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Shipments (1,000 Units/Quarter)
Brand Q1'05 Q2'05 | Q305 Q4'05 Q1'06 | Q2'06
PHILIPS 35.1 200.8 300.9 429.5 294.2 442.8
FUNAI 17.0 12.0 100.0 110.5 144.0 296.0
SHARP 141.9 178.0 273.0 283.2 241.0 295.0
SAMSUNG 70.8 115.7 134.0 157.2 137.3 280.9
SONY 33.5 47.9 167.0 322.8 229.8 237.3
POLAROID 51.5 123.9 125.0 171.3
SANYO 16.0 54.0 38.0 66.0 41.0 114.0
VIZIO 16.0 16.8 43.6 45.9 113.9
SYNTAX_BRILLIAN 44.1 61.3 60.4 95.4 81.9 111.9
LGE 41.3 72.8 67.8 104.1 93.1 105.7
WESTINGHOUSE 22.0 51.0 76.0 122.2 87.4 101.6
PANASONIC 27.6 34.5 78.0 60.0 24.2 89.0
TOSHIBA 20.6 22.5 30.0 40.5 39.4 76.4
VIEWSONIC 10.9 25.6 16.5 32.1 58.0 63.2
TTE 1.0 1.0 8.8 9.0 12.1 28.5
JvC 16.5 11.0 294 31.1 5.5 27.1
DELL 27.7 26.2 22.7 31.0 28.7 26.1
AOC 7.3 18.4 20.9 13.6 15.2
AUDIOVOX 13.5 11.0 5.3 12.5 7.6 12.5
HP 7.0
HYUNDAI 1.7 4.4 1.7 13 6.4
SAMPO 175 19.8 22.6 30.5 14.8 53
HITACHI 1.6 11 1.6 6.9 3.8 2.6
BENQ 5.3 4.9 4.9 6.0 5.2 25
TATUNG 0.1 4.4 7.3 23 25
MITSUBISHI 1.7 0.5 0.6 0.8 25 0.0
NORCENT 25.3 14.4
GATEWAY 1.4 0.4
KONKA 12.5
SVA 7.0
HISENSE 14
DAEWOO 0.5 0.5
OTHERS 79.0 114.1 66.4 45.9 40.0 44.5
Total 648.3 |1,098.6 [ 1,597.6 | 2,219.9 | 1,807.7 | 2,679.1
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Share (% Basis)
Brand Q1'05 Q2'05 | Q305 Q4'05 Q106 | Q2'06
PHILIPS 5.4% 18.3% | 18.8% | 19.3% | 16.3% | 16.5%
FUNAI 2.6% 1.1% 6.3% 5.0% 8.0% 11.0%
SHARP 21.9% | 16.2% | 17.1% | 12.8% | 13.3% | 11.0%
SAMSUNG 10.9% | 10.5% 8.4% 7.1% 7.6% 10.5%
SONY 5.2% 4.4% 10.5% | 145% | 12.7% 8.9%
POLAROID 3.2% 5.6% 6.9% 6.4%
SANYO 2.5% 4.9% 2.4% 3.0% 2.3% 4.3%
VIZIO 1.5% 1.0% 2.0% 2.5% 4.2%
SYNTAX_BRILLIAN 6.8% 5.6% 3.8% 4.3% 4.5% 4.2%
LGE 6.4% 6.6% 4.2% 4.7% 5.1% 3.9%
WESTINGHOUSE 3.4% 4.6% 4.8% 5.5% 4.8% 3.8%
PANASONIC 4.3% 3.1% 4.9% 2.7% 1.3% 3.3%
TOSHIBA 3.2% 2.0% 1.9% 1.8% 2.2% 2.9%
VIEWSONIC 1.7% 2.3% 1.0% 1.4% 3.2% 2.4%
TTE 0.2% 0.1% 0.5% 0.4% 0.7% 1.1%
JvC 2.5% 1.0% 1.8% 1.4% 0.3% 1.0%
DELL 4.3% 2.4% 1.4% 1.4% 1.6% 1.0%
AOC 0.7% 1.2% 0.9% 0.7% 0.6%
AUDIOVOX 2.1% 1.0% 0.3% 0.6% 0.4% 0.5%
HP 0.3%
HYUNDAI 0:3% 0.4% 0.1% 0.1% 0.2%
SAMPO 2.7% 1.8% 1.4% 1.4% 0.8% 0.2%
HITACHI 0.2% 0.1% 0.1% 0.3% 0.2% 0.1%
BENQ 0.8% 0.4% 0.3% 0.3% 0.3% 0.1%
TATUNG 0.0% 0.4% 0.3% 0.1% 0.1%
MITSUBISHI 0.3% 0.0% 0.0% 0.0% 0.1% 0.0%
NORCENT 1.1% 0.8%
GATEWAY 0.2% 0.0%
KONKA 0.7%
SVA 0.4%
HISENSE 0.1%
DAEWOO 0.1% 0.0%
OTHERS 12.2% | 10.4% 4.2% 2.1% 2.2% 1.7%
Total 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
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Shipments (1,000 Units/Quarter)

