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H & ¢ EREREIE T RERERE S A (avatar) FROtEMENGEIHEE - DIFORE SHTREMK o M
SEANEREANES  EHEESERE LA ERA T - AT ERV#HE5 (Heider,1958) -
PRt HEE A ~ BEIEAHVERE LR SE IR B S AN A AV IR S - 2R RHE B RE
TR - WE A ERRRET - EEFEEHAE - WA 1137 {7 - DIFeaEREUS © Rt
S A R EY LS DU B BaE P E B Rt DM B & A an R REEAVAESE - MBS E T
FEALF B AR E T B S AFFIERRRE - Muh&CEERE A JIRE - B E A Bl &
IEEEREESS > UGS AT SR B R AR S A\ o] (8 2 SR AR 2 Yy S IR S Ry 1
I > ZRMOHE B H R (USSR RE L T A AndSr I RRSE - MRS SR e PR Bl 5=
EREGNUHEEHWERHAS AZRERE - A amE M Tn - EHEESAE > ExiA
bR S (Y (B et MO B B B A an B U S ARV IE RS EHIAEE - EOMBEE AR
RKEANACmEEREENS A > WAG AR BT ER - AURKRIEEHERS
FERT -
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Abstract: Web-based retailers may adopt avatars to deliver rich product information. An avatar is a
graphic representation that is animated by computer graphic technology. According to the literature,
we design 2 types of avatar (expert and attractive role) in this study. Experimental design and online
survey are used to test the hypotheses. In total, 1,137 questionnaires were collected and valid. The
research result is as follows: both the link between the avatar and the product and self-referential
message increase the extent of the positive attitude of the consumer to products. On the condition
that consumer has negative attitude toward the product and has positive attitude toward the avatar.
An internet corporate can change the consumers’ attitude toward the product from negative to positive
by the methods of the self-referential message, the link between the avatar and the product, and expert
type of avatar on the consumer’s high involvement condition. However, on the condition that
consumer has positive attitude toward product and has negative attitude toward the avatar, an internet
corporate can only lessen the consumer’s negative attitude toward the avatar, and fail to change the
consumers’ attitude toward avatar from negative to positive by above methods. In the case of
consumer involvement in high, the avatar’s role of the expert can increase more consumers’ positive
attitude toward the avatar and the product than the avatar’s role of the attractive. In the case of
consumer involvement in low, avatar’s role, whether expert or attract type, there is no significant
difference in impact on consumer attitudes. This article concludes practical implications and

applications finally.

Key Word: Avatar, Self-reference, Linkage with Products, Balance Theory

1. &R

MRS EEIE TR NS A (Avatar) RS ERYEME NG HEE - DS KE SRR
(Holzwarth et al., 2006) - E#HUE AR FEREANE - SR EEBERMEENERAE - EA
REFERBHEHEAGHT S E BN MARE SRR - EAENRRE LR s SRE
E - sETHEAAE RS [ DERAS A - TAFENSE - EEWERERATSRRE - mikt
RENERTEGERS RS EAVEAENY - EEAE ARSI T AR B ERH I ER] T
R E SR EEE R » DUAEBNERI TSR BB E R AN E) - (2R T B RIS A
[ HYEE M H 2839710 - Wang et al. (2007) $etH pseduh o DUEHECE AP ey E S &g i
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TENRAEIE S R EEEE -

Holzwarth et al. (2006) #ER4dREsRsEE R EBHE A M aHEm - TR HE & HEmIER
REFE LU BRI E SRR - Keeling et al. (2010) ZWT5eUREE SRS A A BN S DR B & s
(S A2 B ERARIIER - Belisle and Bodur (2010) F7E58FR M 2 F et B S2 i e { U5 AT
MRS e B 8 5

Mowen and Brown (1981) JEF Heider (1958) WY F#rizmisaatn - & B EHESEAH
SRFUAFER - RS UE A LS Yy (RS » M RUEREE - RIS —20 &
SEIH B E T fRAYRESEL - Russell and Stern (2006) £S5 (Heider,1958) WFteE & &1L
=B  OHEE N E AWREE DU S B E B L AR T = 2 B - TSR
T #fMowen and Brown (1981) -

Jin and Bolebruch (2009) BFEEEE MR VS A\ A MDA & HYZE LA A BLHE 2 B ih
FYIEAIRERE © 248110 » FERE VS AT Z I » 12 B B DU A E A B Sy IE AT
SHETTOME B ZREE AR BT - P H AR A B TRV SRR -

