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The Effect of Variety Sales Promotion to Consumer Perceived Value
and Purchase Intention- In The Tourist Industry

student : PEI-WEN Chen Advisors : Dr. JEN-HUNG HUANG
Dr. HUA JUNG SHEN

Department of Management Science

National Chiao Tung University

ABSTRACT

In this research, the scholar's promotion methods in the past were clarified. The
paper mainly discussed the consumer purchase intention regarding the promotion
methods, and joined perceived value to understand whether the consumer could have
a perceived value before the purchas¢ intention occurred and whether this perceived
value could affect consumer's purchase intention. Moreover, through the penetration
price level classification, the ‘paper tried to understand consumer’s preference in
promotion regarding both high-priced and low-priced commodities.

This research take domestic traveling as the research object, designed four kinds of
different promotion types and two kinds of price positions questionnaires. A total of
320 effective questionnaires are collected. After the real result analysis, the following
conclusions were obtained:

1. The consumer has the higher perceived value and the purchase intention regarding
the monetary promotion method.

2. Consumer regarding immediate promotion method has the higher perceived value
and the purchase intention.

3. The consumer has the higher perceived value and the purchase intention when
facing high price position commodity promotion method compared to the low price

position commodity under monetary promotion method.
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s A AR AL e 4 REREE R A E S me
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PR R S AN R F Y R A e e

R E R Zeithnal (1998) %0 f o2k » %& 5 ) % A sl s
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TR R Tl - R AR R o R AR T2 BRI FE
(D g5 ekt Fd 8 5 sl 4
(2) 1630 5 B 1% iRl 78 8 Lo A o e
(D5 EHRDELFH L7 EX D
Bt E a4 g 4 k58 (Likert Scale) » 7 17 424 % F

f) ’” 77’ ila%\'j';#:k’fégo
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PR BRGS0 R R F A A S s iy R
~# 7 %+ Dodds et al. (1991) ; Grewal, Krishnan, Baker and
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THEARGP R AR ZASDLIBPS > 2P Y e BRJFE
(G35 - B EHRB T G 248
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HASOSY B =R v (gains) & f » (losses) hig%k o w32
(Kahneman and Tversky, 1979) % ¢ » I #& ~ /|- 554f % (losses) {oi& # (gains)
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BT AR 6.01 ZouL 3.72 P2 1.97
B LR RS 422 | o295 |zas 1.93
S E R RS 2.43 poE 2.93 CELIE -] 1.22
25 R RS 0.77 T ELPEN- 2.57 B 0.58
£ B e B 0.44 A 2.47 < g 0.45
3L R R B 0.19 TR B 2.32 5 e 0.09

T KGR ¢ R Rk B 02 Lk
o ek AR

B R A S S R T U R ECR (Kotler 1999) @ 5735 %
Scitovsky(1945)4p 81 » 3 § 4 7 rid f#e % FA K& Feigth > T £ %
MRS STRHOAH RIE AR DA SRS A5 R34 o ﬁ*ﬂq%
Bfrm e i the AFETHN P KELZFH B MY FHET R
i PR EEIT R N e B LR

g A R B Lk S TR (R 3-4) 0 BN RS E A S p kg R

L

\-t-

’J

3104 (3 ERF ) AT E RS X - R TAR F ok

ﬂv

fr

Yi<
Wy

MIRTSE6,208 5 AL RT LR 6,208 0 F B W o AT SR 6,208 0T 5 M

s
1~ ©

46




£ 13 i At Edmpskh TRAEAE pRBir | 2750

o BN % 25

o W3,1047 (+1%)
(3 B7%)

g g sEsgr | LH2130% (-4%)

BEE A % 102,399,000 = (-4%)

5% 1811 = (-8%)
3£ 6,305F § £ < (-8%)

DRI RSN REIA N (g 291 v s K S o

T~ e

% 45 Biswas(1992) enF" {70 #HERMERES eix 2 A& (- e, o
ez 1o A AN B SRTIEIRT B 2 5 e g B i
FE G BRI GAREY  FL AT Y PR G RR - 4
AR R S A R L B S S R -

