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Abstract

Media literacy education has been practiced for years, but public relation
(PR) literacy education gets very little attention. Secondly, the literature review
shows the empirical evidence comparing the advertising and the publicity is
very rare. As the publicity is often been used in news format, so we assume that
the source credibility of the publicity is higher than the advertising. The
publicity hides the persuasion of advertisers, so that audiences can’ t find out
the intention of the message; therefore, PR literacy education turns out to be
more important in the era with the publicity everywhere.

Hereby, this research adds the audiences’ PR literacy ability to be a
variable, and aims on how the PR literacy ability affects the communication
effects. Regarding audiences’ PR literacy (high and low) and message source
(advertising and publicity) as independent variables, and message credibility,
brand attitude and purchase intention.as the dependent variables, an online
experiment employing a 2x2 factorial design is'utilized, and finally gets 225
valid samples back.

The findings of this research showithatinessage credibility and purchase
intention wouldn’ t be influenced by, the correlation of PR literacy ability and
message source. The correlation of PR literacy ability and message source can
influence the brand attitude, but brand attitude of high PR literacy ability
toward publicity is higher than advertising. Furthermore, this research
considers that the third party endorsement effect of the publicity has to be
verified again. The main effect of PR literacy ability affects communication
effects, which means that audiences’ PR literacy ability needs to be valued and
studied more deeply.
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50 7 oo ® WA AT %] E 0 1 F1E £ (cross loading) ] 3t 0.15
13 é | “f e & (Bauer, Grether & Leach, 2002 ) &34 (7 ¥ & A 47 1% i» >

L8 ax A 47 0 F R iR 7 Bartlett 3% 3] % € (Bartlett's test of sphericity ) £
KMO (Kaiser-Meyer-Olkin measure of sampling adequacy ) & Z_°

d 2 F|F A7 Aph RETS FIFRBOAH S - e T A AE
@ﬂnﬁmﬁﬂﬁw~W@#ﬁw<“0’+ HEPAAS2ZFTG B o7
¥ o F }i - BEE o B P TN EA S BFE o ek AP I“@:‘*’K%l'ﬂ‘f’ﬁf&
T BT R e Bo4A% 7 F % o Bartlett 3R A4 2 ¢ # 1%656@\? T Ap B
GARE A0 BEFIRA S %A T APM GHE K LIT L FE A 75 BT
," * (ERgkyr 0 2004 ) ¥ ¢ Bartlett, ik A& TP EE > 0.050 & ¢

oK 5 3§ & 7% ~ 17 (Sharma, 1996 ). -

A KMO T 3% r&*g’zﬁ—ky:r'}ﬂgg;J*@i’.ﬂl’gﬁ#}r%ﬁ‘l’ REE Xl
G e FlE A% 5 0 AR £ REFF A ATFKMO B3 05 R A g L fE
1% &7 (ERgkrz 0 2004) o

Bofs o PR R RRR L o d R G A BAEIE > 28 FlE A
+7 > Bl 12 4p B (correlation ) % # Sk 42 78 2. & craff B4 o 3 435 7R e 52 (2004 )
dp i o Ap B Tidic (coefficient of correlation) &5 — B * 144y it 4p B 52 ¢

e P Apk GRCEAREITT § 1P > &7 B30 M B ARP & o

5 B 1P

o R RIPER G o - AR bCF BT Y K 4R * 03 Cronbach's a 3 4 i
Ed o B4 » &7 womdE P Bl (EAR S 5 NI RPARF > 7N A eh g 3

LN RARE co GBI F 1200350072/ F o fa#,k>07 477
BixB 0 F o m#H<035 & &% (Cuieford, 1965) -
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Z AP LRRE C RRKRRS R

() =M+ &4

KRR o d OBt EEA2 QI~Q5-Q7~Q9 ¥ 5 F =
73\ *Lb—g—ﬁﬁiﬁﬂ,#—‘g 3\_2\_1\0‘1‘2‘3f2‘&)2§‘;/{7‘%"3‘2\
1~0~-1~2~-3 Fcigdkh~ A& S L 4483 o

BEET o OMBH LA EASHKMO E S 0.771 - Bartlett 3% 3] ¥ 2

BEEEF (p<0.001) S 2FLEFAFEZAIT R TLEFFEN = 37
2o AR ESEE L 63.96% a SHAREL 4 B Ad A A pA2
FERNZBFE QI~Q3 &2 Q75 THE- 1-Q4-Q52Q8~Q9 5 M7
- 0QoRE THE= o

