FRURFZASTHEIS - UEEFAEB5
F2 345 dERp i Er gL

SRR F E.F S ST R-ELE FiY B

FEAFEAP DT RERED 6 RFATFR L X TR S RE &3 B AT
CRULRCE TR Iy L & SN LR e R e SRS S
FRE e §AS WM B e B AT R AR g A S
HL L L1 L2 - s L F e feflBOE & Rk o E R BB DTG

FAE TR ARERP R FE-RY A PR AL T AR

%‘

T RB TR KA E PR A ARG S S S RE R

P Feng A R > T > &V PR ARTE 0 AT R AN A S

R R B ARG S AR PR RENTRA ST
T S SN SRR S S USSR R S A S R
AP FREFRATRALRFEHI FHUONTAALS 7 B2 d T
PHRTER PR ERY D AELREN A ARG hE KA SRR
B AR FTLRE D RDASL GRY O PERPTRASLER
EREA DD TG PR LY 2
BRI RYEECABBIET AKRESE F LB n o B BEHED
FOLLEN T fRRRE TG A S PR B Pl S et 2 D hE S
A1 o
MAEF @ ACTIPF S~ FIUd B o~ THHS - R AR F SRS g e

oy s
{x%‘ S E



The Pricing Model for the Products of Information Distribution Firm

- A Case Study of Inkjet Printer Device

Student : Chi-Min Huang Advisor : Dr. Cheng-Min Feng

Master Program of Management for Executives
College of Management National Chiao Tung University

ABSTRACT

The domestic information channel faces meager profits stage in recent years.
Every well-known distributor of information products tries their best to increase
income and decrease expenditure invariably; their purpose is to hope that the best
profit appears on their financial statement. Successful market strategy must include
products promotion place price, these four important tool of marketing. Price is not
only one of the main methods of market competition; it is enterprise income and
important source of profit too. It is the goal of various enterprises unanimous efforts
at present to choose the best pricing to create maximum income. This motive is under
above-mentioned research background. According to the mode of pricing of
distributors of information in this field, they study the best pricing method to analyze
different classes of information-praducts. They dothis completely by using supply
and demand the characteristic of economics theory and competitive environment of
the market. Also they add the objective'of company's pricing for consideration.

This research is based on literatures probe study, and set up the structure of
products pricing to derive from pricing decision behavior of information products,
following this way to design expert's questionnaire and carry out statistical analysis
via those questionnaires. We also want to put the distributors of information in order,
the best pricing methods based on the product of different classes and different
pricing objective of company. The conclusion of this research indicates that the
following are influential in choosing pricing objective and the pricing method of
different companies: the pricing level, range of change, market popularity and
different life cycles of product.

This research applies an inkjet printer as a product to verify the conclusion of the
expert's questionnaire. This probe can understand the practical operation deeply, even
more completely the probe to find the direction to improve and set up correct products
pricing mechanism.
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