Brand Q1'05 [ Q2'05 [ Q305 [ Q4'05 | Q106 | Q2'06
SAMSUNG 204.9 205.6 307.0 745.7 647.9 699.6
PHILIPS 287.1 279.5 459.3 725.0 650.9 687.5
SONY 102.5 126.8 190.1 502.8 289.6 477.6
LGE 141.9 175.2 185.5 378.1 334.4 424.7
SHARP 143.0 140.0 245.5 248.0 229.0 230.0
TOSHIBA 33.8 73.5 66.9 121.9 103.0 218.3
PANASONIC 24.5 35.5 87.2 122.9 143.0 182.0
JvC 12.0 26.0 44.2 83.8 116.0 122.1
TTE 36.5 42.5 57.4 85.1 109.0 93.0
FUNAI 10.0 70.0 140.0 60.0
GRUNDIG 37.5 53.0 49.6 59.5
LOEWE 18.3 28.9 315 65.8 57.9 48.3
HYUNDAI 8.4 25 11.1 155 23.3 44.6
HITACHI 6.8 17.5 12.0 241 18.7 33.3
SANYO 5.0 16.0 19.0 32.0 15.0 311
DAEWOO 6.8 126 22.7 57.0 395 27.8
FSC 12.5 30.1 31.3 18.6
BENQ 0.8 2.7 7.8 125 154 16.2
VIEWSONIC 2:6 2.7 5.1 11.7 7.5 15.6
INGRAM 18.1 287 13.9 19.6 14.9 154
TATUNG 4.6 5.0 10.8 9.9 134
RELISYS 6.3 7.5 9.5 11.4 9.7 94
OLIDATA 7.0 5.7 6.0
MIVAR 25 3.6 5.0 2.0 4.8
DELL 4.4 6.9 4.5 14.0 1.2 4.1
AOC 0.1 7.5 3.9 4.0
SAMPO 0.6 0.8 1.3
SYNTAX_BRILLIAN 0.2

