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Student Hsiao Yi-Wen Advisors Dr. Huang Jen-Hung

Institute of Management Science
National Chiao Tung University

ABSTRACT

Nowadays movie theaters are no longer the only place for movie audiences, who
may have another choice to watch movie at home by way of VCRs, VCD, DVD,
cable TV and internet movie, etc. Therefore, a study on demography, motivation and
decision behavior of movie audiences should take both theater and in-home
movie-watching approach into considerations.

The framework of this study is based on “Uses and Gratifications theory” and
Austin’s“Model of Movie Selection Process”. The analysis methods of Pearson and
One Way ANOVA are fundamental s in analyzing the correlations among demography,
media use, motivation and decision behavior of the theater/in-home movie movie
audiences.

According to the analysis of this study, the frequent in-home movie audiencesis
almost 10 timesto the frequent theater movie audiences. Naturally, the frequent
in-home movie audiences would become a mainstream even if they are not fully
taking over the place of theater audiences. Generally speaking, the majority of theater
and in-home movie audiences are both at age of 16-25; most of them are unmarried
females, and students in particular, with a monthly income under NT$ 10,000.

The factor analysis indicates motivations on gratification seeking for both the
theater and in-home movie audiences. The former, moviegoing motives, includes 1)

recreation and relaxation, 2) social utility, 3) movie appreciation/expectation, 4)



medium characteristics, 5) self-identity/role reflection, 6) sensation stimulus seeking.
And the latter, in-home moviewatching motives, yields four factors, which includes 1)
interpersonal avoidance, 2) economic factors, 3) convenience factors, and 4) public
environment constrains.

The study further uses stepwise regression analysis which examines the influence
on theater/in-home movie attendances by way of movie audiences' demography,
meida use, and theater/in-home movie-watching motivational factors. For theater
movie attendances, the main influential factors are 1) convenience motive, 2) movie
appreciation/expectation motive, 3) unmarried movie audiences, 4) economic motive,
5) home theater entertainments. For in-home movie attendances, the main influential
factorsinclude 1) married movie audiences with children of 11 to 19-year-old, 2)

convenience motive, 3) cable television watching hour per day.
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(%) 109 [192 155 |124 |85 |126 |61 |75 |1.0
) 54 121 |58 118 |81 |113 |11 |36 |8
( %) 205 [46.0 | 221 449 |308 430 [42 [137 |3.0
. 545 | 605 1475 | 698 | 698 | 685 |30.6 |53.7 |66.7
( %) 13.1 (294 | 141 1286 1197 |274 |27 |87 |19
( %)
99 200 |122 |169 |116 |165 |36 |67 |12
240 |48.6 1296 |41.0 | 282 |400 |88 [162 |29
23
359 28.8 86.9
227 18.2 552
169 13.6 41.1
160 12.8 38.9
208 16.7 50.7
109 8.7 26.3
14 1.1 3.4
1246 100.0 302.5
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24