HY > @A FER> 2 LiddeT o

% 14 : BHEFHRSNE &

A S e g | R 5N B4 IR N 2
E&M 2T [ TRFR | BER AR AR
1 oo i 5 R P~

J5 5 BB -

EgM - uy |F-E- [AARF - LT e AR Sy

47



\\\Xr

2 P
OB ERY S 2

RS R

(FH 55 H 8

i %

# % "Happy Travel 2

B 19 5 4 & (3T

Tt B Fin | (587 4T | rebate)200 B X
TP FEA ] ) w200 v b s
S R
FR e 4
E4et = F R o
PEERE | i 4_Olympus-U-mini | B~19 48 ¢ |27 & o
S L A #eimgpdh (3 ) 10,000 | ¥ @5 5800

%)
5 S ol 3

10%!

(E [X] =

$10, 000%10%=
$1,000) » 7 & &
S N N
e 352 4

— F = o

48




SRE RS

AT EHY bR S TSR RS RIS FH TN (AR A
BHIRA 2 ) F I E RS (2T at g AN ) 2 g e

Wiz B ok Tt L 2R 2 R R A s N T ke

Y

ERd b i by W

g ok B [ Al - [

B £8P H1 % L1 ¥ H3 % L3 %
7]
4

3

7o

s pE

AT P R BRGNS AR 4 S

)
=

1\4

v

A
¢

oy

oA s BT AR FERP L RS G ELER RS e R

Likert - B2 B2 FR LB 2 & o

%:—_%TS/} : jj}fl;/\?f}:i, é;}é%;gqiﬁﬁqﬁ_gj\ggg\g)ﬁ\ﬁ%\;%; qI a0 1'{

NE AT SRR (B ¥ RR )

LG R AT

49




216§ LHEERTRl

g ®%

FC U SO N
'%. 1E_E, B

AEWAAMRT ASFLF A RE ST

T R AR A AT M AL R S

GRER RSP ABEF LA L Gl i § I A s T

THLKR AR

17 M R R R R

e %0

R4

SRR EELS TR
4

TR KR AFY
% 18 i Eird ¥R
o g %0
B E | ERRG SR R L g sl
B s okl S d A2 9riE o
Bins SR BAHZEH I T UL D
TR kiR AR

50



MR LG RT R LA

# ok k]

BEE RRE | G i - WA ER R E T G R
BB v FlaehrERH L2 %A S
BRLTEMY 245
s 87 LY %A &

TR KRR AR

- A .

G- EPEPTRSERTPTERGE F AT

X

o AFLF EEZRYFA L

[ERCR %Ki‘l T 2 /ﬂ F'

a-

f'.a-

_BJ‘l—

TR > AN B JUR R 0 S ER

Babo TRy P W ok FIERITE o
-~ RIS
AT U

¥ 3 -
F%%iéﬁﬂﬁﬁgﬁ'ﬁé%“ﬁm&»iw’i%’%ﬁﬁiﬁ
BGAST R B i chlFsg 2 @ o
¥ B =
FRR L R R FRAR SN TR BRI
2=
ML BB E s LR RIE LN DS AL R

= FIRIK
"gh 25 8

3

T B

# YOHO PARTY

=k B LR




ST HEHRE RS

I SRR b T Ny R I R N P
$RPE AR PR G R F A i S HE S E LMD S 2 R

2\
)

PRI HRHERRINAHEREALIE LA AREREE

ok

BEALBER R RIRF AL IR RSP S B RNEDE F o A
F* LRl B3R+ (between subject design) > # 7 e Rl & X 3 OR &
FHOFERAS M FEXREFN gRFA - BRS IR 2 - ok
Bod g SN B S Y Y - TR LR RER S T

