APPENDIX A ENGLISH QUESTIONNAIRE

Dear Sirs/Madams

Thank you in advance for your help to fill out the following questionnaire. This
is an exploratory questionnaire, and the purpose is to understand relationship between
automobile design and consumer perception. Please ensure that your data will not be

released for other purposes. Thanks again for your kind help.

Regards,
National Chiao-Tung University
Department of Management Science
Thesis Advisor: Dr. Charles V. Trappey
Student: Ching I-Ling
Part one: Personal data
1. Are you a male or a female?

oOMale oFemale

2. How old are you?

020~25 026~30 o31~35 oO36~40 o41~45 045~50
051~55 o056 and above

3 How much do you earn per month?

020~30 thousands NTD 030~40 thousands NTD 040~50 thousands NTD
050~60 thousands NTD oover 60 thousands NTD

4. What is your education background?

oHigh school or under oJunior college oCollege oGraduate-Master’s

oGraduate-Doctoral oOther

5. Have you ever bought a car?

OYes, at least once ONo, never

Part two: Relationship between automobile design and consumer perception

6. Buying a car, do you think automobile design is important to you?

oVery important olmportant ©Neutral ©Unimportant

oVery unimportant

7. How do you evaluate automobile design?

oWhole 0Only car head ©Only car body oOnly car back
oOther part
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Will you consider buying a car which design you dislike?

oYes oONo oOlt depends

What are reasons for you to decide to buy a car among others ?

(Multiple choices up to three)

OPrice/Promotion CAutomobile design oBrand/Prestige oEquipment
oGasoline Dafter-sales service(including low maintenance cost) OSteering

oEngine oComfortable seats oOOther

10.

In terms of automobile design, what is the added value for you?

oTo show personal taste OTo meet personal status

oTo increase whole value for the car oOther

Part three: Interaction between design details and consumer perception

11.

Automobile designs can be mainly categorized by size, shape, or color.

Among these categories, which do you care most or which do you especially

pay attention to?

oSize oColor oShape oCare all of them oNo comment

Ocare other part

12.

Automobile designs can be mainly categorized by size, shape, or color.
In terms of SIZES, what size do you prefer?

oBig car oSmall car oBoth are fine oBoth are not fine TtNo comment

13.

What do you think of big cars? (Multiple choices up to three)

oStreamlined oNimble oStatic oDazzling oOrdinary oMature olmmature
00Old-fashioned oModern oFuture oFeminine oMasculine oClumsy
olngenious oComplicated oSimple ORational oSensational oLovely

oUnlovely oComfortable oUncomfortable

14.

What do you think of small cars? (Multiple choices up to three)

oStreamlined oNimble oStatic oDazzling oOrdinary oMature olmmature
00Old-fashioned oModern oFuture oFeminine oMasculine oClumsy
olngenious oComplicated oSimple oRational oSensational oLovely

oUnlovely oComfortable oUncomfortable

15.

Automobile designs can be mainly categorized by size, shape, or color. In
terms of SHAPES, please describe your perceptions for following shapes?
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Style A- tall body, square head, head in proportion to
body, small back
oMost like oLike oNeutral oDislike oMost dislike

Style B- tall body, round head, head out of proportion to
body, small back
oMost like oLike oNeutral oDislike oMost dislike

Style C- short body, square head, head out of proportion
to body, small back
oMost like oLike oNeutral oDislike oMost dislike

Style D- short body, square head, head out of proportion
to body, small back
oMost like oLike oNeutral oDislike oMost dislike

Style E- tall body, square head, body out of proportion to
head and to back
oMost like oLike oNeutral oDislike oMost dislike

Style F- tall body, round head, body in proportion to
head and to back
oMost like oLike oNeutral oDislike cMost dislike

Style G- short body, square head, head in proportion to
body, small back
oMost like oLike oNeutral oDislike oMost dislike

Style H- short body, round and flat head, head in
proportion to body, small back
oMost like oLike oNeutral oDislike oMost dislike

For following automobile designs, please describe how you feel them in

adjectival terms (Multiple choices up to three)
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oStreamlined cNimble oStatic oDazzling oOrdinary
oMature olmmature 0Old-fashioned ocModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple ORational oSensational oLovely

oUnlovely oComfortable bUncomfortable

oStreamlined oNimble oStatic oDazzling oOrdinary
oMature olmmature oOld-fashioned cModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple oRational oSensational oLovely

oUnlovely oComfortable tUncomfortable

oStreamlined cNimble oStatic oDazzling oOrdinary
oMature olmmature 0Old-fashioned ocModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple oRational oSensational oLovely

oUnlovely oComfortable dUncomfortable

oStreamlined oNimble oStatic oDazzling oOrdinary
oMature oImmature oOld-fashioned cModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple oRational oSensational ol.ovely

oUnlovely oComfortable tUncomfortable

oStreamlined oNimble oStatic oDazzling oOrdinary
oMature olmmature 0Old-fashioned ocModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple oRational oSensational oLovely

oUnlovely oComfortable tUncomfortable

oStreamlined oNimble oStatic oDazzling oOrdinary
oMature olmmature oOld-fashioned cModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple cRational oSensational oLovely

oUnlovely oComfortable tUncomfortable

oStreamlined oNimble oStatic oDazzling oOrdinary
oMature olmmature 0Old-fashioned ocModern oFuture
oFeminine oMasculine oClumsy olngenious
oComplicated oSimple ORational oSensational oLovely

oUnlovely oComfortable tUncomfortable
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Style H oStreamlined cNimble oStatic oDazzling oOrdinary

S oMature olmmature oOld-fashioned oModern oFuture
oFeminine oMasculine oClumsy olngenious

oComplicated oSimple oRational oSensational oLovely

oUnlovely oComfortable tUncomfortable

17.

Automobile design can be roughly categorized by size, shape, or color. In

terms of colors, which color do you choice if you buy a car? (Please select

only ONE answer. )

oBlack oDark blue oSilver tWhite oRed oEmerald oGray oCampaign
oYellow oLight blue oLight green oLight yellow oPink oOrange oPurple
oOther

18.

Among all the cars sold in the market, do you think there is so-called

masculine or feminine automobile design?

oYes oNo o No idea

19.

Do you think small cars are targeted to female consumers?

oYes oNo o To both male and female consumers ©No idea

20.

Do you think car in vivid colors targeted to female consumers?

oYes oNo oTo both oNo idea oTo particular group

21.

Do you think young consumers care about automobile design more than older

consumers?

oYes oNo oAll of them care ONone of them cares oNo idea

This is the end of the survey. Thank you so much for your help.
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APPENDIX B CHINESE QUESTIONNAIRE
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