ARRE LN

DI s B

25

B Sl W

AW

o0 ] 35

AR | R

385

s A,

380

4.05
358

377 i
g

3584 A

EF. ] 353

e
373

A

J.Hi/
3.75

6T 7

“am

365 f,,r‘*

L 385

3.63 4
3.77

400 "

whish 337

H W &S LN

4.08
340

DF ¥ B

ig

4.15
3.00

mLirrm

& S

b 220

L 2 L R

o
—

305

197

L L

3.11
305

1.96

o~

191 -~

307 f-* 181

178

" Hi /" 1.7%5

136
// 1,75

165 .~ |15 _-

| T am

hiEk | 285

154

312
ﬁ.m

25

338 | 303

¥y
F

//2.13! Al
i
iy

|

NDF

122

p-vaue

p-vaue 0.005

-4
g M
L

b

EEEM
£ NNEIEM — A WVDFAEM

0.005



t-test

NDF
S
2008 70
IS
WS
NDFE
( p-veue 0.005
10
5
100 250

IS

123

IS

p-vaue 0.005
s
s
s
NDF t-test
) t-test
s
20,000



70: 2008
R
BE | BE ¥ | HE #BE YA

b S :F 2 HHE | MY | 2% | 2% | (tEEpvaluey #|MF
ALss R B EMEED
EX- L SRS E ] PLP20 " 335 303 0026 EXE
EEHsEIRADNE
R PRFBER PI5M B 3.76 392 0000 LR
BIFESIL00E £ 8 -
A IS0 4 8] 0.4 ¥ 333 300 D245 o REE
HEHWEA¥EF
pa (X011 " N Fl.)M T 3758 403 0259 FimE

ARG

*E &R fpvalue | 00053 3 E AR

124




6.1

) CX

) EX(

E7(

)

E7(

) C3(

) EX(

E2(

)

) EX(

CA(

E4(

125

) C3(

) ES(

) E4A(

(19

C1(

) Ce(

) ES&(

) EX(
E1(

E1(

)

)

) E§(

)



A A A A A A A

A A A A

6.2

126



(2004)

s

127



1. Abernathy, W. J. and Kim. B. C., Industrial Renaissance, Addison-Wesley, New Y ork, 1983.

Afuah, A., Innovation Management: Strategies, | mplementationand Profits, Oxford
University, 1998.

2. Barnard, C. S, Farm Planning and Control, Camridge, New Y ork, 1976.

3. Barney, J. B., Gaining and Sustaining Competitive Advantage, Addison-Wesley Publishing

Company, 1997.
4. Betz , F, Managing Technology - Competing through New Ventures, Innovation, and
Corporate Research, Prentice Hall, New Y ork, 1988.

5. Browning, H.C. and Singelmann, J., “The Emergence of a Service Socity”, Strategic
Management Journal, Val.15, pp.67-83, 1975.

6. Chacke, G. K., Technology Mamgement--Applications to Corporate Markets and Military

Missions, Praeger, New York, 1987.
7. Chan, A., Go, F. M. and Pine, R., “Service Innovation in Hong Kong: Attitudes and
Practice”, The Service Industries Journal, Vdl.18, pp: 112-124, 1998.

8. Commons, J. R., The economics.of.collective action, Macmillan, New Y ork, 1974.

9. Czarnitzki, D. and A. Spielkamp, Business services in Germany: bridges forinnovation,
Discussion Paper, ZEW, Mannheim, 2000.
10. Dahman, Carl J., “Knowledge, Growth and Performance in the New World Economy”,

paper prepared for Seminar on the Promotion of Knowledge-based industries in the
APEC Region, Seoul, Korea, 1999.

11. Damanpour, F. and Evan, W. M., “Organizational innovation and performance: The
problem of organizational lag’, Administrative science Quarterly, Vd.29, pp.392-409,
1984.

12. Drucker, P. F., Innovation and entrepreneurship: practice and 114 principles, Harper and
Row, New Y ork, 1986.
13. Drucker, P. F., Post-Capitalist Society, Butterworth Heinemann, Oxford, 1993.

14. European Commission, Innovation in a Knowledge-Driven Economy , special issue of

Innovation and Technology Transfer, The European Commission Brussels, 2000.

15. Feldman, M. P. “ The university and high-technology start- ups: the case of Johns Hopkins

128



University and Baltimore”, The Economic Development Quarterly, Vol.8, 1994.
16. Frankd, E. G., Management of Technological Change, Kluwer, New Y ork, 1990.

17. Galbraith, J., Designing complex organizations, Addison-Wesley, MA, 1973.
18. Gobeli, L. and Brown, R., Analyzing Product Innovation John Wiley & Sons, New Y ork,
1987.

19. Goe, W. R., Producer Service, Trade and the Socia Division of Labour, Urban, 1990.

20. Grant, R. M., “Toward a Knowkedge-Based Theory of the firm”, Strategic Management
Journal, Vol.17, pp.109-122, 1991.

21. Hamel, G and C. K. Prahalad, “ Competing for The Future’, Harvard Business Review,
1994.

22. Han, J. K., Kim, N. and Srivastava, R. K., “Market Orientation and Organizational

Performance: Is Innovation a Missing Link?’, Journal of Marketing, Vol.62, pp.30-45,
1998.

23. Hauknes, J. and Hales, K., Services.ingdnnavation - Innovation in Services, STEP Group:
SI4S Synthesis Paper, Oslo, 1998.

