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Abstract

Image board, a collage of photo-images, is used to represent designers’ themes and
communicate with clients. Moreover, designers also take these images as major reference during the
product style concept development stage. However, the design activities that designers transform
image into product concept depend on personal intuition, work experience, even personal habits.
Junior designers usually can’t quickly and effectively produce large amount of concepts, since lack of
effective design method. The aim of:this paper is-torunderstand how senior industrial designers
transform photo-image into development-of ideaisketehes: Hence, junior designers can benefit from
the knowledge and process model te improve their design skills.

To understand how images help industrial designers to develop product styling and characterize
the way that industrial designers use image"transformation method applying to product design
processes, we conduct tape-record deep interviews with 6 senior industrial designers (work 3-5 years)
and provide 60 sporty image photos and three basic physical models of digital cameras as references
to guide them on developing ideas. We ask interviewees keep telling us about the reasons why they
chose pictures and how they transform images to product concepts during the interviews.

This paper reports the preliminary results of six characterizations of image transformation
processes, including form, operation, color, material use, mood and scenario, functionality, the
location of lens and part. Additionally, we develop a systematic approach to show these practical
design tactics for product design students and inexperienced designers as reference to help them
transform photo-images into product style concept development.
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