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The Keyword Selection and its Performance in Search Engine Advertising
— A Case Study on Small-and-Medium Online University

Student : Wei-Jen, Yuh Advisor : Dr. Chi-kuo, Mao

The Master Program of Business and Management
College of Management
National Chiao Tung University

ABSTRACT

Comparing with other advertising media on the web, search engine advertising becomes a fast
growing media as search becomes the mainstream of the internet surfing. Due to its
pay-for-click business. model, the search.engine.advertising specially attracts those small and
medium business advertisers who-cannot-afford the expensive banner advertisement on the
web.

For the attempt to make some discoveries on.how:to choose right and high turnover keywords,
this research conducts a field test by purchasing 100-keyword advertising from Yahoo!
Taiwan to promote awebsite “SME.On-line Learning University”.

Upon analyzing the data generated from the 100-keyword purchase on Yahoo! Taiwan, this
research reached to thefollewing major findings:

1. The “learning mode” type keywords are more popular.than “learning contents” type
keyword. The clicks of the former are two times more than the latter.

2. The average price of the “learning model” type keywords is similar to the “learning
contents” type keywords.

3. The number of clicks made by single keyword is much higher than those of two-, three-
and four-keywords.

4. The average price of single keyword group is higher than the two-keyword group.

5. Findings on cross check of keywords of “website nature, contents” and “keyword
length”: The result of cross check indicates that the single keyword on “learning model”
is awarded most clicks.

6. In 50 valid keywords, 7 of them contributed to 1,208 or 51.65% of total clicks. The cost
performance is excellent on these 7 keywords.

Keywords : Search engine advertising ~ Pay-for-click ~ e-learning.
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AIDA th — FpEgR T 00 18 5 el R £ Bk iR ahp F o ipdiE
= :f];q ¥ R i £ DR 2E AIDA (FEHpN E) }bﬁ)‘;% 2 i
ek Fiipih ¢ Attention g — RREA LRk ( Advertising
Impression) -~ Interest #4& — R 2 g% % (Click Through Rate)
Desire #5% — 4 F B =t # (Page View) -~ Action ## — # %
( Conversion Rate ). ¢ ‘((Kenny 2006)

http://kenny.bleg.weamax.com/blog-htm-do-showone-tid-92.html

FACH o

Desire Page View

Conversion

Click-thru Rate

Attention Impression

Rl13  "AIDA A e A L B TR
74 %k © Dave Dolak, http://www.davedolak.com/advtg.htm ,2007/2/22

2. 7 J2H3] (Information Processing Model )

TR RA S o R R RSLL R B
srif 42 (Cognitive Process) # it a‘ P B i A7 o ipdt PR E S eh
FERE N o LREB AP INES F ALy W2 3 5% @ 3
X o

William J. McGuire &% - @4 i § § M| i fzin 5 " F AL
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http://www.b2binternational.com/whitepapers6.html�
http://kenny.blog.weamax.com/blog-htm-do-showone-tid-92.html�
http://www.davedolak.com/advtg.htm�

B AR J.%:-g 8 31976 £ F AF A T 6 PR DT I AJITiEAT 0 £ X
#?%ﬁéuT8%%&oéijﬁm¢%AmAﬁ@ﬁ’ﬁui@
Rivaqms 47 o

1. % # Exposure

2. i & Perception

3. B f# Comprehension
4. = & Agreement
5.3z 4% Retention

»

.if & Retrieval
7.4 % Decision-making
8. {7 # Action

1999 # McGuire * f= bk 8 BFF £ § ‘wiRiEns 5 13 BFFE -

. # ¥ EXposure

. 71 % Altention

. 13 2 LiKing

. B f£.Comprehension

1

2

3

4

5. 445 % Cognitive elaboratton
6. 772 Skill acquisition

7. F & Agreement

8. iz k¥ 3 Memorystorage

9. i = Retrieval

10.;4- % Decision making

11.#4 {7 /& % Acting on decision
12.:%40 % & Cognitive consolidation
13.:x % % #r Proselytizing

RHATEALT 0 ¥ g N McGuire g BE S UL R TR R R
c A 13 BT Ty B TR RIS R RR
Mo iR 2 EBAR L IR iipt > F Z BRI A R