SR &P e

VBB i A

AP 2 wadgiafed 2w E G AP WG EIGTERPT LGRS Y
BEFFLORFEALGDPFT AR, te 228 T P40k BT HREATA G
NERRE IR BRI R B L 400 0 23320 0 B - FEERE B R
245 o 23360 PR E S wozis f%ﬂ SR B IR I> LB (T H o PEEL GV

PP R E kR 40 B o

FHFROEIE AL TRAR HERFLEY w55 4p5 3 Fehitir i L2

T\

Kf}ﬁ?l%i‘ $’5ﬁ-‘f*‘n IFFB’E? “";'sF\:B%—i‘}"?F\:BIE%)\?Fg’j\

P B3 13, 0% s a5 g o

52



AT A TSR HA FTA0T

kAP LF

2 20 BAwrz A v sty

e A BT A
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Fod REERA

PRl s kt) Ba st L3R GRS LA
TR AT ALY - RE AR AR EFRLE PR REAE IR 18 E
R A T T EA R R P AR > - KRR IR L PN

- REAER o

A7 3 # Cronbach’” s a GERFER L7 &L FRHELTF L5 M I0- K
# o k45 L. J. Cronbach #74le7 a % # 0.5~0.7 2 # % » 0.7~0.9 5 ¥ &7 >

0.9~1 L E7 & -

# 26 Cronbach’s Alpha =1 & 2 4%
%% | Cronbach's Alpha | #2442 p 38 #&

o 0672 24
PEY B 124 32

RAp AT B RA S AR R RS R R

22T RRAH-—ERE

fe 5 gL Cronbach's Alpha Based on
Cronbach's Alpha Standardized Ttems e JL P 7 3
H1 907 907 3
H2 950 953 3
H3 905 .906 3
H4 955 956 3
L1 920 920 3
L2 941 944 3
L3 963 963 3
L4 .809 .809 3
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R NEHI=8 B ok AR E 2T A N H2=F ok A B 2 T2
B4 N O H3=R Wk AR R P2 WA N =3 Rk E RPN 2
B LI=ip ok s ERME 2 T2 A G 2= Bk S AL E R 2 T2
A S L3S ok BREA AR L WA SO LS ok AR s g
S e

* 28 GRAT-—— Eg_% ilﬁ"ﬁ

Fﬁj b Cronbach's Alpha Based on
Cronbach's Alpha Standardized Ttems frE JL P 7 3
H1 .900 902 4
H2 959 967 4
H3 948 951 4
H4 958 960 4
L1 847 186 4
L2 986 987 4
L3 952 953 4
L4 135 741 4

FFB £ %ﬁ»ﬁ:’ Z:t\ 4_2

d b AW £3F FR 2 WIS H 19 2 Gronbach’ s Alpha 3560, 67212
dE GO R
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BoE P RR&R
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#ico % MANOVA 7 % & &~ 147 KB 2 7 b hilGf > V30 3 jrr%i] Eo®

| o
Ll

58



# 29

oA i - P % R T

#E 78
LR 160
JEE AR 160
o 2 160
JERFIE R 160
e e 160
[ i 160

% 30 p REE LY B MANOVA & T % £
Mt oL
Type I Sum

2R KR of Squares df Mean Square F Sig.
243 F131 75 (M) 22.050 1 22.050 | 13.071 | .000%**
i ok % (P) 22.756 1 22,756 | 13.489 | .000%**
B4 2 F1 B~ 18 g s(T) 64.800 1 64.800 | 38.412 | .000%**
(M)*(P) 11.756 1 11.756 |  6.968 009%**
(M)*(T) 30.422 1 30.422 | 18.034 | .000%**
(T)Y*(P) 1.250 1 1.250 741 390
(M) *(P) * (T) 18.050 1 18.050 | 10.700 001+
A 526.333 | 312 1.687

BE 4387.556 | 320

a R Squared = .245 (Adjusted R Squared = .228)
¥ p<0.0b, ¥k& 7  p<0.01, %%k &5 p<0.001