It > AWTTERER P B (Heider,1958) » BEETEHEE A ~ B BIEPHVERE LR SE IR
BN E AN BLZE Sa Y IE S - RN E RS 2R & -

2. XRrERES

AWFELUAA ~ EEE A ~ BRI ~ Bl A IR A S B P B e U F R Bl A
B - FEEAHRE SOV ILIT e - T ERR -

2.1 H»

Houston and Rothschild (1978) & A RAESMERZRIVRFE B I - HABHFE—1FFER
PRI RIETEERAT] - Zaichkowsky (1985) Kz Engel and Blackwell (1982) RS T Ry oy Ryl
ABUEAS AR > FEERIETE o NS BN R E T RO TR0 T AR E -

Petty et al. (1983) $2H g T gE A5 (Elaboration Likelihood Model; ELM) » 28 By HEE1E
EBAT  FE " FERE  AEERBABREHRY) HEEEEHAT » FE T sk,
JFEEZERFENVERE. -

22 BN A

Callcott and Phillips (1996) &2 Ry M 2 Fr L& $HE B S N TR A EAVEHE > 2
R Ry RS AT DUEIRAI A — B (il R 1B 4G 170224 - Callcott and Phillips (1996) #M
PRIERNOTE > Rt TS HRENME ) - T EEEM ) R TSI, ZREEREE RS AZE
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AREERENT -

FRERMAE RS N BT RE — i ATaet - A% by E m P HE R AT A
> HRGRIHELAIA G o EEE AN ZATRES OB H R EEME - HIRREH R H
BEARAMNSEEHEEEYN > SERERADNE ARAELNAE (Garretson and
Niedrich, 2004) - [£4 Holzwarth et al. (2006) jRff i CE A r Ry SRR RUBHIR 5 [7 - EE50 7 g ik
REAN - HRNEBARERTHEEN S - ARG - s (B2 B EE A > AR
FEH AEEHHEET S - AEFHVESERIE - AUTTeiR B 5 RIS [RUER R AR E A -

23 f AEHRL

Joan and Laura (1996) it/ im e £5 1 78 FEEMAGRE T 2 s DATE KR R0 1R - i Z B Sn s
FE S iEAS o W ER S E RS R G mERESRET R BERER
(self-reference) - Joan and Laura (1996) #af HFAEAETOHBEERENRE  RHESEHF €
BRENBEEANS - WONEE ZEESEEAIEmTE -

fRIE Ahn and Bailenson (2011) f i {RAS R 255022 SUERS B S/A RIRVEEN - S50
Fo T EBAEHRA ) (self-referencing effect) - R AEAS AREIRHHEDNE & H BARIATE - 1%
HEIRHEINE SR - AWT5eR B BdE PR S E R B E A Atz T JHREHAE SRR
[ SRR A IR B A o

24 B R

Fishbein and Ajzen (1975) f2H 1T AAYREE (attitude toward behavior) J& (& A A (E R
ETT RIVIEREGE A ARG - 17 BE AT AR Z R EAT 2 -

Ajzen (1991) f5HHAESE (attitude toward behavior) Sz A ¥R ESEY)HYIEH ECE & HAYEE
{8 - frFetiiy " EHE{T R ) (Theory of Planned Behavior; TPB) - fi5 H{RERE AT LIGZEE R A Y
EFREIERETT & - Russell and Stern (2006) P51 A EIEHE S ELRE A - FEHEEHE
enREFE IR > FRHVE B CE ABE A IEEEAS Y UM B E S AAIEmIVREREES > 0F
%i’%iﬁ%‘%ﬁfémﬁftﬁﬂ’ﬂ%&f °

25 N A g g Fehuh i

Mowen and Brown (1981) ffZE &5 &M B E N HERE B A 4P IRL - T HERE A S REBLEE inR &

AV IE T EAE - R i RyBE 2 - 7F Russell and Stern (2006) B2 Rt A TS A B & iy
AR ST BB AT S UG N MR R =180 - BI5Tes G
R RIS A R R TS B N A g
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Neeley and Schumann (2004)7£ ftti{FIH 722 1 S BARERIRDR RS A BLUS E dn Z iRy 2
SEETN R AT E TR R R MPIRE RS NS Edn Z IRV B R ITE T Rl
Al ERDER]) - e AIEEE - DNELETFgEATE s NG e G E LML EE
RS ENE (& TETR)E T DL R S A A AR E AR S Em A i &
RS ENE CEEETEIIAVARR] o UE AL b 2 i 0 A B 18 e v ) 7 2R B 3 S B 70
HHERCREL TR - BRI S A\ Bl iV s SR ENESERT)
REANRESNRAARTE  EERERRENERA E R IR -

