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Abstract

Research into the various forms and processes of creativity has been a topic of great
interest in the design field for many years. Part of the view is personality, and part of
the answer is behavioral. Creativity is also explained through the identity of social
values and the whole creative process. This thesis proposes to use the interacting
creativity model of Csikszentmihalyi (1998) as the basic structure, to establish the
major criteria of testing creativity in the digital era: first, whether digital architecture
can pass the test in society and culture to become an architecture that embodies
creativity; second, to find out if Csikszentmihalyi’s interacting creativity model has
any flaws, and if so, to seek remedies accordingly.

The methodology will be divided into two stages, each consisting of two steps. First
of all, case studies will be conducted to®examine whether architecture entails
creativity or not; then, following the results of the analysis, we will attempt to build a
preliminary model of creativity“in the realm of architecture, in the context of the
digital era

This paper demonstrates two facts: first, it confirms that creativity in architecture is
truly valuable in the digital age; second, it proves that in the digital era, individuals,
cultures and societies are all under the impact of digital technologies, a fact which
transforms the model of interacting creativity proposed by Csikszentmihalyi in 1988
into anew model of digital interacting creativity.

In sum, the importance of this thesis lies in its confirmation of the significance of
digital media in architecture, and its construction of the new model of digita
interacting creativity. In the future, with the introduction of various new technologies,
the fundamental mission of architecture will be to resist superficial presentations of
media, and to create works that are genuinely relevant to the time.
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