~=\ F_&
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McGuire B4~ # 31 T T ARIZHA] | PF o £ 5 RIERE T Ao (2
PN NI T FTER 2 488 {5 > Rodegers and Thorson
(2000) ifb: K # 3% & 2 23] (Interactive Advertising Model )
PLE o R R mi}iﬁ McGuire & # e T T ASE A | £ 3740
Y Pﬁﬁﬁ Rodegers and Thorson €= 3 2 3 > o ST Rt g £ #7E
I AR AL BpEeY - A2 5 TirdlEiF % (Control
Ownership) &% 4E o A B 3FiE Y T U nfed d i # ﬁrﬁ 7
FnAe A d eR A LEOR R O aRdeh o TR O A RIEIRE D

R BRI B M e

Rodegers and Thorson £2.% /& & 3= i@ Sien U & 2 ed® #27) > 73 » 7

s 3 dinaad oom A4 0 ITHERE o

Consumer Advertiser Consumer
Controlled Controlled Controlled
Functions g o Structures Outcomes
Processes
Internet Motives Cognitive Tools Ad Types Consumer
« Research « Attention * Products & Responses
Shop * Memory Services « Forget/Ignore
-Entertain/Surfz' Attitude ) . PSA mp he Ad
«Communicate/ * Issue « Attend to the
Socialize, etc. « Corporate Ad
« Politjic » Form Attitude
toward Ad
« Click on Ad
Modes Ad Formats . Explore the
; » Banner Website
Serious . ;
, » Sponsorship « E-mail the
« Interstitial ‘ Advertiser
* Pop-up * Purchase the
 Hyperlink
Playful » Website, etc.
Ad Features
* Subjective
 Objective

CENE S N Y =

# ~ 123 (Involvement Theory )

U o~ | g]de 4 E_Hebert E. Krugman » % 2 il 3§32 24
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FHowvg il $ 2 # (General Electric) # = = 8. g, L7 7 ehi

F oot 21965 £ HT AR RGEHMAE L DT o F L T 7

AR L B2 m§ 3 $27% , (The Impact of Television

Advertlsmg: Learning Without Involvement) — g #%~ » 2 @i TR 2
%Fé}é]impmj 'Eg,: 1@#{,'}~f}§;’i%ﬁ‘g’f’]}igo

A‘

Krugman 92§ ¢ g LT ALBL R DIR 230 4 Plikcts > X 4 ik
R ARG R R - g gnae (Cognition) siiAg S gRAGL S S g
TR A NAEI I L 2ame B BN AEAR DT
AR AL e LAk 18 i

I =y

EprAs S 1 A3 T R RS (B

PRG3R B 5 fﬂ”ﬁi%%ow@%%

%3 § P AR R B SR Lmﬁmmf»ovﬁaﬁws

ARG B A 5 TR (Trial) > T sk gvb ek > 13 =
" i 2w | (Altitude Change) | - %:E?‘u{Krugman R AR 2 T

M ~ 124 (Low Involvement Theory ) »

RgRA A fE T B2 AT | e < 5 ) B K R

% (75 omplet s b AR A G MY 755 24 0 & Krugman i

M » By A RnBhr 2 ApF TR e AE 2 0 A3 28
19 25

BRER - § AT B2 Fr @ LenpFla &5 F i
2 npEg “r’? T4 & (Convenience Goods) 5 ¢ > F 4
/ﬂﬁjt“?é m.]—/ﬁ—a m&_“ﬁb%q\.j\ﬁll{‘,hﬁ_ljﬁgi% L,\Z;\Z'%
244 EhFR x #
TV mess Perceptual ifti _ Changes in
IIIHI‘IJTHH > E}m > [EII;EI;EH [ [Behavioral L, ( attitude due
involvement| |low or absent| |structure Input to overt
behavior
515 M~

’?\f' X ¢ Michael L. Ray (1973)
tEts TRy i R TR I R 2
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B TR 2 5% PR L% - MY & A 7 & (Durable Goods) 1
# 7R & (Specialized Goods) P » d *vif f K f R 2 P F 7
B fed®— Zog5t 0 FlU B P £ 4R B G AIDA & "i;-“;m/%@;J
Bt A TAR T Ty TR e TiEd ) BRI
72 o