2.6 T g

PrEEGs (Heider,1958) = SRS {AG 2 FIS Y R PLREFE BRI AV IERA » HETTTZERI P LTt
ARRE - MRS PSR - TS ANBHER B DU RS b FRIRVREEREMAIIRAE - A mTRE -y » JR]
REARSPHT - MERR AN FEnRRENY - ONBEERAILHNIERL T - GERAZ BRI - PR
CRAtAIE R TIHBVEEEIIIZES - 140 Phillips et al. (1998) DIPH#rEam PRI THH R Z
IR (72845 © Kilduff and Krackhardt (1994) & P Kb Fesl sy o5 Sh i i 2 R EIN
2

Heider (1958)f | - {EAGE % B S IRFFAE —(EFFEAVIRAS + I SBS LRV B S LA (S
[ By (S B HIIH% - &fF B S HIGE B M A h DURES - B 7 BT RA (% - AIILEREE &
(AT AEPN LY L 2 — (B PEIRRR - (B35 AL FERRR T (EHE A S R 28 B AL P HoAt {1
HRAV B A AT E) » (E1SAIIE Z EVREIERR (R R A P EiRREH - (RS A S G A P
AUIRRERLEIER S - 1548 DIOAZ R 2R PRFHUINGG - (HRG SRRt A REA Z2iRayiF s
52 INILEEH BN RI(EASREE AR - 7 (A 2 IR RRFERE (R RE S B T 2P
HHIRAS - (AL - (ERG S RUCE H S HAEARARERE  AGR R MBI P ERZEE VP -

Heider (1958) H] =M/ 2 =& RIAVEHA - =& ZHR RS A P - ZEA MR Z R (4
2IE (HE -~ 28) K& (B - A28 ME @ E=EEAIE - 38— BLE PR
& KZ o B PHRRAE -

Mowen and Brown (1981) jffHeidert-F-iEEERIICUER] » 20 RILIE SRS A ~ HEEBE
an AR I R 15 T iE =R CEVRA (% - (EHIIFEEEE BB E RS E AT
11 2 AUE A B v IR TS HEEE R I BB S BB W E Y AR S -
Osgood and Tannenbaum (1955) 52 R 2 [ S~ rE i h ) P HpIRRE A AT RV & > Hh EaiE T
B G o = (G 5 It R AR RS (bt R RVRE RS S R Pl &

EHEEFRAHEMUERERE - ERAE A AE EmEE - mAE ARELA L
& IR =EEENA T (CIE—8) - MFEEEUSREERILE - ER g e RN
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SR FE AL HIRRE BB S ARVRRE - DUBAPHGIRRE (S IEs&—IE) © PR EYES
TR ER A AR L RARE -

He T BB | R B D R (R B A ARRR R E SR G T S R TR
FUE A" IEEIE B oA & UE NESHIBIZTRER (Mowen and Brown,1981; Neeley
and Schumann, 2004) - [(NIEEAHTSE 2 A (sseaassi (e T R B2 B A on RS A YRR
Ko TAMEAIER | 2% " IEWER AT, BRI -

3. HFERER
31 F BB F B A ABF

Joan and Laura (1996) 5275 H HAG AN REFE B 2 B 5 B 48R e n] B s 2 380 - WUE e
REANE - BEIEA A LN EEEEEEE AMEREAERE E'—ﬁ H CHIKERRET - AR
I EEHEAE ARREE © SEm S - BB N EE RIS AL & B O g
T R EMES T ELEE © WARAT-TEHEER SR (MOW@n and Brown, 1981) » ZKH5E
ez
Hia: EVHEEHEEAS ABE HE  BESEELIE - 27 BRESRENERASE A g

2R BEIEAERIE N EREN NN S & W B S ARYIEHRREAREE -
Hib: EVMEEHRERAS A ARELE  WEREELE  SFBRESHENRE NgEes
AR E AT AR N E = A iy IE R AR -

32 RERAT A RASRRHI §FBRPHF

KT BRI A= A B E LAy E 45 2 0B (Mowen and Brown,1981; Neeley and
Schumann, 2004; Russell and Stern, 2006) - #i3 & M & HHE BHUS AVREE Ry IE - HEELIRR
&R JHEEGRBERA S AMESE S B2 RV R RV ERELS - FERREE R
= AMRRE S IE - ARV ss - nIIDS BB E IV EESENRE - FOHEEEINME
ANHIREIE Ry & A mAVREE Ry IERT » DSBS ANIERRREAVIZE - AW TiHEs
H2a : B HEEHERAE AR A& - HE mAVRRE Ry EIG - TEA0E A B2 o 1 1 % A