/
( ) 134 |76 67 58 82 41 7
(%) 90.5 |51.4 [453 |392 |[554 |277 |47
( %) 375 335 396 363 |394 [380 500
(%) 326 185 [163 |141 |200 |100 |17
( ) 223 151 102 102 126 | 67 7
(%) 848 [574 388 388 479 255 |27
. 625 665 |604 |638 |606 |620 |500
( %) 543 367 |248 |248 307 |163 |17
( %)
357 | 227 169 160 | 208 108 14
869 (552 411 |389 |507 |263 |34
4.1.5
BBS
) 62.2% 52.2% 45.4%
43.2% 40.6% 25 Ronald &
Thomas(1988)
4. 8%
(67.1%) 62.3%) 62 .)3%
(40.3%) 89.6%) : 50.3%)
(52.1%) 47.1%) 45.2%)
(40.7%) 26
(68.8%) 66.3%)
(28.1%) 08.1%) 08.1%) ;
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(60.7%) 66.1%) 44.9%) €2.7%)
(41.7%) 27
25
168 13.2 40.6
76 6.0 18.4
217 17.0 52.4
47 3.7 114
20 1.6 4.8
187 14.7 452
258 20.2 62.3
117 9.2 28.3
179 14.0 432
7 0.5 1.7
1276 100.0 308.2
26
) 60 31 78 13 3
( %) 403 20.8 52.3 8.7 2.0
( %) 35.9 40.8 363 | 27.7 15.0
%) 14.6 75 189 |32 0.7
) 107 45 137 34 17
( %) 40.7 17.1 52.1 12.9 6.5
( %) 64.1 59.2 63.7 | 723 85.0
%) 26.0 10.9 33.3 8.3 4.1
167 76 215 47 20
40.5 18.4 522 11.4 49
) 63 100 42 59 2
( %) 423 67.1 282 1396 1.3
( %) 33.7 39.1 359 |33.1 28.6
%) 15.3 243 10.2 14.3 0.5
) 124 156 75 119 5
( %) 47.1 59.3 28.5 452 1.9
( %) 66.3 60.9 64.1 66.9 71.4
%) 30.1 37.9 182 | 289 12
187 256 117 178 7
45.4 62.1 284 | 432 1.7
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27

/
9 7 8 5 0
( %) 28.1 21.9 25.0 15.6 0
( %) |63 10.8 43 13.5 0
(%) 2.5 2.0 2.3 1.4 0
134 58 180 32 19
( %) 41.7 18.1 56.1 10.0 5.9
(%) |937 89.2 95.7 86.5 100.0
(%) 38.0 16.4 51.0 9.1 5.4
143 65 188 37 19
40.5 18.4 53.3 10.5 5.4
/
18 22 9 9 0
( %) 56.3 68.8 28.1 28.1 0
(%) | 116 10.1 9.3 5.9 0
(%) 5.1 6.2 2.5 2.5 0
137 195 88 144 5
( %) 42.7 60.7 27.4 44.9 1.6
( %) | 884 89.9 90.7 94.1 100.0
(%) 38.8 55.2 24.9 40.8 1.4
155 217 97 153 5
43.9 61.5 27.5 433 1.4
1.6
(
) 80.6% ( ) 71.9%
65.9% 55.8% 45.8%
(17.2%) (1.6%)
(9.8%) 6.6%) (.4%) 28
(77.9%) 67.1%) 61.7%)
(57.0%) (45. 0 %)
(82.1%) 14.5%) 68.1%)
(55.1%) 47.5%)
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29

(90.6%) 87.5%)
(75.0%) 65.6%) 60.0%)
(79.4%) 69.8%)
(64.8%) 65.1%) 047.7%)
30
28
333 16.8 80.6
297 15.0 71.9
139 7.0 33.5
188 9.5 45.7
232 11.7 55.8
23 1.2 5.6
41 2.1 9.8
273 13.8 26.4
138 7.0 19.5
48 2.4 49.5
71 3.6 17.2
190 9.6 45.8
6 0.3 1.4
3 0.2 0.7
1982 100.0 463.4
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29

) 116 100 57 67 85 6 13
( %) 77.9 67.1 383 450 |57.0 4.0 8.7
0,
( (y; %) 349 33.8 413|356 |37.0 261 |325
0
28.2 243 138 |163 |206 1.5 32
) 216 196 81 121 145 17 27
( %) g2.1 745 308 460 |55.1 6.5 10.3
0,
( (y; %) 65.1 66.2 587 |644 |63.0 739 |675
0
52.4 47.6 197 |294 |352 4.1 6.6
332 296 138 188 | 230 23 40
80.6 71.9 335 457 |558 5.6 9.8
) 92 53 25 26 64 1 2
( %) 617 35.6 168 | 174 |43.0 0.7 1.3
0,
( 0/; %) 33.9 387 521 366 |339 167 | 667
0
223 12.9 ol 6.3 15.5 0.2 0.5
) 17 27 179 45 125 5 1
( %) 65 10.3 68.1 | 17.1 |475 1.9 0.4
0,
( 0/; %) 73.9 67.5 66.1 | 634 |66.1 833 [333
0
4.1 6.6 434 1109 303 12 0.2
23 40 271 71 189 6 3
26.4 195 495 |172 |458 1.4 0.7
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30