BTREHF AL P F R TR RRA L PR R
@ﬁ%r@%»ﬂﬁngwﬁwé R J#%O

T RRRRRR L ASF S B R S e U~ IR o
PRBR VUG RER FRREFREA L UL G TRE
BN ST T o itif?%'? VIR o e g X i ey ES
T eAe BERLO v e 5E > Gl D7 s 2 s PC'Home ~ MSN o & i s
Frv sk banp &Rl F égmq&,;,a B g ilsr s g et o
Eéﬁﬁﬁﬁg xvﬁiﬁﬁﬁf(Bmmﬂw>wwﬂaiu%%%ﬁ
o 2 A PR R 2 | (Pop-upAd) o b g2 g% kg e
‘57»;;%—5': 1 3. WA RENT FAF 0 N F RO o Ji /*';/\If'-l:m
PR il B AP LT R R R ¢ o DALY o Rt
"Hd B BRX Bl R A fF“ﬁf‘ug’sfi T » 123 | “7de i
F o FIMARHA L R L 0 AN RER L R LR T
r@% i il - g - Bt - 75
*i4p ¥+ % ((Chang-Hoan Cho) »

FT L R R R R T 5 IR SIE T LR R AR
PEEY 0 WP R MR SR BB &R A RNPE
p 4 P (Landing Page) » 3§ ¢ * ?‘f BN BRI EFHBIED
e B B e TR W ILE ) TP - A B p
%Ejﬁﬂmﬁ%%?%ﬁ’ﬂﬁiﬁﬁﬁﬁﬁrﬁyﬁﬁJW*i
FEERERY FOTHF DM B RSP AL > FAREF O &
m;&:s SO mmiév AR Fé%éﬁ% AR G
(Pay-by-Click) > Tt ph g el R in AR ® > B & il FTong » &
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FEd b % - B ek b R GE O~ cnie B 2 (Clickable Web Ad) >
Fd - 7 A 1993 # = > % % Global Network Navigator 5 ICP ( % - %.CP
v Yahoo | &% ) ¢ - e i Heller Enrman e fF % 5397 o 2 3§ & 5% 1Y
%P%%ﬂ*ﬁ%%?%%é%ﬁ{;ﬂ—;ﬁﬁ%ﬁ;iﬁﬂﬁﬁiﬁ
B sezs e HotWiered » v 41994 & 10 % 25'p += % - B A4LAL 5 Banner s
BR A% % AT&T 4.7

l
(g}
94
e
|
TR
-an\

BT o fhehyial o R 2
N2 T E S LA A BT Al T G RAE L Y 2 A
2R o ) Rk Sk R A

B E K BE R e~ R -

T R D E
Z

Giil

e FUE S Y R U

PR L EE RN 1994 E 425 2006 # 2 HE 12 E 0 < (T UL S
BPFE o & — FFEE 1994 E % — B Banner B B4S 0 1 2000 & Google
H

B dode B H B4R A & IRF: AdWords o fas 1 Pl B e B ﬁ Foefeor 3RA &
% p Banner %] N e 4 0w B % & Banner ) 3 g 4 & scengh# & (Click

Through Rate, CTR) » % 1997 A2 4r & 3f.— & T " 115 %}; o wry) T ELAE %

B gesRR 4 B 5 (Readership) 345 N A 2 s r 2

A gerkeh oo SR URER 2 T AR R i o T BT Banner A 4 T

¥oBLAE % 75 1997 & 5 7 ¢11.35% > 7| 2000 & 3 7 % | 0.39% 14 B o o

Banner ¢ cBLE K A7 & o ApEOTHER I F AL R L& R
- BPEE 4 ,T&;q\Google B et BB 4ER R 2 IRGR o
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Historical Tracking of Banner Click-Through Rates

Bl6 Banner 3 2 gt & g6 AR §

7ok %R NetRatings 2000
B F g stal b e Tl r TG RBhR S o WA HE L) 3 -
BoS R R TIOE G PR ﬁ*‘ﬂ%ﬂP\ %
BE e ORGSR A E iR Lok R B -