OTHERS 218.3 284.0 335.0 317.6 273.1 301.6
Total 1,282.7 | 1,514.6 | 2,183.7 | 3,777.9 | 3,342.1 | 3,849.5
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Brand Q1'05 [ Q2'05 [ Q305 [ Q4'05 | Q106 | Q2'06
SAMSUNG 16.0% | 13.6% | 14.1% | 19.7% | 19.4% | 18.2%
PHILIPS 22.4% | 185% | 21.0% | 19.2% | 19.5% [ 17.9%
SONY 8.0% 8.4% 8.7% 13.3% 8.7% 12.4%
LGE 11.1% | 11.6% 8.5% 10.0% | 10.0% | 11.0%
SHARP 11.1% 9.2% 11.2% 6.6% 6.9% 6.0%
TOSHIBA 2.6% 4.9% 3.1% 3.2% 3.1% 5.7%
PANASONIC 1.9% 2.3% 4.0% 3.3% 4.3% 4.7%
JvC 0.9% 1.7% 2.0% 2.2% 3.5% 3.2%
TTE 2.8% 2.8% 2.6% 2.3% 3.3% 2.4%
FUNAI 0.5% 1.9% 4.2% 1.6%
GRUNDIG 1.7% 1.4% 1.5% 1.5%
LOEWE 1.4% 1.9% 1.4% 1.7% 1.7% 1.3%
HYUNDAI 0.7% 0.2% 0.5% 0.4% 0.7% 1.2%
HITACHI 0.5% 1.2% 0.5% 0.6% 0.6% 0.9%
SANYO 0.4% 1.1% 0.9% 0.8% 0.4% 0.8%
DAEWOO 0.5% 0.8% 1.0% 1.5% 1.2% 0.7%
FSC 0.6% 0.8% 0.9% 0.5%
BENQ 0.1% 0.2% 0.4% 0.3% 0.5% 0.4%
VIEWSONIC 0.2% 0.2% 0.2% 0.3% 0.2% 0.4%
INGRAM 1.4% 1.4% 0.6% 0.5% 0.4% 0.4%
TATUNG 0.3% 0.2% 0.3% 0.3% 0.3%
RELISYS 0.5% 0.5% 0.4% 0.3% 0.3% 0.2%
OLIDATA 0.2% 0.2% 0.2%
MIVAR 0.2% 0.2% 0.1% 0.1% 0.1%
DELL 0.3% 0.5% 0.2% 0.4% 0.0% 0.1%
AOC 0.0% 0.2% 0.1% 0.1%
SAMPO 0.0% 0.0% 0.0%
SYNTAX_BRILLIAN 0.0%
OTHERS 17.0% | 18.8% | 15.3% 8.4% 8.2% 7.8%
Total 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
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Shipments (1,000 Units/Quarter)
Brand Q1'05 Q2'05 Q3'05 Q4'05 Q1'06 Q2'06
HISENSE 28.5 34.8 46.2 83.3 72.6 100.1
CHANGHONG 13.9 25.5 30.6 65.2 56.5 93.3
KONKA 125 115 34.1 59.9 61.7 85.5
XOCECO 23.1 26.4 29.4 79.7 68.2 81.5
TTE 13.6 225 42.1 70.8 60.6 78.1
SKYWORTH 23.4 31.6 44.1 62.9 61.1 63.6
SAMSUNG 10.3 6.8 18.0 29.1 40.6 51.5
HAIER 8.2 23.1 19.0 33.1 33.5 35.9
PHILIPS 8.3 12.8 15.7 18.1 27.0 35.5
TOSHIBA 7.1 8.4 8.9 16.6 25.0 34.8
SONY 3.4 1.6 gy 33.6 22.6 31.9
LGE 7.1 7.4 13.9 11.0 18.5 21.7
SHARP 155 10.0 10.5 24.8 28.0 18.5
SYNTAX_BRILLIAN 4.1 4.7 6.7 19.1 15.7 17.9
AMOI 7.0 9.6 18.7 24.5 17.3
PANASONIC 6.0 4.0 23.6 12.9 17.0 12.0
SVA 4.2 3.0 4.0 4.2 4.8 9.5
SANYO 4.5 4.0 4.2 5.0 6.9 9.0
HITACHI 0.3 2.4 2.2 1.3 3.3 8.8
SHINCO 3.8 4.7 5.1 6.0
BENQ 0.3 1.6 3.9 6.5 3.5 2.7
AOC 0.4 1.6 2.7 1.8
JvC 0.2
VIEWSONIC 15 1.7 2.0
SAMPO 1.7
HYUNDAI 0.0 0.0
OTHERS 5.7 13.9 10.8 9.9 9.3 15.1
Total 200.1 266.7 386.3 672.3 668.9 832.0
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Share (% Basis)
Brand Q1'05 Q2'05 Q3'05 Q4'05 Q1'06 Q2'06
HISENSE 14.2% | 13.1% | 12.0% | 12.4% | 10.9% | 12.0%
CHANGHONG 6.9% 9.6% 7.9% 9.7% 8.5% 11.2%
KONKA 6.2% 4.3% 8.8% 8.9% 9.2% 10.3%
XOCECO 11.5% 9.9% 7.6% 11.9% | 10.2% 9.8%
TTE 6.8% 8.4% 10.9% | 10.5% 9.1% 9.4%
SKYWORTH 11.7% | 11.9% | 11.4% 9.3% 9.1% 7.6%
SAMSUNG 5.1% 2.6% 4.7% 4.3% 6.1% 6.2%
HAIER 4.1% 8.7% 4.9% 4.9% 5.0% 4.3%
PHILIPS 4.1% 4.8% 4.1% 2.7% 4.0% 4.3%
TOSHIBA 3.5% 3.2% 2.3% 2.5% 3.7% 4.2%
SONY 1.7% 0.6% 0.4% 5.0% 3.4% 3.8%
LGE 3.6% 2.8% 3.6% 1.6% 2.8% 2.6%
SHARP 7.7% 3.8% 2.7% 3.7% 4.2% 2.2%
SYNTAX_BRILLIAN 2.0% 1.8% 1.7% 2.8% 2.3% 2.1%
AMOI 2.6% 2.5% 2.8% 3.7% 2.1%
PANASONIC 3.0% 1.5% 6.1% 1.9% 2.5% 1.4%
SVA 2.1% 1.1% 1.0% 0.6% 0.7% 1.1%
SANYO 2.2% 1.5% 1.1% 0.7% 1.0% 1.1%
HITACHI 0.2% 0:9% 0.6% 0.2% 0.5% 1.1%
SHINCO 1.0% 0.7% 0.8% 0.7%
BENQ 0.1% 0.6% 1.0% 1.0% 0.5% 0.3%
AOC 0.2% 0.4% 0.4% 0.2%
JvC 0.0%
VIEWSONIC 0.6% 0.4% 0.3%
SAMPO 0.6%
HYUNDAI 0.0% 0.0%
OTHERS 2.8% 5.2% 2.8% 1.5% 1.4% 1.8%
