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Abstract

The internet develops in recent years quickly, and becomes the most powerful
disseminative medium better than broadcast ~ television ~ newspaper and magazine. For
this reason, traditional communication method confronted with the all-new challenges.
Therefore, establishing website becomes an index if it’s a competitive enterprise and
enterprise PR faces a diverse communication’approach. On the other hand, the stock
market of Taiwan becomes more+and more-bustling, various finance investment tools
are applied that proves the role of'investor have paid much attention. Beside, the
network characteristic provides the more diversified communication way for the
investor and enterprise, the enterprise discloses the financial report on the internet will

become the trend that can’t avoid in.the future.

By the literature investigation and content analysis, the main purpose of this research
attempts to establish the criterion of effects to investor relation management on
websites by the “usefulness of information” and the “interface usability”. This
research builds up three types of information attributions include 23 research
categories in the “usefulness of information”; even seven types of interface
attributions include 21 research categories in the “interface usability”. And the
website performance of top 150 earnings domestic listed companies are surveyed. The
findings suggest that the most companies emphasize basic information report than the
financial information reports. Bibber corporations, defined by their annual income,
allocate more resource to web-based communications and therefore, leading to
stronger web effects to investors. Otherwise, Taiwan industrial structure and the

different industry characteristic both influence the website performance of companies.

In Taiwan, most website performance of companies just achieves lower interactive

level. Contrast to Grunig’s PR model, they still stay “two-way asymmetrical” stage.



Even though domestic companies affirm that website is an important communication
tool, they should devote to look for the symmetrical dialogue between the

organization and public.

Keywords : Entrepreneurial PR ~ Financial Information Disclosure ~ Internet ~
Investor Relationship ~ Web Site Effect of Public Relation.