HITE R 2 N EL A R A SRR I B E R BN S ARV IEAIREE AR -

H2b : E N EE RS AR R IE - B AR R E s - TS A B Sk i B A

HITE 2 T 27 B Al SRR P M B Y IR RE S VAR -

33 mEET AWAULAH »HY R FBRPRF
R FIHUE A BEHELMEE 36 & B B S A 2 X Bki%E T (Holzwarth et al., 2006; Petty et al.,
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1983) - FERA AT » HEHERAL " PR, IEE TR RiFERAREREA

HETT S AN 22 S FR B UE ARV IE RS RIS MRS ARSI T - DM EE &R T BRI

AYEE TR > (R [RIAEE SRS A - HEITT I DA an e R B US ARV I REERVARSE -

DRI Fe ot -

H3 © ARERAAEERE AMEREA ED A EERHE AR BB EPTE R RE 2Rt
FrAE -

H3a : fE=8 ARVIESL T - EVHB B E ARE B & > HEMRRE RIER - B RE
F GRS B R UE A\ E RN MDA B B S US ARV IE R IR -

H3b : fEE B AL T EVHEEHERAS ARERIE > HEMEERER - B3R
GRS B e CF A\ S RE Y DD B8 2 Al I R AR

H3c : fE(EB ARVESL T - EVHBE RS ARE h& > SESMRRE RIERF - 5 R
FAGFEHES A RS N ERER DB HE A S AV IE IR -

H3d : (B ARSI T EHEEHERAS ARERIE > HESRE AR > 5 RAFA
GEEHEFNE NE RN HE & B E A R IR -

4. MFZEBMAERS A

41 B %

3

BISEAE 1P -

42 gEHF T LABFE

(1) B

1) HEEAE SR fici Holzwarth et al. (2006) HRUH1» HEREF 2 AT 53 HIABIE A2 AL
BB AT - B R A TR OON Lt AT A AT A8 ¢ T3 RS
N RSV AT S5 B s A 2 B R -

2) EIRHEHRE 1 HR5 Joan and Laura (1996) H5H - (X5 2 BEARE SO — ARRIN /1%
S AT ST R » BRI R A LU R THERS - 3 DL SRS
R S EFSEE BAR IR - (7R ATTSE RS Debevec and Iyer (1988) FrstfEEH
(R RER P A HIORIN » 6O T MR R -

3) HEBEA S SRS RaIAS  {EFESL SIS  AHJERLS Russell and Stem (2006) At
92 » (7 AU AR R AR 2 A B G PR S S T 658 - BRULAEATE 2 o
R N SRS » W DA A S A 2 A PR S TE T84 T



Hla | wymessimse |
SECER FE AR TR
(B v fE) HIRRE

H1b BN L A

\ 4

VIR REEHIRESE

H2a | simmge s
FE B (S AN B i RE AIERIEE
S (B v ) ST
H2b
N

v

VIR REEHIRESE

N
= vAK
(v ) H3aH3c | s
| o A HIEmRERE
FEEEE NJEAY ! H3 R

(FEFRE v 5]

H3b,H3d | nepmpyse s
VIR REEHIRESE

\4

B 1 BAFEAAE

BB S AL SLA R R A o AE S M HESIIRE - ABTFELL Russell and Stern
(2006) HHUH N B anAYHEIEEE S B R B & S NS 2 EEERE - A=k
NS
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(2) THEEE
AH15E 275 Houston and Rothschild (1978) #iH ARVES » BIESMERZRAVRFEFR T -
(E NIRRT RAY) - LUK Petty et al. (1983) Bfjib AfE Ry T-ESEEIVETF T - B
Fltalr e I E B A B e S IERABR 2T - TS ANEER - BHOSEEEE:
ZoiaE - RIEFRERE — S DIRE R RH U EE LUERG5ER & | 3D EhEsRiEAVEE S UESE - (2
AERZEAREEENOUMREERELES - MRFERPARESR > ARHFEECHT —
GHEE > HAlAZ LEREHAEEA 4 - BRI - 2N A H AL
IRV FREESEE - B RERIR A Petty etal.(1983) AYRIRE 11 BERUE -
(3) MEsEEL
1) HEEHER S NVRE AW e N B R R (S A Z REE (R AR$E Russell and Stern
(2006) HIEATE > HWINAE AR B3 - H=EERE (1 oram » BEEERERE - 7
FIEm - BIBFEERE - DU 2R -
2) HEEHEMNRE | At E A HAE N ZREE{ARIE Russell and Stern (2006) Yy
Bge > WREEAE ANSEZER > =R RE 2 3 -