Total 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
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Shipments {1,000 Unitsiuater)
Brand 21'05 22'04 Q3058 | @405 | @106 21206
SHARP a245.0 A7a.0 418.0 89,0 446 5 5450
SO MY 1721 1436 106.4 3062 187.8 2338
PARASCRIC 1033 194.0 1440 1725 2007 223.0
TOSHIBA a3.0 ars a9y 1306 7.0 114.4
MITSLBISHI 8.0 16.6 a1.8 B1.6 32.0 33.2
HITACHI 6.5 T 156 453 21.58 33.0
ST 401 322 ara B0.5 49.5 249.0
FLIMAI 10.0 350 20.0 20.0
SARNY O 26.0 230 .0 230 11.0 11.0
DELL R 11.0 2.0 11.0 10.9 11.0
H LMD 29 43 8.0 0.6 1.9 7.5
SA M SN G A9 .2 a2 9.4 g2 g.1
LGE 225 6.5 7.4 1.6 8.3 36
DABWD O 9.4 9.3 1.2
DOTHERS 19.8 141 7.1 25,0 16.5 159.5
Total 8239 9220 9337 (14906 (11111 [1.2691.2
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Share (% Bagis
Brand =21'05 2205 2305 =24'05 G106 2206
SHARFP a94% [ 407% | 44.8% | 35.8% | 402% | 42.2%
SO MY 209% [ 1496% | 11.4% | 208% | 169% | 18.1%
FAMNASOMC 128% [ 21.0% | 154% | 11.6% | 181% | 17.2%
TOSHIBA 10.1% 9.5% 9.6% 2.8% 7.1% 8.89%
MITSUBISHI 1.0% 1.8% 5.6% 41% 2.9% 2 6%
HITACH 0.8% 0.8% 1.7% 3.0% 1.9% 2 6%
M 4 8% 3.5% 4.0% 41% 45% 22%
FLUMAI 1.1% 23% 27% 1.6%
SARY O 3.2% 25% 3.3% 1.58% 1.0% 0.89%
DELL 1.1% 1.2% 0.5% 0.7% 1.0% 0.8%
HY LINDA 0.3% 0.5% 0.5% 0.0% 0.2% 0.6%
SAMSLING 0.7% 0.7% 0.6% 0.6% 0.6% 0.5%
LGE 27% 0.7% 0.8% 0.1% 0.7% 0.3%
DAEYYO D 0.6% 0.8% 0.1%
OTHERS 2 4% 1.5% 0.8% 23% 1.5% 1.5%
Tatal 100.0% | 100.0% | 100.0% | 100.0% [ 100.0% | 100.0%
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Shipments (1,000 Units/Quarter)
Brand Q1'05 | Q205 | Q305 | Q4'05 | Q1'06 | Q206
SAMSUNG 47.9 29.7 63.0 50.0 91.0 1915
LGE 16.1 314 81.0 58.4 56.6 165.7
SONY 4.0 4.2 9.4 87.0 79.9 117.4
PHILIPS 21.7 21.3 44.4 41.8 56.0 100.9
TOSHIBA 6.0 7.5 13.4 22.5 14.1 32.9
SHARP 34.0 28.0 32.0 21.5 21.5 18.5
PANASONIC 8.5 9.0 15.2 8.7 51 16.0
VIEWSONIC 1.1 6.4 8.5 11.3 155
TTE 3.5 3.0 53 15.0
BENQ 1.0 125 9:1 17.3 11.0 14.7
DAEWOO 0.5 1.3 13 3.0 14.3 13.4
HYUNDAI 0.1 05 0.5 0.5 2.2 115
JvC 35 1.2 7.7 27.8 11.0 10.2
HITACHI 18 14 2.8 6.9 8.1 6.7
TATUNG 3.2 4.6 12.7 7.9 6.1
SAMPO 25 219 6.1 1.7 3.3
AOC 0.0 1.2 0.4 0.5
SANYO 2.0 2.0 5.0 3.0
SYNTAX_BRILLIAN 21 0.3
DELL 0.3 0.9 0.5 0.8
LOEWE 0.6
OTHERS 29.3 31.6 38.9 39.5 40.6 17.0
Total 199.0 200.4 332.8 416.9 429.8 756.8
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Share (% Basis)
Brand Q1'05 | Q205 | Q305 | Q4'05 | Q1'06 | Q206
SAMSUNG 24.1% | 14.8% | 18.9% | 12.0% | 21.2% | 25.3%
LGE 8.1% 15.7% | 24.3% | 14.0% | 13.2% | 21.9%
SONY 2.0% 2.1% 2.8% 20.9% | 18.6% | 15.5%
PHILIPS 10.9% | 10.6% | 13.3% | 10.0% | 13.0% | 13.3%
TOSHIBA 3.0% 3.7% 4.0% 5.4% 3.3% 4.3%
SHARP 17.1% | 14.0% 9.6% 5.2% 5.0% 2.4%
PANASONIC 4.3% 4.5% 4.6% 2.1% 1.2% 2.1%
VIEWSONIC 0.5% 3.2% 2.5% 2.7% 2.0%
TTE 1.8% 1.5% 1.2% 2.0%
BENQ 5.5% 6.3% 2.7% 4.1% 2.5% 1.9%
DAEWOO 0.3% 0.7% 0.4% 0.7% 3.3% 1.8%
HYUNDAI 0.1% 0.3% 0.2% 0.1% 0.5% 1.5%
JvC 1.8% 0.6% 2.3% 6.7% 2.6% 1.3%
HITACHI 0.9% 0.7% 0.8% 1.7% 1.9% 0.9%
TATUNG 1.6% 2.3% 3.0% 1.8% 0.8%
SAMPO 1.3% 1.4% 1.5% 0.4% 0.4%
AOC 0.0% 0.3% 0.1% 0.1%
SANYO 1.0% 1.0% 1.5% 0.7%
SYNTAX_BRILLIAN 1.0% 0-2%
DELL 0.2% 0.4% 0.2%. 0.2%
LOEWE 0:3%
OTHERS 14.7% | 15.8% [-11.7% 9.5% 9.5% 2.2%
Total 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
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Shipments (1,000 Units/Quarter)

