΋໨୘ᐒǶࢂ

ό΋ۓǴ᏾ӝޣѸ໪עβӦǵႝΚٮᔈǵӼӄٛጄ฻س಍ഢִǴᡣ੃຤ޣ

ૈӼЈкႝǴ೭ࢂ΋໨επำǴՠࠅΨࢂ΋໨୘ᐒǶٯӵкႝ௃ޑ׎ඓඝǴ

ёճҔ໦ᆄࣽמǴ࣬کᜢቷ୘ӝբǹкႝઠёೡ୧ᚐѦ܈୍ܺޑ୘ࠔǶკ
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ΜΎࢂ Coulomb Technologies  షӝًкႝᆛ๎Ƕႝݨޑ೛ीр܌

 

 

კΜΎ ႝݨషӝًкႝᆛ๎ 

ၗ਑ٰྍǺCoulomb Technologies 

 

    ҁЎڔୢޑ༤เޣǴԖ߈ ΋࿤ϡǴ೭٤Γډளό܌ДёЍଛࢂΓޑ50%

ӧ౜໘ࢤ৮܂όᆉࢂЬΚًؓᖼວ௼ဂǴՠ҂ٰᒿ๱೭٤Γޑԃइቚуǵ

ว౜೭٤ز੃຤ЬΚǶҁًࣴؓޑ΋ঁԃжࢌࣁளቚуǴдॺ༈Ѹ཮ԋ܌

ΓჹႝݨܭషӝًޑௗڙำࢂࡋόեޑǴӢԜࡌ᝼ًؓቷ୘ёаԖȨթֽ

҂ٰѱ൑ȩޑགྷݤǶ 

    Ansoff(1957)ගрౢࠔѱ൑ંତǴдᇡࣁҾ཰ԖѤঁԋߏ฼ౣǴϩձ

షႝݨҢǶ౜ӧ܌ΜΟ߄ϯǴӵفӭک໒วࠔѱ൑ᅖ೸ǵѱ൑໒วǵౢࣁ

ӝًᇙ೷ቷ୘ޑոΚБӛǴεӭӧܭ໒วཥޑ୘٬ߦکࠔ୧ሽΠफ़Ǵឦܭ

ӧ౜Ԗѱ൑೭΋୔༧Ѻ࡫Ƕԃᇸޑ੃຤ࢂޣឦܭ҂ٰޑཥѱ൑Ǵႝݨషӝ

ӧࡐࢂߥᕉܭჹޣӭոΚǴԃᇸ੃຤׳Ε׫ᜢቷ୘ёаჹ೭΋ѱ൑࣬ޑً

ཀޑǴ೭ჹႝݨܭషӝًѱ൑ࢂ΋ճӭǶόӕШжԖ๱όӕ഻ӳǴѸ໪Ҕ

όӕྎޑ೯БԄǴჹܭଛഢޑૈ܄܈ᓬӃ໩ՏΨёૈόӕǴӢԜቷ୘Ѹ໪

 ӳǶ഻ޑᕕှдॺ׳
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 ѱ൑ંତࠔౢ ΜΟ߄

 ౜Ԗౢࠔ ཥౢࠔ 

౜Ԗѱ൑ ѱ൑ᅖ೸ ౢࠔ໒ว 

ཥѱ൑ ѱ൑໒ว ӭفϯ 

ၗ਑ٰྍǺ(Ansoff, 1957) 

 