=
-4
W <l
:#‘;

b

N

3
|~
&
.
_
<l

v LanERFRGFES @ F @A (American On'Line, AOL ) % 2006 = 8
Vg 4o - AR RS ’%P-rs»q’falﬁ??ﬂ@f:._if'g“‘é%% 8L SR B
3t Banner & & ¢ iz B 7 3F A EAOL (. * Google &4 4z 318 ) &
36,389,567 =X tnfExE ¢ b jE (B A19434540=08: # o EI5eL & § 530 - :}%"
FAIE R B AT RER LTRSS 2 WA B 2w # 592005
ERER AP I24RE AT~ P o HR I FRE N F41% 0 BT LR
Banner i £ % fret 5 34% o

&ﬂ@@&iﬁ{vﬁﬁiﬁﬁﬂﬁﬁ‘ﬁ# g LAES P
B T RIBTH G- il enT OB § 2 4230% 5 ¥ S £
F111.92% > FIIF S5 RF % - | Ok (é %L@‘;': » BEEFE K% 3] 2.97% o

)~
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:}%?5\?m Iﬁ,ﬁbf@; }% e B2 0%
PR AL AL R F&AH},B R 4

1.

0%

=
=
45% o
2 40% -
=
E 350; | Percentage of Total Clickthroughs
ﬁ Vs
W 30% - Position in SERP=s
(&
g 25% -
= 20% -
s 5
B 15% 1 e
E 10% E :3 o
0 SEBigx
=+ ) u
% S S SRS E R
= 2 B B R B
() L L L L s s —

12 3 4567 8 91011121314 1516 17 18 19 20
Position in SERPs

Bl7 ) $oF &% F b e s g
7R KR - AOL Research Aug. 2006
http:/Awww.seo-blog.com/serps-position-and-clickthroughs.php

124

hoo it e s BT A R T R
B 0 2R B o o

;,’;\ulml,,\ﬁﬂ Izﬂ’i‘%ﬁﬁﬂ—ﬁ

=¥ 0¥ K
Hietk R2EnT o 2 A T g
A8 -

3

45

BB 2 enip B R

1.1 & »< {74 (Direct Marketing) : ”'“r?{,ﬁ oA A g BT U D

4 8 5% (SalesLeads)~ & ix & (Traffic) % P e i 53 il il
MEE P B R g TR ),f% ( Specific Response ) er— #& 7 4 5% o (&
AR F+ » 2007)

1.2 3 $+5% 4 (Interactive Advertising) : #73} T $ 5% & L4583 B

S e b (Online) & ggs (Offline) B » BB L 4 @2
/ﬂéﬁ’ - ﬁ)%’“‘%s_‘\o, SR AR FE R T BT AR
e ﬁﬁi WAL ~ 2 Kiosk ¥ xE4s o (A F 4L 0 2007)
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http://www.seo-blog.com/serps-position-and-clickthroughs.php�

1.3 i A £ (internet advertising) : 5 R & x fismt & 2 (Online
Advertising) #dp% Bt ~ §F 2002~ B L LN~ 2 R
PR SRE DS P ELA R P AL BRERRRRET F - AR
= A
2. RBER A A5

PR LG = AEAN L A wE_Banner &g - § 3 IR agrdbg 51 o

2.1 Banner A 5’&4\‘-’“"“ G L L e B ﬁél% 223558 5 R prhTA 7 F S
28 5 i A v Banner § £

® Banner Ad: iz & 2 cnie it § 2 o 5 Hp e Banner . 2 £ 468
X 60 i 2 GIF hh % » LI 2l i iRl Banner . o % W3
& R 2 % % (lInteractive-Advertising Bureau, IAB) =2 7 & 48 % ~ e
Banner & F L 20 @ o @ 4= FLA e X (Skyscraper) Lt
(120X60 fhz ) 2 2 § A (lsland) 2+ (250%250 %% ) - Banner
B4 antp = EE s B F aaE 1000 = F * (Cost per
Thousand Pageviews ) »

® Interstitial Ad: 7 4 3F% & "2 HA £ 0 oL R H;; Xm0
fent 2l S AL ERE cnde sk e TR LG MR o AL T R - B
R 2T o 1997 & d TlmothyL Kay and Robert Hoffer = + £
gl ke 2588 e A =g SRR OR £ £ o