Brand 01'05 02'05 03'05 04'05 01'06 02'06
PHILIPS 352.2 514.4 820.3 1,214.4 | 1,028.1 | 1,266.7
SAMSUNG 339.8 364.0 527.2 991.4 923.0 1,229.6
SHARP 659.4 731.0 979.0 1,166.5 966.0 1,107.0
SONY 3155 324.1 474.6 1,252.4 809.7 1,098.0
LGE 229.0 293.3 355.6 553.2 510.9 721.3
PANASONIC 169.9 277.0 348.0 377.0 390.0 522.0
TOSHIBA 150.5 199.7 208.9 332.1 260.5 476.8
FUNAI 17.0 12.0 120.0 215.5 314.0 376.0
TTE 54.6 69.0 108.2 164.9 187.0 2145
JVC 721 70.4 118.7 203.2 182.0 188.6
POLAROID 51.5 123.9 125.0 171.3
SANYO 53.5 99.0 97.2 126.0 76.9 165.1
SYNTAX_BRILLIAN 50.5 66.3 67.1 1145 97.6 129.7
VIZIO 16.0 16.8 43.6 45.9 113.9
WESTINGHOUSE 22.0 51.0 76.0 122.2 87.4 101.6
HISENSE 28.5 34.8 46.2 83.3 74.0 100.1
VIEWSONIC 14.5 36.2 31.8 57.1 65.5 94.3
CHANGHONG 13.9 255 30.6 65.2 56.5 93.3
KONKA 12.5 115 341 59.9 74.2 85.5
HITACHI 16.9 30.2 343 845 55.4 84.3
XOCECO 231 26.4 29.4 79.7 68.2 81.5
HYUNDAI 13.1 11.7 16.7 18.3 28.7 69.9
SKYWORTH 23.4 31.6 44.1 62.9 61.1 63.6
GRUNDIG 37.5 53.0 49.6 59.5
LOEWE 18.3 29.5 315 65.8 57.9 48.3
DAEWOO 79 14.4 24.0 69.4 63.1 42.5
DELL 413 45.0 32.7 56.8 40.8 41.2
BENQ 17.4 il fe 25 42.3 35.0 36.1
HAIER 8.2 23.1 19.0 33.1 33.5 35.9
MITSUBISHI 9.7 ALzl 52:5 62.4 34.5 33.2
TATUNG 3.2 13.6 5.0 30.7 20.0 22.0
AOC 7.7 20.0 29.6 20.6 21.6
FSC 12,5 30.1 31.3 18.6
AMOI 7.0 9.6 18.7 245 17.3
INGRAM 18.1 21.7 13.9 19.6 14.9 15.4
AUDIOVOX 13.5 11.0 5.3 12.5 7.6 12.5
SAMPO 20.6 243 22.6 36.7 17.3 9.9
SVA 4.2 3.0 11.0 4.2 4.8 9.5
RELISYS 6.3 7.5 9.5 11.4 9.7 9.4
HP 7.0
SHINCO 3.8 4.7 5.1 6.0
OLIDATA 7.0 5.7 6.0
MIVAR 25 3.6 5.0 2.0 4.8
NORCENT 253 14.4
GATEWAY 14 0.4
OTHERS 352.2 457.7 458.2 447.8 379.5 397.6
Total 3,154.0 | 4,002.2 | 5434.0 | 8,577.7 | 7,359.6 | 9,408.7