B FlRZ NG Q6 - BAEE L Ft A H g o wu»Qéme$
KMO & % 0.78 > Bartlettidt wifia oL e 8 e (p<0.001) B i F 3 A

BMAMPEHRE 5 58.80% o i R a8 » F]= - (%’31‘2‘3‘7%)7\
Cronbach's o % #iE 5 0.78 Fl& = (% 455-~8~9 %) 2 Cronbach's «
%#ciE i 0710 @ N (B3E3F 2 "Crenbach's @ % 0.75 > 27 &3 B APMT

— &KMo

gAY 2 SREFE R ALY BB RT A iR g
Bhfha Ba S &A@ #le Bl @ ith o0 - BHE - 7
F-ob s Ty - BATRZAZHES TR EL T fEATR
2 A ES T A4 M R AL Rt RE wRR SR FER

A
a oA
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248 SMEFA G EATRR RIS

Flh-2FR b FlE-2FRLFE
S - AT 2 A i TR A

Cronbach's a | 2 3% 3% &

0.769

0.880

0.818

0.595

e SN CAVEE R T Qi B 5=} . 58.78%
Lo PAEA B RRITREA o
¥R A - B ELER R
G5 o vE— chp DE_B & PRIF
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(Z)RELVRAR

SRRk T LT EREE LA SHKMO E 5 0.762 0 Bartlett Ik 1) &
T é@%{p«NN)’Aiﬁgﬁﬁﬂ%@ﬁomﬁ Tk TR B
- BEE O FHMAFAAEREL S 62.849% -

ARG L7 AR E 42 Cronbach's o %#ikci@ 5 0.80 %
FEGRAEP- R HWN AT R EE L BT £ 4.9

£4-9 LT ERELCRIRRIE R

Cronbach’'s a | 2 3% 2 &

BB 7 L3 R g

_g; _g‘;ff"—km o
BUB]A7 L 3] e 4 0
Gl X Rzl

LT Rl R s AN
}OERALD -

Bl A1 5L 3] e 4, 1

62.849%

kR 4T ZMERE A S KMO &5 0.685 0 Bartlett 7 ) # 2 4%
S EMFE (p<0.001) FIrF LA FEAI KR TEF N EBRD - B
FEFHAIFEEEEES 76.789% -

CREPEXET MR E %2 Cronbach's ¢ #ciE 5 0.85°

B
AR 07 REALFRAP - R FwSM LR G R 2 B4
% 4-10 :
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Cronbach’'s a | 2 B2 % 2 &

76.789%

() BT A

PR ERAREA DR a4 2 Pearsonsifﬁll%é “#ch 0.8020 i
BEEKE (p<.001): A4 A MARFE G FRIPMIE - 7 B LHE
# 5 B> & > Cronbach's o 8B & ,88 P RAEFRRA & 411
ALY ARG RAEKPIZ S e

$411%$&W&a$&§ﬁﬂ%%

Pearson's 1p i %% | Cronbach's

0.802 0.88
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- " RABOMIREERF T

RE R P AR 0 RFERA 2 A
LA LY R j\L,PJ;’z’ M”T@ﬁmfb?’g\%%
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AT ;ff*r Ea N
= AT

IR
& (oM
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d%ﬂ\p;gfﬁ T
SMIFE) PRI M
R

sRABE T L kR (B2
B AT Eﬁ R R RITERSE R

J ”?1“

>‘Ii

B R BT % (£ 4-12) 2% IR mteehp ¥ B35
RAFEREFF IR K RBES T T R HRRET DX
BIF s A RET i L R OREG AR > DI F (X =
206329 > p <0.001) AIFF R L @F g AP > § 92.9% etk AiEHE
}%4* CEATATERT kAP 0 817% Sk AERATE o4 BT I

HAE LR LB MR EES

2 4-12 R O ERES BT (n=323)

¥ AL S

2 wm__ge F
= #c 143 5 6
B2 %E B A 92.9% 32%  3.9% 100%
LY 80.1 69.1 4.8
= 25 138 6
SHIEERT B A 14.8% 81.7% 3.6% 100%
B H R 87.9 75.9 5.2
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FEAFETHFTereF o NETFRE] 97
PomEagHgp* THFLLEEA(3 4772 #F“S% 2§ &)

FTHRE-BATHRT BT ERXRTL 00

TH T EEMA A2 Tiofs 073 BEZL 5 155 i FIATE K
B (t 30=8456 > p<0.001)° FHut > FE TP S P ke T F orif
TRpHN - AT RET HH 2 o
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HI-1: $BRRASHBEL A ZF R L2 2lFE T L7
RTIZBFLR -

