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Abstract

In the postmodern society it seems that the
effect of individualization makes lifestyles
independent from the traditional basic social



frameworks such as social classes and nation
states, and individuals have more possibility
to choose their own lifestyles. Moreover,
lifestyles self could be criteria of socid
grouping and reason for building of
communities (namely lifestyle communities),
and individuals self could have their own
criteria of socia grouping (that is the
individualized social grouping). This project
chooses animation, internet literature, and
Johnny’s fans as the observed lifestyle
communities. According to the German
philosopher Dilthey’s idea about the social
structure, the very complex socia structure
could only be described and understood, this
project uses a descriptive research method
composed of interviewing and observation, in
order to understand lifestyles and the logic of
social relations and social grouping in
conference to members of these lifestyle
communities. This project finds:

By means of consumption, it can shape
and maintain the identity concerning cultura
production. Besides, It can aso express
personal style, establish and keep self-status
in the lifestyle community. For example,
inside the animation community observed,
the grade (evaluation ability of animation) is
based on economic capability. Other than the
reading of animation CD-Rom, the
obtainment of relative publication are also far
important  for  self-upgrade. As for
merchandise goods, such as notebook,
ornamentation, etc., it shows personal zest
for the animation without anything to do with
grade. When it comes to consumption
behavior and community identity,
traditionally it’s declared that the membersin
the same sociad class and community
condense their identity through consumption

of the same way. In other words, community
and identity come out first, and then it urges
the members to equivalent
consumption However, the
procedure can be reversed according this plan.
That is, the shared identity can be created
among different selves of the same lifestyle

show
behaviors.

and consumption behavior to the point of
establishing “lifestyle community”. This
project also finds out that the universalization
of internet can add fuel to lifestyle
community  forming. the
distant-communication achieved in Internet,

Because of

it can overcome the obstacles of dispersive
selves of the same lifestyle. Except as
coherence inside communities, lifestyle can
used to be an indicator for categorizing other
people by community members, but not an
only one. Traditionaly thought
production decides consumption. However,

it's

this project concludes that consumption not
only shape identity and community but also
transfers consumers into producer.

Keywords: lifestyle, lifestyle community,
socia grouping, individualization,
descriptive research, consumption,
production
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