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ABSTRACT

Since the warehouse-style discount store inported to Taiwan in recent years,
it's development have turn into so-called stage of maturity from high growth and
become very competitive. It also showed the high homogeneous that services
provided by industry.Form the;industry's point of view, how to make differentiated
services to meet different groups of consumers, highlighting the company's brand
image and increase customers for the industry brand recognition, and thus attract
new consumer groups, will'be the important issue of discount warehouse industry
in the next stage. The study proposes to-provide a service model concerning a
shopping device smilar to the ‘size.of the hand-held mobile phone from the store
which can be used to scan query commadity prices, adding to purchase list and
check out the amount of merchandise bought, the invoics will printed out
immediately after turnning back to the counter stuff, the process only take less
than 30 seconds. Items purchased by the shoppers will be deliveried at an
approprate time to specified locations. The porpose of the service is to attract
those people without transport tools who are not the main target groups of the
discount store become the major group of customers.

Base on the service, the questionnaire was designed to find out is there any
availability of the feasibility of the development. After the collation of data and
analysis, it showed that the age, sex, education level and income level, these are
not much different at high degree of acceptance, and the bypothesis of high
degree of recognition of the service by custiomers who does not have their own
transport tools was proved to be true and can be used as important reference for
the evaluation of the discount industry to deploy this service.

Keywords: Shopping assistant device; Hyper-market shopping; Shopping Service.
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1501- 9 0 83

2000 10.8 0.0 100%
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3. 1501-2000 33.7%
4. 2001 42.6%
2001

66




5.5
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22.8 52.4 9.6 11.6 3.5  100%
'P=0.296 (X- Y- )
5-31
27.6% 49.6%
19.7%( ) 54.3%
75.2% 3/4

74



5.6.2

5-32

27.5 54.9 7.7 8.8 1.1 100%
31 80 17 15 3 146
31-40
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3. 1501-2000 20.5%
59.0%
4. 2001 37.7%
39.3%

800

(35.3%)

(35.3%)

(P*=0.0004)
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382 228 - 26.0 13.0 100%
63 51 19 188
33.5 29.3 27.1 10.1| 100%
110 83 83 35 311
35.4 26.7 26.7 11.3| 100%
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(P=0.295)

83




5.74

5-40

50 63 37 30 13 143
441 259 210 9.1|  100%
61-90 28 28 32 6 94
290.8) 298|  34.0 6.4 100%
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0.0/ 100%
2 18
11.1|  100%
0 0
. 0.0 0%
110 83 83 35 311
35.4 26.7 26.7 11.3|  100%
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'P=0.482 (X- Y-
5-43
50 45.5% 50
36.7% 60.2%
60

88



5.8.2

46.2 23.1 12.1 15.4 33|  100%
31-40 55 23 25 32 11 146
37.7 15.8 17.1 21.9 7.5 100%
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‘P= 0.009*<0.05 (X- e )
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60

89




5.8.3

5-45

44 24 20 22 15 125
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9 3 3 2 18
5 7 16.7 11.1]  100%
= 58 28 311
: 18.6 9.0/ 100%
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‘P=0.536 (X- Y-
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22 7 6 9 2 46
478 152/ 130  19.6 43/  100%
2 1 1 0 33
727 - 0 3.0 0.0/ 100%
- 1 1 18
5.6 5.6/ 100%
T: 0 0 0
) 0.0 .00 0.0 0.0 0%
125 44 58 28 311
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‘P=0.000%<0.05 (X- Y-
5-47
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4, 27.8% 50
5, 0.0%
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801- 58 31 18 18 11 136
1500 42.6 22.8 13.2 13.2 8.1 100%
1501- 35 13 13 16 6 83
2000 42.2 15.7 15.7 19.3 7.2 100%
2000 19 8 9 18 7 61
31.1 13.1 14.8 29.5 115  100%
125 56 44 58 28 311
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5-42
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30.1 38.2 17.9 11.4 2.4 100%

33 70 43 34 8 188

17.6 37.2 22.9 18.1 43| 100%
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5-50
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5-50 :
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(P= 0.014*<0.05)
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35.2 19.2 16.0 17.6 12.0  100%
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50.0 16.7 16.7 11.1|  100%
1 44 58 28 311
= 18.6 9.0/ 100%
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