® Floating Ad. : Floatingad : #r3f "i&%i¥5" |, A 4 » Adp i *
BTFR ot U HSRIREFAISN AT R P HER élkﬁ"l%?'ﬁ
AZ R AN A 2 A58 2 d - R 5 United Virtualities 93
RleRs 74822 97p £ o

® Expanding Ad: #73} # % 3% & & A4k < 3| Banner & 4 & < (K g
£_468*60( 2 # tg A £ ) fp' JRF LU 2 B o f8 k- BE s
PointRoll % Wi 74 > 73 FRNR L HM24L7 B A
42 0 F & &L | Banner Thg p#yEsE > 7 il eRenF A o

® Wallpaper Ad @ 5 4L T BEAR 2 > R @ ¥ ¥ - TRPHE R

P (MR FAE) TR A Tk 6 (Desktop) = 5 &7 -

d

21



® Pop-up Ad: erFg DN {;}F}_fﬁl&_ﬁz’tf% * FT L BEEE I e
A op Bt - '13"]‘ AT R R o BB D KRR AR A B
F]pL R T HT;&—ﬁﬁﬁﬁiwafrhyu,%

[ Pop -under Ad: #3) TE AR e &;f:'z; E}%J 020 A A

R RERE °7»@*Mkm% R R I AN LEER L Ers

v
—;e%, g

2.2 m+éfil,)%/4,¢ B s %.&x;? 2 A= Hp > )]}ub Y. ;ﬁ}g.}é‘_ﬁg—j—;_ i@‘}%
23550 o d 3 Tk Hojhe | (Push Technology ) s 3 » & F 2Rt
LAPRAAR T O L PIRE BB T AE NSRS -
ég’i%";’7_%{%_&[3'4“#%%‘!11{]:&&] Tﬂodﬂ—,ﬁ_‘""ég J}i,{ﬁﬁgﬁgﬁ

Mom s PUREER Y R NR > p R LR RS 2 FER Y
320 F - BAR G & P IR G B R e R 2 AR

%1\3,

2N PR s 320 R 2 T 52000 & 2 {8 A
PR 20 (Spam Mails) . de it i@ * & 42 Fap 3| T + &0 ¢
SR *i’fﬁ“ﬁlﬁwmui@]mpﬂf* EXI%‘ i3

TR SAPEEIE N Bl R T Rk
e B2 e i @ é;‘\%af“‘ Fohomn o

T

Wi
T

/

-

e%@

4
i
=

23#@2 SR £ 4 - EATE e FRER 575 A & e LRI
L (‘Search Engine Optimization, SEO ) -~ B 42z & £ ( Keyword

Advertising) 12 % % % 4% (Paid Inclusion) = #87;3% - $% 51 ?m
Pt R AR T AR YRR ;‘]‘IE":%\? iR e b PR K

FHBEMEF R AP FREOPELAFELT A
WLER L ’gmﬂi?m%&*‘?@"%ﬂf‘““"ﬂ“nﬂﬁtix iR 51 H
Fa e o BAR L e xR HB EMay L3 7 P A oY

TRl 2 EAR 2 A) e p

® s IR E’m‘é 557 F
Ao v AR F sk AR T L F BRI FS T A A



e Bk e FUER B I MARPETE B RER R Y X LM
g endb® % % F (Search Engine Result Pages, SERPS) ¢ » % ¢
FH 1087 208 ehFple 2 F A2 L chpep A RF AFLEE
L e T REL R Y K B nF ph T 3E S R (T 4
HRE A al?'f»*“ T i L AL ‘a‘”ﬁﬂ

RS

%51 G RHF Sl §T A0 § Et S B ke - R
WE P EERSOIN R HE L FE Sz EKX (Search Engine

Friendly ) - # chdgg sI F v ggpe 2 7 > 1Y Sp% FPRTER * - L
AN FEALR L ALE T e T FﬁMﬁ” » HONIRP L A E %
Fehd - | oo
MAE R 2 R SEEHERINF > NIRRT 0 ik
WH N FEFPNaFE T p AR F (Organic Search ) » A 40F 7
hiferh 8 R a0 A MERHS AR DA e R AWF LR T A %
iz e Fo R R0R AT R e R PR R e sh > F o d At A
Lor b Ay o Rk FEE R S E 0 L lﬁ”*%‘réf?*\i#f%ﬂ
PRl LIED ST B
F1it 'Google f= Yahoolie s R & #0F % f