HI2: ¥ BEA SMBH N4 KB N 2NEEraLiv ¢
BHRBIRLT G R

B - HFEIALFY CFF RS UL VT B RRE RERE
TomEFEad 8 TRARR R R EEE), SR R
%% M Levene ¥ T A ¥ (F=1.732 > p>0.05) ¥7 2 F F L
BK o AR A RS @ TR RERS  Fa kR ) T ek A
EBFRE (Fasy =0.0915p>0.05) M43 533 23 BFNL
FTER -B#HD F)F il &»ex b AL RATF)F 20 R22% 2 B F K
B (Fass =073"p>005)  Bgr2 gLl RAhLALSLOMEE
AAMEFER VS AMEFLR oA OB 4 Aokl E k8 (F
(1323 =29.103>p<0.001) > * & 2RpF it 2 hF MAR LV B R ZRSR
B HEFAR TR SHEE N (M=0.1628 » SD=0.9577) i i
VERVZ IHEENEAESKMBE LA (M=04555>SD=1.0680) - ¥
TIEE BT 4T 4 4413
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£4-13 B - 23k R AER (n=323)

B2 IR

SS df /Ay F

A Kk 761 1 761 730
A A 30.314 1 30.314  29.103%**
L Tt .095 1 .095 091
A A

o (L) 332.265 319 1.042

> R 373.125 323
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FEE
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|

L N 0 F

%

F7 0 01}

_‘l' ]"

S

=03 0.2

/S 03 |
-04 |
05
-0.6

e T

Bld-1 2MaFind 2l LA ALTER2Z 2T %% F

59



d 2ERK -1 8 12 A BRECA SRR 4 B MG BRI T
BT AR 4 (TR Ry REFHBL Bk o BE e
F4-14 427 > FALRRTFF AF R OMBFE N A TuERET > HAI 4
FERILGHEFRS(Fq17»=0.151>p>0.05)( = K3 HE M=-0425 -
SD=1.097; & 4 M=-0.488>SD=1.041)-d 4 » Bk 1-1 EEF L4+ -

prrb s RS KR TG AR SRR ERT > AN AT
TREFHS 27 BFRB(Fq149=0.702>p>0.05)( = B 3£ F M =0.225>
SD=0.975; B 4 M=-0.092 > SD=0.940) o # ik 1-2 7 & = o % 4-14
PEE-HHA B RS REEATRE

%4-14 BER-HHAL 5 R B EAFTHE (n=323)

HHigoakp 3 SS df MS F P

L KR F S

B RO 4 EiETE 173 1 .173 .151 .698
bR R EE 4 R TE 645 1 .645 7705 404
*p<.05
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~ R =

H2-1: $ BRRASMBEL A BF YW R L2 MFENTRER
T ERBEFLE -

H2-2: § BEA S 4 K> SHMEFEELhERERER
%")a 4;11 #&E}go

B Y D F S REELPTRE AR R R A
r’)f’aé;a' Foaoo4 B Tani Rk, 20 % - T LTI Levene ta
{jﬂiﬁéf(F(H27’p>005) Bm AR R o AR A RS
Bl aoMagas g ladl ik, 3%k FLE (Fomny=
am7m<aw)»aﬁ&:;;gij§§ LR

@A KRR A z%%é@%(ﬁmm=1@mp<m5»%ﬁzgg,
RELCBMIFEIALRR AEPER ! TREFLE - n OHR g
RN s & g 2 (F(1,323)—10.505 p<0.05) > & & o B 253 5y
B AN ’#ﬂﬁg;)if;té%é:g P B F A B MOR OB 4 (M=0.3378 >
SD=1.0647) 5 is B F 2. T¥ofic B » 8 B S Mg o 4 (M=-0.0326 -
SD=1.0551) ¢ Xm d %t 2 3 »x % EFIF > w3 F LRI ek b7}
oM ErE MBS % o ARG B a4 R
BRGPFE . T4 415 5 BR - LIk h L o
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#4-15 B Z 23k R AER (n=323)

