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ABSTRACT

To explain the emerging M-learning benefits customers in many ways and to empirically
examine consumer acceptance of M-learning by using the theory of reasoned action and the
technology acceptance model, the former model.is focused on the factors of social influences
(i.e. friends), the latter model is focused on individual indifferences (i.e. perceived usefulness).
An online survey was conducted 1o collect-data-A total of 313 undergraduate and graduate
students in Taiwan universities answered the questionnaire. Structural equation modeling was
employed to examine the fit of the data with the model by using the LISREL software.
Consumers do hold great expectation for M-learning, and view M-learning as an efficient tool.
Both the TRA and TAM demonstrate the fairly good fits. This study presents an
understanding of social influences and individual indifferences, and proves both TRA and

TAM have ability to predict user acceptance of the new technology, M-learning.
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