% 31
R R

1k A N

Tk | R 9o 15 IF % 7
LY J [
3.396 073 3.253 3.539
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Sphdrd 30 Mo o A FO PN R R R G ME R R
B T W RSN R F B G MR R e T iR 11 e H A

+ ANOVA # 2_-

% 32 wRERE
Rk L E

2 435 F1AI 50 A A2 B T3 ANOVA # 2. & 4

Type III Sum Mean
BE KR of Squares df Square F Sig.
4034 7135 22.050 1 22.050 | 10.382 | .001%**
A 675.367 318 2.124
RE 4387.556 320

R Squared = .032 (Adjusted R Squared = .029)
¥4 5 p<0.0b, *¥k& 7 p<0.01, %%k &5 p<0.001

% 33 R E 7 TR A A B3] 38 A A 20 S s 5

RB%#: oF I% 1=
Loz 3
OM (DM (I-]) RAEFE  HFHE ) 9% ARNRHERR
RS BN
1.00  2.00 S525(%) 163 001 204 .846
2.00 1.00 -.525(%) 163 001 -.846 -.204

MIR & E8HRH N TM2AAZ2EERE R S 50 o
koA or aBgFoRE(.052 T > TioE AL REE -

Bdp A B2HT o ERAA TN HLAM G N HEFLE 0 d 2333
R R BRI FI(M1) 2 & & R FI(M2)2 T 351 B 5
LS N SR AL Y TR AT Y PR e IR AR

Pk 11 23w o
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% 34 R ik B4 TN A s T a0 R

43 F1A 5 B # T ok
& & (M) 160 3.6583
2 4 8 14 (M2) 160 3.1333

ey 2 34 WA ) F K B R R TIR & R 3 R

BER FEFALEBER 1240

Mean

3.7
3.6 © \
3.5

3.4 ¢

3.3
39 —— Mean

3.1

29
2.8

& WMD) ZER M)

Bl 11 4odf -k 35 TS A A2 T a0k

# 3 R E kIR FIP-E PR o gp 2 H F1S ANOVA e 2 % % £

R R

Type III Sum Mean
%2 Xk of Squares df Square F Sig.
43 FI B 1E pE A 64.800 1 64.800 | 32.573| .000***
B 632.617| 318 1.989
®E 4387.556 | 320
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R Squared = .093 (Adjusted R Squared = .090)
¥ p<0.0b, ¥k& 7  p<0.01, %%k &5  p<0.001

+
~

36

ol

R SR

R TP S S 2 S U R

Tyoi R
OT DT (%) Tz | REMH | 5% LRANCHEER
IR IR
100 2.00 900(¥) 158 .000 590 1.210
2.00 1.00 -900(¥) 158 .000 -1.210 -.590

TIe & 2 phiggld = 3¢ S T2 g indld = 3¢ o

ko Aor aBgEORE(. 052

C Tio L BEE -

kg A 35 BT o R UEA A TP B A2 A S F LR 4 4 36

LR R I 2 TR A (T )k R 2 F(T2)2 T4 B 5 0

oo B K 2 T o RS R i T e B B A

Bk 2-1 2. 483 -

%037 R B TP T PR A g2 T iogot )
R4 F1A 5 i T 3ok
* A (T1) 160 3.846
i % 14 (T2) 160 2.946

Gefh 2 BT HRAT T & R IR £ R R T i

BER > FEFAYEX2-124% -
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EFSY

4.5
4 —
3.5
3 ~-
2. g —— T 19§
1.5
1
0.5
0
= (T 1wt %4 (T2)
Bl 12 o Bk FIF R s fp 2 T od
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2R KR of Squares df Square F Sig.
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WA 333.306 | 158 2.110
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R Squared = .020 (Adjusted R Squared = .013)
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Type III Sum
R KR of Squares df Mean Square F Sig.
403 713175 (M) 23.292 1 23292 | 16545 .000%**
i ok B (P) 31.042 1 31.042 | 22.050 | .000***
B4 3F F1 B~ 18 g s (T) 41.568 1 41.568 | 29.527 | .000%**
(M)*(P) 19.834 1 19.834 | 14.089 | .000%**
(M)*(T) 7.606 1 7.606 | 5.403 021
(T)*(P) 356 1 356 253 616
(M) * (P) * (T 56.672 1 56.672 | 40.256 | .000***
A 439.228 | 312 1.408
RE 3152.722 | 320

