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Abstract

Mobile TV may become the latest killer application on mobile phones, enabling
people to watch live TV programs in any place, at any time. Although the existing
2.5G/3G cellular networks are capable of providing on demand TV services, the cost
and video quality are still not satisfactory. Broadcasting of digital TV programs to
handheld devices emerged recently, which has its advantages than using the existing
cellular network. There are several feasible technologies which can be used for
Mobile TV, such as IPTV over-WiMax, P2PTV, and IMS. There are more than five
commercial Mobile TV standards oniair-in-the-world. Each of the standards works on
different spectrum and incompatible hardware.” The thesis explored Mobile TV’s
business models which may be led by existing mobile operators, existing TV
broadcasters or a new third party consortium wholesaling TV programs to subscribers.
Major stakeholders include MNOs, MNVOs, broadcasters, advertisement buyers,
content providers and aggregators. Chapter 1, 2, 3 described the standards, business
models and general information of Mobile TV. Chapter 4 explained the pioneering
Mobile TV development status in some countries including Taiwan and China.
Chapter 5 discussed the challenges and difficulties in Mobile TV deployment such as

spectrum availability, battery capacity, business models and government regulations.
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