PR XAk SS df MS F
24 KR 1.657 1 1.657 1.499
NS A 11.616 1 11.616 10.505%**
A kR

S 5.461 1 5.461 4.939%*

A e Se
o (L) 352.730 319 1.042
>R 377.556 323

Bk p < 001 FFp<.01 *p<.05

AR EESFR g Tomaad Tl kR, e TR
MR R | 2B TR IR 42 T

0.5
A%

04 | ‘
g 0.4 —— AR AR E
s
o 03 |
L P 0.283
i# w02
F o 0.163

AL

& o1}
m E
#e o0

01 }

02T -0.242

023

a8 ;g

2 B A

B 4-2 SBEdFa 4 2L MR MG R 2 2T 2k B
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d AR 2-1 87 22 B S RE B A 4 B R A 0 Tt 0 O BE RN
%ﬁ§hy%ﬁ’@ﬁﬁﬁiim%%iwﬁi$%%ﬁ¢mﬂm’ﬁ
MARBEFROMBFENF ELET S H{HTEREART HEFREE (F
(1172)=6.610 > p<0.05) > & ¥ B4R E (M=0.163 > SD=1.045) th£ ;m
BEB R L (M=-0242>SD=1.031)¢ s&d gt &% 85 KK 2-1 7
* o

R > g MAERBAMEB SMBER? iFET ¥ NN RP
BRI FRE(F( 149 =0.449>p>0.05)( = i 48 H M=0.283>SD=1.086;
B4 M=04>SD=1.044)c txiBK 2-2 3 == o F £ 4-16 2 BR - HW» 1
Bork R E AL -

% 4-16 B3k = S Bk REEAPHELE (n=323)
H¥i 8xc%kp 3 SS df  MS F P

AL kR TS

B 3= S - R 7.128 1 7.128 6.610 .011%*
ENEY AR A= R = SR 21l I 511  .449 504
*p<.05
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H3-1: §BREASHBF R 3R W3R L B MIFERTRE &
BT EBEELR -

H3-2: $ BRA SMBHE L M 302 FEA Y RHEER
MR L R AR -

Bk = ek 7 D FF R A A ATRE 0 R R ARG BRI D
TapEFEa A e Tl kR, PRI o TSR F IR Levene t&
THAERF (F=025-p>005) A7 2 F FHHEEX - S5E T2
Fﬁg fﬁ»;ﬁ T F't’r—“% é j\/}g’JmQ e ] &F‘—%(F<1,323>: 0.308’p>0.05)’
RAEE ARF §XTn T3 ST B

VA FlF el Bockmi o SULRIR LR ok AR F R (F
(32 = 11292 p>0.05) %07 AR 2 N S MAFE > ApEF LA X
AHFAR on oMBH A B KA EFERFRE (Fn=27.649>
p<0.001) A7 SMachi4 ALY CA YA JHFLE
Wi R o B S A 4 (M=-0.3826 > SD=1.3118) & pt§ A B+ 2 T 3o#kc
B F AR SMaG 4 (M=0.9684 > SD=1.2746) - tk T4f & KT 4o T £
4-17 :
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# 4-17 B =23k L (n=323)

BB %k SS df MS F
2 4 kR 1.887 1 1.887 1.129
OV S 27.649 1 27.649 16.542%%*
NN

o 515 1 515 308
PNV RS
o (F4L) 533.198 319 1.671
> R 720.750 323

% < 001

GELER ESTELEIE SR - B - W N 7 SN A i
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Bk 3-122 32 o piassga 4 2 J%Iﬁ PR S AT SN
By Kk o %ﬁi‘;%-ﬁrz\418”77’$ B P I B A e N B
EET R A AEREF RS (F<1,172>—1-465 p>0.05) ( S BE4F %
M=-0.856 » SD=1.275; B 4 M=-1.089 > SD=1.271 ) % 7 A7 lBE LR o
g 3] A 2

FRL AL kR AaMESHMBFE N4 PiE TR ST AR
L EER é‘(F<1147>= 115> p>0.05) ( = i 38 & M=-0.348 - SD=1.279 ;
B2 M=-0421 > SD=1.356 ) ¢xigik 3-2 % = > o F £ 4-18 7 E%k = ¥
AR ERREELSPFER

#4-18 BRZHE W1 L xk ¥R AL (n=323)

@ik p 3 SS  df MS F P

4 KR TFS

AR R SMEF LA EET 2374 1 2374 1465 228
bR O RBEERE A 4 R T 200 1 200 .115 .735
*p<.05
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Hallahan (1999) B3 7 % = F@ 5 sk P FEMFE R4 2
Behe BE A > & w55 EM (expertness) ~ p A (1ndependence)
PR % Bl # P Fx (unclear intention to persuade) SRR T
(ambiguity of language) o d >t 2B RE L5 d B & £ niTH 448
gk ¥ RRETGLIATR M E 3535 poo e B
HBIAPFTFRFRDOTER P FEFIFN PR EEL R
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