43 R
431 A &4 dw R

At FeEE R LM E an TR > H A A AR e s MR R AV o > BTN
FEon BT ¢ SERCAIERE - TEk - B - ARIREL TR T o WEDURERAEAE B IEA > S
ERfEEGEE TYIEE
(1) EFAEEEDE - FATE R R R RS S E AT > AR EREEA

H1E A E] LU -
(2) EIRALTEE xx iy > IETCRFHBL) R ARSI LEVE b EEAIMHRIE 2R DUE R2H)
o B AR RE

F-(EFE RS S e E AL E i E B R EE R R LR E R
o EhiE o E AR AR - N R E N A A B SR E S E A - SRR
HERGSIR o LERTRI D HTE03(E F Duncan ZEESREEIY4HE - &M A i EREPH PTG 2 (B 030
EEEET R R REEARE - HEMBURETSHA 3L {7 FERTHIFE—F > 2H
ety B pEanfVEEEREE M > FT{SHY Duncan 2 EELE A0 1 -

FERTHIFITE o AR B E BN - FfeHy Duncan ZEELEMTAIFR 2 AR -

R 1 SAEPRIEREBAEEE AT~ SR E M E - TR AR ELEE RS S
sonnE o TERESE AN BN RS I AT 2 ML - Bk 2 nENEC S S E S
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®1 BEEREMEEZATAEY Duncan 7347 (FI2H—)

Alpha=.05

el BN Bl B2

il 31 3.87
Fik 31 4.55 4.55
Sl AERS 31 4.58 4.58
EIgRIEL S 31 477
Fi% 31 4.94
Sig. 31 .084 371

R 2 BEEEMEEZATAEY Duncan 7347 (IR

Alpha=.05
EXebal BN BEl B2 B3
il 31 3.77
F# 31 4.16
R 31 5.42
FH 31 6.00
EOCRIEY 31 6.06
Sig. 31 .139 1.000 .805

ThEVEESL - ANEBRPREEE B o Y R AR B P R R T AV i NIESR S BN R oy
T > ANE B R R I S A h A SRS R AR R B i
432 RERV B

ARE BRI TR AES - I H B RS S R B AL B N B i F A E S
AR o ATt Rt g 2 N EZE A NEZ T - st ER s b —H > B TEZ
A - FEZNEEAEREN 1L - MRS SR AL R R P B - B AIESUE
B —BtaSRE T AR BEAV E SRR AR - SR - BB UE AJHE (U
BAN) DR EREE NGRS 2 RGHZHEETE KRS B FESTEEE
B - ARESNEBE EAERCC 2R IONBEERCEEEF R - SR NEET AD
FETEHHEAHE - AREZNEER - A - B3R BERE - EEE - ETEELU(E
FI NB #EE & ERE A BRI TIRE - A7 R =(E50 07 - 3t 16 4T -

T — HAR BRSNS ARG ES T EON B BTG Bk 44
(1) HEEEEAFFLEEE - HEGSFFREEES - @ih2RE B8EAENE -
() HEEEEAFFILEEE - HESFFREEES - @ik 2REa TGS -



et B S A - BEEEPAE - BlEsn

Q) HEEHEAFAEEE -
@) HEEHAEAFAEEE -

S A I AR
47 L IE AR

DB BRI P —

auh 2 IRA B EAEAEE -
MEuLEH A HEAEAEAE
BRI T ERCY » EE T BB RSN R & BRI 2N B8R 7 I 2 hh s

REARE - FEBEZNEAERENNE NG BRSPS 2 E R EL

B FAE N E R AR DA — R A B S, (B S s RE(E IR SE) BME HHEITHE

B HRCRERGHETHNEETRENE - (hRARE EAyEsE -

BT AEAE NEELEES 2 P HREE B AR E
» BRI ELESTEE -
» B SRR -
» EREMEGEE S
SHE SRR
EEpERIEN T AHACE - — BB E RV E MBS AR TR - e &S
) EEm AR S S AVAH AR B E AR T E IR
2 N RS B s E IR RIE Y 5
EERE AN Em A G EEE) -