Displayresearch 2006/9

40




% 4—12

2006Q2 2 7 LCD TV 7 i

F g L <

<

Share (% Basis)

Brand Q1'05 Q2'05 Q3'05 Q4'05 Q1'06 Q2'06
PHILIPS 11.2% 12.9% 15.1% 14.2% 14.0% 13.5%
SAMSUNG 10.8% 9.1% 9.7% 11.6% 12.5% 13.1%
SHARP 20.9% 18.3% 18.0% 13.6% 13.1% 11.8%
SONY 10.0% 8.1% 8.7% 14.6% 11.0% 11.7%
LGE 7.3% 7.3% 6.5% 6.4% 6.9% 7.7%
PANASONIC 5.4% 6.9% 6.4% 4.4% 5.3% 5.5%
TOSHIBA 4.8% 5.0% 3.8% 3.9% 3.5% 5.1%
FUNAI 0.5% 0.3% 2.2% 2.5% 4.3% 4.0%
TTE 1.7% 1.7% 2.0% 1.9% 2.5% 2.3%
Jvc 2.3% 1.8% 2.2% 2.4% 2.5% 2.0%
POLAROID 0.9% 1.4% 1.7% 1.8%
SANYO 1.7% 2.5% 1.8% 1.5% 1.0% 1.8%
SYNTAX_BRILLIAN 1.6% 1.7% 1.2% 1.3% 1.3% 1.4%
VIZIO 0.4% 0.3% 0.5% 0.6% 1.2%
WESTINGHOUSE 0.7% 1.3% 1.4% 1.4% 1.2% 1.1%
HISENSE 0.9% 0.9% 0.9% 1.0% 1.0% 1.1%
VIEWSONIC 0.5% 0.9% 0.6% 0.7% 0.9% 1.0%
CHANGHONG 0.4% 0.6% 0.6% 0.8% 0.8% 1.0%
KONKA 0.4% 0.3% 0.6% 0.7% 1.0% 0.9%
HITACHI 0.5% 0.8% 0.6% 1.0% 0.8% 0.9%
XOCECO 0.7% 0.7% 0.5% 0.9% 0.9% 0.9%
HYUNDAI 0.4% 0.3% 0.3% 0.2% 0.4% 0.7%
SKYWORTH 0.7% 0.8% 0.8% 0.7% 0.8% 0.7%
GRUNDIG 0.7% 0.6% 0.7% 0.6%
LOEWE 0.6% 0.7% 0.6% 0!8% 0.8% 0.5%
DAEWOO 0.2% 0.4% 0.4% 0.8% 0.9% 0.5%
DELL 1.3% 1.4% 0.6% 0.7% 0.6% 0.4%
BENQ 0.6% 075% 0:5% 0.5% 0.5% 0.4%
HAIER 0.3% 0:6% 0.3% 0.4% 0.5% 0.4%
MITSUBISHI 0.3% 0:4% 1.0% 0.7% 0.5% 0.4%
TATUNG 0.1% 0.3% 0.1% 0.4% 0.3% 0.2%
AOC 0:2% 0.4% 0.3% 0.3% 0.2%
FSc 0.2% 0.4% 0.4% 0.2%
AMOI 0.2% 0.2% 0.2% 0.3% 0.2%
INGRAM 0.6% 0.5% 0.3% 0.2% 0.2% 0.2%
AUDIOVOX 0.4% 0.3% 0.1% 0.1% 0.1% 0.1%
SAMPO 0.7% 0.6% 0.4% 0.4% 0.2% 0.1%
SVA 0.1% 0.1% 0.2% 0.0% 0.1% 0.1%
RELISYS 0.2% 0.2% 0.2% 0.1% 0.1% 0.1%
HP 0.1%
SHINCO 0.1% 0.1% 0.1% 0.1%
OLIDATA 0.1% 0.1% 0.1%
MIVAR 0.1% 0.1% 0.1% 0.0% 0.1%
NORCENT 0.3% 0.2%
GATEWAY 0.0% 0.0%