/
29 28 5 10 |21 0 0
(%) 90.6 87.5 156 |31.3 |65.6 0 0
%§ %) |02 1.1 4.1 6.1 | 106 0 0
8.2 7.9 14 |28 |59 0 0
255 224 116 [ 153 | 177 19 32
( %) 79.4 69.8 361 |47.7 |55.1 5.9 10.0
( %) |898 88.9 959 193.9 |89.4 100.0 | 100.0
%) 72.2 63.5 329 433 |50.1 5.4 9.1
284 252 121|163 | 198 19 32
80.4 71.4 343|461 |56.0 5.4 9.1
/
24 12 3 5 16 1 0
( %) 75.0 37.5 9.4 15.6 | 50.0 3.1 0
%§ %) 103 10.2 73 |88 |95 250 |0
6.8 3.4 0.8 14 |45 0.3 0
208 106 38 52 |152 3 1
( %) 64.8 33.0 118 |162 | 474 0.9 0.3
( %) |89.7 89.8 927 1912 ]90.5 75.0 | 100.0
%) 58.9 30.0 10.8 | 147 |43.1 0.8 0.3
232 118 41 57 | 168 4 1
65.7 33.4 11.6 | 16.1 |47.6 1.1 0.3
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4
=53.623 P=0.000<0.01) 35
36
(x¥*=14.196 P=0.028<0.05) ( )
(x*=53.119 P=0.000<0.01)
(*=27.244 P=0.007<0.05) 31
(x> =1.678 P=0.642>0.05) ¢ =16.879
P=0.051>0.05)
31