" # et d@® | (Sponsored Search) T p st 0 R L K- L ek
Eﬁ%aﬁ%%%%Em%—ﬁéﬁﬁiﬁ%%i’ﬁﬂéﬁﬁﬁﬁ
Pl O o é—ﬂ:iﬁ‘uﬁ_éﬁ‘-ﬁ%@?’f—‘ﬁ— fiﬁi']éﬁf#*‘v g
PLE M4 R 2R 4 o §
Tt ie R A A RN S T BT | (Pay-per- cllck)
R adoF 257+ pRF oI Fodpx TR R
PR FVUPEFRVILE LA RETR AT -
Mg R 2 R 8 R TS R T T A S
('Yellow Page Advertisement ) - g2 78 3&% 51 §# g 1hp i H
SrhE N B4R 0 A B D] AT G b B G wrﬁé@f;amw o fe g
i%*‘% SIEEFF 0 Google v b B gaRR kit A NG Y HH

FeE gk TRIECRY § ook F F TR FlRty L RE AR
JB?"%. ¥ oGoogleu"aap’% ThORIER  HERERT FOE T T
BXAFES MLRBAz T o

~=i.
F_*
41’ o Mgt
o
fi
éi“
N
o
%;5;
!
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/1%
S
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3.

RO E T~ i £

g 4 o~ (Internet Advertising Revenue) + it 15 €& ~ #1% ~ 3
B R B o @ G R R R o 5 AT Rl KL

d\ﬁﬂ’{%ﬁéwﬁ—ﬁﬁfﬁz%%ﬁﬂﬁii o gl b d A rE e X B R i
Moom EF R LR ERA L %ﬁ’: RS gk g X R
Google ~ Yahoo! ~ AOL ~ ¥#2 MSN EI;—F { R4 2Rt & £ Fpb 54
Ptk R A e s M E M OW RS MERG L

31 R 2 T~ = £ &H

FRIBRZ Gl (Interactive Advertising Bureau, IAB) & - & ¥ %

L — Rt & Pricewaterhouse. Coopers £ RS 2.8 i& (7 > £ iR 2 7

F kit e Rip FRIT B A 4 E'_%]%k 2006 & 4 7 # 4 1 T 2005 Full
Year |AB Advertising Revenue Report y B 71 » % B > & chiEiE B 2 <
 » 12542 T®F ~ > ¥t 2004 & 345 30% - @ JAB £ it x A
2006 E Az TR A E 3] 121 mE o §2005 & > E 4T
)wﬂ%B%oTEL/uiwﬁy%—éﬂk%1%7ﬁisww07%%
> 1] 2005 & & MR 5 12542-%F & N BT H A0 13821 o

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
§ 07 5 193 5 462 5 B0 5 TAM 5 GO0 5 T2 5 96M 5 1iM2
$4,500.0

$4,000.0

£3,500,0

$3,000.0

§2,500.0

§2,000.0

$1,500,0

§1,000.0

Quarterly Intermet Ad Revenue (S000,000)

£500.0

CEERLR LA REEE R R LR R EEEE L

Source: PWC/AB nbemel Adwedising Revenue Repon (avwayiab net)

B8  FRERA L der AR
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T k& ¢ Internet Advertising Bureau