    ҁЎճҔࣽמௗڙኳԄکीฝՉࣁ౛ፕǴ௖૸ᖼວႝݨషӝًޑՉࣁ

ཀკǴ่ࣴ݀زว౜ԜΒ౛ፕჹ੃຤ޑޣᖼວՉࣁཀკԖᡉ๱ޑቹៜǶၸ

ѐǴ୯ϣޑЎ᝘ჹႝݨܭషӝًޑ௖૸٠όӭǴ҂ٰଞჹႝݨషӝًޑᏢ

ೌ௖૸Ǵёа௦Ҕ೭ঁٿ౛ፕуаও݋ǶќѦǴᗨฅҁЎߞޑਏࡋᔠᡍࣣ

ԋҥǴՠኧॶελж߄๱ڙෳޑޣόӕགڙǴ࣬ᜢኧᏵӧҁЎࣣԖ၁ಒӜ

ӈрǴჹܭ҂ٰటࣴ࣬زᜢሦୱޣǴࡐࢂԖҔୖޑԵჴᡍၗ਑Ƕ 

 

 ҂ٰว৖کڋज़زࣴ 5.3

    ҁЎڔୢޑ༤เޣԃइε೽ϩϟܭ 21 ډ 30 ྃǴ՞ᕴ༤เޑޣϤԋК 

Ǵ20ٯ ྃаΠΨԖѤϩϐ΋ޑКٯǴύ୯Ԗࣴزว౜ 25 ډྃ 45 ᖼວࣁྃ

ǴޑၨԃᇸࢂԃសၟЬΚѱ൑࣬Кޣ༤เޑزǴӢԜҁࣴٯЬाКޑًؓ

     ᖿ༈Ƕޑ᠐Ǵѝૈ྽଺҂ٰѱ൑ှޑ౜Ϟѱ൑ࣁόёຎ่݀زҁࣴࡺ

    ໳᛽ሎ(1999)ᇡࣁѠ᡼୔ϩࣁΟεΓαШжǴϩձࣁ BШжǵXШжک

YШжǴBШжࡰࢂ 1964 ԃϐ߻рғޑΓǴXШжࡰࢂ 1965 ډ 1979 ԃрғ

ࡰࢂΓǴYШжޑ 1980 ԃϐࡕрғޑΓǶ೭ΟεШжҗܭԋߏङඳکਔޜ

ᕉნόӕǴӢԜғࠠࢲᄊܴᡉޑόӕǴࡺ੃຤ޑಞ܄Ψ൩ό΋ኬǴ׵Ўֻ

ᒵߕᓬӃ໩ՏόӕǴӵޑᖼວԵໆӢનًؓܭว౜ΟεШжჹزࣴ(2002)

ϖ܌ҢǴԶҁࣴޑز༤เޣԖ ࢂ86.7% YШжޑΓǴࡺόёຎ܌ࣁԖදᛥε

౲ࣣࢂӵԜᢀᗺǶ 

    ҁԛࣴޑز༤เ܄ޣձКٯஒ߈΋К΋Ǵ೭ၟ౜ჴғࢲύتޑζКࢂ

ৡόӭޑǴՠᖼວًؓޣ౜Ϟϝа܄ت՞εӭኧǴӢԜࣴ܄ޑزձКٯϩ

ଛၟ౜ჴύًؓᖼວ܄ձКࢂٯό಄ӝޑǴ೭ᗺΨࢂЇҔԜЎ܌ޣѸ໪ݙ

ཀޑډӦБǶՠ౜ϞόፕѠ᡼܈ШࣚӚӦǴζ܄ӧӚঁሦୱ΢߄ޑ౜೿ε

ԖँઇǴࣗԿԖ٤ᙍ཰൩ᙍࢂޣаζࣁ܄ЬǴӢԜζޑ܄ᖼວΚε൯΢ϲ

ख़ᐱҥԾЬǴӢԜ҂ًٰؓ੃຤ѱݙຫٰຫ܄ζޑ٣ჴǴЪ౜жޑϦᇡࢂ
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൑Ǵζ܌܄՞ޑКٯǴࡐԖᐒ཮К౜ӧᗋाٰޑଯǴ୯ϣԖًؓ཰ޣፎζ

