i =Y
RE2RT LKD) &

AP EL R Ly a4 %82
HWLHR L

kR LR Ltk

The Impact of the Number of Endor sersand Negative | nformation
on Advertising Effectiveness: An Cross-Cultural Comparison
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Abstract

The use of endorsers in advertising
can make or break a product or a brand.
The first purpose of this study isto examine
the impact of the number of endorsers on
the effectiveness of advertising. One of the
other purposes is to examine whether the
impact of negative information about a
particular endorser on the effectiveness of
advertising can be mitigated by the increase
of the number of endorsers.

The subjects of the study are students

from Taiwan and the U.S. The results show
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that in Taiwan, the increase of the number of
endorsers decrease the effectiveness of
advertising. In the US, the number of
endorsers does not affect the effectiveness of
advertising. In  Tawan, negative
information about an endorser has negative
impact on the effectiveness of advertising.
In US, negative information about an
endorser has negative impact on the
perception of the endorser, but not other

dimensions of the effectiveness of
advertising. In Tawan, the impact of
negative information about a particular

endorser on the effectiveness of advertising is
mitigated by the increase of the number of
endorsers. Implications of the study and
directions for future study are discussed.
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R BR 0.8911 9387
AR 0.8279 8692
B3 ARA 0.8794 9271
MER AR 0.8836 8776
Lz REBARREEA
Y
Source SS Df MS F Pr>F
RLZGAR foni 0.0814 1 00814 1.127 0.289
T S 15854 2 7.927 10.974  0.000*
FRLA*RT A B 2.261 2 5748 3859  0.165
AR foL 1.015 1 1.015 1.103  0.294
T S 6.294 2 3147 3423  0.034*
fRaA*RT Ad®  3.103 2 1596 1.736 0.178
K= XA f L 4.417 1 4417 5815 0.017*
T S 23077 2 11539 15191  0.000*
fRaA*iE AdE 0983 2 0491 0.647 0.524
AN 1.952 1 1952 1.310  0.253
T S 11497 2 5748  3.859  0.022*
FR AR A B 4.430 2 2215 1487 0.228
"4 8% K P<005
iR
Source SS Df MS F Pr>F
R+BRE oL 934 1 .934 923 338
RIS - 1.956 2 978 967 382
feArRT AdE 3347 2 1674  1.654 194
A&EER  foAL .666 1 .666 559 456
RIS 3.405 2 1702  1.428 242
felrig AdE q331 2 665 558 573
R A BR AR 5.893 1 5893  5.945 .016*
RIS 9.140 2 4570  4.610 .011*
faairig A8E 3068 2 1534 1548 215
MR OREE oA 0.070 1 0.070 .036 .850
RIS o 3.823 2 1911 981 376
BRLTRT A EE g7 2 1.049 539 584

"3 ¥ K P<0.05
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4.3473/3.9945
3.6596/4.5323
3.6649/4.2814
4.2569/4.4042
3.8191/4.4444
3.6413/4.5784
4.2031/3.9483
3.5505/4.6756
3.4918/4.4465
3.7812/3.5500
3.1277/3.8333
3.0652/4.0147

3.9943/4.1812
3.7826/4.1126
3.5682/4.1151
3.8523/4.3889
3.7391/4.1095
3.7614/4.5972
3.8381/3.8583
3.4620/4.0061
3.1847/4.2000
3.2614/3.7738
3.1957/3.6000
3.0114/3.9167
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S
!
=

Fio 5-BEFLIER

23 LA RET APV RG & LSt B P-value

R 1

mT A E - B = i z B

R iR 2.008 (0.048%) -0.613 (0.541) 0.638 (0.525)
VY 193 2.145 (0.035%) 0.416 (0.678) -0.546 (0.586)
R A RRR 2.255 (0.027%) 0.483 (0.630) 1.537 (0.128)
PLY AR 2.017 (0.047%) -0.258 (0.797) 0.222 (0.825)
l‘\‘—‘;&ﬁiﬁ - B - B e

R ER -.858(.394) 1.632(.108) .675(.502)
A &R .064(.949) 1.269(.209) -.070(.944)
R AR .392(.696) 2.816(.007) 1.017(.313)
PEY AR -.723(.472) .666(.508) .306(.760)
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