32 g B 2 Fhug e ’r*ii%/»\ﬁ’f
FRIBRL o8l $RREAL T B XA FitbT
DlsplayAdvertlsmg PRAANE AR MY or - B G (Static)
e Banner g« Logo 77 £ A 5¢ -
Sponsorship : B 4 2 & F 84— EEB fesb ~ ferbin- 300 s - BREE
5~ %%z?u+ér;,,m#ri§arﬂml§ el '\( % 7z 7 Banner = & fp e
Email : R 2 114 % ax EFEhT 38 (W3 H)PANFHEL
g #R »I,:A.ﬁ? PELE S H ek R 2 A5 o
Search : B £ i i iadt iH4d% 3 l@ﬂﬁiﬁ»ii ) E LR Jf‘f? VRS B
Bl el AR £330 - 245 0 % (PaidListing) ~ F T 2 40
# (ContextuakSearch ) ~ % & 4% (Paid Inclusion) ~ v % 3% 51 & ik i
( Site Optimization) ¢
Lead Generation / Referrals < & & 3 .5 & %k PR%Z»%ﬁ R HE AR
9#@*'?ﬁ,@ffﬁmm%p@? ikt Sl AR 2
2350 gt B 2 A R A2 T A g 4 (Performance Deal ) = 3¢

‘?’}éﬁ ‘1(;1‘9’10

=

Classifieds and Auctions B 2 4 & G i IRIE % & » -2 & 5 2 JR7
2 B3R FEREORRT S QS S e sk R 2 A5
Rich Media : & & 31 3 & H)éﬁliﬁ»%—‘ﬁ vk =323 B o (Streaming )

m‘%ﬁa—\ p_;ﬁx}% 441 ok °
Slotting Fees : A 2 2 i § % ® BRI £ ¥ - & EAER & PRI > @
B e | AR F g BIFFRT > Ha 2 v nldp

FEREERT 5-F A0SR AN

’R%.’fﬁé%%ﬁﬂf m«uFJ";LJZOOE)-E:“LrF)% Jar ¥ s kp 3B
551"’?#5?&?571%%%17;2“](% Er- m5:E41% B F BT
( Display Related ) # 3= : Banner ~ Sponsorship ~ Rich Media ~ Slotting
Fees & 4= % ik % = =3 34/0 N R e L SN B - S
2% o
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Classified 17%
Lead Generation

17%

Display Related
34%

Search 41% Email 2%

OEIREE £ Y TE St
7 4K R - Interactive Advertising Bureau

3.3 i B AR H s R R A8 e B fie

42 2005 & £ B L5 R 2 R

Advertising Medium Revenue(US$iz) 9%
Direct Mail 566 21.20%
Newspapers 479 17.94%
Broadcast:& Syndicated TV 350 13.11%
Radio 217 8.13%
Cable TV 189 7.08%
Consumer Magazines 129 4.83%
Internet 124 4.64%
Business Magazines 78 2.92%
Outdoor 62 2.32%
Others 476 17.83%
Total 2670 100.00%

7o k& ¢ Interactive Advertising Bureau

B AR 2 eh K g R PPe e A £ F % 2005 £ £ R AR R
2 naMye r 124 E AW EERIIA L LM~ 2670 RE A
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H14.64% 0 B L5 QFER ALY hE T o

34 L BERR L T

TR 4 AC R | AT kR 0 2005 # S EECRER 4 T
F 3 o RRTART FERERFE LS, o A JesRE S g ] by
G E

%\’ 3 2005 '& \-:' (% ‘ﬂ ‘&-‘T"gﬂ% ‘év ¥ ’1{ Zﬂ:\'

Hix:pagire ™

BAE W) | 2005 # fo TiE ek | 20042 g ikt (B £ | HOR A
£ T AR 4,837| - 9.12% 5,691} 10.43% -854 -15%
JRTAR 16,679 31.46% 18,191 33.35% -1,512 -8%
3R A 18,768| = 35.43% 18,097~ 33.17% 689 4%
AT 6,545 12.34% 6,395 11.72% 150 2%
R 3% 3,361 6.34% 3,462| 6.35% -101 -3%
o 2,812 | 5.30% 2,717) 4.98% 95 3%
&3t 53,020| 100.00% 54;553(-100.00% -1,533 -3%
T KRR RS IR ACTE Bl A

A A EPR: B L,;H_ﬁggag St KBRS LD > TR Ry
cAT R S TAME G 2005 & SRR 2 e
i# 3,078 ']—fl_ @h’—b ’ ;T if 1&_% %ﬁﬁr%ﬁil

A ek R A Ao aEF R 2 A W kF 0 2006 # kR 2 A E 6.59
% o Bz R AP < g E 100% ;R 2007&3}@:&}%%3 B2k
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