᛬ΓжًؓقǴёـ೭ኬޑᖿ༈ςԋ׎Ƕ 

    ҁࣴޑز༤เޣǴԖ ΓޑԖًؓᎯྣǴۘ҂ᖼວၸًؓؒࢂΓޑ46.4%

՞εӭኧǴӢԜჹޑًؓܭΑှ܄৮܂КၨόىǴჹୢܭ໨ޑղᘐёૈК

ၨୃܭགྷႽǶՠόёցᇡǴ೭٤Γࢂ҂ٰᖼًޑЬΚǴً୘όё۹ຎ೭٤

ԃᇸΓࡘޑԵᡄᒠǶ 

    ӧҁക߻य़଺рΑѸ໪Ԗ۬ࡹЍࡌޑ࡭᝼ǴӢႝݨࣁషӝً೭ᅿᕉߥ

౜Ǵՠ࣬ᜢ೛ഢԖᒘ߄ޑΚݾ୯ৎᝡࢂ಄ӝ҂ٰᖿ༈Ǵว৖ள྽Ψࠔ୘ޑ

ޑȩ࣬ᜢ۬ࡹЬᢀೕጄ٠҂уΕȨޑ౛ፕࣁᔅԆǶҁЎीฝՉޑΚໆ۬ࡹ

ୢ໨Ǵ҂ٰటࣴႝݨزషӝًႝ܈୏ً฻࿯ૈًؓޣǴёуΕ೭΋໨ᚒҞǴ

 Կᐱҥр੝ձ௖૸Ƕࣗ܈

    ќѦǴ౜ϞςԖӭৎًؓቷ୘௢рႝݨషӝًǴᄒԿ 2011 ԃࢂᙦҖӧ

ѱ൑΢࡭ߥሦӃӦՏǴՠᒿ๱Ӛৎቷ୘׳ᑈཱུ׫ΕǴ҂ٰޑѱ൑ཷࡐݩᜤ

ႣෳǴࡺ҂ٰޣزࣴޑёଞჹًؓࠔจීً܈଺ঁձ௖૸زࣴکǴפрό

ӕޑᓬલᗺǶ 
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附錄一附錄一附錄一附錄一 汽車耗能標準汽車耗能標準汽車耗能標準汽車耗能標準 

 

小客車耗能標準(轎式、旅行式) 

車輛總排氣量等級車輛總排氣量等級車輛總排氣量等級車輛總排氣量等級((((立方公分立方公分立方公分立方公分))))    耗能標準耗能標準耗能標準耗能標準((((公里公里公里公里////公升公升公升公升))))    

1200 以下 16.2 

1200~1800 13.0 

1800~2400 11.4 

2400~3000 10.0 

3000~3600 9.2 

3600~4200 8.5 

4200~5400 7.2 

5400 以上 6.5 

資料來源：全國法規資料庫 

 

小貨車、兩用車和小客車(非轎式、非旅行式)耗能標準 

車輛總排氣量等級車輛總排氣量等級車輛總排氣量等級車輛總排氣量等級((((立方公分立方公分立方公分立方公分))))    耗能標準耗能標準耗能標準耗能標準((((公里公里公里公里////公升公升公升公升))))    

1200 以下 10.9 

1200~1800 9.9 

1800~2400 8.9 

2400~3000 8.6 

3000~3600 7.6 

3600~4200 7.0 

4200~5400 6.7 

5400 以上 6.1 

資料來源：全國法規資料庫 
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附錄附錄附錄附錄二二二二 汽車能源效率標示格式圖例汽車能源效率標示格式圖例汽車能源效率標示格式圖例汽車能源效率標示格式圖例 

 

 

 

 

資料來源：經濟部能源局 
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附錄附錄附錄附錄三三三三 問卷正式版本問卷正式版本問卷正式版本問卷正式版本 

 

