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Abstract

With the level of the income and improvement that sampled, consumer's
expectation to all kinds of goods and service which enterprises introduce is improving
constantly. Intercity Coach Company confronts the pressure of constantly improving
serving quality, because they hope to obtain customer and advantage of marketing
competition. But quality-improvement must consider the cost, and after quality
improves to reach a certain degree, a lot more of input will not inevitably bring
profits.

This study find that the ,service=quality, customer satisfaction, repurchase
intentions, and profits have =signal infltence -relations after reviewing related
references. However, we find maost studies that only-focus on discussion about doing
something to improve service quality and customer satisfaction or understanding the
influence factor of customer satisfaction, customer retention and market share. There
were few studies exploring the profitability of service quality improvement. But as
industries, in order to confirm that quality improvement is valuable to invest. It’s very
important to offering administrator the identification of service quality improvement
profitability.

Rust, Zahorik and Keiningham provide the model and approach of Return on
Quiality in 1994 and think quality is an investment and need to evaluate the financial
benefits of quality before investing. This research is thought in a situation that
company resources are limited, can expand the Importance-performance Analysis
that Martilla and James were put forward it in 1977, it makes the customer feel
dissatisfied and delight factor to find out separately, by managing customer and
deciding to have priority the improved factor, make the investment on the things that
concern with the customer most, will make benefit of investment maximize.

This research takes A Company of intercity coach as an example, utilize the
customer satisfaction investigation and IPA analysis, understand customer's demand,



find out the decisive factor of influencing whole customer satisfaction, and then use
ROQ model to estimate the profitability of service quality improvement for programs.
In order to help the administrator of intercity coach industry to evaluate and decision
the programs of quality improvement, and reduce the risk of investment and increase
the profit-making chance.

According to the result of study, improvement program one ' waits station
facility and decoration of the space and designs ', in a situation that only estimate the
benefit of improving customer retention, its ROQ = -27.66 %, the rate of returns of
investment is negative. So not worth being invested in, should keep the present
situation. Improvement program two ' the choice diversification of the personal
video-information amusement system in the car ', its ROQ =14.88 %, the rate of
returns of investment is positive, and is greater than 8% of minimum rate of returns of
the administrator, so worth being invested in. Two programs after the Average of Two
group Independent-Samples Test find that the customer satisfaction of two programs
both increase. But improvement programione is not worth being invested in. It is
obvious that the administrator not only-improves the service quality to increase
customer satisfaction but also must.consider whether-the benefit brought by it greater
than the cost invested further.
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