26 45 7 43 121

21.5% | 37.2% 5.8% |35.5% 100.0%

38.8% | 35.2% 25.0% | 35.8% 35.3%

41 83 21 77 222

18.5% | 37.4% 9.5% | 34.7% 100.0%

61.2% | 64.8% 75.0% | 64.2% 64.7%
v =1.678 df=3 P=0.642>0.05

40 62 13 86 201
25 19.9% | 30.8% 6.5% | 42.8% 100.0%

59.7% | 48.4% 46.4% | 71.7% 58.6%
26~35 |20 51 2 30 103

194% | 49.5% 1.9% |29.1% 100.0%

29.9% | 39.8% 7.1% | 25.0% 30.0%
36 7 15 13 4 39

17.9% | 38.5% 33.3% | 10.3% 100.0%

104% | 11.7% 46.4% | 3.3% 11.4%
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v’ =53.623 df=6 P=0.000<0.01%***
5 11 6 7 29
( ) |172% |37.9% 20.7% | 24.1% 100.0%
7.5 8.6% 21.4% | 5.8% 8.5%
41 74 18 87 220
18.6% | 33.6% 82% |39.5% 100.0%
612% | 57.8% 64.3% | 72.5% 64.1%
21 43 4 26 94
223% | 45.7% 43% | 27.7% 100.0%
313% | 33.6% 14.3% | 21.7% 27.4%
2
v =14.196 df=6 P=0.028<0.05*
63 108 17 115 303
20.8% | 35.6% 5.6% | 38.0% 100.0%
94.0% 84.4% 60.7% | 95.8% 88.3%
3 15 3 4 25
120% | 60.0% 12.0% | 16.0% 100.0%
4.5% 11.7% 10.7% | 3.3% 7.3%
1 5 8 1 15
6.7% 33.3% 53.3% | 6.7% 100.0%
1.5% 3.9% 28.6% | 0.8% 4.4%
2
v’ =53.119 df=6 P=0.000<0.001***
36 41 10 64 151
23.8% | 27.2% 6.6% | 42.4% 100.0%
59.0% | 34.2% 38.5% | 58.2% 47.6%
0 14 2 8 24
0.0 58.3% 8.3% |33.3% 100.0%
0.0 11.7% 7.7% 17.3% 7.6%
10 28 8 23 69
14.5% | 40.6% 11.6% | 33.3% 100.0%
164% | 23.3% 30.8% | 20.9% 21.8%
7 21 4 10 42
16.7% | 50.0% 9.5% | 23.8% 100.0%
11.5% 17.5% 15.4% | 9.1% 13.2%
( ) 8 16 2 5 31
25.8% | 51.6% 6.5% | 16.1% 100.0%
13.1% 13.3% 77% | 4.5% 9.8%
v =27.244 df=12 P=0.007<0.01%**
37 44 11 61 153
10, 000/|242% | 28.8% 72% | 39.9% 100.0%
552% | 34.4% 39.3% | 50.8% 44.6%
10, 00114 26 6 26 72
~30, 00[094% |36.1% 8.3% |36.1% 100.0%
20.9% | 20.3% 21.4% | 21.7% 21.0%
30, 00113 42 6 22 83
~50, 00[057% |50.6% 72% | 26.5% 100.0%
194% | 32.8% 21.4% | 18.3% 24.2%
50, 0013 16 5 11 35
8.6% 45.7% 14.3% | 31.4% 100.0%
4.5% 12.5% 17.9% | 9.2% 10.2%