消費者購買油電混合車因素之研究消費者購買油電混合車因素之研究消費者購買油電混合車因素之研究消費者購買油電混合車因素之研究 

ӚՏӃғ/λۆாӳǺ 

    གᖴாୖᆶ༤ቪҁୢڔǴҁୢڔ໻ࣁٮᏢೌҔ೼Ǵ๊ჹό཮Ѧ܈ࢻ྽

ԋځѬҔ೼ǴࣴزЬᚒࣁȨ੃຤ޣᖼວႝݨషӝًӢનϐࣴزȩǶ 

    ӧҡݨय़ᖏ੃઻ࢣᅰǴᕉߥཀ᛽ܩᓐΠǴ೚ӭεًቷ઱઱׫Εࣴวݨ

ႝషӝًޑՉӈǴႝݨషӝًڀԖ࿯ૈ෧ᅹޑᓬ༈Ǵՠሽ਱ၨܳ຦ځࢂӍ

༈Ƕ 

    ҁୢڔፎா٩ྣჴሞགڙ༤เǴாޑᝊ຦ཀࢂـҁԛࣴޑزԋ௳ᜢ

ᗖǴӆԛགᖴாޑ዗ЈᔅԆǶ 

 

୯ҥҬ೯εᏢ࿶ᔼᆅ౛ࣴ܌ز 

 Ϻںߎ Ꮴ௲௤Ǻླྀίࡰ                              

 ֻۏࡼғǺزࣴ                              

E-mailǺben200215@yahoo.com.tw 

 

 

ಃ΋೽ҽǺ 

Ԝ೽ϩ௖૸ாჹႝݨషӝًޑᇡޕ 

 தόӕཀߚ தӕཀ ӕཀ ද೯ όӕཀߚ ኳԄڙௗמࣽ

ᇡܰޕҔ܄ 

1.ᏢಞᎯᎭႝݨషӝ

 ޑᙁൂࢂً
ɍ ɍ ɍ ɍ ɍ 

 ݨډפёа৒ܰך.2

ႝషӝً࣬ޑᜢၗૻ 
ɍ ɍ ɍ ɍ ɍ 

 ݨёа৒ܰ૶ளך.3

ႝషӝًޑᏹբמѯ 
ɍ ɍ ɍ ɍ ɍ 
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ᇡޕԖҔ܄ 

1.ᎯᎭႝݨషӝًё

аගϲޑךғࢲਏ౗ 
ɍ ɍ ɍ ɍ ɍ 

2.ᎯᎭႝݨషӝًё

аගϲޑךғࠔࢲ፦ 
ɍ ɍ ɍ ɍ ɍ 

3.ᎯᎭႝݨషӝًё

а࿯࣪ޑךਔ໔ 
ɍ ɍ ɍ ɍ ɍ 

 

ಃΒ೽ҽǺ 

Ԝ೽ϩ௖૸ாჹᖼວႝݨషӝًޑᄊࡋ 

ᖼວႝݨషӝًޑ

ᄊࡋ 

 தόӕཀߚ தӕཀ ӕཀ ද೯ όӕཀߚ

1.ᖼວႝݨషӝًࢂ

ঁӳགྷݤ 
ɍ ɍ ɍ □ □ 

2.ᖼວႝݨషӝًࢂ

΋ᅿڙ٦ 
ɍ ɍ ɍ □ □ 

3.ᖼວႝݨషӝًࢂ

ඍޑז 
ɍ ɍ ɍ □ □ 

 

ಃΟ೽ϩǺ 

Ԝ೽ϩ௖૸ঁΓޑԾךඓ௓ำࡋ 

 தόӕཀߚ தӕཀ ӕཀ ද೯ όӕཀߚ ڋ௓ࣁ᝺Չޕ

ႝݨԖૈΚᖼວך.1

షӝً 
ɍ □ □ □ □ 

᛽ᖼວޕ୼ىԖך.2

 షӝًႝݨ
ɍ □ □ □ □ 

3.ᖼວႝݨషӝًё 

аֹӄӧޑךඓ௓ϐ 

ύ(ၗྍ/Ⴃයምᛖ) 