R Squared = .291 (Adjusted R Squared = .275)
¥4 5 p<0.0b, *¥k& 7 p<0.01, %%k &5 p<0.001
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ExS 596.305 318 1.875
RE 3152.722 320

R Squared = .038 (Adjusted R Squared = .035)
¥ 5 p<0.0b, ¥k& 5 p<0.01, %%k &5  p<0.001

66



7 46

R

A

%8 MY LR

PR A LU RN T ST S B

OM |[OM| @D BEE | MEFR 5% ABOBERR
“L‘KQ —]_ x?\l

1.00  2.00 S40(%) 153 .000 238 841

2.00 1.00 -.540(*) 153 .000 -.841 -.238

MIt & &g 0Ee > 38 M2 A 2b g mdh > 5 o
¥ A7 AR FORE0.052T > LA BREY -

B A ABEEA o A A TR AL WM N EEFLE o d 4 46 %
B R R AT 0 & & PIRAHE FI(M )R 2L & g IR FI(M2)2 T 5L B G
B B KT A BRI TR £ R T Y LA B8

FyERk1-2248% -

04T PR ARk R4V BAISS A M T B
w3 T3 Bl TR
&8 (M) 160 3.083
2tk 4% 1 (M2) 160 2.544

g% AT H AT F K HOT £ BRI TIRCE & 8 1 A3 TRk B

AR > BEFTER1-2248% o

67



EFSY

3.0
3 L .
2.5 I
2
|5 —— T 19§
1
0.5
0

& WMD) ZEK M)

B 14 MR RRE-—— R4 T A a2 T ok

# 48 PR AR R4 TP s g 2 B F1+ ANOVA e 2% % £
L

VR A N
Type III Sum Mean
2R KR of Squares df Square F Sig.
R4 3% T B~ 10 P i 41.568 1 41.568 22.868 000##*
A 578.029 | 318 1.818
RE 3152.722 | 320

R Squared = .067 (Adjusted R Squared = .064)
¥4 p<0.0b, *¥k& 7 p<0.01, %%k &5 p<0.001

2049 MY AFF— B F TIPS SRS
kS NN

OT |@T (-) REE | MER | 5% LBORERR
s K‘—l _L K‘-l

100 2.00 T21(%) 151 000 424 1.017

200 1.00 ~721(%) 151 000 -1.017 - 424

TIER 2 2 T 43 N 5 TR £ 2 S8 043 N o
X 47 AR FLEQZT o THKLBEFE

68



efpd ABREn o A TN AL WA S N F EFLE o d £ 492
$Hht RS R 2 TR o T (T e 8 1 34 7(T2)2 T 454 B 4 1
oo B B 2 L PR R R Y AR 0 R PR

Bk 2-2 2. 30 o

% 50 MY RA-—— R G FIP IR 2 Tt it

43 FA 5 i # T ok
Z WH(TT) 160 3.174
1 2% 14 (T2) 160 2.453

kg5 % 50 3§ BA T P —‘ﬂk ¥A0 2 W R A FliaE O RA R TR R R

Fi® » BEFYT BR 222 8%

b
¥
¢

3.0
5 —
2.5 -
2 L
1.5 -
1
0.5
0
2w (T 1 g M (T2)

W 15 BER LR ik A TIPS A g2 T ok

69



41 +
“‘:.‘gt ~

# bl PR LB T ok £ &4 IR S N2 H T ANOVA & T
VRS AN ]

Type III Sum Mean
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i Ralig a2
A 288.860 | 158 1.828
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R Squared = .148 (Adjusted R Squared = .143)
¥4 57 p<0.0b, *¥k& 7 p<0.01, %%k &5 p<0.001
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