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A study of consumer behavior of LCD TV

Student : Tsung Chih Lin Advisor : Dr. C.K. Mao

Instiute of Business and Management
National Chiao Tung University

ABSTRACT

This study used a questionnaire for consumers survey about their buying
behavior on LCD TV, by the factor analysis method and difference analysis
method to find out the consumers’ demand on LCD TV’s functions and
attributions.

According to the data-analyzing result, consumers not only have great
interest in buying LCD TV, but alse.have great willing to buy it. However,
there still remains some gap:between. current market-selling prices and most
consumers’ estimated prices. ... Besides, almost the consumers answered the
questionnaire have TV in their house already.- That is the reason why most of
them still keep watching on LCD TV buying:

By using factor analysis method ‘'on LCD TV’s functions and attributions,
this survey obtained three factors, which were additional function on LCD TV
digitalization, healthy and environment protecting function and flat display
attribution. Among those three factors above, it reached an agreement on the
most demand for the healthy and environment protecting function. In addition,
the high incomers pay more attention on flat display attribution.

To summarize the analysis result we are able to predict that, demands on
LCD TV from future consumers will become multi-trended. Factors like large
display size, high resolution, high-quality performance, fashionable outline
design, claim on environment protecting and selling price will be the key for
consumers’ determination on buying LCD TV.

Keywords : LCD TV ~ Consumer behavior ~ Factor analysis method
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