ɍ □ □ □ □ 
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ಃѤ೽ҽǺ 

Ԝ೽ϩ௖૸ख़ाдΓჹாᖼວႝݨషӝًޑቹៜ 

Ьᢀೕጄ ߚதӕཀ ӕཀ ද೯ όӕཀ ߚதόӕཀ 

ᖼך᝼ࡌৎΓޑך.1

ວႝݨషӝً 
□ □ □ □ □ 

ᖼך᝼ࡌ϶ܻޑך.2

ວႝݨషӝً 
□ □ □ □ □ 

3.ًؓ஑ৎࡌ᝼ךᖼ 

ວႝݨషӝً 
□ □ □ □ □ 

 

ಃϖ೽ҽǺ 

Ԝ೽ϩ௖૸ாჹᖼວႝݨషӝًޑՉࣁཀკ 

ᖼວႝݨషӝًޑ

Չࣁཀკ 

 தόӕཀߚ தӕཀ ӕཀ ද೯ όӕཀߚ

ႝݨԖཀᜫᖼວך.1

షӝً 
□ □ □ □ □ 

షႝݨႣයᖼວך.2

ӝً 
□ □ □ □ □ 

 షӝႝݨགྷᖼວך.3

ً 
□ □ □ □ □ 

 

୷ҁၗ਑୷ҁၗ਑୷ҁၗ਑୷ҁၗ਑ǺǺǺǺ    

 ձ܄

ɍ ت ɍ ζ 

ԃស 

ɍ20 ྃ(֖аΠ) ɍ21-30 ྃ ɍ31-40 ྃ ɍ41-50 ྃ ɍ51 ྃ-60 ྃ ɍ61 ྃа΢ 

௲ػำࡋ 

ɍ ୯λ(֖аΠ) ɍ ୯ύ ɍ ଯύ(ᙍ) ɍ εᏢ(஑) ɍࣴ܌ز(֖а΢) 

 ցԖًؓᎯྣࢂ

ɍ Ԗ ɍ ؒԖ 

؂ДёЍଛ܌ள 

ɍ10000 ϡ(֖аΠ) ɍ10001-20000 ϡ ɍ20001-30000 ϡ  ɍ30001-40000 ϡ  

ɍ40001-50000 ϡ   ɍ50000 ϡа΢ 
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附錄附錄附錄附錄四四四四 結構模型分析結構模型分析結構模型分析結構模型分析結果結果結果結果 

 

 

 

 

 

 

 

 

 

 

 

 

PEOU

.58

X1

e1

.76

.56

X2

e2

.75

.75

X3

e3

.87

.49

PU

.71

X4

e4

.84

.56

X5

e5

.75

.63

X6

e6

.79

PBC

.64

X10

e10

.80

.66

X11

e11

.81

.65

X12

e12

.80

SN

.63

X13

e13

.79

.56

X14

e14

.75

.53

X15

e15

.73

.55

Attitude

.54

X7

e7

.73

.76

X8

e8

.87

.59

X9

e9

.77

.67

BI

.53

X16

e16

.73

.68

X17

e17

.82

.63

X18

e18

.79

.70

.32

.17

.22

.31

.69

.71

.61

e20

e21

e19

.57

.22
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附錄附錄附錄附錄五五五五 三大世代三大世代三大世代三大世代買車考率因素優先順位買車考率因素優先順位買車考率因素優先順位買車考率因素優先順位 

 

排位       世代 B 世代 X 世代 Y 世代 

1 結構安全 結構安全 結構安全 

2 售後服務 售後服務 乘坐舒適 

3 乘坐舒適 乘坐舒適 操作方便 

4 操作方便 購買價格 售後服務 

5 品牌形象 操作方便 耐用性 

6 耐用性 外型 外型 

7 口碑 口碑 ABS 

8 ABS 耐用性 口碑 

9 品牌 品牌形象 車身大小 

10 購買價格 車身大小 配備好壞 

資料來源：李文宏(2002) 世代別汽車購買行為 
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