24. Helmer, O., “Analysis of the future: The Delphi'Method”, Santa Monica, CA: The Rand
Corporation, 1967.

25. Hertog, P. and R. Bildebeek; The New Knowledge Infrastructure: The Role of

Technology-Based K nowledge-Intensive” Business in National |nnovation System,

Continuum, London, 1998.

26. Hofer, CW. and Schenddl, D., Strategy Formation: Analytical Concepts, West Publishing
Co., 1985

27. Hunt, S. D. and Robert M. M., “The Resource Advantage Theory of Competition:

Dynamics, Path Dependencies, and Evolutionary Dimensions’, Journal of Marketing,
Vol.60, pp.107-114, 1996.

28. Jendter, P. V., “Usng Critical Success Factors in Planning”, Long Rang Planning, Vol.20,
pp.132-161, 1987.

29. Katsoulacos, Y. and N. Tsounis, Knowledge- I ntensive Business Services and Productivity
Growth, London, 2000.

30. Kellogg, D. L. and Nie, W., “A Framework for Strategic Service Management”, Journal of

Operations Management, Vadl.13, pp.327-337, 1995.

31. Kim, W. C. and Mauborgne, R. A., “Fair Process: Managing in the Knowledge Economy”,

129



32.

33.

Harvard Business Review, Vol.75, pp.65-75, 1997.
Kash, D. E. and Rycoft, R. W., “Patterns of Innovating Complex Technologies: A

Framework for Adaptive Neteork Strategies”, Research Policy, Vol.29, pp.819-831,
2000.
Larry, JM., Mohan, V.T., Scott, E.S.,, 2002. “New service development: areas for

exploitation and exploration”, Jourral of Operations Management, 20 135-157.

34. Leidecker, J. K. and Bruno, A.V., “ldentifying and Using Critical Success Factors’, Long

35

Rang Planning, Vol.17, 1984.
. Lukas, B. A. and Ferrell, O.C., “The Effect of Market Orientation on Product | nnovation”,
Journal of the Academy of Marketing Science, Vol.11, pp.239-247, 2000.

36. Marquish, D. G., The Anatomy of Successful I nnovation Winthrop Publishers, Cambridge,

1982.

37. Mayers, P. W., Innovation Shift: Lessons for Service Firms form a Technological Leader.

38.

39

40

41

42
43

44

45

Developing New Service, American Marketing Association New Y ork, 1984.

Miles, |., Knowledge-Intensive Business. Services: Usears, Carriers and Sources of

Innovation,
Information Market and Exploitation-of Research; Commission of the European
Communities, 1995.
. Muller, E. and Zenker, A., “Business 'Services as Actors of Knowledge Transformation:
The Role of KIBS in Regional and National Innovation Systems’, Research Policy,
Vol.30, pp.1501- 1516, 2001.

. Normann, R., Service Managemert: Srategy and Leadership in Service Business John
Wiley and Sons, NewY ork, 1984.
. OECD, Sience, Technology and Industry Scoreboard: Benchmarking Knowledge-Based
Economies, OECD, Paris, 1999.
. OECD, Innovation and Productivity in Services, OECD, Paris, 2002.

. Porter, M. E., Competitive Advantage Creating and Sustaining Superior Performance,
Free Press, New York, 1990.

. Porter, M. E., Competitive Strategy: Techniques for Analyzing Industries and Competitors,
Free Press, New York, 1985.

. Quinn, J. B., Technology in Services. Past Myths and Future Challenges, National
Academy Press, Washington D.C., 1988.

130



46. Robbins, S. P., Organizational Behavior: Concepts Controversies and Application,
Prentice-Hall, NJ, 1996.

47. Rockart, J. F., “Chief Executives Define Their Own Data Needs’, Harvard Business
Review, 1979.

48. Saxeniag, B., Annaee Regiona Advantage Culture and Competition in Silicon Valey and
Route 128, Harvard University Press, 1994.

49, Schon, D., Technology and Change, MA, Pergamon, 1967.
50. Schumann, P. A., Innovate: Straight Path to Qudity, Customer Delight and Competitive

Advantage, McGraw-Hill, New Y ork, 1994.
51. Schumpeter, J. A., Capitalism, Socialism and Democracy, Harper and Row, New York,
1954. Senge, P. M., The Fifth Fiscipline Field Book-Strategies and Tools for Building a

Learning Organization, New Y ork, 1994.
52. Sinkula, J. M., Baker, W. E., and Noordewier, T., “A Framework for Market-Based

Organizational Learning: Linking .Values, Knowledge, and Behavior”, Journal of the
Academy of Marketing Scieneg, Vol.25,pp:305-318, 1997.

53. Stedle, T., Management Policy and Strategy; Doubleday, North Holland, 1990.
54. Thurow, L., Building Wealth: The. New Rules for Individuals, Companies, and Nations in

aKnowledge-Based Economy, Harperbusiness; New Y ork, 1999.

55. Tillett, B., Authority Control in the Online Environment, Haworth Press, New Y ork, 1989.
56. Toffler, A., The Third Wave, William Morrow, New Y ork, 1980.
57. Tomlinson M., “The Learning Economy and Embodied Knowledge Flow in Great

Transformation: The Role of KIBS in Regiona and Nationa Innovation Systems’,
Reseach Palicy, Vol.3, pp.1501-1516, 2000.

131



10.

11

12.

13.

14.

15.

16.

17.

18.

19.

20.

21,

22.
23.

24,

25.

26.

35~42

KIBS

29

1~-27

24

132



27.

28.

29. Aaker, D.A.

133