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v =16.879 df=9 P=0.051>0.05
61 120 26 110 317
19.2% | 37.9% 8.2% 34.7% 100.0%
100.0% | 100.0% 100.0% | 100.0% | 100.0%

(1*=25.899 P=0.000<0.001)

(1¥=9.398 P=0.024<0.05 )

32

¢ =2.079
P=0.092>0.05) ¢ =2.338 P=0.311>0.05) =1.597
P=0.450>0.05) {*=0.255 P=0.881>0.005)
32

42 81 123

34.1% 65.9% 100.0%

30.7% 38.2% 35.2%

95 131 226

42.0% 58.0% 100.0%

69.3% 61.8% 64.8%
v>=2.079 df=1 P=0.092>0.05

81 117 198
25 40.9% 59.1% 100.0%

59.1% 55.2% 56.7%
26~35 38 74 112

33.9% 66.1% 100.0%

27.7% 34.9% 32.1%
36 18 21 39

46.2% 53.8% 100.0%

13.1% 9.9% 11.2%
v =2.338 df=2 P=0.311>0.05
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14 14 28
( ) 50.0% 50.0% 100.0%
10.2% 6.6% 8.0%
88 138 226
38.9% 61.1% 100.0%
64.2% 65.1% 64.8%
35 60 95
36.8% 63.2% 100.0%
25.5% 28.3% 27.2%
v =1.597 df=2 P=0.450>0.05
122 186 308
39.6% 60.4% 100.0%
89.1% 87.7% 88.3%
9 17 26
34.6% 65.4% 100.0%
6.6% 8.0% 7.4%
6 9 15
40.0% 60.0% 100.0%
4.4% 4.2% 4.3%
v =0.255 df=2 P=0.881>0.005
68 80 148
45.9% 54.1% 100.0%
54.4% 41.0% 46.3%
5 17 22
22.7% 77.3% 100.0%
4.0% 8.7% 6.9%
13 61 74
17.6% 82.4% 100.0%
10.4% 31.3% 23.1%
25 19 44
56.8% 43.2% 100.0%
20.0% 9.7% 13.8%
( ) 14 18 32
43.8% 56.3% 100.0%
11.2% 9.2% 10.0%
v =25.899 df=4 P=0.000<0.001***
69 83 152
10,000 45.4% 54.6% 100.0%
50.4% 39.2% 43.6%
10, 001 33 41 74
~30,000 |44.6% 55.4% 100.0%
24.1% 19.3% 21.2%
30,001 50, 000 63 87
27.6% 72.4% 100.0%
17.5% 29.7% 24.9%
50, 001 11 25 36
30.6% 69.4% 100.0%
8.0% 11.8% 10.3%
v =9.398 df=3 P=0.024<0.05*
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137 212 349
39.3% 60.7% 100.0%
100.0% 100.0% 100.0%
4. 3
4.3.1
4.3. 2
{*=46.246  P=0.000<0.001) ¢
=42.345  P=0.000<0.001) > =34.503 P=0.000<0.001)
15 VCD DVD 16-25
36
(y'=18.194  P=0.006<0.01)
(¢*=34.002 P=0.000<0.001)
V CDDVD
33
(x*=3.089 P=0.378>0.05)
kZ
=26.546  P=0.009<0.01) {* =34.632