OTHERS 11.2% 11.4% 8.4% 5.2% 5.2% 4.2%
Total 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%

R %
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2006 # 27 LCD o 44 F 3 7 ofidt

s

Y2006 (e) Large-Area Shipments

Supplier Moniter . NBs TVs Others TTV
Samsung 29.0 19.0 11.0 0.5 59.5
LPL 28.0 17.8 10.9 0.8 57.5
AU 27.0 9.0 7.5 1.5 45.0
CMO 20.0 7.0 10.0 0.0 37.0
CPT 17.0 5.0 3.7 0.0 25.7
QDI 5.0 8.0 2.0 0.0 15.0
Sharp 1.0 1.5 6.5 2.5 11.5
HannStar 12.0 0.5 0.2 0.0 12.7
Hitachi 0.1 0.5 0.5 1.2 2.3
TMD 0.0 5.2 0.0 0.7 5.9
BOE-Hydis 5.5 3.5 0.60 0.1 9.7
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4 4 4—13
2006 # 2 7% LCD 7 ffi f iF 7 A f#

Sanyo Epson 0.0 0.4 0.0 0.6 1.0
NEC 0.0 0.0 0.0 1.0 1.0
Toppoly 1.0 1.0 0.0 0.0 2.0
STMobile 0.1 1.0 0.0 0.0 1.1
Mitsubishi 0.0 0.0 0.0 0.5 0.5
SVA-NEC 7.5 0.0 0.1 0.0 7.6
Innolux 6.0 0.50 0.0 0.0 6.5
Total 159.2 79.9 53.0 9.4 301.5
DS Optimistic 138.0 74.8 40.0 8.5 261.3
Forecast

4L kR Displaysearch:2006
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3 4—14
2006 £ 1Q 27 LCD TV 7 @i # 2

1Q'06 Ry F 1Q064 F 2 1Q06:: & 4Q064 FE 4Q06:4 6 &

(B %) 3 bk (B4 5) (Hiz:+2)
1 LPL 2,353 22.%% 2,219 22.31%
2 B 2,115 20.01% 2,125 21.439%
3 4% 1,979 18.2% 1,870 18.8%
4 4t 1,775 16.19% 1,493 15.06%
5 i 1,470 13.9% 1,505 15.17%
6 A 320 3.08% 200 2.2%
7 Ep 320 3.08% 200 2.2%
8 » & 105 0.9% 95 0.9%%
Hydis
9 55 8 50 0.47% 50 0.50%
10 tR® 20 0.19% - 0.00%
NEC
kR 10,572 100.0% 9,918 100.M%
EESRI R L U N

TR kiR ¢ iSuppli~ T 5 pF4R & IZ > 2006/6
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1,200
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& 1,000 cPT
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% 800 Hitachi
= BOE_Hydis
= 600 Mitsubishi
Fujitsu
400 TMDisplay
NEC
200 Sanyo_Epson
HannStar
0
S S g & & &
o S g © & &
F4—1 LCDTVH i
7k kR : Displaysearch 2005
% 4— 15
2006 # 1Q 27 2 # LCD TV wofedp s 4 iy
o
ik 7, ¥ % 1Q'06 1Q'06 4Q°'05 4Q°'05
DEE M SR B
1 23 4573 433% 4,439 448%
2 L 4509 427% 3,973 401%
3 P A~ 1470  139% 1,505 152%
4 “B 20 0.2% - -
@2+ 10,572 1000% 9,918 10009%