» ks 84H ¢
HEmiTaEREs
HEnFTEEmeEE
HiEmi R
HESFFEmREEE
HEnFrameEs
HEnFrEEREE
HE P RS
HE P RS

(1) HEEEE AFLAERE - $E LR EEE
() HEEHAS AFLARE - $ELFFREEE
Q) HEEEE AFFAEEE - BELFF L AL

@) HEEHAEAFFAEEE -

REEREE - BT 2N BN SRR
2N EGERAVEZNE T E SRS
G RV E RS MEG L SRE R ED

B = RS ABEES e Pres N 28
(1) EHBAHEEEE AFFIEEEE -
() EANHEESE AFFIEEEE -
Q) EmANHEEHEAFFAEEE -
@) A NHEEHEARFAEEE -
(5) (BB HEEEE AFFIEEEE -
(6) (EAH N HEEEE AFFIEEEE -
() BB HEEEE AFFEEEE -
@) (EAH N HEEHE AFFEEEE -

EEREEIR IR RS AL CE - G T HEE RO R e e TN
TBREE o AUE AR W2 il# - G HE BN A
B RS ANEE > 2R E SR S NS G - I H DS E S A (
HETASHES  EZNEEECES 2% > iR lEETEE A ELZ
BRELHEE LAy -

BEHE > HEZNEHNE

VS 5[ AY)
o MBS TR M TEERE -

i

HEE i 5

%ﬁ? mﬁj‘ﬂfﬁ fp ’

><1

EIRHEFINE NEE -
IS HIAE NESE -
Et L SN =
IS HIAE NES -
IS HIAE NES -
EIRHEGFINE NES -
IS HEIAE NESE -
ERHEFNENES -

S RS

Ty R 44
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5. MFEoMEER
SLHkAMHTHPS R

RS R EGE R A Sl - —( F B A 25 B A\ Btkat 1279 A - fHFRFESIHEA 142
Ng » SETASREA R 1137 A MERDTHISEMA 722 A\ (63.4%) - kA 415 A (36.6%) > %
WEEGSIIH S —EEE -

ARNRE AR RIS CRNTERSITREH - SRS RS APTRZH
BRFARE AR HEAUNE ANERAEERE SRS FiE (P(E 0.012) 1 K5 IRIREF AR
SIFFEREE E SR (P {H 0.004) » (R > BEE 2 A FERULAYAE AT -

RS A EHUEETFFIRER b P B 0.001 : 1EA B RIS HLEE 5 IS SIVENEELE: b P
F 0.009 : T{EA HGE B GTHGEUELLEE [ P (E5 0.000 ; $EMEEBIERALHAFA
FIRBFE Fy IE & P {5 B % 0.000 DLE /1N 0.05 » HIEHEFERLT) «

AWTFEFTA L2 ANOVA BRI FTAET TV R E B MR ERr Levene St & 2 PEE K
1% 0.05 » NILBURTF &S REEE M 2 i -

52 %R &5

ARWFCFIAH Cronbach o #HETT(EE gl > 45 REURN AT S EBEENH N EEHVEE KL
(Cronbach o>0.7) » Z4&1H 7347~ Cronbach o {8417 3 A7 °

ERETTH - A A MG AT ERNMEE - BEBEHERSH UM Kt
HE THEFENENE - MEERE D AEREEA TG IFEE R  fEEE T HE
—EH Wt A g H 2RI E NGNS SINNE LR E S DR AHRE & (0
IP K Email) - DIEESANEUE o MAEINERUE o BRI AR 2 1L - &
WHEERES > Rt~ gAERERNEE  FrUIEINEE gt —i B =T ES -
53 RREE
53.1 E#. Hla 2 Hlb 2 & %

Hla fz H1b Alasgfe A -FEHIiE R TMUSIRRE D EA ARG PRRRR S EERE D
PR MONMERETIERMERTE T BEESEHINEEEE A ERNEE > IEIERE

BRI G DN B WA ECE RS AWIEEREE - MR B MMk 0.05
PRI R » W17 4 BAR 5 -
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*3 BEEE
B HIRIEH S AEE B SLARTE L
Cronbach a (%% 0.848 0.929 0.905 0.744

R4 HESAS ARAERE  HELFIERREZ TERESZ RO

4H A1 {E % S8 TAER F{H BEEME
HE IS 80 1.18 2.067
HERIES 73 1.27 3.481 8.163 005

®5 HEBNSAFERRE HEMMFAERESZ TEREPZ BEBIT

&H A1 {E % SEIgE TAEA F{H BEEME
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