P=0.001<0.01)

34
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33

VCD DVDCD DVD
28 44 35 40 147
19.0% 29.9% 23.8% 27.2% 100.0%
43.8% 31.7% 34.7% 38.1% 35.9%
36 95 66 65 262
13.7% 36.3% 25.2% 24.8% 100.0%
56.3% 68.3% 65.3% 61.9% 64.1%
v*=3.089 df=3 P=0.378>0.05
31 73 46 78 228
25 13.6% 32.0% 20.2% 34.2% 100.0%
48.4% 52.5% 45.5% 74.3% 55.7%
26~35 26 50 25 25 126
20.6% 39.7% 19.8% 19.8% 100.0%
40.6% 36.0% 24.8% 23.8% 30.8%
36 7 16 30 2 55
12.7% 29.1% 54.5% 3.6% 100.0%
10.9% 11.5% 29.7% 1.9% 13.4%
v’ =46.246 df=6 P=0.000<0.001***
7 11 18 3 39
() 17.9% 28.2% 46.2% 7.7% 100.0%
10.9% 7.9% 17.8% 2.9% 9.5%
43 97 58 66 264
16.3% 36.7% 22.0% 25.0% 100.0%
67.2% 69.8% 57.4% 62.9% 64.5%
14 31 25 36 106
13.2% 29.2% 23.6% 34.0% 100.0%
21.9% 22.35 24.8% 34.3% 25.9%
v'=18.194 df=6 P=0.006<0.01%*
59 115 75 103 352
16.8% 32.7% 21.3% 29.3% 100.0%
92.2% 82.7% 74.3% 98.1% 86.1%
3 15 9 1 28
10.7% 53.6% 32.1% 3.6% 100.0%
4.7% 10.8% 8.9% 1.0% 6.8%
2 9 17 1 29
6.9% 31.0% 58.6% 3.4% 100.0%
3.1% 6.5% 16.8% 1.0% 7.1%
" =34.002 df=6 P=0.000<0.001***
29 54 26 64 173
16.8% 31.2% 15.0% 37.0% 100.0%
50.0% 42.9% 28.0% 65.3% 46.1%
3 9 12 3 27
11.1% 33.3% 44.4% 11.1% 100.0%
5.2% 7.1% 12.9% 3.1% 7.2%
5 37 28 17 87
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5.7% 42.5% 32.2% 19.5% 100.0%
8.6% 29.4% 30.1% 17.3% 23.2%
12 14 13 8 47
25.5% 29.8% 27.7% 17.0% 100.0%
20.7% 11.1% 14.0% 8.2% 12.5%
() 9 12 14 6 41
22.0% 29.3% 34.1% 14.6% 100.0%
15.5% 9.5% 15.1% 6.15 10.9%
1 =42.345 df=12 P=0.000<0.000***
33 56 27 61 177
10,000 18.6% 31.6% 15.3% 34.5% 100.0%
51.6% 40.3% 26.7% 58.1% 43.3%
10, 001 8 34 22 22 86
~30.000 |93% 39.5% 25.6% 25.6% 100.0%
12.5% 24.5% 21.8% 21.0% 21.0%
30,001 14 36 32 19 101
~50. 000 |139% 35.6% 31.7% 18.8% 100.0%
21.9% 25.9% 31.7% 18.1% 24.7%
50, 001 9 13 20 3 45
20.0% 28.9% 44.4% 6.7% 100.0%
14.1% 9.4% 19.8% 2.9% 11.0%
1 =34.503 df=9 P=0.000<0.00 1 ****
64 139 101 105 409
15.7% 34.1% 24.7% 25.7% 100.0%
100.0% 100.0% 100.0% 100.0% 100.0%
34
VCD DVWCD DVD
21 19 6 24 70
30.0% 27.1% 8.6% 34.3% 100.0%
32.8% 13.7% 5.9% 23.1% 17.2%
2 30 87 63 57 237
12.7% 36.7% 26.6% 24.1% 100.0%
46.9% 62.6% 62.4% 54.8% 58.1%
2~5 12 29 28 22 91
13.2% 31.9% 30.8% 24.2% 100.0%
18.8% 20.9% 27.7% 21.2% 22.3%
5~ 8 1 3 3 1 8
12.5% 37.5% 37.5% 12.5% 100.0%
1.6% 2.2% 3.0% 1.0% 2.0%
8 0 1 1 0 2
0.0% 50.0% 50.0% 0.0% 100.0%
0.0% 0.7% 1.0% 0.0% 0.5%
1 =26.546 df=12 P=0.009<0.01**
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0 2 2 3 7
0.0% 28.6% 28.6% 42.9% 100.0%
0.0% 1.4% 2.0% 2.9% 1.7%
2 14 42 41 9 106
13.2% 39.6% 38.7% 8.5% 100.0%
21.9% 30.2% 41.0% 8.6% 26.0%
2~5 32 58 36 51 177
18.1% 32.8% 20.3% 28.8% 100.0%
50.0% 41.7% 36.0% 48.6% 43.4%
5~8 12 21 11 25 69
17.4% 30.4% 15.9% 36.2% 100.0%
18.8% 15.1% 11.0% 23.8% 16.9%
8 6 16 10 17 49
12.2% 32.7% 20.4% 34.7% 100.0%
9.4% 11.5% 10.0% 16.2% 12.0%
v*=34.632 df=12 P=0.001<0.01%**
64 139 100 105 408
15.7% 34.1% 24.5% 25.7% 100.0%
100.0% 100.0% 100.0% 100.0% 100.0%
4.3.3
(X
=9.698 P=0.021<0.05)
(¥*=26.037 P=0.000<0.001)
25 36

=16.676 P=0.054>0.05)

35

26-35

(¥*=53.192  P=0.000<0.001)

(17 =32.649 P=0.001<0.01)

35

=6.675 P=0.352>0.05)

o’