TR kiR ¢ iSuppli~ T+ pF4R & IZ > 2006/6
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# 4— 16

FUTREW ) #2A 728 0 5

FEa 1 2 3 4 5 6
PELE R SONY Panasonic LG Pioneer SAMSUNG SHARP
o _ _ SHARP/
B 2L FER SONY Panasoni LG Pioneer SAMSUNG
HITACHI
Pioneer/
EREMA SONY Panasonic LG HITACHI SHARP
TOSHIBA

T3 &R SONY Panasoni LG Pioneer TOSHIBA HITACHI

s
8 {5 JRF%3 M SONY Panasonic LG  HITACHI TOSHIBA Pioneer

e SONY LG  PanasonicPioneer SAMSUNGHITACHI
By PR SONY LG PanasonisAMSUNG Pioneer SHARP
B3 R SONY Papasonic LG Pioneer SAMSUNGHITACHI

SAMSUNG
A SONY :Panasonic LG Pioneer SHARP /HITACH

TR kiR - MIC » 2005/12
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+ 4—17

FAYTARERT R LA 7 B3 5

# 7 1 2 3 4 5 6
o Polyvision _
hELF R BENQ Kolin TATUNG ViewSonic TECO
ISAMPO
, Kolin/
# B2 EHER TATUNG BENQ Polyvision SAMPO TECO
ViewSonic
Polyvision _
EREMA BENQ TATUNG Kolin TECO ViewSonic
ISAMPO
ASUS
S R TATUNG SAMPO ViewSonic Kol Polyvision TECO
olin
, Kolin/
8 {5 JRF%3 R TATUNG SAMPO BENQ TECO ASUS
ViewSonic
e ASUS  Kolin/
RIS Lain BENQ PolyvisionViewSonic TATUNG
lacer SAMPO
B FHE BENQ PolyvisionViewSonic SAMPO ASUS  Kolin
TATUNG
. ASUS/
=7 R BENQ ViewSonic Polyvision/ SAMPQO acer
. TECO
/ Kolin
Polyvision
BENQ
Afri TATUNG Kolin  TECO / acer
ISAMPO _
ViewSonic

FH KR 7 & € MIC » 2005/12
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3 2021 16.0% P K 1379%
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% 4—26
2006 # 2 4 LCD TV % g 7 2/ } 7 #

B 7 20054 FE & 2006 5 Y

2 (K&) g (Ka)
FH#H_ TPV 600 2,000 OEM90% - 0BM10%
& ¥7  YaHsin 400 1,000 ODM/OEM
@ #  Amtran 400 800 OEMO90% - 0BM10%
# & Mitac 400 800 ODM/OEM
pix  BenQ 300 700 OEM70% - OBM30%
374 Nexgen 300 600 OEM75% » 0BM25%
%
*~ = Tatung 350 600 OEM80% > 0BM209%
%tk Kolin 330 60054 . OEMB80% - 0BN20%
& 4] Wistron 370 600 ‘ ODM/OEM
Z A Acer 150 500- ~—OBM
B i Quanta 300 200 ODM/OEM
= iz Delta 250 500 OEM90% - OBM10%
3
i—¢% Compal 270 330 ODM/OEM
i~ Teco 100 200 OEMS50% - 0BM50%
#% Sampo 100 150 OEM10% - 0BM90%
Other 301 370 OEM10% - OBM90%
Z 2- 4,921 10,250

FH AR A L&m 5 T ; 2006/04

&y FALE 7> 2005& 5 &N f 4928 5 0 LCD TV
#+7 4 374% -~ & OEM/ODM; 118§ =+ & OBM - TRI 5
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# 2006# 5§ LCDTV & § £ # i 7 1,0255 & » & ¢ %
855% - £ OEM/ODM (3 2 # 4—27) 5 & & 170§ 5 4
OBM (# 2 % 4—28) « 3 # 24K F LCD TV &1 4 §
£ ¢ d 2005 ¢ 76%H 4 ¥ 2006 & ¢ 83% -

34— 27
2006 # - § 4 F LCD TV & 1 # j i &

B ERFTE) OEM/ODM ( + ;)
T H_ Philips ~ Sony ~ Sharp ~ TTE -~ 1,800
Viewsonic

AT Kmart - Costco ~ Sears ~ LG 1,000
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