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Abstract

Blogs are a newly-developed form of online content in recent years, and the popularity of
blogging marks the transformation of internet into the era of Web 2.0. At this time many
emerging internet industries at home and abroad are applying many of their groundbreaking
ideas to increase added value for the user.

Despite the fact that blogs have long become part of our modern lives and have greatly
influenced all humankind, at this point most blogs only present links to advertisement or other
websites. Its commercial operation still lacks for a well-established mechanism. Indeed many
scholars provided various viewpoints on internet. business model, however, from all the
previous literature; there are no in-depth researches or discussions on the commercialization
of this new trend in internet use.

This research primarily focuses on the case -study of Wretch Limited Company, the
leading company in the business of Web'2.0:and blogs in Taiwan, aiming to analyze its rapid
success (the main reasons for its success) and thus to review and reexamine the previous
theories related to this topic. With the method of quality research as the main part of its
methodology, this research adopted secondhand literature analysis as the main method along
with the firsthand data collected from depth interviews (with specialists).

Questionnaire design and modifying models were carried out for this research, after
which structured interviews were held. Its most important contribution is to compile and
combine traditional theories and to present a modified model, with which an empirical
research on the leading player in the internet industry can be conducted. The research includes
estimating and probing deep into its internet business model, putting forward well-grounded
explanations, and illustrating its possible future development routes.

Keyswords: Web 2.0; Wretch.cc; Internet Business Model; Case Study; Depth interview
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