108 12 24 4 148
73.0% 8.1% 16.2% | 2.7% 100.0%
40.4% 20.3% 36.4% | 23.5% 36.2%
159 47 42 13 261
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60.9% | 18.0% 16.1% | 5.0% 100.0%
59.6% | 79.7% 63.6% | 76.5% 63.8%
v’ =9.698 df=3 P=0.021<0.05*
159 25 33 12 229
25 69.4% | 10.9% 14.4% | 5.2% 100.0%
59.6% | 42.4% 50.0% | 70.6% 56.0%
26~35 |76 30 15 4 125
60.8% | 24.0% 12.0% | 3.2% 100.0%
28.5% | 50.8% 22.7% | 23.5% 30.6%
36 32 4 18 1 55
582% | 7.3% 32.7% | 1.8% 100.0%
120% | 6.8% 27.3% | 5.9% 13.4%
v =26.037 df=6 P=0.000<0.001***
23 7 9 0 39
( ) |59.0% 17.9% 23.1% | 0.0 100.0%
8.6% 11.9% 13.6% | 0.0 9.5%
172 36 42 15 265
64.9% 13.6% 15.8% | 5.7% 100.0%
64.4% | 61.0% 63.6% | 88.2% 64.8%
72 16 15 2 105
68.6% 15.2% 14.3% | 1.9% 100.0%
27.0% | 27.1% 22.7% | 11.8% 25.7%
v =6.675 df=6 P=0.352>0.05
245 46 45 16 352
69.6% 13.1% 12.8% | 4.5% 100.0%
91.8% | 78.0% 68.2% | 94.1% 86.1%
9 12 6 1 28
32.1% | 42.9% 21.4% | 3.6% 100.0%
3.4% 20.3% 9.1% | 5.9% 6.8%
13 1 15 0 29
44.8% | 3.4% 51.7% | 0.0 100.0%
4.9% 1.7% 22.7% | 0.0 7.1%
v =53.192 df=6 P=0.000<0.001***
129 17 19 9 174
741% | 9.8% 10.9% | 5.2% 100.0%
522% | 32.1% 31.1% | 64.3% 46.4%
14 6 7 0 27
51.9% | 222% 25.9% | 0.0 100.0%
5.7% 11.3% 11.5% | 0.0 7.2%
54 14 16 2 86
62.8% 16.4% 18.6% | 2.3% 100.0%
21.9% | 26.4% 262% | 14.3% 22.9%
32 8 4 3 47
68.1% 17.0% 8.5% | 6.4% 100.0%
13.0% 15.1% 6.6% | 21.4% 12.5%
( ) 18 8 15 0 41
43.9% 19.5% 36.6% | 0.0 100.0%
7.3% 15.1% 24.6% | 0.0 10.9%
' =32.649 df=12 P=0.001<0.01**
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129 18 24 7 178
10, 000|725% 10.1% 13.5% | 3.9% 100.0%
48.3% 30.5% 36.4% | 41.2% 43.5%
10, 00149 19 12 5 85
~30. 00|07.6% 22.4% 14.1% | 5.9% 100.0%
18.4% 32.2% 18.2% | 29.4% 20.8%
30, 00156 18 23 4 101
~50. 00|0F54% 17.8% 22.8% | 4.0% 100.05
21.0% 30.5% 34.8% | 23.5% 24.7%
50, 00133 4 7 1 45
73.3% 8.9% 15.6% | 2.2% 100.0%
12.4% 6.8% 10.6% | 5.9% 11.0%
v =16.676 df=9 P=0.054>0.05
267 59 66 17 409
65.3% | 14.4% 16.15 4.2% 100.0%
100.0% | 100.0% 100.0% | 100.0% 100.0%
4.3. 4
kz
=13.228 P=0.001<0.01) (*=23.567 P=0.001<0.01)
(¢*=19.425 P=0.013<0.05) 36
> =0.945 P=0.623>0.05) ¢ =8.193
P=0.085>0.05) (*=7.923 P=0.094>0.05)
36
62 79 8 149
41.6% 53.0% 5.4% 100.0%
38.8% 34.1% 38.1% 36.1%
98 153 13 264
37.1% 58.0% 4.9% 100.0%
61.3% 65.9% 61.9% 63.9%
v =0.945 df=2 P=0.623>0.05
105 113 12 230
25 45.7% 49.1% 5.2% 100.0%
65.5% 48.7% 57.1% 55.7%
26-35 |4 78 7 127
33.1% 61.4% 5.5% 100.0%
26.3% 33.6% 33.3% 30.8%
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36 13 41 2 56
23.2% 73.2% 3.6% 100.0%
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